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HOT SPOTS 



8 Setting Sun 

Sun Records founder Sam 
Phillips leaves a rich legacy. 



11 Fortunate Son 

Hand-picked by Clive Davis, 
Gavin DeOraw taltes charge 
for his J Records debut. 
"Chariot " 




• What's Going On? 

Special conference section 
begins following page 46. 
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Blige: In Love 
miife 

Songstress Reteams, 
With P. Diddy 



BY MICHAEL PAOLEHA 

>Ury J. lilige i.s jubilant. 

Anil it is evident on lier 
.suntiv new album, "Love & 
I, He.'' 

"Tliis aibum is a celebra- 
tion of life." says tine U&B 
singer, whose previous sets 
often have been steeped in 
pain and liearlbreal\. 

"All the had Ihinjis in the 
world couldn't have happened l( 1 
a better person llian Mary." she 
.says, speakinj! of herself. "If Mary 
can do it. then others can. too. U'am- 
in(5 to love yourself takes work. And 
right now. 1 love Mary. " 

Indeed. Interscope Cieffen A<SM chair- 
man Jimmy lovine says the album shows 
Blige "at the top of her game." 

SPECIAL GUESTS 

Due Aug. 2(i (one day earlier inter 
nationally), the gorgeously soul- 
smacked set finds Blige reteamed 
with producer Sean "P. Diddy" 
Comhs. It also sees her joining the 
rcstructu'ed Geffen Records, which re- 
cently absorbed MCA. Blige 's former label. 

Joining Blige on "l.ove <S Life" are spe- 
cial guests Jay-Z ("Love Life Intro"), 
Rve (the Dr Drc-produced "Not Today") 
and ."ill Cent ("Let Me Be the 1 

.Additionally, Melliod Man raps on the 
fir.'it single, "Love (" Isl .Sight," which 
(Continued on page 13) 





McCain 
Ambush 
Alleged 

Radio Exec Dickey Charges 
Senator Set Him Up For Fall 

BY PHYLLIS STARK 

Lew Dickey says 
he was "ambushed" 
on Capitol Hill. 
Based on "strong 
urging" from the staff 
of Sen. John McCain, l(- 
Ariz.. the chairman/CliO 
of .Mlanta-based Cumu- 
lus Media agreed to par- 
ticipate in a July S Con- 
gressional hearing to discuss radio market 
definitions as they relate to the I'ederal Com- 
(Continued on page 88) 

South Makes 

Its Mark 
On Hip-Hop 

BY RASHAUN HALL 

NKW YORK — From rap music and hip- 
hop cidture's early riKiLs in the East Coast 
to the evolution of gangsta rap in the 
West, an artist's geographic location has 
always been important. Ask any number 
of Southern hip-hoppers. 

In attempting to compete with East and 
West CoiLst artists. Soutliern hip-hop has 
often placed a di.stant third. Wliile .such indi- 
(Continued on page 86) 




THE NEW YORK TIMES BESTSELLER 

from Gene SinnmonS reveals his unique life 
philosophy. SEX MONEY KISS. ..how he got ^ 
it and how you can too. igl 
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. WINNER 

(2002 SUNDANCE FILM FESTIVAL J 

^ documentary Audience Award ■ Freedom of Expression Award 

amandla: a revolution in four-part harmony I 

tells the story of black Soutti African freedom music and the central role it played I 
against apartheid. The first film to specifically consider the music that * 
sustained and galvanized black South Africans for more than 40 years, Amandlafs 
focus is on the struggle's spiritual dimension, as articulated and embodied in song. 
Named for the Xhosa word for "power," Amandla! lives up to its title, telling 
an uplifting story of human courage, resolve and triumph. 



•*★★★" 

mike Clark, usa today 

"When this movie sings, it's bliss. 
One of the most emotionally charged musicals 
you're likely to seel " 

andrew lewis conn, time out new york 

* A Celebration! " 

elvis mitcliell, new york limes 
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Top of the News 

5 flint Rlark and spvpral indm- 
try veterans launch Equity 
Records, a label where artists 
can earn a stalie in the company. 

6 R&B promotion exec Lionel 
Ridenour joins Virgin as executive 
VP of urban promotion. 

Music 

1 1 The Beat: Cyndi Lauper 
returns to Epic with a new album 
of torch songs, "Nalied City." 

14 In the Spirit: Nominations 
are announced for the 22nd 
Annual Gospel Music Excellence 
Awards. 

15 Higher Ground: Bob 

Carlisle resigns as general part- 
ner from the Butterfly Group. 

16 Jan Notes: Kurt Elllnq 
enchants with his vocalese on 
the Blue Note project "Man in 
the Air." 

43 Touring: The Kiss/Aero- 
smith co-headlining tour has the 
makings of a blockbuster 



A\ 1 -A 



43 C^ i^ * 




R*R- A rtiitnirpfl 
newcomer Stagga Lee takes 
matters into his own hands for 
"Game of Breath." 
46 Btats & Rhymes: Q-Tip 
confirms a label change and a 
Tribe Called Quest reunion. 
At latlnNntj<:Thelatin 

Alternative Music Conference 
debuts in Los Angeles in August. 
52 Beat Box: loi Cardwell 
presents the best of her career on 
"More." a two-disc collection 
from her own Mad Industries 
imprint. 

56 Country: Compadre 
Records' artist-friendly business 
model appeals to its roots- 
music roster. 

tm ShiHIn Mnnltw Tho 

Macworld CreativePro Conference 
showcased the latest production 



tools, such as Apple's Soundtrack. 
74 Songwriters & Publishers: 
Jimmy McHugh's catalog gets a 
push from the compilation "75 
Years of Love Songs." 

Retail 

61 Such leading Web destlna- 
tions as AOL and Yahoo help 
labels showcase and build fan 
bases for new artists. 

62 The Indies: Reader's Digest 
Music makes a deal with Navarre 
to bring its music to a wider 
audience. 

63 Retail Track: Handleman 
Co. reorganizes its field opera- 
tions to optimize sales. 

64 Home Video: "National 
Lampoon's Animal House" cele- 
brates its 25th anniversary with 
a DVD release. 



Global 

67 The Japanese market con - 
tinues Its decline in the first half 
of 2003, but foreign music sales 
are on the rise. 

69 Global Pulse: Kojak is 
building a following through 
recorded and live performance 
work. 

Programming 

85 Tuned in— The Tube: TV 
stations use superstars and all- 
star lineups to attract viewers for 
upcoming music specials. 

Features 

75 MarfcrtWatfh 

54 The Billboard BackBeat 
■54 Fief iilive Tumlahle 
S9 Billboard Picks 

68 Hits of the World 
72 Classifieds 

75 Charts 

75 Chart Beat 

89 Update 

ta The last Word 



QUOTE OF THE WEEK 

^ I wanted to put humanity back in the worid that's 

ine«ytiaHiuiiyfeM|B||(aS, 



CYNMLAUPEB 
fit 11 




TrrLE PAGE 


M 


HOW TO LOSE A GUY IN 10 DAYS 




O 

0) 


SHANGHAI KNIGHTS 




"O 


PHONE BOOTH 




> 


PHONE BOOTH 







JOHN MELLENCAMP 



Tfouble No Mote 



VARIQijS ARTISTS Vkntui hyOier I CoulC S'ng Qt Vaur low fvtfv 



BISHOP PAUL S. MORTON h THE FQKF MASS CHQIH Lei K 



SEAN PAUL 


Duttv Rock 


SOUNDTRACK 


rrida 


LED ZEPPELIN 


Led Zeppelin 


JUNGLE BOOK 2 


PILATES FOR DUfVIMIES 



200; 03 NBA CHAMPIONS SAN ANTONIO SPURS 



ARTIST & COMPANY INDEX 

(SKNIFICANT MENTIONS IN THE NEWS) 


Artist 

Aerosmith 


Page(s) 

43 


Company 

Amprira Online Inc 


Page(s) 

61 


Angela Splvey 


14 


Apple Computer Inc 


5 


Rnnp f rushpr 

BT 


86 

52 


ArtistDlrect Records 


45 


Clint Black 





Best Buy Co. Inc 


61 


Cyndi Lauper 


11 


Butterfly Croup LLC 


15 


Danny Wood 


55 


Clear Channel Communications Inc 


6.8 




5 


Dolly Ration 


56 


Compadre Records 


56 




11 


Emperor Entertainment (Hong Kong) Ltd. . 


71 




74 


Equity Records 


5 


Kiss 


52 

17,43 


Hal Leonard Corp 


74 


KurtElling 


16 


Handleman Co 


63 


LaTocha Scott 


45 


McDonald's Corp 


49 


1 nuvin Rrnthers 


56 


Navarre Corp 


62 






Mary J. Blige 

Oh Susanna 


1 

70 


Record Emporium 


61 


Patsv Cline 


56 


The Plant Recording Studios Inc 


66 


Q-Ti 




46 


The Reader's Digest Assn. Inc 


62 


Smo 


ley Norful 


14 


Walt Disney Studio Entertainment 


64 


^iduud Lee 

Vickie Winans 


45 

14 


Warner Music International (WMI) 


6 


Wavlon Jenninas 


56 


Yahoo Inc 


61 





BILLBOARD AUGUSTS. 2003 



www. billboard. com 



REEVES 



AND 



RA\N\LSON 




, Foondafon 
\ Treating severe/y 




Lionel Ridenour 
is appointed 
head oi urban 
music at Virgin 
Records 




Upfront y 



8 



Sun Records 
founder Sam 
Pttillips lias 
died at 80 



TOP OF THE NEWS 




BUCK: THE UBEL IS NOT GOING TO DIQAH ANYTHING' 



New Label Adds 
'Equity' To Deals 

BY PHYLUS STARK 

NASI IVILLE — Country star Clint Black and top Nashville executive Mike 
Kraski are launching Equity Records, a new label that has more than a 
catchy handk-: It's a husintss model. 

Artists who sign with them will 
retain ownership of their masters 
and. at a predetermined .sales level, 
earn an equity stake in the company. 

Kraski, a former Sony Music 
Nashville executive VP/CM. will run 
the Nashville-ha.sed operation, and 
Black will be among its founders. 

Kraski notes that there are two 
definitions of equity. "One denotes 
fairness, and one denotes ownership. 
IBcith are| the philosophical corner- 
stones lor the company. " 

The privately funded label is a part- 
nership among Kraski: multi-platinum 
artist HIack: Black's manager. Jim Morey of Ijis /\ngeles-based Morey Man- 
agement Croup; and business manager Charles Su.ssman of Nashville-based 
Sussman & ^Vssociates [liillhoard. Aug. 2). 

ICimtitiued on nuoe <S7) 




KRASKI: DISTRIBUTION DEAL NEXT 



RIAA Goes Republican 

Music Biz Taps D.C Insider For Capitol Hill Battles 



BY BILL HOLLAND 

WASHINGTON. D.C— The top 
executives of the five major record 
companies are effectively betting on 
the re-election of President George 
W. Bush and continued GOP control 
on Capitol Hill. 

At least that's how some are view- 
ing the selection of top GOP opera- 
tive Mitch Bainwol as the next 
chairman/Clio of the Recording 
Industry Assn. of America. 

The RIAA board of directors an- 
nounced the .selection of Bainwol. 
one of the most powerful Republican 
policy strategists in Washington. July 
28, to succeed Hilary Rosen. 

The three previous heads of the 
RIAA were Democrats, represent- 
ing a traditionally liberal-leaning 
industry. 

But with the whole Washington 
show now run by Republicans, the 
RI;\A has apparently taken to heart 
Bainwol's comments when he was in 
charge of the National Republican 



Senatorial Committee INRSC): ' Pol- 
itics are a lot like real estate. It's loca- 
tion, location, location." 

Bainwol — along with his old boss. 
Senate majority leader Bill Frist. R- 
Tenn. — ^were among those pouring the 
foundation credited for delivering a 



'Anyone who 
doesn 't think he 's 
partisan has got a 

screw loose. ' 

—SENIOR CAPITOL HIU STAFFER 



Republican majority to the Senate in 
the last midterm elections. 

In 1999. columnist George K. Will 
called Bainwol "the Sancho Panza to 
Tennessee Sen. Bill Frist's Don Quixote 
in what turned out to be a not-at-all 
quixotic attempt by Frist, the chair- 
man of the NRSC. to re-establish 



Republican control of the Senate." 

One senior Capitol Hill staffer 
observes. "He gets along with Demo- 
cratic members and staff. But anybody 
who doesn't think he's partisan has 
got a .screw loose. The main thrust of 
Bainwol's career has been to work to 
defeat legislation put forward by 
Democrats and to advance the GOP 
legislative agenda." 

The RIAA repeatedly said Republi- 
cans vwre being interviewed for the job 
in order to beef up its efforts to get the 
attention of the Bu.sh administration 
and a GOP-majority Senate and House 
(Hillbnard. Aug. 21 

Another Republican contender for 
the top RIAA post. D.C.-based AOL exec 
John Buckley, took himself out of the 
running last week. Sources say Bain- 
wol was first recommended to the 
RIAA as a replacement last fall. 

"It s a smart move." one music com- 
munity lobbyist says. "He's a 'power 
and money' guy. He was running the 
NRSC, so if you're a Republican .sena- 
(Omtinued on patie SS) 



Online Stores Set Modest Pace 



BY BRIAN GARRITY 

NEW YORK — The number of digital download stores plan- 
ning fourth-quarter launches seems to grow each day 

But industry watchers attending the Jupiter Plug.IN Con 
ference. held July 28-29 at the Crowne 
Plaza here and sponsored in part by liill- 
board. warned that it could be a tough 
market in the near term, despite the pn>m- 
ising start for Apple Computer's iTunes 
Music Store. 

Not only is the digital music business 
lacing modest rnvme projections for the 
next few years, but many at the conference 
questioned whether the iTunes 99-cent 
download store model is the basiness plat- 
form that will ultimately drive growth for 
the music busines,s. 

"I don't think we should jump to the 
conclusion that we've found the pot of 
gold at the end of the rainbow," .said David 

Goldberg. VP/GM of music at Yahoo Inc. 

"We still have a long way to go in terms 

of figuring out how everyone makes money in the space." 

Speaking at the Billboard Roundlabic on the second day 
of Plug.IN, which was moderated by Billboard executive 
editor Ken Schlager, Goldberg said that despite positive 
re,sults with iTunes, "the math isn't good" when it comes 
to selling songs for 99 cents. 



KENSWIL: EXPEaS PRICES TO CHANCE 



Indeed. Jupiter Media, long the biggest cheerleader of the 
digital distribution business, is now forecasting modest 
grmrth of the online sector in the near term, citing "overall 
music industry doldrums and lackluster digital offerings." 
'Wliile Apple has rekindled interest in digital dovvTiloads, 
total digital sales — downloads and sub- 
.scriptions — ^will not surpass $8n million 
this N'ear," Jupiter Research .senior analy.st 
l.ee Black said. "The industry is suffering 
from competition for entertainment dol- 
lars, changing demographics, the end of 
the CD upgrade cycle and piracy" 

Jupiter is predicting $35 million in 
pay-per-download sales for the industry 
this year and. even with numerous new 
entrants coming to market, only SIO.S 
million in such .sales next year. 

But with .\pple claiming more that 6.5 
million downloads and 300.000 iPod 
portable players sold since the late April 
launch of iTunes. the rush to expand the 
digital download business to the Windows 
platform— home to 97% of the personal 
computer users in the U.S. — is in full swing. 
Leading Uie way is Apple. 

Peter Lowe. Apple director of marketing for applications 
and services, told Plug.IN attendees the company is on pace 
to launch a Windows-based version of iTunes by year's end. 

fContinued an pii(/e 87) 
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Upfront 

lAAM Focuses On Global Industry Issues 



BY SUSANNE AUU 
and RAY WADOEU 

NEW ORLE/\NS— For an industry 
facing diverse challenges — from 
economic to security — the mood 
was upbeat at the 78th annual Inter- 
national Assn. of Assembly Man- 
agers July 25-29. 

Domestic and international con- 
cerns had their time in the spot- 
light, as lAAiM continues to view the 
industry in global terms (more cov- 
erage, see pages 43-44). 



At the July 26 Global Issues Sum- 
mit, venue managers discussed a 
rebounding international touring 
market hampered by terrorism and 
SARS concerns. The latter prompt- 
ed a shutdown of the Hong Kong 
Convention and Exhibition Centre 
for 90 days, costing it $13 million 
in business. 

Cliff Wallace, the building's direc- 
tor, says shortened worl< weeks 
helped avoid layoffs and lessen the 
impact. But he noted that China's 
current explosion of new venues. 



including a 'mega-facility" in 
Shanghai, "will be a problem in the 
long term, " because SARS will still 
be hurting travel to and event 
demand in the area for a while. 

Leigh Harry, chief executive of the 
Melbourne (Australia) Exhibition and 
Convention Centre, said he is team- 
ing with venue managers in major 
cities, including Boston, Vancouver 
and Melbourne, under a new promo- 
tional program called Best Cities. 

"We're trying to establish a core 
group of lattendeel clients that we 




can move around through this glob- 
al alliance," he explained. 

Meanwhile, I.W1 executive direc- 
tor Dexter King said that the organ- 
ization beat its budget for the annu- 
al gathering, which is its chief 
revenue producer. 

Preliminary numbers indicated 
1,247 registrants and 1,444 
exhibitors for a total attendance of 
2.691, on par with last year's meet- 
ing in Atlanta. 

Outgoing LA.\iM president Joe Flo- 
fOintmut'd on paQC S/i) 



Ridenour 
Virgin's New 
Urban Head 

BY GAIL MITCHELL 

Lionel Ridenour's appointment as 
head of urban music at Virgin 
Records signals one of the final cor- 
nerstones in the label's restructuring 
of that diwsion, according to Virgin 
Records America chairman/CEO 
Matt Serletic. 

"We've just about galvanized the 
team." Serletic .says. "Bringing in 
Lionel is sort of the capper to a year- 
long priKess to build Virgin into the 
right urban record label. That was 
one of the first things I focused on 
when I came to Virgin |in Kebruarv' 
20021 and we mo\ ed the label to New 
York |Ia.st .September). It was a great 
opportunitN^ to reinvigorate the urban 
side of our roster." 

Ridenour's title is executive VT" nf 




RIDENOUR; HOPES TO 
■WINNING AHITUDE' 



urban music. He will be based in 
New York. 

Besides Ridenour, the Virgin urban 
executive team includes .senior VIV 
CM of urban music Jayson Jackson. 
Formerly artist Laur>'n I lill's manag- 
er and VP of marketing and promo- 
tions at Bad Boy Entertainment, 
Jackson joined Virgin in 2(KI 1 . 

During the past year. Serletic has 
brought a number of e.fecutives into 
the urban department including 
senior VP of A&R Big Jon Piatt. VP 
of West Coast A&R Pete Farmer and 
iCinilinued on paoc H7) 



RAC Tapped To Talk To DOJ 



BY BILl HOLLAND 

WASHINGTON, D.C.— The Department of Justice inves- 
tigation into Clear Channel is moving forward. 

Billboard has learned that the DOJ has requested an 
interview with an official from the Recording Artists' Coali- 
tion. The DOJ wants to discuss allegations of artist intim- 
idation on the part of Clear Channel Communications, 
the giant radio and venue owner under fire for its busi- 
ne.ss practices. 

DOJ does not comment to the press regarding ongo- 
ing investigations, but R. Hewitt Pate, the DOJ's assistant 
attorney general for antitrust, revealed July 24 to the 
House Judiciary Committee's antitrust task force that DOJ 
attorneys have conducted "a number of interviews" as part 
of the probe into Clear Channel and have "undertaken sig- 
nificant efforts to find additional evidence." 

Rep. Howard Berman, D-Calif., ranking member of the 
House Subcommittee on Courts, the Internet and Intel- 
lectual Property, has been frustrated by the DOJ's lack of 
follow-up on complaints about CCC. He pre.s,sed Pate on 
the issue at the antitrust task force hearing. 

Berman sent a letter to the DOJ in January 2002 detail- 
ing the allegations against CCC. He tells Billboard, "DOJ 
has not adequately kept me in the loop on this issue. 



"Since my letter, many have postulated that the Bush 
administration would not allow the DOJ to actively pur- 
sue antitrust investigations." 

Clear Channel, which is headquartered in President 
George W. Bush's home state of Texas, is a major Repub- 
lican campaign contributor. 

Citing the DOJ's decision last year to go after Press- 
play and MusicNet "in the as-yet infinitesimally small 
market for legal online music," Berman said, "The Bush 
DOJ is interested in publicly pursuing a lengthy investi- 
gation of rather speculative antitrust concerns. If it has 
such grave antitrust concerns, why isn't it willing to pur- 
sue allegations of actual anticompetitive behavior in the 
radio and concert industries?" 

Clear Channel has been under scrutiny by I'ederal law- 
makers since 2002. Recording artists, rival radio stations 
and venue owners complain of alleged bullying tactics in 
which Clear Channel forces artists to do interviews and 
promotions on its radio stations or play its concert wnues. 

Berman says Clear Channel representatives have 
"assured me that Clear Channel does not engage in ille- 
gal activity and is simply a business facing criticism from 
competitors who can no longer compete against it. 1 told 
tliem that 1 would continue to press the DOJ to get to the 
bottom of the storv." 



WMI Merges European, International Operations 



BY GORDON MASSON 
and JUUANA KORANTENG 

LONDON — Warner Music Interna- 
tional is merging its European and 
international operations, effectively 
eliminating Warner Music Europe. 

The move fulfills a blueprint drawn 
by Paul-Rene .Albertini. He devised 
the restructuring following his pro- 
motion to WMI president last Decem- 
ber, when he replaced then-chair- 
man/CEO Stephen Shrimpton. 

.Mbertini says the changes will not 
lead to any significant job cuts. 

"This is the amalgamation of the 
European and international jdivi- 
sionsj into one office." he explains. 
"This is something that has been 
ready to go since February', but inter- 
nal circumstances forced us to post- 
pone the reorganization." 




The changes occur amid the 
expectation that a BMC/Warner 
merger is imminent. Such a merg- 
er would likely result in major job 
losses at both companies through- 
out Europe. 

With no deal yet announced 
though, it would appear Albertini is 
taking a business-as-asual stance and 
is not prepared to sit around and 
wait — bearing in mind that Warner 
and EMI structurally did little for a 
year during their failed merger 
attempt in 2000. 

Sources at BMG and Warner tell 
Billboard that their marriage is more 
a matter of "when" tlian "if." One sen- 
ior source says that if the merger is 
going to happen at all. "it has to be 
finalized and announced before the 
end of .\ugusL" 

Although Albertini says there will 




ALBERTINI: SMOOTH-ENGINEERINC 



be no major new job cuts, he admits 
that positions that have been elimi- 
nated will not be filled. For example, 
he kept his previous responsibilities 
as president of Warner Music 
Europe when he took over Shrimp- 
ton's duties. 



www. billboard. com 



The restructuring at the manage- 
ment level sees Gero Caccia. Warner 
Music Europe executive VP, promot- 
ed to WMI executive VP. 

Not only does Caccia retain his 
Warner Music Europe tasks with 
almost all European affiliates report- 
ing directly to him, but he now also 
oversees WMI's law and corporate 
affairs, finance and human resources 
departments, among other manage- 
ment divisions. 

Anne Mansbridge, formerly WMI 
senior VP of business and legal 
affairs, is now senior VT of law and 
corporate affairs. 

John Watson is now .senior WMI VP 
of business affairs: he had the same 
position at Warner Music Europe. He 
will keep Warner .Music U.K.'s busi- 
ness affairs among his duties. 

Caccia and Watson report to .Alber- 



tini. .Mansbridge reports to Caccia. 

.Additionally, marketing division 
Warner Music Europe will become 
part of the WMI marketing division 
under the leadership of Jay Durgan, 
WMI senior VP of international 
marketing. He reports to .-Mbertini. 

Reporting to Durgan is Jon L'ren, 
new WMI senior director of interna- 
tional marketing. He was previously 
Warner .Music Europe senior director 
of marketing. 

While the marketing heads at 
WMI's affiliates will liaise with Dur- 
gan and Uren when marketing inter- 
national albums, they report to dif- 
ferent people, such as local managing 
directors, when it comes to market- 
ing local releases. 

"I see all this as a smooth re-engi- 
neering to create a more compact 
unit." Albertini says. 
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Sun Records Founder Sam Phillips, 80, Dies 



BY CHRIS MORRIS 
and MEUNDA NEWMAN 

LOS ANGELES— From the start, 
Sam Phillips sought what he called 
"an indigenous sound." 

"I wanted the sound you'd get 
from hearing |the musicians) play 
on the stage, even though we were 
in the studio. I wanted them to feel 
we were in this together," Phillips 
told Billboard last year. 

"There were a lot of independent 
lahels coming out with great R&B 
records. Mine was the old thing. I 
just went out to get gutbucket. and 
in the main, we did that, and that 
set us apart from a lot of other 
great labels." 

It is difficult to envision what the 
histor>' of .American popular music 
in the 20th centur>' might have been 
without Sun Records founder 
Phillips' intuitive efforts as a talent 
scout, producer and independent 
label operator 

He died July 30 of respiratory fail- 
ure in Memphis, He was 80, 



Born Jan, 5, 1923, in Florence, 
Ala., Phillips was an announcer and 
engineer at Southern radio stations 
in his teens. In January 1950, he 
opened Memphis Recording Service 
(later known as Sun Studio) at 706 
Union Ave. in Memphis. 

Phillips began by recording 
regional blues and R&B talent and 
leasing his masters to such hot indie 
labels as Chess and Modern/RPM. 

He cut Jackie Brenston's "Rock- 
et 88," often cited as "the first rock- 
'n'roll record"; recorded the first 
sides by B.B. King, Ike Turner and 
Rosco Gordon; and captured the 
first volcanic performances by 
Howlin' Wolf, 

Though he started up a short- 
lived indie imprint, Phillips Records, 
in 1950, Phillips entered the record 
game in earnest with the launch of 
Sun Records in 1952. 

The label released tough blues 
and R&B sides by Rufus Thomas, 
Little Junior Parker, Little Milton 
and many others. But he hit true pay 
dirt in 1954, 




That summer, Phillips summoned 
a Mississippi-bom teenager, who had 
cut a personal birthday single for his 
mother at Sun, back to the studio to 
demo a ballad. Teamed quickly with 
guitarist Scotty Moore and bassist 
Bill Black, Elvis Presley became 
Sun's most explosive artist. 

Presley's seven singles for the 
label set the template for rock- 
'n'roll and put Sun on the nation- 



NAB Plans To Challenge 
FCC Rule Changes In Court 



BY BlU HOLUND 

WASHINGTON, D.C.— While Congress 
is pushing to owrtum the recent Fed- 
eral Communications Commission 
ouTiership rule changes, the National 
Assn. of Broadcasters belie\"es the rules 
do not go far enough. 

NAB's hoard of directors decided 
July 28 that to help its members, 




especially radio companies like Clear 
Channel, it is going to challenge the 
new rules in court. 

One of the main NAB concerns, 
according to spokesman Dennis 
Wharton, is "the change in radio 
market definition," The FCC changed 
the rule used to determine medium 
and large radio market share. Gone 
are technically oriented definitions, 
replaced by radio ratings company 



.Vbitron's market definitions, which 
some see as more restrictive. 

The new rules, announced June 2, 
take effect Sept. 4. Wharton says 
N/\B plans to file suit with the U.S. 
District Court for the District of 
Columbia by mid-August. 

Clear Channel has been outspoken 
against the new market definitions, 
calling the move radio "reregulation." 

Congress recognizes the influence 
Clear Channel has in NAB's decisions. 
In a recent hearing on radio consoli- 
dation. Sen. John McCain, R-Ariz., 
chairman of the Senate Commerce 
Committee, wryly referred to NAB as 
"that wholly owned subsidiary of 
Clear Channel." 

But Wharton counters that this suit 
reflects more than just Clear Chan- 
nel's agenda. "Our members unani- 
mously agreed that this issue could 
have been better addressed by simply 
fixing some of the anomalies in the 
existing rule," Wharton says. 

"It's causing a great deal of concern," 
he adds. "These are companies who 
built their business plans |on the old 
rule). I'his is like moving the goal posts 
in the middle of the game." 

Small-market radio is not affected 
by the rule change. The FCC will hold 
a separate proceeding to study the 40'Xi 
of U.S. stations that lie outside of the 
287 Arbitron-measured markets. 

Until the NAB-threatened lawsuit, 
the arm-wrestling over the new FCC 



rules was between two main groups. 

Public interest groups and individ- 
ual citizens charge that the new FCC 
rules effectively give away the .store to 
U.S. media barons; both constituencies 
claim that broadcast diversity and local- 
ism will be lost. They also complain 
that FCC chairman Michael Powell 
steamrolled the rules, refusing an 
appropriate public comment period. 




al map. In 1955. Phillips sold his 
interests in the star to RCA and 
publisher Hill & Range for an un- 
precedented $35,000, 

Other legendary performers fol- 
lowed Presley to Sun and onto the 
charts: Johnny Cash, Carl Perkins, 
Roy Orbison, Jerry Lee Lewis and 
Charlie Rich, 

In 1960, seeking more space, 
Phillips opened a new studio. Sam 
Phillips Recording Service, at 639 
Madison. (He briefly operated a facil- 
ity in Nashville, with Billy Sherrill 
as house engineer; it was later sold 
to Monument Records.) 

By the early '60s, changing tastes 
had put Sun in commercial eclipse, 
and Phillips' biggest acts had all 
departed for greener pastures. The 



Many lawmakers have heard these 
complaints from constituents and, 
.seizing the chance to pounce on a 
political hot potato, now want to roll 
back the rules. 

Some, like McCain, are concerned 
that corporate decision-making 
might result in political censorship 
of unpopular views, such as Cumu- 
lus Radio's ban of the Dixie Chicks 
(see story, page 1), 



label Issued its last single in 1968, 
and in July 1969 Phillips sold Sun's 
masters to Louisiana record exec 
Shelby Singleton. 

Phillip.s — ^who became a wealthy 
man through investments in the 
Memphis-based Holiday Inn chain 
and various Southern radio sta- 
tions — was largely inactive in music 
after the sale of Sun. He produced a 
couple of tracks on John Prine's 
1979 album "Pink Cadillac." 

Phillips is an inductee in the Rock 
& Roll; Blues; and Country Music 
Halls of Fame. The original Sun 
facility, which Phillips sold in 1987, 
was recently recognized as a nation- 
al historic landmark; a July 31 cere- 
mony in Memphis was postponed 
because of bad weather. 
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THE WEEK IN BRIEF 



Telecommunications company SBC is suing the Recording Industry 
.ten. of America, challenging the legality of having to provide the 
names and addresses of customers who use its Internet service 
provider offering. The RI.AA dismissed the action as "old news," say- 
ing SBC is "recycling many of the same arguments already raised 
and twice rebutted by a federal court." To date, more than 1,000 
subpoenas have been issued to ISPs to obtain the names and 
addresses of alleged copyright infringers The trade group will not 
provide specific numbers. BILL HOLLAND 

Universal Music Croup's second-quarter revenue fell 29% to $1.07 bil- 
lion euros ($1.2 billion). The company cited continued weakness in 
the overall market and tough comparisons with second-quarter 2002, 
which included top-selling releases by Eminem, Ashanti and Nelly. 
Excluding the effect of currency exchange, sales were 19% lower. Par- 
ent Vivendi Universal posted total sales for the period of 6.13 billion 
euros ($6.91 billion). Excluding acquisitions and divestitures made 
since last year, as well as the effect of currency exchange, this is 6% 
lower than the same period last year. MATTHEW BENZ 

The DVD Entertalnmtnt Croup is changing both its name and its mission 
statement to include the emerging technologies of high-definition DVT) 
and video on demand. In its previous incarnation, the newly named Digi- 
tal Entertainment Croup, which represents software and hardware com- 
panies, focused on introducing the DVD format to the public, DEG presi- 
dent Bob Chapek, who is also Buena Vista Home Entertainment 
president, says the new organization aims to provide hardware and soft- 
ware companies with a forum to discuss common goals in the introduc- 
tion of new digital video technologies. The DEG also released second- 
quarter hardware and software figures. More than 427 million DVT) titles 
were shipped to retail in the first half of 2003. That brings the total num- 
ber of DV"!) software shipments to 1.8 billion units since the format 
launched in 1997. The number of U.S. households with DVD players now 
totals more than 46 million. Iia KIPNIS 

Cermanv's top court the Federal Constitutional Court , has issued a six-month 
preliminarj' restraining order in the lawsuits filed against Bertelsmann 
regarding its involvement with Napster. The move, made by the court in 
Karlsruhe, effectively halts the $17 billion claim for damages by Universal 
Music Group, EMI and a group of music publishers that alleges that Ber- 
telsmann's $60 million Kan to Napster contributed to copyright inftnnge- 
ment over the nehvork. The court ruled that an investigative hearing is 
required to ensure that the U.S. plaintiffs haw genuine grievances and are 
not violating Bertelsmann's constitutional rights in Germany. The claim 
for the damages, originally filed in the U.S., must be approved in Germany 
before the country's courts recognize the lawsuit. "We shall take all legal 
avenues available to us in the U.S. and Germany to put a stop to this 
claim." a Bertelsmann spokesman tells Billboard. WOlfGANG SPAMR 
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The Rap On Insurance 



Anytime you get a large number of 
people together for any type of 
event, the potential for something 
to go wrong — even drastically wrong — is 
ever-present. 

That's what insurance is all about: 
making assessments about risk and devis- 
ing a cost for insuring against the chance 
that something could go wrong. In fact, 
insurance companies have made a virtual 
science out of risk assessment. 

Every policy that is issued involves 
such a calculation, weighing the likeli- 
hood that an insurable event, such as a 
car accident, might take place against the 
likelihood that any given driver can get 
from point A to point B without incident. 

Those odds determine how an insur- 
ance company arrives at the premiums 
people pay for insurance. The goal, of 
course, is for the insurer to be right 
more than it is wrong. Any number of 
factors are involved in that calculation, 
but sometimes insurance companies try 
to hedge their bets by considering factors 
that have no business in assessing risk. 
Racial profiling is one of them. 

Yet when it comes to staging con- 
certs, the racial makeup of the act and 



the type of music that is played appear 
to be part of the equation. If so. that's 
flat-out wrong. 

As Billboard senior writer Ray Wad- 
dell noted in his story in the July 26 
issue ("Insurance Woes Hinder Rap 
Tours "), high-profile terrorist attacks and 
a spate of concert-related tragedies have 
raised the event stakes more. 

As a result, insurance companies have 



Racism should not play 
a role in underwriting 
insurance. Yet we see a 
serious disconnect here. 



tightened their underwriting standards 
for musical events. The net effect is soar- 
ing premiums, and some can't get insur- 
ance coverage at all. Rap concerts have 
long been a tough sell for insurers, but 
Waddell discovered that rap promoters, 
venues and artists are facing an even 
more difficult time of it now. 

Many rap promoters, venues and 
artists say the situation has reached the 
point where they sometimes must 



choose between staging shows without 
insurance or canceling the tour. In other 
cases, rap acts have to pay substantially 
higher premiums than other artists. 

Some promoters and venues are skirt- 
ing the dilemma through grandfather 
clauses in existing contracts. But if 
you're a new promoter seeking a new 
policy, forget it. Many companies are now 
writing policies with rap exclusions. 

Some might argue that rap acts bear 
some of the blame because many songs 
cultivate an image of violence and gang- 
sterism. But how often does that trans- 
late into violence at an event? Promoters 
say seldom. So why are insurance com- 
panies giving a thumbs down on rap con- 
certs? Perception alone is no justifica- 
tion; neither are inflammatory lyrics. 
After all. rap promoters note, country 
songs often focus on violence. And what 
about professional wrestling and motor 
sports? How violence-prone are they? 

One thing is clear: Racism should not 
play a role in underwriting insurance. Yet 
we see a serious disconnect here. Insur- 
ance companies — or state insurance 
commissioners — need to clear the air on 
this issue with a thorough examination. 
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In Zeal To Protect Americans^ INS Keeps Rapper Imprisoned 

Rick Is No Terrorist: Set Him Free 



Unless you happened to catch 
the quirky little stot>' this 
past spring about the Slick 
Rick impersonator in North Caroli- 
na who tried to break into the 
jailed rapper's bank accounts, the 
last time Slick Kick made news was 
at the tail end of 2002. 

That was when federal 

judge Kimba Wood stayed 
Rick's deportation exactly 
one day before tlie Immigra- 
tion and Naturalization Ser- 
vice planned to kick him out 
of America for good. 

Obviously, that was wry 
good news. Indeed, it was i 
the first good news about ' 
Rick since he'd been arrest- 
ed without warning by 

immigration authorities in 
Miami on June 1 last year. 

He'd spent the previous few days 
as an entertainer on of one of Tom 
Joyner's Caribbean cruises. V\Ticn the 
INS clapped Rick in handcuffs and 
walked him into their custody, they 
informed him that he'd deported 
himself and then illegally re-entered 
the country. 

This came as the rudest of shocks 
to the rapper. As far as he knew, his 
business with the INS had been con- 
cluded years ago. After pleading 
guilty in 1991 to two charges of 
attempted murder in the second 
degree, Rick spent five fiitl years in a 



New York slate prison. 

Upon his release in January 1996, 
he returned to the Bronx, N.Y.. 
resumed his life and recording 
career and kept his nose clean. He 
also told anyone who asked that 
committing his crime was the 
dumbest thing he'd ever done — even 



Taking 
Issue 

ByBIIIAdlei 




if he'd had very good reason to 
believe he was acting in self-defense. 

Born in England to Jamaican 
parents. Rick moved to the U.S. 
with his family as an U-year-old in 
1976. He scored his first big hit — 
"La Di Da Di/The Show " — when he 
was 20 years old. Late in 1988. he 
released "The Great Adventures of 
Slick Rick," the album that would 
seal his reputation. 

What he never did, however, was 
apply to become a U.S. citizen. 

This oversight has complicated 
Rick's case to this day. Ordinarily, 
the law requires that an alien who 



commits a felony must be deported. 
In 1995, an immigration judge 
granted Rick a waiver of the charges 
of deportation, ruling that Rick's 
"unusual and outstanding equities" 
outweighed his criminal conviction. 

The INS appealed the decision and 
lost, and then appealed again. In 
1997, the INS finally won its case 
and once again ordered deportation 
for Rick. Rick appealed. 

What turned the tide for the INS? 
The length of time Rick had .spent in 
jail. The law holds that any alien who 
sen'es more than five years in jail is 
not eligible for a 2121c) waix'er. Rick 
served five years and 12 days. 

Seizing on this technicality after 
having lost in two previous attempts 
to deport him. the INS wa.s able, 
retroactively, to strip Rick of the 
waiver he won fair and square. No 
matter that Rick's equities remained 
intact, nor that he had continued to 
live in a peaceful, productive and 
law-abiding manner. 

In 1999, the INS issued an order 
to arrest and deport Rick. Oddly, the 
service did not bother to inform 
Rick or his lawyers of this order, 
nor did they make any attempt to 
arrest him, although his where- 
abouts were well-known to his New 
York State parole officer. 

On the several occasions during 
the past three years when an offer to 
perform required Rick to leave the 



country, he did so and returned vol- 
untarily to the U,S. without incident 

Apparently, the attacks of SepL 1 1 
2001, spurred the INS to greater vig- 
ilance, which led to Rick's June 1 
arrest. Everyone appreciates the 
INS' heightened efforts to ensure 
our safety, but, like many Ameri- 
cans, I worry that the INS is 
being over-zealous in the con- 
duct of that campaign. 

In the case of Slick Rick, 
it's obvious that the govern- 
ment has cast its net too 
wide. Rick is a rapper 
and a recording 
artist, not a terror- 
ist. He is, in fact 
one of the rare 
felons to have reha- 
bilitated himself. 

The specifics of 
Rick's case have 
meant nothing to 
the INS, but. as 
noted. Wood's ruling 
gave fresh hope to 
all of us who care 
about Rick. 

There was, she 
wrote, a "substantial probability" 
that Rick would prevail on one or 
more of the arguments advanced on 
his behalf by his lawyer. It's been 
seven months since Wood issued 
her ruling and four months since 
she's had the new briefs filed by 




Bill Mitt (standlngi 
Slkk Rick In th« I«e 



both sides of this dispute. 

It's also been a fiill 14 months 
since Rick was arrested and detained. 
That's a long time for someone's life 
and career to be put on indefinite 
hold: long enough for Rick's 
faith in the fairness of the 
American justice system to 
become tradly shaken. 
As a highly regarded 
artist. Slick Rick is a 
credit to American cul- 
ture, even if he isn't for- 
mally an American citi- 
zen. As a penitent and 
rehabilitated felon, he 
is a credit to the 
^ American justice 
system. 
Setting Rick iree 
would go a long way 
toward restoring public 
confidence in the judi- 
ciou-sness of the INS. 
Deporting him is a 
credit to no one — and 
it certainly isn't going 
to make America a safer or 
a more just place. We eagerly 
await Wood's decision. 

Bill Adler k a former publicist for Rush 
.Artist Management and DefJam Rec- 
ords and a noted author, hi 1987, he 
penned "Tougher Than Leather: The 
Rise of Run-DMC, "the authorized bioff- 
raphy of the pioneering hip-hop trio. 
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All Hail The Fans: The Lifeblood Of The Industry 



final analysis, what would our idols 
be without the chosen that worship 
them? I am sure that Vandross' fans 
will continue to pray, and other 
fans will continue to buy. 

As the music industry enters its 
next stage of artist promotion, I 



View 
Point 

By Carios Alomar 




It IS this man s opinion, that 
like Illy guests, they will share 
their life and times with their cho- 
sen artists, and they will eventual- 
ly come to idolize them, as well. 

Working with David Bowie 
over the years gave me an 

insight into the type of 

dedication that is possi- 
ble from fans. 

When Bowie did glam 
rock, they were there. 
Then came blue-eyed 
soul: They sang along. He 
then changed to new age. 
They never faltered. From 
hip-hop to Brit rock, from 
experimental to industri- 
al, the fans continue to 



There were place settings for 
eight at my monthly "open forum 
dinner" The personalities I invited 
cover a spectrum of young profes- 
sionals. An investment broker, an 
A&R executive, a singer, a bank VP, 
a sound engineer, a film producer 
. . . you get the idea. 

This month, the recent news 
involving Luther Vandross domi- 



nated the conversation. The gener- 
al consensus was that all the love 
he gave in song was being returned 
to him by his fans. 

It was evident by the prayer vig- 
ils that continue to spur his recov- 
ery, as well as record sales that gave 
him the first No. 1 album of his 
exemplary career. It is refreshing to 
hear such accolades being credited 
to his fans. 

We are in an age of T\' 
series that thrust mediocre 
talent at an unsuspecting 
general public, where fans 
are constantly being used as 
survey teams. 

And when a national 
search only uncovers a hand- 
ful of talented individuals, 
wouldn't you say that was a 
sad commentary? .And when 
you do buy an $18 CD. aren't 
you lucky if you get two or 
three good cuts? 

It is no wonder that iTunes 
Music Store's 99 cent deal 
seems like a bargain. It is 
also not unusual for fans to 
quickly become fickle and 



turn their attentions away from 
their demigods, leaving them aban- 
doned and floundering, as they 
await their new American Idol. 
(The dismal sales of Justin Guari- 
ni's album reflect this trend.) 

Who would have thought that a 
whole season of promotion could 
not guarantee the staying power of 
one artist? 

■Ml of my guests share one thing: 
They are all seasoned audiophiles. 
Audiophiles are special people. 
Music is an integral part of their 
objectivity. Good times and bad are 
categorized by song, and their 
record or CD collections demon- 
strate their eclectic tastes, 

I always ask what's currently on 
their playlists at home. And the 
answers always intrigue me. Marilyn 
Manson, Django Reinhardt, Cold- 
play, Juanes, l-e Mystere des Voix 
Bulgares, Metallica, 50 Cent, Beyon- 
ce and of course, the person who 
turned the conversation, Vandross, 

We all have our tastes and pref- 
erences. But we also idolize certain 
individuals who share our life and 
times. They have touched us. In the 



foresee young children, eyes aglow, 
sitting in front of their TVs, wal- 
lowing in reality shows and MTV 
and awaiting their opportunity to 
vote on unlimited channels, 

Mer finally walking away with the 
bragging rites afforded to them by 
their TV vote, they will undoubtedly 
look at the radio one day with awe 
and wonder and ask, "What is it for?" 



give life to their chosen. 
So, a blessing to the fans. For 
without them, where would our 
music industry be? 

Carlos Alomar is a world-class gui- 
taristlproducerlsongwriter who has 
worked with the Bee Gees, Paul Mc- 
Cartney, Luther Vandross and others. 
He has also worked as a musical 
director for David Bowie. 
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Kurt Elling 
displays his 
mystical 
vocalese on 
his Blue Note 
debut 
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Aerosmlth 
puckers up for 



its co-headlin- 
ing tour with 



Lauper Reveals Her 
Torch Song Side 



It has been six years since "Sisters 
of Avalon. " Cyndi Lauper's last album 
for Epic Records. In the meantime, 
she independently released "Shine." a 
fiw-song EP. and entertained hun- 
dreds of thousands of people through 



The 
Beat 



By Melinda Newman 

mnewman@billboard.com 



her opening slot on Cher's tour. 

But now, she has come back 
home, l-auper has signed with 
Daylight/Epic and is working on 
"Naked City," a new album of 
torch songs that will be out by 
year's end. 

"There were a lot of changes 
going on at Epic while I was last 
there." Lauper says. "I came to the 
conclusion that I needed to step 
away, and I needed to explore an 
Independent way." 

Having done that, she says she is 
thrilled to be reunited with Epic 
president Polly Anthony and Sony 
Music executive VP of A&R David 
Massey. who is head of Daylight. 

"As 1 was doing shows, like 
IVHl's] 'Divas' or the Grammys or 
with Cher. I'd see Polly or David, 
and I really loved them. I did miss 
them, but I had to go away. There 




was so much I had to learn and do. " 

Massey says "Naked City" has 
been years in the making. 
"[Cyndil finally felt like she was 
ready to do It, " he says. 
While her live draw and overall 

appeal has remained 

strong, Lauper's 
album sales figures 
have faltered. "Sisters" 
sold 56,000, according 
to Nielsen SoundScan, 
while "Shine " stands 
at 40,000 units. How- 
ever, Massey was 
undaunted by the 
numbers when he re- 
signed her. 

"1 believe that Cyndi 

is due for a major 
comeback." Massey says. "This 
standards-oriented repertoire will 
open Cyndi up to a whole new 
audience who are unaware of her 
huge vocal power and will consoli- 
date her base internationally, 
which remains strong." 

The torch album, producer Russ 
Titelman says, includes "some songs 
that wouldn't normally be thought 
of as torch songs, so Cyndi's kind of 
reinventing this stuff. " 

For Lauper, "these songs are sto- 
ries of the people from when I grew 
up. I watched all these women and 
all the things that were important 
to them," she says. 

Moreover. Lauper sees the 
album as a way to inject a lit- 
tle life back into this often 
plastic world. 
"1 wanted to make sure 
(Continued on page 16) 




DeGraw 
Rides In 
On His 
'Chariot' 



BY ADRIAN ZUPP 



"I view myself as 'everyman.' I just happen to 
write songs," 26-year-old Gavin DeGraw says. 
But any artist hand-picked to be the latest 
protege of RCA Music Group chairman Clive Davis is 
hardly ordinary. 

The New York-based singer/songwriter, who signed a 
multi-album deal with Davis' J Records in spring 2002. was 
discovered by J VP of A&R/marketing James Diener while play- 
ing at Wilson's, a club on Manhattan's Upper East Side. (He is now 
managed by the club's proprietor, Debbie Wilson.) 

Not long after, a showcase was set up for Davis at label headquar- 
ters. The head man's verdict? "We must do this." 

Davis punctuated his confidence in DeGraw by introducing him 
at his annual pre-Grammy .Awards party in New^ York — an entree 
to the music biz that most artists would kill for. 

Pan and media interest have been burgeoning since, with cov- 
erage in The New York Times. Esquire and Interview and such 
TV outlets as CNN. VHl. "Access Hollywood" and "Extra." 
DeGraw s fir.st album. "Chariot." hit the streets .luly 22. 
Recorded at Sunset Sound in Los Angeles and produced by 
Mark Endert (Fiona .Apple. Tonic), the set offers a potent 
blend of soul-tinged balladry and slightly rockier fare, 
underlaid with an acute pop sensibility. 

(Continued on page 12) 
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DeGraw 
Rides In On 
His 'Cliariot' 

Continued from pige 11 



The first single is the album's 
hooky opening track "Follow 
Through." which reached triple-A. 
adult formats and college radio in 
late June — where it is still in the 
early stages of percolating. Top 40 
will follow later this summer. 

Patience and care are the trick to 
promoting DeGraw. according to 
the label. 

FAVORABLE CUMATE 

"I think that the climate right 
now is especially favorable to gen- 
uine singer/songwriters and artists 
of that type, and the emphasis is on 
the word 'genuine.' " Diener says. 
"With an artist like Gavin, you need 
to be committed for the long haul. 
He is a singer/songwriter in the 
great tradition." 

So far. the groundswell has been 
substantial, with residencies at 
Joe's Pub in New York and the Mint 



'One of the reasons /signed 
with this company is because in 

my first meeting with Clive 
I Davis I, he said, "I don 't want to 
change you. " That's the most 
appealing thing to any artist. ' 



— CAVIN DcCRAW 



in Los Angeles, extensive gigging 
for radio and retail executives, tar- 
geted touring (including the recent 
Bonnaroo festival) and a strong 
online presence. 

A four-track teaser from "Chari- 
ot" was streamed at gavinsounds 
.com before release, while the full 
album was also posted for stream- 
ing at DeGraw's official Web site. 
gavindegraw.com. The site also 
offers live footage of DeGraw per- 
forming three songs. 

Meanwhile, AOL committed to a 
first listen for the single and a first 
view of the video, with an album lis- 
tening session that ran in support 
of the release. 

"We also have vhl.com and 
mtv.com locked in for live and stu- 
dio performances, as well as third- 
party sites like launch, Real. MSN. 
Lycos and GetMusic, which are all 



doing various performances, inter- 
views, audio streams, etc.," says 
Tom Corson, executive VP of 
worldwide marketing and sales at J 
Records. "And we've got strong 
support from online retail targets 
like Amazon. Barnes & Noble and 
bestbuy.com." 

As Corson sees it, the initial core 
audience for DeGraw is the college- 
age female demographic. 

"The John Mayer. Jason Mraz, 
MaroonS sort of audience — once it 
catches there, I think it will spread very 
quickly to a much larger group. And 
men do low Gavin, too. 1 have to say." 

PERFORMANCE PASSION 

Aside from his obvious song- 
crafting talent, a large part of 
DeGraw's appeal is his passion for 
performing. 

Corson explains. "1 think Gavin's 
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distinct honesty as an artist and a 
person comes ttirough on every 
level: his songwriting and lyrics, his 
performance, his personahty. He's 
a unique piece of Americana, but 
he's still writing these incredible 
pop songs." 

DeGraw adds. "One of the rea- 
sons I signed with this company is 
because in my first meeting with 
Chve IDavisl, he said. 'I don't want 



to change you.' That's the most 
appealing thing to any artist. And 
they've given me a lot of room. I'm 
just happy here, it's amazing. I'm 
really impressed." 

And what is DeGraw's career aim? 

"I just want to gel my parents 
out of the jobs they're working 
right now." he says. "That's kind of 
my big goal. They've made huge 
sacrifices for me." 



ADVERTISEMENT 



LEGAL NOTICE RE: STRICTLY RHYTHM RECORDS 



UNITED STATES BANKRUPTCY COURT 
SOUTHERN DISTRICT OF NEW YORK 



STRICTLY RHYTHM RECORDS LLC. 



Hearing Date: August 13. 2003 
At 10:00 a.m. 



Ctwp*er 7 

Case No. 02-16140 (BRL) 



Dated: 



New York. New York 
July 29. 2003 



ORDER TO SHOW CAUSE WHY ORDER SHOULD NOT 
BE ENTERED FURTHER EXTENDING TRUSTEE'S TIME TO ASSUME 
OR REJECT ANY AND ALL UNEXPIRED EXECUTORY CONTRACTS. 
PURSUANT TO SECTION 365(d)(1) OF THE BANKRUPTCY CODE 



Upon the annexed motion (the "Motion'f of John S Pereira, as chapter 7 trustee (the 
Trustee") of the above-captjoned d8t)lor (the "Debtor") seeking an order (the 
'Order') furttwr extending Ihe Trustee's lime lo assume or reject any and all 
unexpired executory contracts pursuant to section 365{d)(1 ) of title 11 of the United 
Slates Code (ttie "Bankruptcy Code'); and upon the annexed affidavfl of John P 
Campo. setting forth the need for tt>e relief requested and the harm to the estate ttiat 
will ensue if relief is not granted; and no prevwus application for similar relief havir>g 
been made: and sufficient cause appearing therefore; II is hereby 

ORDERED, that any party opposing approval of the Order appear and show cause 
before the Honorable Burton R. Lifland. United States Bankruptcy Judge, at the 
United Stales Bankruptcy Court, Alexander Hamilton Customs House. One Bowling 
Green. New Yort{. New Yorti 10004. on August 13. 2003. at 10:00 a.m.. eras soon 
thereafter as aaunsel may be heard (the 'Hearing Date'), why the Court shoutd not 
enter the Order; and it is furtl>er 

ORDERED, that the Trustee's time to assume or re)ect any and all unexpired 
executory contracts pursuant to section 365(dK1 ) of the Bankruptcy Code is hereby 
extended through and including Ihe Heanng Date ar>d any a<3|oumment thereof; and it 
is further 

ORDERED, thai objections lo the relief requested, if any. must be in wnting. state 
with parliculariiy Ihe grounds therefor, and be filed with the Clerk of the Court al the 
Courthouse.(a)(i) through the Bankruptcy Court's electronic filing system (in 
accordance wilh General Order M-242. as amended by General Order M-269). whtch 
may be accessed (with a password which is available by ■ >r M>:ting tho Bankruptcy 
Court's technical assistance at (212) 668-2870. ext. 3522. Monday through Frtday. 
8:30 a m to 5 OO p m ) Ihrough Ihe Inlemel al Ihe Bankruptcy Court's website: 
www.nys b.U5CQurts.gov. using Netscape Navigator software version 3 0 or higtier. 
and (iij in portable document format (PDF) using Adobe Exchange software for 
conversion; or (b) it a party is unable to file electronically, such party shall submit the 
obiection m PDF format on a diskette in an envelope with Ihe case name, case 
numt>er, type and title of document, docurront number of the document to which the 
objection refers, and Ihe file name on the outstde of Ihe envetope; or (c) if a party is 
unable to file eleclronically or use PDF format, such party shall submit the obtection 
on a diskette m either Word. WordPerfect, or DOS text (ASCII) format An objection 
filed by a party with no legal representation shall comply with section (b) or (c) as set 
forth in this paragraph. A hard copy of Ihe objection . whether filed pursuant to 
section (a), (b) or (c), as set forth in Ihis paragraph, shall b& ha tic] -delivered directly lo 
the Ctiambers of the Honorable Burton R. Lifland. and served so as to be received by 
LeBoeuf. Lamb. Greene & MacRae. LLP. 125 WesI 55lh Street. New York, New 
York 10019. Attn: John P. Campo. Esq., and Ihe United States Trustee s Office. 
Southern District of New York, 33 Whitehall Street. 21st Floor, New York, New York 
100O4. Attn: Paul Kenan Schwartzberg. Esq.. not later than 5:00 p.m. on August 8, 
2003; and it is further 

ORDERED, that (a) service of this Order to Show Cause, Ihe Motion and all 
supporting papers (except Exhibit B. which is available for inspection cither online 
through the Bankruptcy Court's electronic filing system or at the offices of LeBoeuf. 
Lamb. Greene & MacRae. L L P. 125 West 55th Street. New York. NewYoric 10019. 
Attn: Ruth Sprowal. during normal business hours) by July 29. 2003. (i) by hand or 
overnight delivery upon the memtiers of the Debtor and the Office of the United 
States Trustee, and (ii) by first-class mail upon all identified parties lo executory 
contracts with Ihe Debtor and all parties that have filed mlices of appearance in this 
case: and (b) publication of this Order to Show Cause in Billboard by August 1 . 2003 
shall constitute sufTicient and proper r>otice of Ihis Order to Show Cause and of the 
relief requested in the Motion 



/S/ Burton R. Lifland 

UNITED STATES BANKRUPTCY JUDGE 
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Blige 

Continued from page 1 



rebounds this issue to No. 10 on the 
Billboard Hot R&B/Hip-Hop Singles & 
Tracks chart. 

"Love & 1st Sight" has been champi- 
oned by numerous radio stations, includ- 
ing mainstream R<SB outlets \MISL 
Philadelphia. WQHT New York. KMEL 
San Francisco and WGCI Chicago. 

"This track moved faster at radio 
than any single from her last three 
albums." Geffen senior executive Jeff 
I larleston says. "It did exactly what we 
wanted it to: It took Mary back to the 
clubs: it got people dancing. And 
because it's Sean and Mary, it be- 
comes an event." 

WGCI PD EIroy Smith confirms 
that the station has been getting a siz- 
able number of requests for "Uwe (<!' 
1st Sight." 

"Will it be the biggest single from 
the album?" he wonders aloud. "Well, 
after being given a sneak prexievv of the 
album, I don't beliex^ the world is ready 
for this one. We're talking about a 
multi-platinum success story. " 

The single's video, directed by Chris 
Robinson, has been embraced by BET, 
MTV and VHl, paving the way for 
appearances on MTVs "Total Request 
Live" and BETs "106 and Park." 



While "Love & Life" is certainly 
Blige's album, Combs' influence on the 
overall sound cannot be denied. 

Though Blige ha.s worked with 
numerous producers through the 
years, her collaborations with Combs 
appear to have left the most lasting 
impre,ssion on fans. 

Combs handled the bulk of produc- 
tion duties on the singer's first two 
albums, the classics "What's the 411?" 
and "My Life," released in 1992 and 
1994, respectively. 

CREATIVE DIFFERENCES 

Citing creative differences, Blige 
and Combs parted ways for the 
remainder of the decade. They recon- 
nected last year, when Combs remixed 
the single "No More Drama." 

Because the mix "came out hot," 
Blige sa>'s she and Combs realized that 
the chemistr\' beh\'een them was very 
much intact. 

For Blige, working again with 
Combs "wasn't overwhelming. I don't 
let anything take me over the top. He 
still wants what he wants, and I still 
want what I want He's still Pufiy, and 
I'm still Mary." 

Combs says he was excited to be 
back behind the boards working with 
Blige. "For me, the new album is a con- 
tinuation of 'My Life,' " he e.xplains. 

But there was one major difference. 

During the recording of "My Life," 
Combs says he told Blige how to do 



everything. "We went our separate 
ways because of this. 

"With Love & Life,' I was less of a 
dictator," he continues. "It was more of 
an even playing field this time." 

He credits this to Blige's confidence 
as a singer/songwriter. "We have both 
grown in many ways over the years." 




BLIGE: ENIOYING LIFE 



Industry observers will be closely 
watching the marketplace perfor- 
mances of "Low & Life," in part to see 
hoiv Combs' touch affects Blige's .sales. 



Blige has released six studio albums 
(including the special edition of "No 
More Drama"), a live album and two 
remix collections. 

Collectively, she has sold 14.1 mil- 
lion albums in the U.S., according to 
Nielsen SoundScan. Outside the U.S., 
her total album sales are just shy of 5 
million, her label says. 

But her biggest individual U.S, sell- 
er to date remains "What's the 411?" It 
has moved 2.9 million copies. 

.•Ml of her subsequent studio albums 
haw performed well, selling at least 2.1 
million units. Her most recent. 2U01's 
"No More Drama." sold 1.9 million 
units. A 2002 special edition moved an 
additional 1.1 million copies. 

"Because it's a reunion of sorts, both 
Mary and Sean need this album to be a 
home run, " says Jim Kaminski, pop/ 
rock buyer for Tovwr Records in New 
York's Greenwich Village. 

"And for Mary in particular, this 
album needs to connect with fans 
beyond her core audience. " he adds. 

Kaminski says he is at a loss to 
understand why Blige — one of the 
most gifted and talented female R&B 
singers — remains somewhat un- 
known outside of the R<SB/hip-hop 
world. 

lovine says there are many factors 
that have prevented each successive 
Blige album from building on the sales 
of the artist's debut. This predates 
lovine's involvement in her career, and 



he would not comment further. 

However. lovine believes "Love & 
Life" will be Blige's "biggest record 
internationally. VVhen someone this 
gifted delivers a record as good as this, 
you're then dealing with a marathon, 
not a sprint" 

In addition to the basic album, a lim- 
ited-edition version of "Love & Life" 
will include a bonus DVD with 'mak- 
ing of the album" film footage. 

Blige plans a global promo tour — 
which includes a "bus tour" of major 
radio markets in the U.S. She al.so is 
confirmed to perform Aug. 29 on NBC's 
"Today Show" as part of its Summer 
Concert Series. 

In the fall, Reebok will begin airing 
T\' ads that feature Blige introducing a 
new .sweat suit line. 

On the Internet, several initiatives 
are being finalized. Blige is already 
confirmed for Sessions & AOL later 
this month. 

At the artist's official site, 
mjblige.com, enthusiasts can click 
on "Mary TV" for video streams of 
the artist's promotional bus tour, 
among other visuals, 

"This gives Marj' s fans a sense of 
where her head is at right now," 
Harieston .sa)^. 

■"I^t it be known." the artist says. 
""Mary is in love and enjoying her life. 
But the songs on this album show that 
you must keep pressing on. I am only 
human. 1 am not a statue to worship." 
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Norful,Spivey,Windns 
Lead Gospel Noms 



Smokey Norful. Angela Spivey 
and Vickie Wiiums lead the list of 
contenders for the 22nd j\nnual 
Gospel Music Excellence Awards 
with five nominations each. The 
Georgia Mass Clioir and Lonnie 
Hunter & the Voices of St Marie 
trail close behind with lour. 

Winans and Edwin Hawkins will 
host the awards show, scheduled for 
Aug. 9 at the T^pa — 
Bay Performing 
Arts Center in 
Tampa. Kla.. as 
gospel artists vie for 
top industry honors 
in 26 categories. 

The program is 
just one of the 
highlights sched- 
uled during the 
annual week-long 

conwntion of the 

Gospel Music Workshop of /\merica 
(Aug. 9-161 in Tampa, and if tlie 
numbers are as high as preregistra- 
tion seems to indicate, GMWA vice 
ctiairman AI Hobbs says attendance 
could hit an all-time high. 

"This convention is going to be 
huge," Hobbs says. "Already, we've 
exceeded our expectations. Our 
hotels arc sold out and the people 
are still coming." 

Otlier highlights include the con- 
fab's popular nightly musicals, a quar- 
tet shoivcase and the annual "Tribute 
to the King." horroring the GMW.A's 
founder, die late James Cleveland. 



can't see the worshipper, because the 
worshipper in me is what's going to 
penetrate a person's heart for Christ" 

Also looking for a formal intro- 
duction to the gospel marketplace is 
Verity find Debra Killings, the buzz 
for whom is being driven by her 
high-powered production lineup, 
which includes names like DaOas 
Austin and Fred Hanunond. 



In The 
Spirit 



By Lisa Collins 

eye4gospel@aol.com 




Among those acts launching ne\v 
projects at this year's gathering are 
Vnrtue (Verit\' Records) and Beverly 
Crawford and Lamar Campbell & 
Spirit of Praise (EMI Gospel). Both 
Crawford's "Live: Family & Friends" 
and Campbell's "Confessions of a 
Worshipper" are enjoying prime adds 
at go-spel radio as they gear up for 
their Aug. 19 releases. 

For Campbell, the set is a mile- 
stone. This project is the most per- 
sonally significant to me of the five 
albums I've done." he says. "You can 
put the label of 'artist' on me. and 
that's accurate, but I'm a worshipper 
first and I don't want anyone to be so 
busi' looking at the artist that they 



But Killings is used to working 
with big names, having appeared on 
albums by acts ranging from Madon- 
na. George Clinton and Santaiu to 
Toni Braxton. TLC. Deborah Cox. 
Aretha Franklin, Monica and Out- 
Kast. She says. "I've always been 
seen as a background singer, but 
now I think this is God's appointed 
time for Debra." 

Killings' solo release, "Surrender, " 
streets Aug. 19. 

SOMETHING TO SHOUT ABOUT: On 

.Aug. 12. M.C. Records, which is dis- 
tributed through Navarre, will release 
"Shout. Sister. Shout A Tribute to 
Sister Rosetta Tharpe." It includes 
Maria Muldaur with Bonnie Raitt on 
guitar performing "My Journey to the 
Sk>'," Phoebe Snow (" Beams of Heav- 
en"). Sweet Honey in the Rock ("Pre- 
cious Memories ") and Marie Knight 
("Didn"t It Rain"), a song she original- 
ly recorded with Tharpe. The 
enhanced CD includes a videoclip of 
Tharpe. who died in 1973, performing 
" Dovm by the Riverside."' Combining 
spirituals with blues and svAn^. 
Tharpe was hailed as one of the great- 
est sanctified gospel singers of her 
generation. She v\nll be featured in 
bTO segments of the upcoming PBS- 
TV' series "On the Blues," which 
debuts Sept. 28 with Martin Scorsese 
as executive producer. 

BRIEFIY: Through a newly signed 
partnership with World Wide Gospel, 
Keith "Wonderhoy" Johnson's solo 
projects will be released exclusively 
through Verity Records. Johnson is 
widely credited as one of those 
breathing new life into and increas- 
ing the popularity of the quartet 
genre, particularly among the 
younger church set with his innova- 
tive blend of traditional quartet 
music fused with jazz. R&B, rock 
and country influences. 
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Carlisle Kisses Butterfly Group Goodbye 



Bob Carlisle has resigned as a 
general partner in the Bullerfly 
Group. Carlisle and partners George 
King and Mike Rinaldi launched 
the Butterfly Group in April 2002. 
The company includes Christian 
Records, Gospel 1, Flying Leap and 
Butterfly Kids, as well as Butterfly 
International Distribution. 

Carlisle told Billboard the split 
was amicable and that he stepped 
down "in part, due to my lack of 
passion for and comfort level in 
the leadership role of what is fast 
becoming a very large company. 
Also, and not the least of which, 
was the ever-mounting loll being 
taken on my relationship with my 
wife and family." 

Initially, the company was based 
in Las Vegas (where Carlisle makes 
his home) and Nashville, but earli- 
er this year all operations were 





CARLISLE: SEEKS FAMILY TIME 



moved to Nashville. 

Carlisle says his relationships 
with King and Rinaldi, "both as 
former partners and more impor- 
tantly as friends, gladly remain 
intact." 

Carlisle retains the recording 
studio the Butterfly Group operat- 
ed in Las Vegas and is moving the 
facility to a new location. 

He'll contin- 
ue to produce 
and record in 
Las Vegas but 
tells Billboard 
that spending 
quality time 
with his family is his priority. The 
Carlisle clan is gearing up for the 
Aug. 23 nuptials of daughter 
Brooke, the inspiration for 
Carlisle's multi-format hit "Butter- 
fly Kisses. " 

GIBSON VISITS CBA: Mel Gibson 

visited the recent Christian Book- 
sellers Assn. convention in Orlan- 
do, Fla., previewing his forthcom- 
ing film. "The Passion," which is 
based on the last 12 hours of Jesus 
Christ's life. 

General attendees saw a four- 
minute trailer from the film while 
key industry gatekeepers were 
treated to a special screening of the 
entire movie. .Starring Jim Caviezel 
as Christ, the film is directed by 



Gibson and produced by his Icon 
Productions. It's slated for release 
March 2004. 

True Artist 
Management's 
Laurie Anderson 
was among those 
who attended the 
screening. "1 real- 
ly believe he spent 
20 years learning 
how to tell this 
story," Anderson 
says of Gibson's 

work. "He spent a 

great deal of time establishing the 
humanity of Jesus and then show- 
ing what that humanity suffered for 
us. It's amazing. I'm telling every 
person 1 know, 'You need to go see 
this film.' It's one of those things I 
will carry with me forever." 

Though some were skeptical of 
how Gibson might portray the life 
of Christ, Anderson says "there's 
nothing in it that I think would 
offend the church. It is such a 
powerful experience because the 
movie is so skillfully done. It is so 
obvious that he thought through 
every single thing and [asked him- 
self], 'How do I make this the most 
impactful moment I can?' " 

OTHER CBA NOTES: Registered 
attendance at this year's CBA con- 
vention was 10,902 people, down 
from last year's attendance of 
13,129. Though the number of 
exhibitors and other participants 
was down, the number of buying 
stores attending the convention 
was up 22% over 2002, with retail 
reps at the convention buying for 
2,634 stores. 

According to a new study issued 
at the confab, sales of Christian 
products by CBA member suppliers 
were slightly less than $4.2 billion 
for 2002. up from $4 billion in 20O0. 

During the first half of the year. 
CBA suppliers saw an 8% increase 
in book sales — 2% in Bibles — and 
music was down 9%. Next year's 
CBA convention will be held June 
26-July 2 (earlier than in previous 
years) in Atlanta. 

DOVE CHANCES: The Gospel Music 
Assn. i.s making changes in the cat- 
egories for the 2004 Dove Awards. 
GMA has added a new worship 
song of the year category to recog- 
nize song.s that are having the 
greatest impact in the church. 

The Dove will be awarded to the 
songwriter and publisher of the 
song and not the artist, as worship 
songs are often recorded by multi- 
ple artists. 

The new category will be placed 
in Division V of the voting, along 
with musical of the year, children's 
musical of the year and choral col- 
lection of the year. 

There are also changes in the 
album and recorded song categories. 



The pop/contemporar>' category will 
be divided intt) two categories for 
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both album and song. There will 
now be a pop/contemporary and 
rock/contemporary category. 
Hard music and modem rock/ 



alternative categories will be com- 
bined in one modern rock catego- 
ry. Dance will be dropped from the 
rap/hip-hop/dance category' and 
will now be considered under the 
appropriate pop category. 

The changes were proposed by 
the GMA's awards and criteria com- 
mittee and approved by its board of 
directors. 

NEWS NOTES: Jimmy Wheeler is 

being promoted from senior director 
of national Christian sales for Zomba 
to VP of mainstream sales and mar- 
keting for Provident Music Group. 

Lori Cline has been upped to 
director of national promotions at 
Word Ubel Croup. Previously 



manager of the department, Cline 
will now lead the day-to-day opera- 
tion of Word's radio team. 

Billy Ray Cyrus has signed with 
Word Records. His label debut. "The 
Other Side. " streets Oct. 14 and will 
be the country artist's first album 
release in the Christian market. 

MOVING ON: /\fter five years. Terria 
Butler-Saunders has exited Creative 
Trust Management, where she was 
associate brand manager. Saunders 
has worked as the point person for 
Thtnl Day and new artist Warren 
Barfield. She leaves to move to 
England, where her husband, 
William Saunders, will attend med- 
ical school in Cambridge. 



I want to be treated like a star, 
even if Tm not one... yet. 
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that I put a little sense of humanity 
back in the world that's surgically 
enhanced — 1 mean the music, not 
the people," she says. "That's what 
I was born to do here, and that's 
what 1 feel is my path. That's .some- 
thing I can contribute. " 

CH-CH-CHANGES: Former Epic 
A&R exec Matt Marshall has joined 
RCA Records Group in Los Angeles 
asVPofA&R...ASCAP senior 
director of member relations 
Marcy Drexler, a 14-year veteran of 
the society, has left the organiza- 
tion. She can be reached at 
luv52(S'popmail.com . . . Catie 
Monck. formerly publicist with Ark 
21. is now at American Entertain- 
ment Marketing. Among the acts 
she is working with is Mana . . . 
Katie McNeil, formerly executive 
producer for TV and home video 
for House of Blues Entertainment, 
has been named head of media for 
10th Street Entertainment. 

STUFF: The Dixie Chicks have 
linked with Rock the Vote to 



launch a new campaign targeted 
at registering people, particularly 
young women, to vote . . . Billy 
Bob Thornton, who was previous- 
ly on Lost Highway Records, has 
signed with Sanctuary Records 
Group. His new album. "The Edge 
of the World." will be released 
Aug. 5 . . . Ivan \eville has inked a 
record contract with Nashville- 
based Compendia Records. A new 
relea.se comes t)ut in September 
. . . A&M Records president Ron 
Fair has signed Scottish six-piece 
Driveblind to a worldwide deal. 
The band, which is managed by 
Dayle Gloria, is expected to release 
its label debut early next year. 




LAUPER: THESE SONGS ARE STORIES OF 
THE PEOPLE FROM WHEN I CREW UP" 



MARK THE DATE: The Lill Claire 
Foundation, which raises money 
to support children with neuroge- 
netic disorders, will hold its sixth 
annual benefit dinner and auction 
OcL 18 at the Beverly Hilton 
Hotel in Beverly Hills, Calif. 
Among the honorees will be 
Nettwork Music Group CEO Terry 
McBride and Anschutz Entertain- 
ment Croup executive VP of busi- 
ness development Tommy Nasi 
. . . The Musicians' Assistance Pro- 
gram will honor Steven Tyler, 
Jimmie Vaughan and attorney 
John Branca at a Nov. 5 fundrais- 
er at the Beverly Hills Hotel in 
Beverly Hills. 

ON THE ROAD: Fleetwood Mac has 

added a second leg to its summer 
tour. The 17-date arena outing 
.starts Sept. 6 in Biloxi. Miss., and 
concludes Oct. 1 1 at Denver's 
Pepsi Center. According to Bill- 
board Boxscore, the first leg, 
which started May 7, has grossed 
more than $34 million and regis- 
tered at least 25 sellouts. The cur- 
rent trek ends Aug. 19 in Grand 
Forks. N.D. . . . Jewel will start a 
tour Sept. 19 in Charleston. S.C.. 
in support of her current Atlantic 
album "0304." The outing will last 
until Oct. 18 in Minneapolis. 
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Wnriri Class Miisin Fastivals 

From the streets of New; York City, to the beaches of St. Lucia and the historical 
castles of Ghana, BET Event Productions creates extraordinary music festivals 
the world over. 

New York J&R Music World Jazz Festival 

August 21-23 

Bermuda Jazz Festival 

October 8-12 

Iceland Jazz Festival 

November 5-9 

Anguilla Tranquility Jazz Festival 

November 14-15 

Ghana Jazz & Heritage Festival 

February 22-29, 2004 

Air Jamaica Jazz & Blues Festival 

February 29-31, 2004 

St. Lucia Jazz Festival 

April 30-May 9, 2004 



BET Event Productions offers its clients production services staging world class festivals and events in any environment and at 
any budget level. BET Event Productions can also extend the impact ol your event through the resources of its parent company, 
Viacom, including radio, television, outdoor advertising and promotional tie-in packages. 




Elling'sVocalese Craft 
An Intuitive Process 



Vocalese — the delicate art of set- 
ling lyrics to previously recorded 
solos — is one of the most difficult 
and mystical practices in jazz. And 
Kurt EUing continues to prove he's 
the right man for the job. 

Eight of the 12 tracks on Elling's 
Blue Note album "Man in the Air, " 
released July 22, find the Chicago- 
based singer/composer melding 
lyrics to jazz pieces both familiar and 
obscure. Pat Metheny, Crover Wash- 
ington. Bobby Watson. Herbie Han- 
cock and Joe Zawinul are among the 
players whose vs-ork receives probing 
song treatment. 

Listening to these per- 

formances. one wonders: 
Which came first, the 
tune or the lyric? 

"Most of the time, for 
me, it's an intuitive 
process," Elling ex- 
plains. "In some cases, 
certain parts of a 
melody stay with me, 
more than an overall 
feel for a tune. The solo 

in question will start to 

have lyrics, or the melody will 
repeat itself over and over." 

The album's tour de force is a 
reading of "Resolution," the sec- 
ond movement from John 
Coltrane's landmark 1965 album 
"A U)ve Supreme." There. Elling, 
who penned a flowing lyric for 
Trane's soaring solo, reverses the 
process undertaken when the 
album was made: Coltrane's solo 
on the fourth movement, "Psalm, " 
was in fact based on the rhythm of 
a devotional poem written by the 
tenor .saxophonist. 

"1 knew I wanted to do a John 
Coltrane thing." Elling .says. "The 
premise was simple. Then I did quite 
a lot of searching. " 

The vocalist — a former student 
at the University of Chicago's 



Divinity School — adds, " There was 
a deep identification for me with 
the spirit of "A Love Supreme' . . . 
The prayer aspect of it. that part ot 
it was easy for me." 

While a spiritualized kxvox lights 
such other tracks as the adaptations 
of Metheny's ""Minuano" and the titu- 
lar original — penned with Elling's 
longtime pianist Laurence ilobgood 
and dedicated to siLXoplvmisI Wayne 
Shorter — not every number scrapes 
the ether. Included is fin unexpected 
cover of "Never My Love, " the Asso- 
ciation's 1967 pop hit 

"Every once in a while, some- 
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thing gets into your head Ironi yuur 
childhood," Elling says of that 
unlikely choice. "It's part of the 
cloud of musical possibilities that 
are floating around in your mind. I 
hadn't heard the .song for years, and 
suddenly it was in my head." 

Elling ha.s been pursuing the 
vocalese path on the road lately: He 
has played a number (jI European 
dates as part of the Four lirothers 
tour with old-lion singers Jon Hen- 
dricks and Mark .'Vlurphy. alongside 
his contemporary Ktxin .Mahogany. 

"1"hey're just nuts, man. " Elling 
says of his storied predeces.s<)rs. " Jon 
is 81 years old. He's got all these 
years, all these stories. Mark is an 
incredible individualist, the great 
jazz ballad master. 1 have so much 
respect for both of Ih' i.se cal-s. 



If you would like more information about BET Event Productions 
or would like to attend one of our events, please call 202-608-2774. 
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Setting The Gold Standard 




BYWESORSHOSM 

Listening to Kiss drummer Peter Criss recall the 
moments prior to the band s first official reunion show, 
you can almost taste the energy within Detroit's Tiger 
Stadium that late June night in 1996. 

As the field fell dark, the P.A. went silent and a 
crowd of nearly 40.000 erupted. Criss was making his 
way to the stage. Cat makeup affixed, trembling. 

He certainly liad good reason to worry: <\s bandmate Paul 
Stanley notes. Kiss not only had to live up to what people 
remembered but also what they thought they remembered. 
And if ewr there was a Holy Grail of concerts, for Kiss fans, 
this was it. It was the equivalent of a Beatlemaniac seeing 
one of those early gigs at the Cawm Club. 

Criss says, "I remember riding in the golf cart next 
to Ibassist/vocalist] Gene [Simmonsl, and my heart 
was just racing, like paradiddles. And I was sittin' 
there, going, 'Jesus, Gene, this is heavy: there's 
40,000 people out there, and I'm freaking out.' " 

But Kiss slayed that night: The band "grabbed a tur- 
bocharged Tiger Stadium crowd and took it on a hiw-hour 
hyper drive." reported The Detroit Free Press afterward. 

For Criss and the gang, that summer night in 
"Detroit Rock City " was simply one of scores of high- 
lights in a career that has been as unparalleled and 
impressive as it has been quirky and drama-filled. 

This summer. Kiss celebrates its 30th anniversary and 
marks that milestone with a co-headlining trek with fel- 
low U.S. rock titan .Aerosmith (see related slon', page 431. 

Along the way, the group, which has weathered con- 
stant critical bashing, has nonetheless staked its undis- 
puted claim to this commercial achievement: The 
recording of more gold album.s — 24 at last count — than 
any other ,'\merican band. 

REUTIVELY QUICK SUCCESS 

Ki<is' story is certainly one of a band that saw its rock- 
'n'roll dreams realized in the blink of an eye, at least for an 
act bom in the '70s. 

Within three years of the .April 1974 release of its self- 
titled LP, Kis.i went from being a pack of New York-area 
kids known for surprising clubgoers with their use of 
flashy costumes and Kabuki makeup to one of the coun- 
try's top concert draws. 

Criss says, "We were together in '72 |as the Kiss pre- 
cursor Wicked Lester], big in '74 and playing stadiums the 
next year" 

Stanley says it was in late '74/early '75, just before a show 
at Dayton, Ohio's Mara .Arena, when he realized his dreams 
were coming true. 

"I had a habit before each show of asking how we were 
doing, how tickets were," he says. "/\nd all of a sudden, one 
night 1 heard we were sold out Then the ne.\t night I heard 
tContinueJ on page .'15) 
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KISS 30TH ANNIVERSARY 



S|iecial Report 



Stanley And Simmons: The Billboard Q&A 



BY OAY MARSHALL 

Critics have despised them for 
three decades, and they've never had 
a No. 1 single or album on the Bill- 
hoard charts. Yet no American band 
has earned as many gold records (24 
and countingl. and any rock fan on 
the planet can sing along to the 
group's signature hit. 'Rock and 
Roll All Nite." 

So how has Kiss, a band many ini- 
tially dismissed as a novelty act. 
endured for so long? According to 
former schoolteacher Gene Sim- 



when certain things come your 
way — be it the Kiss Symphony or 
the Kiss/Aerosmith tour — you real- 
ize that there are still challenges 
ahead. And when those challenges 
are fun for you, the results are going 
to be fun for other people. 

Gene Simmons: It's about getting 
up there and showing whether or 
not you're worth your mettle. It's 
one thing to have a 30-year career, 
but after all the verbiage is done, 
you're only as good as your last 
fight. You can be yesterday's cham- 
pion, but when you get in the ring. 




mons and one-time taxi driver Paul 
Stanley, the answer is simple: by 
ignoring their detractors and listen- 
ing to their fans. 

Kiss has had a total of 10 mem- 
bers during the course of its career: 
only Simmons and Stanley have 
been aboard for every^ second of the 
group's 30-year journey. With a new 
album, new label and new tour on 
the horizon, the band is preparing 
for its biggest year since its original 
lineup reunited for the top-grossing 
tour of 1996. 

Thirty years in, how do you keep 
it fresh? 

Paul Stanley: I think the key is 
that it continues to be a challenge 
for us. As long as there are moun- 
tains to climb and we decide to 
climb them, there's no reason that 
this can't continue. 

Two years ago, we finished a 
farewell tour and at that point felt 
we weren't sure that we had any- 
thing more to do as a live entity. But 



you've got to prove it — which is why 
we continue to introduce ourselves 
with, "You wanted the best, you got 
the best — the hottest band in the 
world, " That's not so much wind and 
bluster as a challenge to ourselves. 
If you care about what you do. then 
you rise to the occasion. 

Before you get up onstage, the 
idea is, "Are you as good as you say 
you are? Let's see what you've got." 
Because the people sitting in those 
seats, who jump to their feet and on 
top of those seats when we get up 
onstage, are expecting the very best. 

Stanley: Our touring schedule 
took us to areas that other bands 
wouldn't go. You don't choose where 
you're born, and you don't have to 
make an apology for living where 
you do. It's our job. and it always has 
been, to come visit you. 

We used to show up in towns 
where people would say, "What are 
you doing here? " And we would say, 
"You're here, and that's why we're 
here. We're here to play." It really 



comes down to loving what we do. 
We're not only members of this band, 
but we're huge fans. This band is the 
embodiment for us of everything that 
we never saw — and wanted to see — 
in a rock band. We've always been the 
fans in the audience who got up 
onstage and said. "Let us show you 
how it's supposed to be done." 

How did this year's co-headlining 
tour with Aerosmith come about? 
Are you comfortable taking the 
stage before another act, no matter 
who it is? 

Stanley: Regardless of when we 
go on. our job remains the same: to 
not only live up to people's expecta- 
tions, but to surpass them. We can 
only be who we are. and the fact that 
somebody has to go on before some- 
body else is a moot point to us. 

VVc've worked with Aerosmith to 
come up with a revolving stage that 
basically is for the fans, so there's no 
down time between the bands com- 
ing on. You have arguably the two 
biggest bands in America for the la.st 
25 years, and somebody's got to go 
on first. For us. it was a no-brainer. 
This is about the event and about 
the two bands playing together. 

Simmons: This is not Holyfield- 
Tyson. Nobody's here to fight and bite 
off anybody's ear. It's a mutual admi- 
ration society. The bands are friends; 
we've known each other 30 years. 

Certainly, Aerosmith is the best 
of its kind. No one does what they 
do better And we tend to think that 
there's nobody that does what we 
do better. Neither I nor Paul nor 
anybody in the band is going to run 
around, trying to do what [Aero- 
smith vocalist) Steven (Tylerj does. 
Likewise, nobody in that band is 
going to try to jump up in the air 
the way Paul does or stick out their 
tongue. The idea is that both bands 
are going to stay true to what they 
do best, which is to rock ... in 
their own way. 

I think the only real winners are 
going to be the fans. It's going to 
be great. 

Stanley: The fact is that most 
bands, although very different, come 
from veo' similar roots. We all grew 
up with a passion for British music, 
for blues, for the first wave of the 
English Invasion, for early rock- 
'n'roll. It's two different takes on the 
same influences. There is no rivalry 
here. This is allied forces, the best of 
the best getting together — and 
again, the winners are the fans. 
VVe're just thrilled to be a part of 
making this happen. 

Simmons: There used to be a 
community of rock'n'roll. It wasn't 
about rivalry — you'd get up onstage 
and do your best. But then it be- 
came sour; maybe it's time to 
change that. This is going to be a 
great time. Best of all. it's going to 
be a great time for the fans. 



There's already talk of extending 
the tour into 2004. 

Stanley: The demand is so high, 
and rightfully so, I know [Aerosmith 
guitarist] Joe [Perry] wanted to see 
this go as long as it could, and we're 
all of the same mind. There are a lot 
of people who see this as the tour of 
the year, and a lot of people want to 
.see it. .A-s long as everybody's enjoying 
themselves, that's the key to it — we 
always wind up going full-circle to 
"this has to be enjoyable." Fans know 
when you re having a great time, so 
as long as this is fun, we'll continue 
to do it. If it truly turned into the bat- 
tle of the bands, we'd go home. 

You decided not to go home 
after the end of your so-called 
Farewell tour. 

Simmons: We always had a five- 
year plan once Peter and Ace re- 
joined the band, and then we were 
going to see what our options were 
and perhaps call it quits. We had 
every intention of finishing the 
show: ""Thank you very much, and 
good night." But if the fans go nuts. 



you've got to come back and do 
encores. Consider this the first of a 
series of encores. 

You both have solo records in the 
works, but will there ever be anoth- 
er Kiss studio album? 

Simmons: We've all planted our 
seeds for the future, but we've got so 
much in front of us that it's difficult 
to think or talk about other stuff. It's 
unfair to what we've got on our 
plate. We've got the double-CD, 
"Kiss Symphony: Alive IV," Iwith) 
the Melbourne Symphony Orches- 
tra — all 70 pieces, in Kiss war 
paint — coming out, plus a big tour. 
For any band, that would be enough 
for a few years. It's true there are 
other projects in the works — there 
always are — and when it's time, we'll 
talk about them. 

Stanley: When we did the 
reunion tour — putting the makeup 
back on and [getting all| the origi- 
nal members — it was intimidating 
in the sense that we not only had to 
live up to what people saw and 
(Continued on page 26) 
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Band Gives New Meaning To ^Branding' 



BY WES ORSHOSKI 

When a business associate of Kiss' 
Gene Simmons cold-called Adam 
Glickman and requested his perso- 
nal phone number without offering 
any explanation, the condom- 
maker's curiosity was understand- 
ably piqued. 

"1 thought, 'Well, this is inter- 
esting.' " says Glickman. CEO of 
Los Angeles-based Condomania. 
"Three-and-a-half weeks later. I get 
a voicemail on my cell phone, say- 
ing. 'Hi, Adam, this is Gene Sim- 
mons, that crazy guy from Kiss. 
Let's talk condoms. Call me.' And 
the next day — no joke — I'm in his 
(Beverly Hills] kitchen eating 
melon balls like we've been friends 
for 20 years." 

Within a year, that meeting led to 
Condomania's creation of a set of 
Kiss Kondoms. Among them was 
the Studded Paul (the official con- 
traceptive of vocalist/guitarist Paul 
Stanley! and the Tongue Lubricated 
model, which features an image of 
Simmons dangling his infamous 
tongue on the packaging. 

'[Gene Simmons] 
blends his experience 
as a businessperson 
and marketer with his 

own style and 
personality and just 
draws you in and 
gets it done. ' 

—ADAM GLICKMAN. CONDOMANIA 



Glickman is just one of dozens of 
CEOs and presidents across all 
realms of the business world that has 
received a call out of the blue from a 
Simmons a.ssociale or the rock star 
himself during the past decade. 

A typical exchange might go 
something like this. Simmons says: 
■ Hi. it's Gene Simmons, can 1 speak 
to the president?' I'm sorry?' Ya 
know. Gene Simmons, the guy from 
Kiss: 1 stick my tongue out.' 'Yeah, 
right! Jerry, is this you?' ... It hap- 
pens all the lime." 

Since trademarking its logo 
and its signature face-makeup 
designs in the mid-'70s. Kiss has 
licensed those internationally 
known rock icons — the logo and 
all four faces are owned by Sim- 
mons and Stanley exclusively — to 
more than 2,000 companies, from 
makers of toilet paper and Match- 
box cars to manufacturers of cas- 
kets and automobiles. 

It all began during the 'TOs, with 
the creation of such items as comic 
books, lunch boxes, bubblegum cards 



and, of course, the Kiss dolls. 

And while it's got to the point 
where companies are constantly 
approaching the band about new 
products, a good number of the 
ideas that have seen the light of 
day — like the Kondoms — are engi- 
neered by Simmons himself. 
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BUSINESS REPUTATION 



While most know him for his 
Don Juan persona or such onstage 
antics as breathing fire and .spitting 
fake blood. Simmons' reputation in 
the business world seems to be 
growing with each day. And that's 
no coincidence. 

At 53. he spends his days working 
the phone and working his way 
down a To Do list in a meticulously 
detailed day planner full of ideas for 
new Kiss products and projects. 1 lis 
work has helped further distance 
and distinguish Kiss from mo.st of 
rock's biggest bands. 

Simmons puts the value of the 
rights to Kiss' logo and faces at no less 
than $500 million. While some may 
call that a bloated figure, consider 
that in touring alone in 2000-'01. the 
band grossed roughly $60 million. 



And although Simmons is the 
face — both literally and figura- 
tively — of the Kiss merchandising 
empire, no product is created 
without the approval of Stanley, 
who has shot down a number of 
his bandmate's ideas. 

Yet it is Simmons who is con- 
stantly out in the business commu- 
nity and in the press, either pursu- 
ing new Kiss products or supporting 
personal projects, such as his mag- 
azine. Gene Simmons Tongue. 

Dell Kurano, CEO of San Francis- 
co-based Signatures Network, the 
band's licensing company, says that 
it is the ba,ssist's 'insatiable drive" 
that "really built this into an incred- 
ible franchise. " 

"Gene works 365 days, 24/7," 
Furano says. "He's always network- 
ing, so we're always getting calls or 
ideas." 

There are certainly a slew of Kiss 
products created through tradition- 
al arrangements, whereby Simmons 
and Stanley are given an upfront fee 
and a percentage of sales against a 
guaranteed minimum number of 
units .sold. 

Occasionally. Simmons has felt so 
passionately about a particular proj- 
ect that he has invested his own 
money — thus becoming a partner in 
the venture and .sharing more risk 
in launching the product. That 
arrangement promises the group a 
higher percentage of sales, while the 
licensee pays less upfront. 

That was the case with Ki.ss Kon- 
doms. more than 100,000 of which 
have been sold, says Glickman, who 
notes that his spontaneous meeting 
with the rocker is indicative of how 
the artist operates as a businessman, 

"He takes control. He makes it 
very personal," Glickman says, "He 
blends his experience as a busi- 



nessperson and marketer with his 
own style and personality and just 
draws you in and gets it done." 

The value of Simmons' star power 
cannot be overemphasized when dis- 
cussing these deals, notes Todd 
McFarlane, whose McFarlane Toys 
has launched several series of Kiss 




FURANO: GENE WORKS 365 DAYS, 24/7' 



action figures and busts. 

"It's why Gene. I think, gets so 
many deals, and to some extent actu- 
ally undres.ses people, financially." he 
says, noting with a laugh. "They walk 
in. and [you're] like, 'Gene, my hero,' 
And before you know it, you've been 
swooned. And he walks out with a 
barrelful of your money, and you feel 
good about it!" 

THE KEY TO CREATION 

k lot of work goes into the cre- 
ation of each Kiss item. When a 
company comes to the band with a 
product that it finds intriguing, 
what follows is a thorough investi- 
gation of the company by Signa- 
tures. Furano says. 

"The key things we want to deter- 
mine are. Who is this company? Do 
they make good product? Do they 



have the ability to distribute and pay 
us our royalties?" he says. "You can't 
take a trademark like Kiss or the 
Beatles and grant the right to a third 
party if they're not adequate capital- 
wise or if they don't have a history 
of being in the licensed entertain- 
ment business." 

Scores of products have been 
rejected for that reason and others, 
he notes. 

Even after a company gets the 
green light, there's still much work 
to be done, A small mountain of 
papenvork is attached to each prod- 
uct: Nearly every last detail of each 
item, especially in its look and pack- 
aging, has to be approved by Sim- 
mons and Stanley. 

Furano says the company meets 
with the two rockers each business 
(luarter to review merchandise that 
is in the w«rks and items that have 
been proposed, as well as changes 
in artwork. 

"They run their brand like a For- 
tune 500 company — they have very 



'You can't take a 
trademark like Kiss . . . 
and grant the right to 
a third party if they 're 
not adequate capital- 
wise or if they don 't 
have a history of being 
in the licensed 
entertainment 
business. ' 

—DELL FURANO, 
SIGNATURES NETWORK 



Strict control over it," notes Colin 
Goldman, a partner in the Strong- 
hold Croup, which has created col- 
lectible, wrestler-looking figurines 
in the band's likeness. 

All this, of course, contributes to 
the argument that Kiss' business 
and marketing creativity has long 
since eclipsed its musical creativity, 
.^nd while Simmons is commonly 
criticized for blurring the lines 
between art and commerce, he 
offers no apologies. 

He not only enjoys this side of his 
involvement in Kiss, but he takes 
great pride in it: "I wish we did 10 
times more," Simmons says, "In fact. 
I'm the guy who will often pu.sh the 
band to do the most, and Paul will 
often hold me back, saying. That's a 
little too much, let's not do that' " 

An example, Simmons adds, is 
"Kiss Hotels. I want you to be able 
to go to any Holiday Inn and check 
into the Kiss suite.s — one. two. three 
or four rooms, if you want. And I 
want to get paid." 
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SS 30TH ANNIVERSARY 



Kiss Is Felt 
Around The Globe 



BYTHOM DUFFY 

NEW YORK— You might say that 
famous tongue stretches around the 
world, as the impact of Kiss on a 
global level is as impressive as Gene 
Simmons' legendar>' lick. 

Kiss has sold an estimated 3 mil- 
lion catalog albums during the 
past 1 1 years, according to Uni- 




versal Music International. That 
explains why Sanctuary Records' 
recent deal with the band ihill- 
board. May 5) covers the world. 
And it accounts for why the first 
CD released through the new 
Kiss/Sanctuary imprint. "Kiss 
Symphony: .Mive IV," comes from 
an international concert perform- 
ance in Melbourne. Australia. 

Among markets outside the U.S., 
Germany ranks No. 1 in sales of Kiss 
catalog, according to Julian Hunt- 
ly, VP of catalog marketing for UMl 
in London. Ranking behind Ger- 
many in numbers of Kiss Army loy- 
alists are Japan, the U.K. and Aus- 
tralia respectively. 

UMl's acquisition of the Kiss cat- 
alog reflects the consiolidation of 
the music industry in recent years, 
as the company picked up Kiss 



albums released initially through 
Mercury Records when it absorbed 
Mercury's parent company, Poly- 
Gram. 

Among the best-selling catalog 
titles for UMI outside the U.S.. Hunt- 
ly says, are "Psycho Circus" (400,000 
units), "Revenge" (325,000), "Alive 
in " (275,000) and "MTV Unplugged" 
(305,0001. 

How has UMI kept such high de- 
mand for the Kiss catalog? Several 
strategies factor in the success, 
Huntly says. 

The company ensures that each 
CD in each territory is appropri- 
ately priced, whether full-price or 
midprice. "Reissues and remas- 
tered editions are marketed aggres- 
sively in all territories," Huntly 
says. ".'Ml distribution channels are 
explored for opportunities, not 
simply traditional retail." 

For future reissues, Huntly says, 
"we're investigating appropriate 
|new] formats, |such as Super 
Audio CDl. " 




UMI taps events, from anni- 
versaries to concert tours, to help 
promote its catalog. "Kiss product," 
Huntly says, "is included in all 
appropriate retail campaign activity 
throughout the world. " 
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'Proof That Rock'n'roll Will Never Die' 

from Birthday Cakes To Blowout Shows, The Band's Influerice Is Astounding 

go crazy. I smashed a '61 Stratocaster to pieces, 
pulled down my pants to the audience and then 
walked off the stage. It was most likely the worst 
musical experience ever. 

"Gene and Paul came out of the dressing room, 
horrified. 1 told them, 'You can shove the next 
nine shows up your ass,' Bill Graham and my 
manager stood there with their mouths open. Of 
course, ever since then, Paul, Gene and myself 
have become great friends." 
— Sammy Hagar 




"The first time I did press for Kiss, one of the 
biggest agendas was getting a Rolling Stone piece, 
because the magazine was really influential. It was 
something that had been missing from their 
career. They interviewed Gene at his apartment in 
Manhattan. Gene was really on . . . he's so focused 
about press, and Rolling Stone was a big deal to 
him. About hal^vay through the interview. Gene's 
mother showed up. She was talking about food 
and calling him by 
his real name. From 
the side of his mouth, 
he was like, 'Ma, this 
is an interview.' But 
she was oblivious to 
it. Finally, she leaves. 

"I'm thinking Rol- 
ling Stone has got- 
ten such a great 

story. It got Gene at 

his peak of clarity, 

and it also got his mother. 

"Then the story came out — there were not 
many of his good quotes, and it doesn't mention 
the encounter with his mother at all. It was an 
essay that compared Kiss' music to buffalo farts. 
I really felt bad for Gene and knew how much it 
meant to him. So, I called him, expecting the 
worst. As a PR person, I got used to being blamed 
by artists if things didn't come out right. Well, 
Gene paused on the phone and said, 'Better that 
they wrote it than if they didn't.' That epitomizes 
Gene Simmons. He sees the glass half-full. That's 
the kind of reaction that has given Kiss success. 

"I found the band always to be incredibly 
focused and directed about reaching its audience. 
They're pragmatic and make everyone around 
them feel good. There has been no self-destruc- 
tiveness, either explicit or subtle. They are very 
intelligent people who have studied and contin- 
ued to study rock'n'roll. They know their audience 
and are among the greatest rock acts of all time." 

— Danny Goldberg, chairman/CEO, Artemis 
Records 

"It was the mid-'70s. Paul and Gene were Mon- 
trose fans and asked me to open 10 shows for 
them. The first one was at Madison Square Car- 
den in New York, on their home turf. The show 
was sold out before I was even put on the bill. I 
had just released my Idebut solo] album. 

"The MC announced me, and the entire house 
booed before I even played one note. I had a cou- 
ple screwball guys in 
the band that were 
wearing suits and ties 
onstage, and all I 
could see as far as the 
light would allow me 
were thousands of 
Kiss fans with make- 
up on. I grabbed the 
mic and said, 'Fuck 
you people. You 
haven't even heard a 

note of music yet.' With that, I went into three 
Isongs] in a row. They booed and threw stuff at 
me. I grabbed the mic again and .said, I'm really 
glad they sent a special audience all the way from 
L.A, to N.Y. for me. " This really made the crowd 





"In 1978, Paul Stanley came to see Desmond 
Child and Rouge perform at Trax in New York City. 
.Maybe it was our music — but most probably it was 
the women in our 
group — that inspired 
him to ask me to co- 
write 1 Was Made for 
Uovin' You' for Kiss. 
At that time, rock 
bands almost never 
co-wrote songs with 
outsiders. The suc- 
cess of this hit and 
'Heaven's on Fire' 
created a new career 

in the music business: the roving song doctor who 
went from band to band, collaborating. Paul gave 
my phone number to Jon Bon Jovi, and then came 
Aerosmith. Thank you, Paul and Kiss, for giving 
me my Ph.D. in rock'n'roll." 
— Desmond Child 

"When I first saw Kiss, I decided to invest in cos- 
metic stocks . . . and now I am a wealthy man!" 
— Vernon Reid, Living Colour 

"Our basic philosophies are the same: 'If it's 
worth doing, then it's worth overdoing.' That's why 
the match between Kiss and me happened as it did. 
I got together with 
them in 1997 during 
the reunion tour. 
Coming out of 
grunge — with artists 
standing onstage 
looking at their 
shoes — everybody 
thought 1 was on 
acid. 1 got so tired of 
Igrunge) that when 
Kiss was available to 
go back out, I was ready. We don't have a mes- 
sage — it's low IQ and high RPM. It's fun! What's 
wrong with that?" 

— Doc McGhee, manager 

"My phone number was listed in Toronto, and 
Ithere was] a 16-year-old kid who was a fan of mine. 
He u.sed to ring me regularly after my success with 
Alice Cooper. He called me up and said there was a 
band called Kiss, and it needed my help. He said 
the group was unbelievable, but I really needed to 
make it sound better. Literally two weeks later, I 
ran into the Imembers] in a stairwell at City TV. 
They had just come from doing an interview, and I 
was going up to do one. It was a magical coinci- 
dence. We agreed that we ought to get together. 

fConlinued on page 32) 
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we are made 
for loving you: 

brigitte, jutta, heike, anna, 
Stefan ie, marion, eva, si Ike, 
angela, christiane, helga, 
eike, elisabeth, renate, tina, 
birgit, simone, tanja, beate, 
brunhilde, anja, edeltraut, 
bettina, jessica, michaela, 
jennifer, petra, sandra, 
Ursula, susanne, Christina, 
waltraut, martina, uschi, 
anne, manuela, josefine, 
marita, cornelia, elvira, 
ulrike, sabrina, nikole, ellen, 
anne, ramona, inge, silvia, 
katharina, daniela, regina, 
marie, konstanze, erika, 
ruth, jana, heidrun, annette, 
gudrun, barbara, barbel, 
hildegard, ulla, wibke, vera, 
louise, ute, sonja, sigrid, 
monika, katja, uli, laura, 
dorothea, maria, frauke, 
jasmin, uta, dagmar, judith, 
astrid, Claudia, Christine, 
ingrid, julia, Irene, andrea, 
alexandra, vanessa, sabine, 
and ossy. 

about time 
that you 
Hn us again. 

thank you for over 30 years of rock'n'roll! 
special wishes from ossy, astrid, marcel, e1 
and everybody at global concerts germany! 
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KISS 30TH ANNIVERSARY 



Billboard Q&A 

Continued from page 19 

heard, but we had to live up to what people thought they saw 
and heard. We had to create the show that people remem- 
bered, which wasn't necessarily what happened. As with most 
legends, as time goes on, the fish gets bigger, the story gets 
larger. The legend of Kiss is daunting, and it casts a huge 
shadow. This is bigger than we are. At this point, there's no 
end in sight. But certainly, if we were going to go into the 
studio to do a Kiss album, the legacy is huge, and we'd want 
to be comfortable knowing that we would live up to it. 

You recently signed a new deal with Sanctuary, which cre- 
ated two imprints for you — Kiss Records, for band releases, 
and Simmons Records, which Gene will oversee. Does it feel 
like a new beginning? 

Stanley: It's a new beginning that's familiar, in that it's built 
on a great past. We've had some wonderful experiences over 
the last 30 years with record companies and with the people 
associated with them, but we found over the long haul that 




nobody really understands Kiss better than Kiss. That being 
said, the opportunity arose for us to part company on good 
terms with people that perhaps we had become too comfort- 
able with, and vice versa, and find a chemistry with (Sanctu- 
ary Croup CEO) Merck [Mercuriadis] and everj'body at Sanc- 
tuary ... the kind of chemistry that we remember at record 
companies 30 years ago. 

You've always been very media-sawy. In the '70s, you 
worked closely with photographers to preserve the Kiss mys- 




tique, and you later used MTV very effectively, first to 
unmask in very public fashion and then as a catalyst for the 
1996 reunion. How conscious was that? 

Stanley: It goes back to us being fans of rock'n'roll, and 
particularly Kiss. I think that if you think as a fan and what 
a fan would like, we can hit em out of the park quite a few 
times. Some people talk about "using the media" in negative 
terms, but to us. the media is the conduit, the messenger and 
the direct line between us and the public, and it needs to be 
utilized as much as possible. Any time we can find a way to get 
our message across, what better way than the media? The fact 
that we may be more savvy at doing it is probably two-sided, 
but the most important part of it is that not only are we a 

'When you give somebody a T-shirt 
or a belt buckle that they wanted and 
it sells, it's odd to have people say, 
"My God, you're such a genius. " 
Well, they told us they wanted it. ' 

—PAUL STANLEY 



band, but we also think like fans. 

Simmons: If over the years we've been accused and/or laud- 
ed for our grand ma.ster marketing scheme, the only thing 
we know is that we do what feels right. I know that seems to 
be too simplistic an answer, but honestly, there is no master 
plan In front of us. Imagine yourself with one of those ham- 
mers in a freakhouse, and you know that game where the 
groundhogs keep popping their heads up? The only thing you 
can do is to keep swinging away, and sooner or later, you'll 
hit a few. Truth is, you'll miss lots of them, but the idea is to 
keep swinging. That's about as much of a master plan as we 
have. We just keep swinging. 

Stanley: People say, "You're marketing geniuses. " but if we 
(Continued un page 34) 




BIG IN JAPAN: VISITINCTHE COUNTRY IN 1977. PIOURED, FROM LER. ARE PHER CRISS ffHE CAT). GENE SIMMONS (THE DEMON). 
PAUL STANLEY (STAR CHILD) AND ACE FREHLEY (SPACEMAN) 
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KISS 30TH ANNIVERSARY 



You Don't Need To Be No. 1 To Be Gold 



Talk about staying power: 
Kiss' top-charting album 
came nearly 24 years after 
the group first appeared on 
the big chart. "Psycho Cir- 
cus" peaked at No. 3 on The 
Billboard 200 in 1998. The 
quartet debuted on the 
chart with its 1975 self- 
titled release, which peaked 
at No. 87. 

And there have been 
plenty of winners in be- 
tween. In many ways, Kiss 
set the "gold" standard for 
American acts: 24 of the 
band's albums have been 
certified gold (500,000 
units shipped) by the Rec- 
ording Industry Assn. of 
America. That makes Kiss 
the American group with 
the most gold albums. 
Overall, only the Beatles 
and the Rolling Stones 
have more gold titles. 

Except for "Carnival of 



Souls: The Final Sessions," 
all of the albums on this 
chart have been certified 
gold. Gold albums not 
appearing are "Kiss," "Hot- 
ter Than Hell," "Kiss Un- 
masked," "Creatures of the 
Night" and "The Box Set." 

All told. Kiss has charted 
29 albums on The Bill- 
board 200. Twenty-two of 
them hit the top 40 of the 
chart, while seven went 
top 10. 

Titles on this chart are 
ordered by peak position on 
their respective chart. If 
more than one title peaked 
at the same position, ties 
were broken by the number 
of weeks spent at the peak. 
Any remaining ties were 
broken by the number of 
weeks spent on the chart, 
and then in the top 10 
and/or top 40, depending on 
where the title peaked. 



In many ways, Kiss 
set the gold standard 
for American acts: 24 

of the band's albums 

have been certified 
gold by the RIAA. 

That makes Kiss the 
American group with 
the most gold albums. 



The Billboard 200 Albums 

Rank — Title — Peak Position — Debut Date — Label 

1. — • Psycho Circus"— No. 3— Oct. 10. 1998— Mercury/IDJMG 

2. — "Love Gun"— No. 4— July 9, 1977— Casablanca 

3. — "Revenge" — No. 6 — June 6. 1992 — MercuA' 

4. — "Alive II"— No. 7— Nov. 26, 1977— Casablanca 

5. — "Dynasty"— No. 9— June 23, 1979— Casablanca 

6. — "Alive!"— No. 9— Oct. 11, 1975— Casablanca 

7. — "Alive III"— No. 9— June 5, 1993— Mercury 

8. — "Destroyer" — No. 11 — April 3, 1976 — Casablanca 

9. — "Rock and Roll Over"— No. 11— Nov. 20, 1976— Casablanca 

10. - "MTV Unplugged "— No. 15— March 30, 1996— Mercur)' 

11. — "You Wanted the Best, You Got the Best!!"— No. 17— 

July 13. 1996— Mercury 

12. — "Craz>' Nights"— No. 18— Oct. 10, 1987— Mercury 

13. — "Animalize"— No. 19— Oct. 6, 1984— Mercury 

14. — "Asylum"— No. 20— Oct. 5, 1985— Mercury 

15. — "Smashes, Thrashes & Hits"— No. 21— Dec. 3, 1988— 

Mercury 

16. — "Double Platinum"— No. 22— May 20, 1978— Casablanca 

17. — "Lick It Up"— No. 24— Oct. 15, 1983— Mercury 

18. — "Carnival of Souls: The Final Sessions" — No. 27 — 

Nov. 15, 1997— Mercury 

19. — "Hot in the Shade"— No. 29— Nov. 4, 1989— Mercury 

20. — "Dressed to Kill"— No. 32— April 19. 1975— Casablanca 

Compiled by Keith Caulfield 
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KISS 30TH ANNIVERSARY 



Proof 

Continiied from page 22 

"The first thing I ever did was go see them live in Grand 
Rapids, Mich. They played in front of 9,000 people, who 
stood up on their chairs for three hours. That was an indi- 
cation to me that there was something very special there. 

"I lost touch with that 16-year-old kid. I'd love to know 
where he is. He was so right about the relationship, and 
it was the only time in my career that that ever happened. 

"In an industry where nothing is permanent, Kiss is. 
Their relationships with the people in their lives are per- 
manent. Paul, Gene and 1 formed a familial bond right 
from the beginning. Today, we remain close friends." 

— Bob Ezrin, producer 

"In 1975, I was 12 years 
old and lived in a small town 
of 2.000 people. My only 
escape was music. I spent all 
of my time listening to 
records and reading about 
bands in the pages of Creem, 
NME and Rolling Stone. My 
dreams and daydreams were 
filled with music, but I never 
had been to, nor had the opportunity to go to, a gig. 

"After much begging, borrowing and stealing, my par- 
ents allowed me to travel 100 miles to .see Kiss. My life 
was never the same. There was no need to dream or day- 
dream again, because they made me realize that what I 
wanted to be part of was real." 

— Merck Mercuriadis, CEO, Sanctuary Records Group 




"I've been working with Kiss for more than 17 years as 
their agent. For me. it's never been about the money. It's 
always been about the joy of their music and their 
integrity as musicians. Gene and Paul have taught me 
the true meaning of rock'n'roll as both a career and a 
business." 

— Mitch Rose, Creative Artists Agency 

"These four guys are willing to work as hard as anyone 
I've ever known, despite all of the criticism. Sometimes, 
criticism is the best road to success. People stay out of 
your way. because they don't want |to get] involved with 
a failure. So it opens doors in another way. Most of the 
time, when people think you're going to be a success, 
they want to attach themselves to you, which bums ener- 
gy in the wrong way. Kiss, on the other hand, was able 
to get away with an amazing amount of things for the 
first time, because people just didn't want to be around 
them. People thought that they'd go away soon, so just 
let them do their thing.' Meeting Kiss changed my life 
completely and remains one of the best experiences in 
my life." 

— Danny Aucoin, producer 

"I could go on forever talking about Kiss, but if there 
is only one thing to say, it is that Kiss revolutionized live 
performance. Kiss is one of the best bands I have ever 
seen live." 

— Brian Eschbach, the Black Dahlia Murder 

"Kiss was the first band I ever dug. I learned how to 
use my brother's eight-track player when I was 5 so I 
could listen to 'Destroyer.' A couple years later, my par- 
ents let me stay up late to watch 'Kiss Meets the Phan- 



tom (of the Parkl,' but 1 don't think 1 made it through 
the whole thing. I had a Kiss lunchbox in third grade." 
— Mark Morton, Lamb of God 



"Kiss is living proof that 
rock'n'roll will never die." 

— Corey Glover, Living 
Colour 

"We met Gene on Hal- 
loween — he took us out for 
drinks and then to a restau- 
rant. Everyone in the place 
was in costume; and there 
we were with Gene Sim- 
mons: Mr. Halloween him- 
.self. The whole night felt very surreal 

— Vas Kallas, Hanzel Und Gretyl 

"Besides the fact I was 
very young — that's the key 
element — and a little naive, 
I was the perfect age for Kiss 
to be very important in my 
life." 

— Phil Anselmo, Pantera/ 
Superjoint Ritual 

"When I was 8 years old, I 
had a Gene Simmons birth- 
day cake. " 

— Joe Fazzio, Superjoint Ritual 

Compiled by Debbie Catante Block 



DEAR KISS, 

THANK YOU FOR THREE GREAT DECADES OF GREAT 
ROCK SHOWS AND ALL THOSE NIGHTS AT THE PLAZA. 

NOW CAN WE HAVE OUR STUFF BACK? 



CONGRATULATIONS, 




AND ROCK ON. 
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can take credit for anjthing, it's that we listen to our fans. When 
you give somebody a T-shirt or a belt buckle that they wanted 
and it sells, it's odd to have people say, "My God, you're such a 
genius." Well, they told us they wanted it. All we had to do was 
listen and not pass judgment. We're not here to tell the fans 
what they should or shouldn't like, what is within the realm of 
being an "artist." We've never bought that line of thinking. 
When we first took the Kiss Army nationwide and then 



worldwide as a fan club, it was very uncool, and we certain- 
ly received our share of negative press and hostile respons- 
es from journalists who believed that it was un-rock'n'roll 
to do something like that. We think just the opposite: We are 
here to serve the masses and to give them what they want; 
we're not here to tell them what is cool and what isn't. We'll 
leave that to them. 

Simmons: When people talk about fans, they always talk 
about the Kiss Army. When one of our fans gets pissed off, 
they get pissed off royally: "How dare you change that lick!" 
But anybody who gets pissed off at you, |it comes] from the 
right place — their heart. If somebody doesn't care about you, 
what do you care what they think? 
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You were initially criticized when you decided to con- 
tinue the Farewell Tour with drummer Eric Singer wear- 
ing Peter Criss' Cat makeup. But when Tommy Thayer 
assumed the Spaceman role earlier this year, it didn't cre- 
ate as much of a stir. 

Stanley: More than one person can play on a team, wear 
a certain uniform and help win the game. At this point, 
we've shown that more than one person can wear a per- 
sona. Every rule we've ever set for ourselves has been 
examined and questioned over time, and sometimes the 
answer has changed. Life teaches us that times change, 
and opinions and ideas go through changes. The concept 
that we started with is not the concept that will contin- 
ue. That's why the dinosaur became extinct: It couldn't 




adapt. We are about always evolving and always reassess- 
ing who and what we are. 

Simmons: Kiss has a working-man's ethic. (Being in this 
band) is not a birthright. I don't deserve to be Kiss; Paul 
doesn't desen'e to be Kiss; nobody deserves to be Kiss. This 
is something you work for, and you should work for it every 
night you get up onstage and prove it to people. Otherwise, 
you shouldn't be in the band. This is a privilege. 

Stanley: When we first got together as a band, we were 
the Four Musketeers. We were going to live and die togeth- 
er, and it (would) start with us and end with us. When it 
became clear that that wasn't to be — that people in the band 
had issues or agendas that were not in keeping with the 
band — we had to sit down and reassess and go, "Do we go 
home because someone doesn't want to play ball anymore, 
or do we get another member on the team?" At that point, 
we realized that the team was more important than the 
individual players. 

We now see that people want the iconic version of Kiss 
more than they necessarily want who's under it. They want 




the Kiss image and what Kiss stands for, and that's not 
based solely upon who is wearing the uniform. Some of us 
are bigger mouthpieces than others, but the truth of the 
matter is that Kiss is a team, and the team is only as strong 
as its weakest member. We tend to make sure that we keep 
the level quite high. 

Do you ever worry that the larger-than-life image of Kiss 
overshadows your recorded body of work? 

Stanley: When people |ask] us, "Does it bother you that 
you might not be remembered for this, that or the other 
thing?" my rote response is, "When you win the lottery, you 
don't complain about taxes." We're blessed people. There's 

(Continued on page 36) 
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wt were sold out. By the third night. I 
thought. 'Something's really going on 
here.' And I remember before we went 
on that night (in Dayton], I opened up 
the curtain, looked out, and the place 
wa.s just jam-packed. Suddenly it hit 
me: 'My God. this is really happening!' 

"I had the feeling of before a roller 
coa.ster ride begins," he continues, 
"when you're being pulled up to the 
top — before they let you free fall. You 
have the sense of, you can't get off at 
this point, and all you can do is hold 
on for dear life and enjoy the ride. " 

And quite a ride it's been. 

THE FIRST 30 YEARS 

Kiss' first 30 years have seen the 
band persevere through several dra- 
matic changes in its lineup and in 
popular music, critical backlash, a 
drop in interest after shedding its 
makeup and costumes and protests 
from right-wing and church groups. 

Along the way, it has sold millions 
upon millions of albums, played to 
fans throughout the world and influ- 
enced a countless number of musi- 
cians. All the while, it was becoming 
a pioneer in self-marketing, licensing 
and branding (see story, page 4). 



Reflecting on the band's three 
decades, Aerosmith guitarist Joe Perry 
notes, "I know what it's taken for us to 
still be around and have people still be 
interested in us. And the fact that 
they've been able to keep it together 
for that length of time, it's a pretty 
amazing feat. 

"And their whole thing is just so 
unique: There was nobody before 
them, and there's been nobody since 
them that has been able to do what 
they did, " Perry says. "With the cari- 
cature thing, they just drove every kid's 
imagination wild. And I think the>' still 
do today. What they do is timeless. It 
kind of captures ever>'body's fantasy." 

Audioslave/ex-Rage -Against the 
Machine guitarist Tom Morello is both 
one of thousands of musicians influ- 
enced by Kiss and someone who was 
spellbound by the act as a teen. 

It is probably the band's creation of 
mystique, he says, that is its greatest 
accomplishment. "Kiss was my fav 
orite band before I heard a note of their 
music." Morello says. "When I .saw the 
cover of 'Destroyer,' I knew they were 
my favorite band. Period. That was it. 
I wa.s done. I was locked in. I had joined 
the Kiss Army |the group's fan club|. " 

The band truly blossomed in the 
Midwest, in places like Detroit, Cleve- 
land and Chicago, where Morello was 
raised. The guitarist notes that, for 
him, rock'n'roll literally began with 



Kiss, the first band he .saw in concert 
"They were the biggest, greatest, 
most exciting band in the world," 
.Morello says. "And I used to have 
friends that were Beatles fans, and 
they'd be like. 'Dude, you like Kiss. 
They suck'.' And I'd be like. 'No! I'm 




sorry — that little British band with the 
funny haircuts that sings "Oh-blah- 
dee" and songs about an octopus and 
yellow submarines, while these guys 
are belching blood and playing the riff 
from 'Detroit Rock City'— I beg to dif- 
fer My band's better!" 
Morello laughs at how much 



things have changed in 30 years. 
"When they started," he says, "Kiss 
was a land that was dangerous. Later 
on. it became .safe for little children 
and the mass marketing of everi-thing 
from Kiss Kewpie dolls to condoms. 
But at the time, they were thought to 
be violent, satanic, homosexual bar- 
barians who played unlistenablc 
heasy-metal music and were after the 
souls of /Vnerica's youth. And, at the 
time. I thought. "Sign me up!' " 

A BLESSED CAREER 

"Blessed" is the word both Stanley 
and Cri.ss come back to while reflecting 
on the past 30 years. 

Stanley says he would have been 
happy if the group lasted five years — 
that would have been a gift, he adds. 
/Ml Criss was hoping for at the time 
was to be in a rock band and maybe 
get one gold record to make his par- 
ents proud. 

"If somebody had told me [then] 
that in 30 years I'd be doing a sold-out 
tour, which is arguably the hotte.st tour 
of the year, I would have said, 'You are 
out of your mind,' " Stanley says, "Any- 
thing going beyond five years was 
unprecedented. At the time, rock 
bands only had a certain life span, and 
it hadn't been explored beyond that." 

.And what's Simmons' take on the 
band's logevity? "Blessed .schmessed," 
he says. "The thing about blessed' is 



that it implies that you were undeserv- 
ing. We deserve this. VVe'\'e earned this." 

1 le describes being able to take the 
stage to packed arenas and stadiums 
after three decades as a "privilege. It's 
a privilege, not a birthright. It's some- 
thing you have to earn every time you 
get onstage. " 

And it's because of that hard work 
both onstage and off that Kiss isn't 
likely to go away anytime soon, Sim- 
mons says. With pride, he boasts, "Kiss 
is the cockroach of rock'n'roll. We're 
gonna outlive all of you!" 

Certainly, the band's gutsiest explo- 
rations of its potential and longevity 
began in the early 1980s: after its 
massive first decade: after the release 
of its classic "Alive" and "Destroyer" 
albums: after years of having to hide 
their faces from paparazzi; after the 
Kiss comic books, lunchboxes and 
dolls: after its T\' movie. 

By 1982, both Criss and guitarist 
Ace Frehley had left the band, and Kiss' 
album sales were declining. Then 
Simmons and Stanley made the sur- 
prising announcement that they were 
launching a new. gimmick-lite era of 
the group by shedding the band's sig- 
nature makeup. 

Although inconsistent — both com- 
mercially and creatively — through 
the '80s and early '90s, Kiss would 
continue to rack up a slew of hair- 
(Continued on page 38) 
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always the talk of whether your glass is half-empty or half- 
full, but ours is always overflowing. It's all in how you see 
things, and we are damn lucky guys. 

Ultimately, people are buying music. If you ask our fans, 
that's what they will tell you also. Again, we're not that con- 
cerned with people who don't share that view. It's hard 
enough to give quality' time to your friends; why waste time 
with people who don't like you? 



Is success its own reward? 

Simmons: We're not shy about being proud of our accom- 
plishments because it's as much as a shock to us perhaps as 
it is to (other] people. But here we are — perhaps not the dar- 
lings of critics, yet if you check with the [Recording Industry 
Assn. of .\merica|, the No. 1 gold record champion, group cat- 
egory, in American history is Kis.s. It blows us away. It would 
certainly be a medal that anybody would be proud to wear. 

Stanley: The rewards are great, but as much (un as we have 
doing this, it's still something that takes a tremendous 
amount of work and time to shape and pick a direction. It 
doesn't happen on its own. Most of the things that we do . . . 
we believe in them 100%. 
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Simmons: Not all of us are right all the time. I'm certainly 
wrong a lot of the time, and there's a kind of chemistry with- 
in the band — a no-bull.shit attitude. I'm often drilled a new 
asshole by Paul in particular, who'll say. "What are you 
doing? " That's important to have, and it's important to keep 
your eyes and ears and heart open, because you know what? 
Maybe I'm wrong. |That| goes |for| everybody in the band: 
you've got have that kind of attitude. 

Looking back, what would you name as the high point in 
Kiss' career? 

Simmons: We rehearsed in a |Manhattan| loft at 10 East 
23rd St. It was only 10 blocks to 33rd Street and Madison 
Square Garden, and it took us about a year-and-a-half to 
go 10 blocks. That's how we thought of it. 1 walked through 
the front door of Madison Square Garden when we first 
played there, and I walked through the empty seats and 

"This is something you work for, and 
you should work for it every night 
you get up onstage and prove it to 

people. Otherwise, you shouldn't be 
in the band. This is a privilege. " 

—GENE SIMMONS 

just stood in the middle and soaked it all in. Then I went 
backstage with the guys, put the makeup on and went back 
and got up onstage. It's kind of a mythic rite of passage, 
because I think we all are — and clearly, i am — the fans that 
became the band. 

Stanley: I remember as a cab driver dropping people off 
at Madison Square Garden to see Elvis Presley, assuming 
that one day a cab driver would be dropping someone off 
to see me. 

In part, your quick rise can be credited to your vigorous 
recording schedule, as your flrst three studio albums were 
released within a 13-month span. 

Stanley: We've always been extremely driven. Critics may 
see that ambition as contrary to what rock'n'roll is. We 



PETER CRISS BEHINDTHE SKINS 



wanted to be the biggest band in the world; if you didn't 
like the first album, we'll write you a second one. 

After our second album was out and we were playing 
Santa Monica Civic with Jo Jo Gunne as the headliner. Neil 

(Continued on pa(/e 39) 
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metal-era hits, including such classics as "Lick It Up" and "Heav- 
en's on Fire." In fact, the 1990 power ballad "Forever" is the 
band's second-biggest single ever, behind "Beth, " which was 
sung by Criss. 

.And although the band was no longer routinely filling every 
seat, it still played arenas. 

While enlistment was down, the Kiss Army was still 
strong. Many longtime fans remained loyal, but MTV 
helped the group charm a new generation, for whom the 



original lineup was becoming mythic. 

But, unquestionably, both camps dreamed of Kiss' glory d<6« — 
the old band and the original spectacle. 

TOGETHER AGAIN— AT LAST 

And those dreams would be at least partially fulfilled roughly 
a year before that Tiger Stadium show — when the original mem- 
bers reunited after some 15 years at the band s 1995 taping of 
"MTV Unplugged." 

"I'm gonna be the emotional guy, the Italian guy in the band, 
and admit that I was overwhelmed," Criss says. "It was really more 
than I expected. It was magic; it was like it was when we first 
played together up in that dirty old loft on 23rd Street. 

"When we came out, Ithe audience) just went nuls. My God, 



they just went crazy." he adds. "I got almost scared of it, because 
I thought I could never feel that way about them. I felt like we 
were reliving those days and that those years [away from each 
other] never really existed for a moment." 

Ten months later, after a lot of healing of old wounds and a lot 
of forgiveness on each band member's part, Criss was on that 
Tiger Stadium golf cart, trembling. 

Recalling that night, which v\'as preceded by a number of high- 
profile promotional stunts — including an appearance with late 
rapper 2Pac at the Grammy Awards — Stanley says, "Our past cast 
such a huge shadow, it was almost like, 'Once upon a time, there 
was a band called Kiss . . .' It's intimidating in a sense, because 
your biggest competition is your past. It's very hard to compete 
with something that's intangible." 

Upping the ante with a dazzling pyro and light show, not to 
mention mountains of amps and a wall of video screens, the 
reunion tour was a massive success — a success that has contin- 
ued ever since that night in Detroit. 

Former manager Danny Goldberg says that a big part of the 




ONE OF SEVERAL LINEUPS. CIIKATME '805. SEATED ARE STANLEY (LEFT) AND 
SIMMONS. STANDING IS BRUCE KUUCK (LEFT) AND THE LATE ERIC CARR. 



band's achievements during three decades has been Simmons 
and Stanley's "clarity of vision. " 

"I think Gene and Paul, from day one, looked at rock'n'roll as 
as much of a business as an art form, " Goldberg says. "They 
studied it [and] who the other successful bands were: they 
looked at what was working. They had just a very passionate, 
clear-eyed view of what they were doing. And they combined a 
type of intellectual clarity with the emotional attachment to 
rock that's really rare. 

"And 1 think that's been at the essence of why they've been 
able to be so successful — that amount of analysis," he contin- 
ues. "But that doesn't work for every artist. A lot of artists can 
only work when they come truly from their intuitive side. But 
Kiss has clearly been the product of both sides of the brain." 

BOX-OFHCE SUCCESS 

In 2000-01. the band grossed about $60 million in touring 
alone. And it certainly seems positioned for similar box-office 
success during this summer's trek, which will not include 
Frehley, who is once again focusing on a solo career. The gui- 
tarist was replaced by longtime staff member/collaborator/one- 
time tour manager Tommy Thayer, ex-guitarist for '80s hair- 
meUl outfit Black 'N Blue. 

Stanley notes that in the '70s. when it became clear that "the 
original band would not make it to the end, there was a life- 
changing moment when we decided that should a member 
want to leave . . . that's not enough reason for the band to fold." 

.And that line of thought has resulted in Thayer finding him- 
self in some rather surreal situations: His second show with Kiss, 
for example, was its gig with the 60-piece Melbourne Symphony 
Orchestra in ft-ont of a sold-out crowd of 50.000. which was not 
only set to become the new "/Mive I\'" disc but also a live DVT) and 
a pay-per-view special. 

"I was sitting there onstage when we were doing that, think- 
ing. This is the most bizarre thing I've ever seen' — but in a cool 
way. " Thayer says. "The orchestra s\'as in Kiss makeup and going 
crazy, bombs were blowing up, people w'ere flying and there was 
smoke and fire. " 

Thayer says it's further proof that no band has as much fun as 
Kiss, and perhaps no fans have as much fun than the Kiss .Army. 

"When you go to a Kiss show and look out in the audience," 
Thayer says. "ever>'body has the biggest grin, the biggest smile 
on their face — they're just owrjoyed. It's perfect" ■ 
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Bogart (president of the band's 
then-label, Casablanca Records] 
came backstage and surprised us 
with, "The album is finished. It's 
not selling anymore. I need you to 
go back to New York and record 
another album." Your first album is 
usually your easiest, because you 



had your whole life to write it Your 
second is difficult, though, because 
you either have a few leftover tunes 
or you start from scratch. 

What do you feel is the best song 
you've ever written? 

Stanley: I could look at "What's 
the smartest song I've written? " or 
"Which has the best changes?" But 
I think that, at the end of the day, 
to write a rock anthem like "Rock 
and Roll All Nile," which really 



became the template for rock- 
'n'roll anthems . . . 

When I came up with the cho- 
rus for "rock and roll all night, 
and party every day," I knocked on 
Gene's door and said, "I think I've 
got it, this so-called anthem we 
need." Gene came and said, "Well, 
I have this song, 'Drive Us Wild.' " 
We put them together and lo and 
behold had a song that spawned a 
whole viewpoint, which was writ- 
ing a song that embodied the phi- 
losophy of the band and the peo- 
ple who love the band. That's 
heady stuff. 

Arc there better-written songs? It 
depends on your definition. But 
"Rock and Roll All Nile" is the fans' 
anthem and the song that we'll 
always be most remembered for — 
and rightfully so. 

Kiss has never had a No. 1 
record, but you've sold some 80 
million albums worldwide. 

Stanley: We've never pandered 
to the critics. If we've ever made 
that mistake, we've paid for that 
dearly. We've constantly remind- 
ed ourselves, through our suc- 
cesses and our mistakes, that we 
are about pleasing our fans and 
pleasing ourselves. Our legacy 
will be written by the fans, not by 
the critics. 





THE COOS OFTHUNDER (1976)1 




BaiBOARO AUGUST 9. 2003 



www.biilboard.con 



39 



o.\ :to viuits w Rm u wn \wii 



Coiigratulatioiis t» tht hottest tod iii the m\L 





Special Report 



KISS 30TH ANNIVERSARY 




Thanks KISS for giving us such a 
rich history to write about. 



30 Veors, 29 Gold nibums, 14 Platinum nibums 
1.821 Cor ShQttcrinQ Pcrlormqnces 




30 Years Of 
'Killer' Music 



Following is a Kiss discography spanning 
the band's three-decade career. (Discog- 
raphy data from allmusic.com, provided 
courtesy of All Media Guide.) 



mi. 



"Kiss" (Casablanca), 1974 
"Hotter Ttian Hell" (Casablanca) 1974 
"Dressed to Kill" (Casablanca) 1975 
"Alive!" (Casablanca) 1975 
"Destroyer" (Casablanca) 1976 
"Rock and Roll Over" (Casablanca) 1976 
"Love Gun" (Casablanca) 1977 
"Alive 11" (Casablanca) 1977 
"Peter Criss" (Casablanca) 1978 
"Ace Frehley" (Casablanca) 1978 v 
"Gene Simmons" (Casablanca) 1978 
"Paul Stanley" (Casablanca) 1978 
"Dynasty" (Casablanca) 1979 
"Unmasked" (Casablanca) 1980 
"Music From 'The Elder' " (Casablanca) 
1981 

"Creatures of the Night," (Casablanca) 
1982 

"Lick It Up" (Mercury) 1983 
"Animalize" (Mercury) 1984 
"Asylum" (Mercury) 1985 
"Crazy Nights" (Mercury) 1987 
"Hot in the Shade" (Mercury) 1989 
"Revenge (Mercury) 1992 ••. *■ | 

"Alive III" (Mercury) 1993 
"MTV Unplugged," (Mercury) 1996 
"Carnival of Souls: The Final Sessions" 
(Mercury) 1997 

"Psycho Circus" (Mercury) 1998 

"Kiss Symphony Alive IV" (Sanctuary) 2003 

COMPILATIONS & BOXED SETS 

"Double Platinum" (Casablanca) 1978 
"The Best of the Solo Albums" 

(Casablanca) 1981 
"Killers" (Mercury) 1982 
"Smashes, Thrashes & Hits" 

(Mercury) 1988 

"You Wanted the Best, You Got The Best!!" 
(PolyCram) 1996 
"Greatest Hits" (Mercury) 1996 
"Box Set" (Mercury) 2001 
"The Very Best of Kiss" (Mercury) 2002 
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Congratulations on 
30 years of your successful career! 

It is an honor to be your global publishing partner. 



from Kaz Hori and all your friends at 




HORIPRO 
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Kiss, Aerosmith Unite 
For Co-Headlining Tour 

North American Stint Could Lead To International Trek 



BY RAY WADDELL 

In a summer rife with hard rocl< 
lours, the Aerosmith/Kiss co-hcadlin- 
ing package stands out for its sheer 
star power. As further proof of the tu'o 
acts' enduring appeal, ticket sales are 
strong enough to warrant the addition 
of a run of arena dates this fall. 

Together, Kiss and Aerosmith could 
gross as much as $46 million this sum- 
mer from about 35 amphitheater 
dates. The arena leg — consisting of 
about 20 dates beginning Oct 24-25 at 
the MGM Grand Garden Arena in Las 
Vegas and running until the holiday 
season — could add another $25 mil- 
lion to the year's tally. 

The outing could also move into 
international markets in 2004. 

"This tour keeps looking like it's 
gonna keep extending, and rightfully 
so, " Kiss vocalist/guitarist Paul Stan- 
ley says. "It's an exciting bill, and peo- 
ple — not only in America, but in Aus- 
tralia, Japan and otlier countries — are 
very interested in it." 

According to Kiss manager Doc 
McGhee. "We're talking about Aus- 
tralia and Europe next summer, but 
we've got to do this summer first. If 
everybody gets along and has fun, I'm 
sure it could continue." 

The recent touring history of both 
bands points toward success: Aero- 
smith grossed $40 million on the road 
in 2002; Kiss grossed about $60 mil- 
lion from a 2000-01 "Farewell" tour. 

But given both acts' steady tour- 
ing schedule during the past several 
years, their combination as a package 
is a sav\'y move that brings some- 



thing fresh to their fans, as well as a 
synergy that is hard to match. 

'These are two separate fan bases, 
but you also have a synergy." says 
Bruce Kapp, VP of louring for Clear 
Channel Entertainment, producers of 
the lour. "Kiss fans are not turned off 
by Aerosmith and vice versa. These 



bands have been around a long time, 
they've got a ton of hits and live per- 
formances behind them, and people 
know they're getting their money's 
worth" (see related story in Kiss spot- 
light, page 17). 

Stanley says there is not much of 
a competition factor between the 
two bands. 

"We realize we could never be Aero- 
smith, and they realize they could 
never be Kiss," he sa>'S. "The beauty is 
that both bands have thrived and sur- 
vived for 30 years. So (with] both of us 



going out to give 110%, the fans win 
and we win. I can't think of a better 
way to spend an evening. Hopefully. 
|the tour) won't end until everybody 
says. "Enough!" " 

The members of Aerosmith appear 
equally enthusiastic. '"It"s just gonna 
be a riot; it's just gonna be a fuckin' 



riot," Aerosmith guitarist Joe Perry 
says. " We've always liked playing with 
other people who put on a good show. 
Something for everybody." 

The idea of pairing these two rock 
titans is the brainchild of McGhee. "1 
tried to put this together Uvo years ago, 
but (Aerosmith] went out with Kid 
Rock instead." he says. ""This year, 
Howard (Kaufman, Aerosmith's man- 
ager] and I were able to put it togeth- 
er. It's a true co-headlining situation." 

This kind of situation may be what 
it took to get Kiss on the road again. 



McGhee believes. The band has done 
two ""farewell" tours in the past. 

""They were ready to pack it in, " 
McGhee says, readily admitting that 
feelings can quickly change. '"Nobody 
wants to say "it's over,' whether it's a 
basketball player or a rock star. But 
if we hadn't done this with Aero- 
smith, I'm not sure (Kiss] would've 
gone out." 

Kiss is booked by Milch Rose at Cre- 
ative Artists Agency; Aerosmith is 
booked by Dan Weincr at Monterey 
Peninsula Artists. 

The tour begins Aug. 2 at ctnow.com 
Meadows Music Theater in Hartford, 
Conn., a date that has sold about 
20,000 tickets, according to Jim 
Koplik, VP for CCE. Saliva opens all 
dates for the lour, which plays main- 
ly CCE amphitheaters. House of 
Blues Concerts promotes five dates 
at HOB sheds. 

Producers say the lour is selling 
well, particularly in the Northeast. 
"These are two of the biggest bands in 
the world coming together in a very 
lough summer," Kapp says. "We blew 
out every reserved scat on the first day 
of on-sales and went into the 2.000- 
5,000 lawn seals right away." 

Ticket prices are $125 and $85 for 
reserved seats, $45 for lawn seats. "We 
sold out all of the high-priced tickets 
the first day, " Kapp notes. "Where any 
tickets are left, it's $45 lawn seats to 
see both of these bands, plus Saliva." 

So while all shows aren't sold 
clean — some not even close — produc- 
ers aren't worried. "They're sheds. All 
the seats are sold, and we're at least 
6,000 seats deep into each one of Ihe 
lawns, " McGhee says. "There's no rush 
to buy tickets to a shed show." 

The tour's lone stadium date is Aug. 
15 in Detroit, where Motor City Mad- 
man Ted Nugent was added to the bill. 
The show sold out in two days at 
slightly fewer Uian 40,000 tickets. Rick 
Franks, regional VP for CCE in Detroit, 
is promoting the show. 

"We've got a big one on our hands 
here," Franks says of the date at Com- 



erica Park, home of Major League 
Baseball's Detroit Tigers. "This show 
will draw more than tlie Tigers do in 
three games." 

Other key dates are also posting 
big numbers, including two sellouts 
at Tommy Hilfiger Theatre at Jones 
Beach in Wantagh, N.Y. (Aug. 4-5), 
a sellout at PNC Bank Arts Center in 
Holmdel, N.J. (Philadelphia market, 
Aug. 11), and two sellouts at TWeet- 
er Center in Mansfield, Mass. (Aug. 
25, 27), near Aerosmith's hometown 
of Boston. 

The tour is predictably production- 
heav>', traveling with 17 semis of pro- 
duction and gear, including a reiolv- 
ing stage. Bands share backline 
equipment and some sound and lights, 
but both Kiss and Aerosmith have 
their own distinct look, including an 
expansive ramp for Aerosmith and the 
extravagant pyrotechnic displays for 
which Kiss is known. 

"Kiss will have the pyro, blood, 
everything you normally see at a Kiss 
show," McGhee promises. "It's no 
holds barred." 

Event-specific merchandise will be 
sold on the tour, along with each 
band's respective merch items. 

Several major markets will be revis- 
ited on the arena leg. including 
Boston, Detroit, New York and Los 
Angeles, according to Kapp. '"We'll also 
hit some B markets, like Omaha 
(Neb.], Oklahoma City, Grand Forks 
and Minneapolis," Kapp says. 

"I can't think of many other pack- 
ages with the synergy of this one. It's 
the Billy and Elton of hard rock," he 
continues, referring to the hugely 
successful Billy Joel/Elton John co- 
headlining tours. "I really believe, 
based on ticket sales, ttiat Kiss/Aero- 
smith will be the tour of the summer, 
if not the year" 

Stanley adds, ""It's a fun, exciting 
package that the people really didn't 
expect. It's going to be a great night 
of music, of arguably the two pre- 
mier American rock bands of the last 
25 years." 




Safety, Security Top Priority Among Arenas 



BY RAY WADDELL 

NEW ORLEANS— Safet>' and securi- 
ty issues took precedence over the 
bottom line during an arena man- 
agers' town hall meeting at the 78th 
annual conference of the Interna- 
tional Assn. of .Assembly Managers 
here. July 25-29. 

The session's robust attendance by 
almost 200 arena executives was a 
telling sign of the times: In the wake 
of terrorist events and crowd control 
tragedies, such as the Rhode Island 
club fire at a Great White concert, 
security remains a top-of-mind issue. 

KEEPING AN EYE ON PYRO 

The session vas, moderated by Terrj' 
Genm'e.sc, director of the llniversitj' of 
Central Florida .Arena in Orlando. Fla., 



and John Siehl, director of the Nutter 
Center in Dayton, Ohio. 

One of the first topics rai.sed con- 
cerned whether buildings had written 
policies regarding the use of pyrotech- 
nic displays. The state of Florida pro- 
posed legislation that holds the build- 
ing manager accountable for pyro in 
the building. Genovese said. "Fortu- 
nately, it did not pass, but it's going to 
come back up again. " 

According to Genovese. a new 
Rhode Island law, established in the 
wake of the club fire that killed 100 
people earlier this year, requires 
buildings to budget $1.50 per square 
foot for sprinkler systems in new 
buildings and $3 per square foot to 
retrofit old buildings. 

"It is very important for (building 
management] to find out who the 



local responsible person is, like the fire 
marshal, and create a partnership be- 
fore you get backed into a corner," 
Siehl said. "Vou need to make sure 
you're both on the same page." 

Emergency evacuation plans were 
also addressed. Announcements about 
procedures during events are often 
met "by a general public that ignores 
it," Siehl said. "People feel like it's a 
false alarm, and most of the time it is. 
But we all need to wake up to the fact 
that one time it could be real." 

Siehl added that "there has been a 
feeling for many years that the tragedy 
that could occur when you're trying 
to e\'acuate could be worse than what 
set off the alarm in the first place." 

In such a case, first aid knowledge 
is vital. A show of hands indicated that 
virtually ewcy building represented at 



the session had at least one portable 
defibrillator on premises. One man- 
ager says 100 people on staff were 
trained to operate a defibrillator. Four 
in attendance say they had actually 
used the device on a patron. 

CASE-BY-CASE DECISIONS 

The use of walk-through metal de- 
tectors, or megatometers, wanding 
and patron pat-downs also prompted 
much diiicussion. The National Bas- 
ketball Assn., primary tenant for many 
large arenas represented, encourages 
these security measures. 

"The NBA talked to us a lot about 
wanding, but we said, "Absolutely no 
way,' and they went away," says 
Robert Hunter, senior VP/GM of the 
Air Canada Centre in Toronto, home 
of the NBAs Raptors. "I think it's han- 



dled very much on a market-by-mar- 
ket basis. We're still doing bag 
searches, but that's about it. Toron- 
to is a very laid-back market, with no 
security issues. " 

Regarding patron pat-downs and 
concert tours, "we look at it as dictat- 
ed by the security manager on the 
tour." Hunter said. "If a band requests 
pat-downs, we do it. " 

The risk of theft of automatic teller 
machines from arenas was addressed 
by Adonis "Sporty " Geralds, director 
of the Charlotte (N.C.) Coliseum. "In 
our state, four buildings have been hit 
by guys who are taking ATMs out of 
the building in the middle of the 
night " Geralds said. "The;,' knew what 
they were doing, they did it quick, and 
if they're making $30,000-$40,000 on 
a weekend, they'll keep doing it. " 
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VINW 

DATE 


Gnosv 

TtCKBT PBtCEiSi 


ATTRPWtANCS/ 


PROMOTIR 


EMINEM, 50 CEhfT, MISSY EUJOTT 


Ford FibM. 
Oetrait 

July 12-13 


SSB 


9&7SI 

96,707 two shown 


Ctaar Channal 
Entanainmanl 


BON JOVI. LIVE 


Hyd* Park. 
LomIor 

June 28 


ssjasa.s30 

{£3.060.0001 
J74.27/S57.77 


85.000 

sellout 


Claar Channal 

Enteiiai nment'U.K. 


SUMMER SANITAfnUM TOUR: 
METALLICA, LIMP BIZKIT. UNKIN 
PARK. DEFTONES, MUDVAYNE 


Gianti Sudiwn. 
East Rutherford. N J. 

July 8 


S3.5n.7B0 


51 JM 

56,600 


OCESA Presents. Frank 
Productions. MatropolilaR 
Talent Prasants 


SUMMER SANITARIUM TOUR: 
METALLICA. LIMP BIZKIT, UNKIN 
PARK, DErrONES, MUDVAYNE 


Gillona StidiiiM. 
Foxboro, Man. 

July 6 


tU17J50 

$75 


<Z,888 

48,600 


OCESA Prasants, 
Frank Productions. 
Mass Coacarts 


PCARL JAM. SLEATER^INNEY 


Palacio da loa Daportaa, 
Maxlco City 

July 17-19 


S3L1 16,300 

(32.721. tM pesos) 
$171 A3;SU2d 


60.178 

three sellouts 


OCESA Prasants 


SUMMER SANITARIUM TOUR: 
METALLICA. LIMP BIZKIT. LINKIN 
MRK. DEFTONES, MUDVAYNE 


Ohio StadiHRi. 
Columbus. OMe 

July 19 


$2.SS0.88S 


41,458 

50,000 


OCESA Presents. Frank 
Productions. Claar 
Channel Entertainment 


SUMMER SANITARIUM TOUR; 
METALLICA. LIMP BIZKIT, UNKIN 
PWRK. DEFTONES, MUDVAYNE 


» u » *■ - ■ 
naavrin. nanipnf Mavwavnia. 
Minaaapalia 

July 27 


SZJB3.740 

S80/S60 


35J79 

sellout 


Jam ProductioAS 


SUMMER SANITARIUM TOUR: 
METALLICA. UMP BIZKIT, UNKIN 
PARK. DEFTONES, MUDVAYNE 


Hawthorn* Racacouru. 
StickrMY. IM. 

July 26 


$2,746,060 

S75 


sellout 


Jam Productions. 
Frank Productioas 


BON X5VI. LIVE 


Old Traflord. 
Mandmtot, England 

Juna 26 


S2.552.071 

(£1.524.353t 
$627&/$46 04 


4M26 

45.500 


Clear Channal 
Entarlainmanl-UX 


•ON JOVUUVI 


Ibrax Stadiim. 
GlasQow, Scotland 

June 22 


$1.994,2S4 

(£1.196.903) 
S62.36/S4S.74 


36.311 

^.505 


EnlartakimeHl^mC 


SUMMER SANITARIUM TOUR: 
METALUCA. LIMP BIZKIT. LINKIN 
PARK, DEFTONES. MUDVAYNE 


Fadax Raid. 
LMulover.Md. 

July 18 


SIJ«3,100 

$75 


27 AS 

58.377 


Clear Chaanal 
Emartaiianenl 


BON JOVI, LIVE 


Molineux Stadium. 
Wohrarhan^ton, England 

June 24 


$1,889,971 

(£1.132,940) 
S8256/S45.88 


31747 

35,039 


Clear Chaanal 
Emanainmant-UJL 


DIXIE CHICKS. MICHELLE BRANCH 


Arrowhaad Pond. 
Anahain. CalH. 

July 20-21 


S1JB8.9<S 

SB&/SAb/SaS 


29M5 

two sellouts 


TBA EntartainmanL 
Conoarti IRtosl 


DIXIE CHICKS, MKHELLE BRANCH 


Roaa GardoRL 
Portland, Ora. 

July 13 


$1.071346 

$6S/$4S/S35 


njm 
sellout 


TBA Eatarta^nmanL 

CunLails Waal 


DIXIE CHICKS, MICHELLE BRANCH 


Qenaral Motora Place, 
Vaacoavar 

July 1 1 


$1,060,338 

(S1.466.135 Canadian) 
$47.01 /$43-03/S32-54 


17.429 

sellout 


TBA EntanalnmanL 
ConcartsWsat 


DIXIE CHICKS, MICHELLE BRANCH 


Oakland Arana. 
Oakland. CaliL 

July 15 


$1>I7,851 

S68.75/S37J5 


17JI72 
sellout 


Clear Channel 

Entertainment 


DIXIE CHICKS. MKHELLE BRANCH 


HP PwrilioH. 
SanJoaa, Calif. 

July 16 




lun 

sellout 


Clear Channal 
Entattainmanl 


CMXIE CHICKS, MICHELLE BRANCH 


Papal Canlar, 
Daavar 

Julys 


$Ki/S4VS35 


16AM 

salloul 


TBA Entartaimnant. 

Concerts Wast 


Dixie CHKUC5. MICHELLE BRANCH 


Delta Cantar. 
Salt Lake Citv 

July 9 


S829142S 

$G5^S4S/S35 


1&43S 

stllout 


TBA EntsrtainnMnL 
Concaftt Wast 


OZZFEST: OZZY 0S80URNE, KORN, 
MARILYN MANSON, DtSTURBED. CHCVELLE, 
CRADLE OF FILTH, VOfVOD ft OTHERS 


Smiraofl Music CaaCra, 
Dallaa 

June 29 


SS24.401 

$133.25/175.25/ 
SSO.2S/$10.25 


1SM7 

19.382 


House of Bkma Cancatls 


DIXIE CHKKS. MKHELLE BRANCH 


Staples CaMai; 
Lot Angelas 

July 19 


smjm 

SSVS45/S3S 


1&60S 

sellout 


TBA Ealeilaiafnent. 

Concoils IMad 


DDUe CFOCKS, MCHELLe BRANCH 


AACO Arena, 
Sacramento. CaW. 

July 17 




ISMS 

sdloul 


Claar Chanel 


DAVE MATTHEWS BAND. 
DOYLE BRAMHAU. II 


Amarican Airlines CsMsr, 
Dallas 

July 1 8 


snMis 

SS2.S0 


lun 

sellout 


Clear Channel 
£ii4artalament 


50 CENT ft JAYZ, SNOOP DOOO. 
FABOLOUS, SEAN PAUL 


TWaaiar CaMsr. 

Unlay Park. HI. 

July 16 


tmjm 

wmo 


saHotii 


Ctear Channel 
EnlartatnnMnt 


OZZFEST: OZZY OSBOURNE. KORN. 
MARILYN MANSON. DISTURBED, CHEVEUf. 
CRADLE OF FILTH, VCHVOO & OTHERS 


WhHa River Amphitheatre. 
Auburn. Wash. 

July 12 


$792,072 

$76/58.50 


laian 

20.000 


Claar Channal 
Enlefliriamanl 


DIXIE CHICKS. MICHELLE BRANCH 


KayAraoB. 
SaatHa 

July 12 


S7S7J26 

$89.50/S89.50/S35 


13.4H 

sellout 


TBA EntertainmenL 
Concerts West 


OZZFEST: OZZY OSBOURNE, KORN. 
MARILYN hUNSON, DISTURBED, CHEVELLE. 
CRADLE OF FILTH, VOIVOO & OTHERS 


Journal Pavilion. 
AlbuquoniHo. N M. 

July 15 


$7B2.SSZ 

$7V$50 


1Mt7 
aalleut 


Claar Channel 
Entertainment 


DAVE MATTHEWS BAND. 
THE RED WEST 


Ford Center, 
Oklahoma Ctty 

Juty 15 


$779.M8 

$52 50 


nam 

NHOUt 


Claar Channel 
Entartainmant 


CHER, DOM IRRERA 


Hartford Civic Center. 
Hartford. Cann. 

July 16 


$756,279 

$9S25/S35.25 


11JBZ 

11,593 


Dear Channel 


DAVE MATTHEVK BAND. 
THE RED WEST 


Bonner Springa. Kan. 

July 12 


S71 6.660 

$52.50^5 


17J81 

saNout 


Claar Channel 


DAVE MATTHEWS BAND. 
DOYLE BRAMHALL 11 


CyndaaWmdi Mitchell 
PmrilMin. The Woodlands. Taxas 

July 16 


5694,097 

S55 50/S3e 


16.505 

sellout 


Claar Channal 
Entartainmant 


CHER. DOM IRRERA 


Woreastar't CaMrum CeMre. 
Worcester. Mass. 

July 12 


S880310 

$79.7VS3B.75 


ieL2n 

10,917 


Clear Channal 
Entartainmant 


OZZFEST: OZZY OSBOURNE. KORN, 
MARILYN MANSON. DISTURBED. CHEVELU. 
CRADLE OF FILTH, VOIVOD ft OTHERS 


UMB Bank Pavilion. 
Maryland Hetghls. Me. 

July 17 


$674579 

$i29/$ia 


14^ 

21,218 


Claar Chanaal 
Entaitainmenl 


SANTANA, ANCeUQUE KIDJO 


Shoreline Amphtihesira, 
Mountain View. Calif. 

July 12 


$656,818 

S55 7V$28 75 


isjas 

21,895 


Clear Chanaal 
EntortainmaM 


PEARL JAM, SLEATER-IONNEY 


PNC Bank Arts CaMM, 
Holntdal. N J. 

JulvM 


SBii,on 

S44.2&^.25 


15,746 

1B.89I 


Clear Channal 
EntOftal iMnenl 



Music! 

lAAM Prez Staying 
Close To Home 



New International Assn. of 
Assembly Managers president Mike 
Kelly, executive director of the 
NCC facilit>' complex in Christ- 
church. New Zealand, has a simple 
agenda for his year at the helm of 
IA;\M: stay the course. 

"I have no new ini- 

tiatives — just lots of 
housekeeping," says 
Kelly, a native Canadi- 
an. "We don t need 
any new challenges 
right now. I just want 
to get a handle on our 
finances, some orga- 
nizational retooling 
and create some com- 
mercial opportunities 
for our members." 

lAAM presidents 
typically attend nearly all of the 
association's numerous district 
and specialty meetings, an obvious 
logistical challenge for the New 
Zealand-based Kelly. He says that 
Jimmy Earl. lAAM's second VP and 
associate director of the Frank 
Erwin Center in Austin, will attend 
many meetings on his behalf. 

"It makes sense from an eco- 
nomic point of view for the asso- 
ciation and in terms of my 



"My region just did 11)8 shows 
in 19 days." marvels Franks, a 
former Cellar Door promoter. 
"Minneapolis to Detroit is one 
smokin' corridor." 

Outside of East Rutherford, 
N.J., home to Bruce Spring- 
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absence from my own office," 
Kelly notes. "I'll probably travel a 
little more than half as much as 
past I.A.AM presidents." 

The NCC complex includes the 
9.000-capaciti' WestpacTrust Cen- 
tre, the 2,464-seat Christchurch 
Town Hall Auditorium and the 
1.000-seat James Hay Theatre. 

Kelly replaces Joe Floreano. 
executive director of the River- 
side Convention Center in 
Rochester, N.Y. David Ross, 
director of the Show Me Center 
in Cape Girardeau, Mo., is the 
lA/\M's new third VP. 

DETROIT ROCK CITY: -Rockin' " 
Rick Franks, regional VP for Clear 
Channel Entertainment ICCEI 
based in Detroit, says his office just 
finished a particularly busy stretch. 



steen's record 10 Giants Stadium 

shows, it's doubtful any other 
market will host more than the 
six stadium shows Franks and 
CCE are doing in the Detroit 
metro area. 

By the end of the summer, 
Motown will have hosted two sta- 
dium concerts from Eminem, 
along with Kiss/Aerosmith. Bon 
Jovi and Springsteen with his E 
Street Band. 

Metallica's Summer Sanitarium 
date at the Silverdome in nearby 
Pontiac takes the total to six stadi- 
um shows for the market, all 
hugely successful. 

lAPANESE IMPORT: Superstar 

Japanese duo B'z is marking its 
15th anniversary with an interna- 
tional tour. It will bring the group 
back to North America for six 
October performances, which are 
dubbed B'z Live Gym 2003 Banzai 
in North America. 

Comprising T<Uc Matsumoto 
and Koshi Inaba. B'z has sold 
more than 39 million records in 
Japan. Dates include House of 
Blues in Las Vegas (Oct. 12). 
House of Blues in Los Angeles 
(Oct. 14-15). the Fillmore in San 
Francisco (Oct. 17). the Moore 
Theatre in Seattle (Oct. 20) and 
the Commodore Ballroom in Van- 
couver (Oct. 21). 

TAKING AaiON: Confirmed acts 
for the Take Action tour include 
Poison the Well. Dillinger 
Escape Plan. Further Seems 
Forever. Avenged Sevenfold, 
Shadows Fall. Death by Stereo, 
Eighteen Visions. Shai Hulud, 
This Day Forward. Since by Man 
and Black Cross. The tour will 
benefit the National Hopeline 
Network suicide prevention 
organization. 

The trek will hit large clubs and 
theaters. It launches Sept. 11 at 
the Quest in Minneapolis. 
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Stagga Lee Gets In The 'Game' 



BY RASHAUN HALL 

NEW YORK— Naming yourself after 
a folklore legend might be a bit much 
for some MCs, but it seems to be sec- 
ond nature to ArtistDirect newcomer 
Stagga Lee, who makes his album 
debut Sept. 23 with "Game of Breath. " 

Lee took the name after hearing 
the classic 1959 No. 1 hit "Stagger 
Lee" by Lloyd Price. The song was 
one of many that immortalized Lee 
Sheldon, who, as legend tells it, 
killed a man after he was swindled 
while throwing dice. 

While Lee hasn't killed anybody, 
he certainly knows how to take mat- 
ters into his own hands. 

He and producers Max Perez and 



Robert Clivilles (of C+C Music Fac- 
tor>' fame) recorded the majority of 
the album and produced the video for 
lead single "Roll With M.V.P." before 
signing with ArtistDirect last Novem- 
ber. (The album is Clivilles' first proj- 
ect since his musical partner. David 
Cole, died of AIDS six years ago.) 

"We were just going to do it — no 
matter what," Lee says. "We were try- 
ing to get deals. We were sending 
demos out, but then we just said 'fiick' 
and decided to do a video on our own. 

"We shot the video, and we sent 
that out to try and get deals. [Artist- 
Direct CEO) Ted Field and [Artist- 
Direct executive VP of sales and 
marketingi Jim Swindel got a copy 
[fromi MVP Entertainment. They 




LEE: TAKING CHARGE ■ 



LaTocha Scott Preps Solo Album 

Xscape Member Assures Project Does Not Spell End For Group 



Female quartet Xscape is plan- 
ning to reunite for a new album. In 
the meantime, however, member 
LaTocha Scott is busy promoting 
her Aug. 19 solo debut, "Solo Flight 
404," and new single "Still Ghetto." 

"People think we're fighting," 
Scott says of the group's Kandi 
Bumiss, Tameka Cattle and sister 
l^mika Scott. "We still support 
each other: [we're| meeting next 
week about our project. But this is 
something I've been wanting to do 
for a long time. I'm just trying to 
make as much noise as I can. " 

The album — ^whose title sports 
Scott's Atlanta area code — is being 
released on Scott's Rock City label 
in conjunction with T.C. Payton's 
Atlanta-based Raw Deal Records. 

"Flight" mixes R&B/gospel, hip- 
hop and pop, reflecting Scott's vari- 
ous pursuits of late: doing "Thug 




scon: MAKING NOISE 



Holiday " last year with IVick Daddy, 
co-writing with Jermaine Dupri 

("My Little Secret ") and working 
with Bow Wow ("Bounce With Me"). 



This time out, Scott works with 
new producers Doc and Marcus 
Devine and co-writer Latoya 
Weeks (aka Purple Heart). 

QUICK HITS: DKC Music newcomer 
Rhian Benson opens Brian Mc- 
Knight's 20-city national tour, 
which includes a Sept. 26 stop at 
the Greek Theater in Los Angeles. 
The tour kicks off Sept. 3. 

McKnight, by the way, scored a 
few points dur- 
ing the celebrity 
b-ball game that 
helped cap 
Earvin "Magic" 
Johnson's 18th 
annual A Mid- 
summer Night's 
Magic benefit 
weekend July 24- 
27 in LA A spe- 
cial "Harlem 

Nights " affair 

touted such performers as Stevie 
Wonder, India.Arie and Chaka Khan. 

Benefiting the "ftylor Michaels 
Scholarship program, the event — 
under the aegis of the Magic John- 
son Foundation — has helped send 
more than 3,000 students to college, 
according to Johnson. 

The 16th annual Long Beach Jazz 
Festival (Aug. 8-10) boasts James 
Ingram, Marcus Miller, Rachelle 
Ferrell, Kirk Whalum. Roberta 
Flack, Ronnie Laws and others 
(longbeachjazzfestival.com) . . . The 
Emotions are in the studio, working 
with Earth, Wind & Fhe's Maurice 
White. Emotion Wanda Hutchin- 
son's three daughters are also writ- 
ing and singing on the album, titled 
"Generations. " Coming through 
White's RED-distributed Kalimba 
Records, the set will be preceded by 
lead single "Rest Inside My Love." 



SCREEN SCENE: On the heels of 
Prince's latest release, the four- 
song "N.E.W.S." (North, East, 
West and South), comes word of 
his first DVD project. "Prince 
Live at the Aladdin Las Vegas." 
The set hits stores Aug. 19 by way 
of the artist's NPG Music Club 
and Universal Music Enterprises' 
Hip-0 Records. 

The concert was recorded last 
December during a stopover on 
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By Gail Mitchell 

gmitchell@billboard.coni 



Prince's tour. Joining Prince are 
special guests Nikka Costa, Maceo 
Parker and Sheila E. 

The DVD will also be released 
internationally, complemented by 
major campaigns in Europe and 
South America during August and 
September. Prince is affiliated 
worldwide with Universal Music 
Publishing Croup. 

MIAMI-BOUND: There's still time to 
jet down to Miami Beach for the 
fourth annual Billboard-AURN 
R&B/Hip-Hop Conference & 
Awards Show (Aug. 6-8). Don't 
miss Q&A keynoter Jermaine 
Dupri at the Roney Palace or 
Founders Award honorees Grand- 
master Flash and Betty Wright at 
the Jackie Gleason Theater. Visit 
billboardevents.com for the latest 
updates and registration details. 



fell in love with it right away. They 
were really excited about it, and we 
had a deal the next week." 

Lee was aided by BET's "Uncut" 
program, which was already playing 
"Roll With M.VP." That helped 
pique ArtistDirect's interest. "We 
were getting played on BET for a 
couple of months before we got a 
deal," Lee says. 

The success of "Roll With M.VP." 
at video and radio outlets was due. 
in part, to the single's catchy hook, 
which borrows from Minnie Riper- 
ton's "Lovin' You." 

"Rob came to me and said he 
wanted to use the 'la la la' piece," 
Lee says. "He had a girl come in and 
sing it, and as she sang. Max added a 
real small amount of drums so I 
could have something to write to. I 
wrote the rhyme in 20 or 30 min- 
utes. I usually don't write that fast, 
but it just felt that good. 

"We knew right away that it was 
going to be the single, " he adds. "It 
was a real feel-good song. It didn't 
have a hidden agenda. It was just 
infectious." 

Swindel agrees. "We've been lucky 
with call-ins |on "Roll With M.VR"]. 



Early supporters got a great re- 
sponse on call-out. A lot of it has to 
do with the familiar hook." 

The set's current single. "Rock Ya 
Body," is already receiving attention 
at rhythmic top 40 WKTU New York. 

That's good news to Swindel. who 
knows how hard it is to get airplay. 

"If you don't have the tenacity 
with new artists in this business, you 
lose," Swindel notes. ""We have great 
faith in this project. We're looking at 
building airplay. We may be into 
another single before we get to street 
date. We want to breed a familiarity 
with the artist and his audience." 

As ArtistDirect continues build- 
ing that familiarity, Swindel knows 
that comparisons to Eminem are 
inevitable. "I expected it to happen. 
It happens with all white MCs. We 
have to let the music and its quality 
speak for itself." 

Comparisons aside, Lee seems 
confident that his debut set will 
make its own mark on the game of 
hip-hop. hence its title. 

" "Came of Breath' is what rhym- 
ing is. If I'm talking to you, if I'm 
spitting game on a mic — it's all a 
game of breath." 
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Q-Tip Confirms New 
Label, Tribe Reunion 



Last issue in this column, Ra- 
shaun Hall reported that Q-Tip 
had signed with DreamWorl<s. 
Hall caught up with the Queens. 
N.Y., native to talk about his 
move from Arista. 

"The transition came about be- 
cause [Arista president/CEO An- 
tonio] 'L.A.' Reid never put out 
my record," Q-Tip says. "So I 
knew I wanted off, and he obliged. 
I just switched plantations." 

Q-Tip chose 

DreamWorks 
because it offered 
a home for his 
Abstract Artworks 
label. "I have a 
label situation 
over there, and 
I'm able to work 
and develop 
artists. One is an 
amazing vocalist 

by the name of 

Antoinique 

ISmithI, and the other is a 
singer/songwriter named Keon 
Bryce. I'm working on developing 
them and putting myself out. 

"I've always been a fan of [for- 
mer] Warner Bros, [executives] 
Mike and Mo Ostin and Lenny 
Waronker," he adds of Dream- 
Works' executive team, "{and) also 
with what John McClain has done. 
I've known those guys for years. It's 



out an album that was unauthorized 
by us with some nruterial that we 
never intended to come out, but 
they did. I guess once they come say 
'sorry' to us, we'll talk about when 
we'll put it out." 

HIP-HOP OUTREACH: "Nearly half 
of all new related cases of HIV/ 
AIDS are young adults under the 
age of 25 [64% are African-Ameri- 
can and Latino). Every day. 6,000 
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intriguing to be at one of the last 
independent labels and to have the 
opportunity to build something 
and really grow a real relationship. " 

The first album from this new 
deal will be Q-Tip's "Open." due in 
February 2004. 

The rapper confirmed that 
there will be A IVibe Called 
Quest reunion album, to be 
released by Jive. 

"We're going to do a THbe al- 
bum," says Q-Tip, who admits the 
band is still smarting over "Hits, 
Rarities, and Remixes," a collection 
Jive released June 17. 'The good 
people at Jive thought it fit to put 



people between the ages of 15-24 
become infected with HIV . . . 
.Approximately 28,000 people 
between the ages of 13 and 24 are 
currently living with HIV/AIDS in 
the United States." 

These staggering and alarming 
figures are from New York-based 
Lifebeat, the music-supported, 
national nonprofit organization 
dedicated to reaching America's 
youth with the message of 
HIV/AIDS prevention. 

But even more alarming, ac- 
cording to Lifebeat manager of 
artist relations Tonya Miller, is 
that the hip-hop community is not 
using its muscle to reach out to 
and educate its audience. 

In conjunction with FAL 
(which stands for fashionactive- 
lab), Lifebeat recently launched 
the latest installment of the 
Hangtag Program — the "Contri- 
bution T," which features a black- 
and-white image of Madonna. The 
Hangtag Program partners 
Lifebeat with apparel designers 
who donate or create pieces to 
raise money for Lifebeat's youth 
HrV prevention programs. 

But unfortunately. Miller says, 
efforts to tie in hip-hop apparel 
companies and artists have been 
largely unsuccessful. "My argu- 
ment is it's OK to sell clothes to 
those teenagers, but they're not 
going to be around if you don't get 
on board and try to save lives. I'm 
talking about your core audience, 
and you're not interested in saving 
their lives?" 

Miller says hip-hop artists often 
call Lifebeat about participating in 
the Urban AIDS concerts because 
"that's sexy and glamorous. But 
AIDS is not sexy or glamorous. 
You've gotta do the hard work. " 
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50 Cent Leads 
Awards Finalists 



The Billboard-AURN R&B/Hip- 
Hop Awards honor the genre's most 
popular albums, songs, artists and 
contributors, as defined by the sales 
and airplay data used for the weekly 
Billboard charts. Finalists and win- 
ners reflect the performance of 
recordings on the Billboard R&B/ 
hip-hop and rap charts during a one- 
year period, from the issue dated 
June 1, 2002, to the issue dated May 
24, 2003. Sales data is compiled by 
Nielsen SoundScan: radio informa- 
tion is compiled by Nielsen Broad- 
cast Data Systems. Following arc the 
finalists in each category. 




50 CENT: RNALIST IN 10 CATEGORIES 



Top R&B^ip-hop album: "Get 
Rich or Die Tryin'," 50 Cent (Shady/ 
Aftermath/Interscopel; "The Em- 
inem Show, " Eminem (Web/A/ter- 
math/Interscope); "Chocolate 
Factory," R. Kelly (Jive/Zomba); 
"Nellyville," Nelly (Fo' Reel/Univer- 
sal/UMRG). 

Top R&B/hip-hop single: "In Da 

Club," 50 Cent (Shady/Aftermath/ 
Interscope), "Love of My Life (An 
Ode to Hip-Hop)," Erykah Badu Fea- 
turing Common (Fox/MCA); "Igni- 
tion," R, Kelly (Jive); "Dontchange, ' 
Musiq(DefSoul/lDJMG). 

Top R&B/hip-hop artist: 50 

Cent (Shady/Aftermath/Inter- 
scope), Aaliyah (BlackgroundAJni- 
versal/ UMRG), Eminem (Web/ 
Aftermath/Interscopc), Nelly (Fo" 
Reel/Universal/UMRG). 

Top R&B/hip-hop artist (male): 

50 Cent (Shady/Aftermath/Inter- 
scopel, Eminem (Web/Aftermath/ 
Interscope), R. Kelly IJive/Zombal, 
Nelly (Fo' Reel/Universal/UMRG). 

Top R&B/hip-hop artist (female): 

Aaliyah (Blackground/Universal/ 
UMRG), Amerie (Rise/Columbia/ 
ORG), Ashanti (Murder Inc./AJM/ 
IDJMG), Missy "Misdemeanor" El- 
liott (the Gold Mind/Elektra/EEG). 



Top R&B/hip-hop artist (duo or 
group): B2K (T.U.G./Epic), Big 
Tymers (Cash Money/Universal/ 
UMRG), Clipse (Star Trak/Arista), 
Dru HilKDefSoul/IDJMG). 

Top R&B/hip-hop artist (new): 
50 Cent (Shady/Aftermath/lnter- 
scope), Amerie (Rise/Columbia/ 
CRG), B2K (T.U.G./Epic), Clipse 
(Star Trak/Arista). 

Top R&B/hip-hop single artist: 

50 Cent (Shady/Aftermath/lnter- 
scope), Aaliyah (Blackground/Uni- 
versal/UMRG), Ashanti (Murder 
Inc/AJM/IDJMG), Nellv (Fo' Reel/ 
Universal/UMRGl. 

Top R&B/hip-hop album artist: 

50 Cent (Shady/Aftermath/Inter- 
scope), Eminem (Web/Aftermath/ 
Interscope), R. Kelly (Jive/Zomba), 
Nelly (Fo' Reel/Universal/UMRG). 

Top rap album: "Get Rich or Die 
Tryin'," 50 Cent (Shady/Aftermath/ 
Interscope): "The Eminem Show." 
Eminem (Web/Aftermath/lnter- 
scope); "Nellyville," Nelly (Fo' 
Reel/Universal/UMRG); "8 Mile," var- 
ious artists (Shady/Interscope). 

Top R&B/hip-hop single (sales): 

"1\mo Wrongs," Wyclef Jean Featur- 
ing Claudette Ortiz (Columbia); 
"Ignition." R. Kelly (Jive); "I Don't 
Really Know," Brandy Moss-Scott, 
(Heavenly Tunes); "Don't Mess With 
My Man," Nivea Featuring Brian & 
Brandon Casey (Jive). 

Top R&B/hip-hop single (air- 
play): "In Da Club," 50 Cent (Shady/ 
Aftermath/Interscope): "Miss You." 
Aaliyah (Blackground/Universal/ 
UMRG); "Love of My Life (An Ode to 
Hip-Hop)," Erykah Badu Featuring 
Common (Fox/MCA); ""Dontchange," 
Musiq (Def Soul/IDJMG). 

Top hot rap track: "In Da Club." 
50 Cent (Shady/Aftermath/Inter- 
scope); "Work It," Missy "Misde- 
meanor" Elliott (the Gold Mind/ 
Elektra/EEGl; ""Hot in Herre," Nelly 
(Fo' Reel/Universal/UMRG); ""Dilem- 
ma" Nelly Featuring Kelly Rowland 
(Fo' Reel/Universal/UMRG). 

Top songwriter: Chad Hugo, 
Robert Kelly, Timothy Mosley, Phar- 
rell Williams. 

Top producer: Robert Kelly, Irv 
Gotti, the Neptunes, Timbaland. 

Top major label: Arista, Inter- 
scope, Island Def Jam Music Croup. 
Universal Motown Records Group. 

Top independent label: Artemis, 

Koch, T\T, VP. 



Confab Set To Educate 

Panels To Spotlight 'Entreprenurial Spirit' 



BY RHONDA BARAKA 

Entertainment and enlighten- 
ment will be the order of the day at 
the third annual Billboard-AURN 
R&B/Hip Hop Conference and 
Awards show this year. 

Taking place Aug. 6-8. the con- 
ference returns to Miami Beach. 
Last year, hundreds of executives, 
artists, producers and business new- 
comers converged on the Roncy 
Palace to take in panels, showcases 
and festivities. This year's event 
promises to be no less informative 
and valuable. 

The night before the conference 
begins, BMI will host an invitation- 
only gala featuring a tribute to 
Isaac Hayes. Performers are expect- 
ed to include Floetry, Bilal and 
Anthony Hamilton. 

The three days of panel discus- 
sions will cover a wide range of 
topics, from label deals and money 
management to radio program- 
ming and A&R trends. The confer- 
ence provides something of a crash 
course in surviving and succeed- 



ing in the R&B and hip-hop music 
business. 

"We designed the panels to pick 
up where we left off last year," says 
Gail Mitchell, senior R&B writer 
for Billboard, who booked many of 
the speakers with colleague Ra- 




HAYES: WILL RECEIVE TRIBUTE 



shaun Hall, staff R&B/urban 
writer for the magazine. Mitchell 
stresses that topics will be of spe- 
cial interest to "the independent, 
entrepreneurial crowd." 

On Wednesday, the conference 
will offer "The New Art of the 



Deal," a discussion by independ- 
ent label executives and attorneys 
on how indie labels can flourish 
in the face of dwindling produc- 
tion and joint-venture deals. 
"Now Hear This" will look at the 
pros and cons of contemporary 
R&B radio programming. Wed- 
nesday evening will salute the 
finalists of the Billboard R&B/ 
Hip-Hop Awards. 

On Thursday, panels include 
"Beyond the Music, " a discussion of 
how artists are leveraging musical 
success into non-musical areas, 
from clothing lines to product en- 
dorsements; "The Producers Panel," 
a gathering of some of the industry's 
top studio guns; and '"Giving Back," 
a panel presented by the Living Leg- 
ends Foundation that will focus on 
executives willing to share their 
expertise with newcomers. The Liv- 
ing legends Foundation Dinner fol- 
lows Thursday evening. 

Friday will bring two panels, 
"Dollars and Sense," a guide to 
financial management, and "Em- 
(Coniinued on page RB-8) 



Conference Events, Details 



Following are details of the Bill- 
board-AURN R&B/Hip-Hop Confer- 
ence taking place Aug. 6-8 at the 
Roney Palace hotel in Miami Beach. 

Further updates are available 
online at billboardevents.com 

TUESDAY, AUG. 5 
BMI Awards 

A tribute to Isaac Hayes, with per- 
formances by Bilal, Anthony Hamil- 
ton, Floetry and others. By invita- 
tion only. 
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WEDNESDAY, AUG. 6 

1:45 p.m. -3 p.m., Windsor Ball- 
room 

The \ew Art of the Deal 

As joint-venture and production 
deals become less common, what 
are the major labels looking for 
when they do strike such agree- 



ments? Should independent compa- 
nies or artists even seek traditional 
record deals today? What other 
routes are open to indie players? 

Panelists: Dan Brown, Break 'Em 
Off Records; Randy Chin, VP Rec- 
ords; Erica Grayson, UR Manage- 
ment & Consulting; Haqq Islam, 
GreeneStreet Records; Ted Lucas. 
Slip-N-Slidc Records; Bernard M. 
Resnick, music attorney. 

3:30 p.m. -4:45 p.m., Windsor 
Ballroom 
Let's Get It On 

Sponsored by American Urban 
Radio Networks 

As the radio business gets more 
competitive, how can local, syndi- 
cated and satellite radio outlets 
continue to take risks on new 
music? 

Panelists: Ron Atkins, AURN; 
Dave Dickinson, adult R&B WHUR, 
Washington, D.C.; Stephanie Lopez, 
J Records; Ken Spellman, Sound- 
check Inc.; Karen Vaughn, adult 
R&B WHQT Miami. 

6 p.m.-8 p.m.. Grand Ballroom 
A welcoming cocktail party will be 
sponsored by AURN and followed by 
a salute to the finalists for this year's 
Billboard R&B/Hip-Hop Awards. 



Urban Networking Party, hosted by 
Billboard staff rap/R&B writer 
Rashaun Hall and R&B/hip-hop/reg- 
gae chart manager Minal Patel. 

THURSDAY, AUG. 7 

10 a.m.-l 1:15 a.m., Windsor Ball- 
room 
Dollars and Sense 

How should music entrepreneurs, 
record executives, producers and 
artists manage their money to en- 
sure financial security? 

Panelists: Bcni B., ABB Records; 




QUE & MALAIKA: REPRESENTING ERNIE 
GREEN ENTERTAINMENT 



Enex Steele, Sound Recording Spe- 
cial Payments Fund; James Leach, 
SESAC. 



11 p.m.. Barcode, 1437 Washing- 11:45 a.m.-l p.m., Windsor Ball- 
ton Ave., Miami Beach room 
290 PR will present the 6 Degrees (Continued on page RB-8) 
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And, it paid off big time! 




BET'S "Most Watched" telecast ever! 

'1 Awards Show in 2003 among Black 
households. (29.7 Black HH rating.) 

Cable television's highest rated and most 
watched telecast on 6/24. (4.3 overall 
HH rating) 



SOURCING: BET Corporate Market Research based upon Nielsen Media Researcli Data, (1) BET data analyzed from 
01/96-06/03; (2) PNF If and Nielsen Custom Reports, 2003 Awards Shows used as the basis for the Black Household Ranking 
include the Academy Awards, Grammy Awards, Essence Awards and NAACP Image Awards; (3) Nielsen Custom Reporf. 
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Billboard R&B Founders Award Honoree Betty Wright 



BY GAIL MITCHEU 

Singer/songwriter. Producer. 
Label owner. Vocal coach. Minister. 
These are the various incarnations of 
Betty Wright. Billboards 2003 R&B 
Founders Award honoree. 

The Miami native first stood behind 
a mic as a member of her family's 
gospel group, Echoes of Joy. At 13 she 
was singing backup for various artists; 
by 15, she was touring with James 
Brown. Then she swept into the top 
10 on both the R&B and pop charts 
with the percolating 1971 classic 
"Clean Up Woman. " Four years later, 
she accepted a best R&B song Gram- 
my Award for "Where Is the Love." 

During the ensuing years, Wright 
notched several more R&B hits, 
including "Baby Sitter," 'Let Me Be 
Your Lovemaker," "Dance With Me " 
and "Tonight Is the Night." Through 
her own independent label, Ms. B, 
the always-busy artist released the 
2001 album "Fit to Be a King, " as 
well as the provocatively titled sin- 
gle "U-R-A-Ho (And You Don't 
Know)." Currently, the mother of 




five and grandmother of five can be 
found in the studio working with 
newcomer Joss Stone on the latter's 
forthcoming S-Curve Records 
album, 'The Soul Sessions." 

Who inspired you musically as 
you were growing up? 



My first inspiration came from 
my mom and grandmother. They 
were incredible gospel singers. 
Mom was also a guitarist/song- 
writer/produccr and preacher/ 
teacher. She trained all of her 
babies — there were seven of us — so 
we all had similar |musical| gifts. 

Everything 1 became is sort of a 
copy of what my mom was. And then 
1 took it to another level. I also had 
a fixation with Harry Belafonte, 
James Brown, Otis Redding, Aretha 
Franklin and the Beatles. And any- 
thing on Motown. 

How did you make the transition 
from singing gospel to R&B? 

1 was discovered when I was 11.1 
was singing Billy Stewart's "Summer- 
time" in a record shop. I had won a 
"guess that tune" contest, and the 
prize was a visit to a record shop to 
pick up a 45 of your choice. 

While in the shop. I was dancing and 
singing the riff that Billy does on that 
song. This guy comes out of the back 
room and says, "1 bet you can't sing the 
whole song with all the effects." So I 
sang it took it to the rims. And then he 
.said he wanted to record me. 

I wasn't very old at all when 1 start- 
ed doing talent shows: 11 years. My 
first record was released when 1 
turned 13. It was titled "Good 
Lovin' " bAv "Paralyzed." From that 
point on, 1 did a lot of work up and 
down the Florida coast, working with 
people like Mable John, Syl Johnson 
and Otis Clay. By the time I was 15, 1 
was on tour with James Brown. My 
band later became KC & the Sun- 
shine Band. In fact, KC [Harry Casey] 
was my secretary. 

While recording "Clean Up Wom- 
an," did you have any inkling it 
would become an enduring hit? 

1 keep reinventing that song. I'm 
always changing it, telling stories 
about people 1 meet who have com- 
mented on the song. I don't think I've 




sung it the same way twice. 

However, nothing grabbed me 
about "Clean Up Woman" at first It's 
just that 1 could take a song and 
entertain people with lit]. It wasn't 
that 1 was that great a singer, I 
became a singer as time went on. I 




was more a songwriter and musician. 
Partially we thought of it as punish- 
ment . . . when you're made to sing 
when you're little, you don't want to 
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do it for a living as an adult. 

But then singing began to become 
a salvation for me. It helped me learn 
how to heal myself. I learned how to 
help other people through my songs. 
Other than Jesus, music ended up 
being my best friend. 

What moves you now musically? 

I've always thought music is color 
blind. I don't listen to music for faces; 
I listen because of the music. I love 
Clint Black, Shania Twain, Gladys 
Knight, Pavarotti. I love great singers 
who make me believe it. Real singers 
who get to your heart like Mary J. 
Blige. Her growl and that huskiness 
in her voice . . . you can feel the pain 
in that voice. I love that. 

What creative wellsprings do you 
tap for your songwriting? 

I write what 1 feel, hear, see. I could 
have a crazy dream, and then I'll 
write about whatever the craziness 
was. I've never been a strict genre or 
fad songwriter. And I've always had a 
help ministry. 

I'm an avid believer that you have 
to keep God first. A lot of people told 
me they couldn't play my song "U-R- 
A-Ho." But it's straight out of 
Ezekiel, 23rd chapter, starting with 
the second verse. How girls are 
promiscuous and don't know they 
are. I didn't make it up. 

Using only a phrase or sentence, 
describe your sound. 

The best descriptive phrase is soul 
inspirational. I feel what I'm singing. 
My favorite example of that is a song 1 
wrote called "For Love Alone." 

What is the biggest change you 
have seen in the music industry? 

I notice people get paid a lot more 
for doing a lot less. I would really 
laugh if it wasn't so sad. Some singers 
who don't have a clue about singing 
are making 50 times what we were 
paid. The song 'Video Killed the Radio 
Star" was very prophetic. If you look 
cute and have some dollars behind 
you, you're a star Now it's about who- 
ever's got the most money. 

I also see how weak these [artists] 
are now. They're too tired, no stami- 
na. I used to work every night. I still 
work as much as 48 weeks a year. 

What one thing would you 
change about the industry? 

I would be a little more selective 
in what we feed to our children. I do 
not believe in censorship, but I do 
believe in balance. 

You can't just eat all candy and live. 
You've got to have broccoli, water; you 
need to cleanse the system as well. 

What prompted you to establish 
Ms. B Records? 

I actually started the logo in 1979, 
when I was beginning to get a little 
discomforted where I was. But it 
didn't come to fiill fruition until 1985. 



I never could get paid. Baby, it 
just blew my mind to work all the 
time and not get paid. When I got to 
the point where I'm having children, 
and I'm coming to get money that I 
was told isn't there, I said, "I've got 
to move on." 

You seem to have bridged the 
musical generation gap, working 
with many contemporary R&B/hip- 
hop artists. 

I've worked with Angle Stone, 
Erykah Badu, Sean Combs, Trick 
Daddy, TQ, Mar>' J. Blige, IndiaJVrie. 
I've done vocal training with Jennifer 
Lopez. I'm currently working with 
Joss Stone from Kent in England. 
She's a 16-year-old phenomenon 
signed to EMI. 

So many of the contemporary 
R&B/hip-hop community have the 
utmost respect for R&B legends. 
These young people are like my 
babies. They have something to say 
and their own way to say it. I'm not in 
total agreement all the time [with 
how they say it]. But 1 respect peo- 
ple's ingenuity and creativity. 

What other projects are you 

working on? 

My co-writer for 16 years, .^ngelo 




Morris, and I du a lot of production 
projects in other countries too. So 
there will be a few surprises coming 
up. 

I also have a gospel group on Evan- 
der Holyfield's Real Deal label called 
Revelation Seed ["Seed" stands for 
Separate Entities Eternally Delivered.) 
I'm doing a gospel album for my 
church, part of the international min- 
istry called All That God Is. Then I'm 
doing some projects with Puffy, 
including working with singer Sara 
Stokes from his "Making the Band" 
MTV show. 

What musical legacy do you want 
to leave behind? 

If my music helps someone get 
over, that's good. 1 just hope 1 help 
make someone's way a little easier. 
I try to teach wherever I go. I'm for- 
ever on the phone consulting with 
someone. 

Someone will probably have to pry 
the mic out of my hands when I go 
to the great beyond. But I'll still be 
singing in heaven. 
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Grandmaster Flash: Rap Pioneer 

The Masses Don't Really Know That In 1971, A DJ Created Hip-Hop' 



BY RASHAUN HALL 

Grandmaster Flash, one of hip- 
hop's pioneering DJs, will receive the 
Hip-Hop Founders Award at this 
year's Billboard-AURN R&B/Hip-Hop 
Awards show Aug. 8 in Miami. 

Grandmaster Flash & the Furious 
Five's groundbreaking 1982 hit 'The 
Message " was a milestone in the 
emergence of rap. The origins of the 
DJ techniques of cutting, back-spin- 
ning and phasing can be traced to the 
"steel wheels" of this innovative artist. 

Born Joseph Saddler, Flash was a 
child of Bajan descent raised in the 
Bronx, N.Y., as hip-hop culture was 
taking root. Flash watched fellow 
pioneers like DJ Kool Here — 
known as the godfather of hip- 
hop — spin in parks, playgrounds 
and at block parties throughout the 
New York borough. 

After proving his prowess as a DJ, 
Flash fronted Grandmaster Flash & 
the Furious Five, starting in 1977. 
The group went on to record such 
seminal albums as "The Adventures 
of Grandmaster Flash on the Wheels 



of Steel " and "The Message" for 
Sugar Hill Records. 

A constant on the hip-hop scene for 
more than 25 years, Flash has scmed 
as a New York radio personality and 
the music director on HBO's "The 
Chris Rock Show." 

He is currently an on-air person- 
ality for a hip-hop channel on Sir- 
ius Satellite Radio and has endorse- 
ment relationships with Pro-Ked 
sneakers, professional audio prod- 
ucts Rane Corp., and the American 
Eagle Outfitters clothing chain. He 
is writing an autobiography with 
New York Daily News reporter Chris 
Coleman and is launching his own 
label, Adrenaline. 

Many DJs cite you as an inspi- 
ration. What inspired you to 
begin DJing? 

My inspiration was Kool Here. I saw 
him play in this park on the West Side 
of the Bronx many years ago [with a] 
congregation of people of different 
ages — from 3 years old to 60 at these 
block parties. When I saw him, I said 
to myself: "I want to do that." My only 



problem with Here was the way he 
was mbcing the music. But other than 
that, he was my inspiration. 

When did you know that this was 
your calling? 

I attempted to be a break-dancer 
first. But I found myself drawn to 
watching Kool Here. After the third 
time I saw him, I noticed this thing 
I later termed the 'disarray unison 
factor." He might play something 
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that was downtempo and then right 
behind that would play something 
that was uptempo, and it wasn't on 
time. In between record A and 
record B, you could see how off time 
it was in the way the audience would 
go into disarray. "Find the beat and 
then go back into unison" was basi- 
cally my calling from God. I knew 1 
had to fix that. 

I felt like God was talking to me 
then. I decided not to do the things 
that normal teenagers did, like hav- 
ing my first cigarette, worrying about 
sex or hanging out in the park play- 
ing basketball. It was just me and my 
mini-Doberman pinscher named 
Caesar. I le was my audience. 

How did you learn DJing tech- 
niques? 

I was in search of something, tak- 
ing tracks from vinyl and making 
them one big song. That was the mis- 
sion. From there, it was a matter of 
actually pulling it off. That's when I 
had to come up with terms like "the 
torque factor" — how I judge the 
turntable from the state of inertia to 



when it was up to speed. That taught 
me how much torque the turntable 
could have, once it's in motion, so I 
could pull the record back and forth 
so it wouldn't hop the platter 

I went through countless turnta- 
bles. Then it was a matter of finding 
the right needles. That's when I dis- 
covered that there were two classifi- 
cations of phono needles: elliptical 
and conical. Although the elliptical 
needles sounded better, they didn't fit 
as well in the groove as a conical nee- 
dle, which is shaped more like a nail. 
So, when I started moving the record 
back and forth, I noticed that it could 
just go to a particular part in the rec- 
ord. With duplicate copies of a record, 
I could repeat it. 

From there, I had to figure out how 
to re-repeat from one particular sec- 
tion, and that's how I came up with 
the "clock theory, "where I would spin 
the record back a few revolutions and 
then, re-arriving at the top of the 
break, release and then go to the 
other record. And back and forth. It 
was a constant moving motion. 

(Continued on page RB-8) 
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Keep your listeners tuned into 
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turing platinum power artists of 
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Events 

Continued from page RB-2 

BNI Producers Panel 

Presented by NME Records with a 
performance by Ee-De. 

Panelists: tlie Platinum Brothers. 
Jazze Pha, Mario Winans. 




TEGO: WILL BE AT AWARDS SHOW 



I p.m.-3 p.m., Poolside Tent 

New Artist Showcase 

Artists scheduled to appear 
include Black Juice, Big Picture 
Entertainment; Calibe, the Royalty 
Network; Jah'Kista, Saadiq Record- 
ing; Ml, the Lyrical Mistress, News- 
makers Productions; Que & Malai- 
ka, Ernie Green Entertainment. 

3 p.m.-4;15 p.m., Windsor Ball 
room 
Giving Back 

Sponsored by the Living Legends 
organization. 




Veteran label executives will offer 
their perspectives on the record 
industry in this session. 

Participants; To be confirmed. 

4:45 p.m.-6 p.m., Astor Ballroom 
Living Legends/Radio Resources 

Sponsored by DKC. 

Veteran radio programmers will 
offer insights into their business. 

Panelists: Derrick Brown and 
Vinny Brown, adult R&B WHQT 
Miami; George Hamilton, main- 
stream R.SB WAMO Pittsburgh; 
Cedric Hollywood, mainstream R&B 
WEDR Miami. 

6 p.m.-7 p.m., Poolside Tent 



New Artist Showcase 

Artists scheduled to appear include 
Bianca, Miracle Street Management; 
FCM, Point Blank EnterUinment; 
Gia, Eweneek Management & Enter- 
tainment; Chandra Simmons, 1 Toja 
Entertainment Zion, Zion Records. 

7 p.m.. Windsor Ballroom 
Living Legends Foundation 
Fundraiser 

Honorees; Terri Avery, WPEG/ 
WBAVAVGIV; Robert Johnson, Deli- 
cious Records; C.C. McClendon. 
Arista Records; Terri Rossi, Terri 
Rossi Associates; Jerry Rushin. 
mainstream R&B WEDR miami/ 
adult R&B WHQT Miami; Vernon 
Slaughter, the Artist Factory; 
Charles Warfield, ICBC Broadcast 
Holdings. 

10 p.m.-2 a.m. 
Urban Music Suite 

A late-night session of networking 
and acoustic performances sponsored 
by SMI/Smimoff XXX Black Ice. 




FRIDAY. AUG. 8 

10:00 a.m.-l 1:1."^ a.m., Windsor 
Ballroom 

Superstar Q&A Sponsored by 
ASCAP 

Up Close With Jermaine Dupri 

11:30 a.m.-12:45 p.m., Windsor 
Ballroom 
Beyond the Music 

Sponsored by SLS Loudspeakers 
R&B and hip-hop artists are 
redefining the term "crossover" by 
moving beyond the traditional bound- 
aries of the music business. They are 
leveraging their popularity into areas 
including DVDs, clothing lines, image 
licensing and endorsements. Panels 
will discuss how to secure such deals, 
pitfalls to avoid and paths to success. 

Panelists: Wendy Day, the Rap 
Coalition; Will Griffin, Simmons 
Lathan Media Group; Chris Lighty, 
Violator/Jive; Erin Patton, the Mas- 
termind Croup; Pete Snyder, New 
Media Strategies; Ed Woods, Woods 
& Middleton. 

1 p.m.-2;15 p.m., Windsor Ball- 
room 

Emerging Trends: Rhythm 
Nation 2003 

Blue-eyed soul. Contemporary 
gospel. Urban rock/alternative. 
Dancehall reggae. The popularity of 
R&B and hip-hop music is influenc- 
ing a number of offshoots that are 



also enjoying mainstream accept- 
ance on their own. Given this genre- 
morphing, what does the future 
hold for black music? 




Panelists: Chris Atlas, Cornerstone 
Promotion; Michelle Lin, VP Rec- 
ords; Jeffrey Sledge, Jive Records; 
Anasa Troutman, Groovement, Inc.; 
Damon Williams, Music Choice. 

7 p.m., Jackie Gleason Theater 
The Billboard R&B/Hip-Hop 
Awards Show 

Presented with the support of the 
.Miami Beach Visitor and Convention 
Authority 

The event is hosted by Idris Elba 
of HBO's "The Wire" and Russ Parr, 
host of the syndicated "Russ Parr 
Morning Show." R&B Founders 
Award Honoree: Betty Wright; Hip- 
Hop Founders Award Honoree; 
Grandmaster Flash. 

Presenters and performers are 
scheduled to include B.G., Tego 
Calderon, T Fyffe, Anthony Hamil- 
ton, Jacki 0, Rodney Jerkins, Little 
Brother, Denance Da Menance, Fuse 
VJ, Mid Mafia, Marianela Pereyra, 
Fuse VJ, Brandy Moss-Scott, Mystic, 
Nappy Roots, Novel, La Tocha Scott, 
Gloria Valez, Kanye WesL Others are 
to be announced. 



Confab 

Continued from page RB-2 

erging Trends: Rhythm Nation 
2003." This panel will examine 
"genre morphing," according to 
moderator Hall. 

"The landscape of urban music 
is constantly changing," Hall says. 
"The resurgence of dancehall and 
reggae and the rise of the mix- 
tape DJ have been two major 
trends in the genre. That said, the 
aim of my panelists is to discuss 
what has made these recent 
trends so successful and predict 
what might be next for urban 
music." 

There will be showcases by up- 
and-coming artists throughout the 
three days. Once again, American 
Urban Radio Networks will provide 
coverage of the event in more than 
12 key markets. 

The conference will conclude Fri- 
day evening with the Billboard R&B/ 
Hip-Hop Awards Show at the Jackie 
Gleason Theater 



Flash 

Continued from page RB-7 

As you began creating these dif- 
ferent techniques, did you ever 
imagine that you were creating 
something so influential? 

I was just learning as I was going. 
Today, you can buy turntables, nee- 
dles and mixers that are equipped to 
do whatever. You can buy all these 
things now. but at that particular 
time, I had to build it. I had to take 
microphone mixers and turn them 
into turntable mixers. I was taking 
speakers out of abandoned cars and 
using people's thrown-away stereos. 

A lot of times, 1 would get yelled at 
by my parents for dragging all this 

"7 was in search of 
something, taking 
tracks and making 
them one big song. 
That was the 
mission. " 



junk in the house, but I was in 
search of something. At that point, 
my mother decided to send me to 
school so I could begin to identify 
what these internal parts all did. It 
was a process. 

After you established yourself 
as a DJ, why did you decide to 
form Grandmaster Flash & the 
Furious Five? 

There were critical points here. 
When 1 used to watch I ierc, he u.sed 
to talk Ion the mic] and DJ. When 1 
came up with my style of cutting, I 
would try to talk and mix, but I was 
awful at it. It wasn't until recently 
that I mastered the two. 

At that time. I was so busy as a DJ, 
1 couldn't find a way to talk and spin. 
So, when 1 would go to the parks to 
play, 1 would set up my system and 
put a microphone on the other side 
of the table. [A lot of people] thought 
that they could vocalize the new 
style of DJing. Damn near all of 
them who tried failed. 

(Then) I met Keith Wiggins [aka 
Cowboy in the Furious Five). He 
had the voice of a ringmaster, and 
he had the uncanny ability to get 
people to do things aerobically. 

How did all the members of the 
Furious Five come together? 

It wasn't until Cowboy took some 
of the attention off of me — which is 
what 1 needed — that 1 could take 
these tracks and make them one long 
song on time to the beat. 

Kid Creole |aka Nathaniel Glover] 
used to come to the park and watch 
me. He wanted to be part of the 
group. So he and Cowboy were to- 
gether for a minute, and then he 
brought in his brother, Melvin Glover, 



who then became Melle Mel. 

Melle Mel than got his best friend, 
Scorpio [aka Eddie Morris], in- 
volved. The last member, Raheim 
]aka Guy Williams], was from a rival 
group called the Funky Four that 
had disbanded. We recruited him, 
and that's what made us the five. 

One of the true landmarks of the 
group was "The Message," but you 
had problems with Sugar Hill 
regarding that track. 

I so badly wanted my whole crew 
to be on that record. The group was 
my creation, and when the record 
company insisted that only one per- 
son be on the record, 1 had a major 
problem with that — although it did 
take us to another plateau. 

That said. 1 still had a major prob- 
lem with the fact that there were 
four vocalists who were highly qual- 
ified Iwho were] not on this record. 

Other than that track, my favorite 
records were "Freedom," "Supperap- 
pin'," "Nasty" and especially "Adven- 
tures on the Wheels of Steel," which 
was the first DJ record ever made. 

Tell me about that album. Be- 
cause it had never been done 
before, were you at all concerned 
whether people would under- 
stand it? 

1 had been asking the record com- 
pany if 1 could ever do this. There was 
a lot of "We'll get to iL We'll get to it" 
Finally, the time came where they 
wanted to pick records of my choice 
and put them into a mix medley. 

America didn't get it right Ithen] 
but eventually did. That record was 
huge overseas. I'll never forget when 
]New York radio personality] Frankie 
Crocker put it on, and he played it. 
When I spoke with him, he said he 
had mixed emotions, because he had 
never heard anything like that I was 
really happy doing that record. 

In recent years, the DJ has not 
had as much respect as the MC in 
hip-hop. What is the role of the DJ 
in hip-hop today compared with 
when you started? 

The DJ played an extremely 
important role for setting the 
atmosphere before the MCs would 
come on. A lot of people in the 
media fail to realize that if they don't 
teach people where this comes from, 
they'll never know. It saddens me 
that kids who are into rock'n'roll 
know the Rolling Stones and Elvis. 
They know where rock'n'roll came 
from. But in hip-hop, the masses 
don't really know that in 1971, hip- 
hop was created by a DJ. 

If Here didn't do that, we might 
not have this. There are only a hand- 
ful of us who still have our promi- 
nence, like Jazzy Jeff, Kid Capri, 
Funk Master Flex. Qbert and myself. 
Maybe two handfuls that have real 
prominence, yet there are thousands 
of MCs who have prominence, and 
that saddens me. 

That's one of the reasons that I de- 
cided to come out and do what I 
know and what I love — alone, as a DJ. 
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NUMBER 1 S 3 weeks Ai Number I 
CRAZY IN LOVE O Beyonce Featuring Jiy-Z v 

..!■.■'.■.■.; ■ ■ M ■.■.■.f3RK»#»SCftSDlKISR£«qOBt» CD O CaiuMEUl JWa*.3UH 






57 


63 




RAIN ON ME Ashanti 


50 


51 


58 




FIRE (YES, YES TALL) 0 Joe Budden Featuring Busta Rhymes 

I i-.-«lHI.SMiIKMGiavHUSWAMCU««W O' -i^' r 


4B 




4 






RIGHT THURRO Chingy v 

'.li. . 1 ■. . Ji ' JA i-lUtlYi 9 O «'STl«r(G IK* flAU rPSftCAWTOL 


2 


56 






FEELIN' FREAKY >k NicIt Cannon Featuring B2K v 

•1 i> 1 J.SnlMAUUI'SJBtfMSJClXMEftniNJfUM & O '• <' i.i 


52 


3 


3 




IN THOSE JEANS Giaimrine ^ 

. t ILM-HIti M KSIER ft HIUWINHWSIEJtt [Mt AlHLW LHI.'SlAt 


3 


55 


56 




CRAZY O Javier v 

1 HliiMi-.i.MtjMl[SA^I»|LM)GU^CSTUMlNJClXOri|i & Af-i mi 


53 


5 


5 




P.I.M.P.O SOCtnt V 

a ^JHItH (C JflCLSaND PO"T[W O &WDTJ«T»MAtMflC«r,«llBSCOPl 


4 


54 


54 




FAR AWAY Kindred The Family Soiil 

• N. . . ..i 1 hi i.ir.'iL.SOlJl^i»Wnri»n*NrZlIRAG<WVDC«trtfltfll -i ■ i.rn' " = >.■ " ■ i ■,■ 


53 


2 


2 




so GONE O Monica v 

Uf^lon.SF'Bf AJAMUMLiMEU^nilCtlNmCHAMJRYLZJUMONLEtl OJIW.fMG 


1 


® 


58 


44 




COP THAT SHttI Ttmbaland & Magoo Featuring Missy Ellion 

IV .-...iM '.n . -M :.aHai(f.Mmwiil,LWrmMSi 6laf;>iI;|.i..'.j •. .■' .. ..ii. m. . . 




7 
6 


10 




FRONTIN' O Pharrell Featuring Jay-Z v 


6 


5B 


53 


53 




PON DE RIVER, PON DE BANK O Elephant Man 

Hi..i.! O O -- iJ.-' 


53 
57 


8 




GET LOW O Ul Jon & The East Side 8oy2 FeotDring Ving Yang Twins v 

J SHIT- ,liMTH,5 HnRRIS E JAOCSOND HtlMrSI O E» 


6 


68 


69 




SUMMERTIME Beyonce Featuring GhosHace Killah 

. i r.v ■ ',nv%viS-sHnciPSrtRE.3J«il»K.B».»<niVi£lv SMimt WL*B£.FHi:r/c 


13 


13 




INTO YOU O MohMtrMtaringTamiaOrAshanti v 

luciiEiiuK.jjAu.'iaHf ssuvi.MU-mun,api:ejsswiEKHt^umAorvus«CT^ * iwwfiTHiilHH'iw b*." nn (.bum ojiitK. 


8 


59 


60 




ICE CREAM JS V 

>-■ -i. . OWAMWOMS JULM rut 


58 


12 


12 




LIKE GLUE O Sean Paul v 


9 


64 


68 




FLIPSIDE o Freeway Featuring Peedi (^kk v 

1 .'i; . '. ■.viifKfJJWAii O'"' " fHl.k'iii ,ai.i,hu,t .:k'.'-:- 


40 




■ 1 






4> VJnCnlCDI VJMI IM en/ jM l-Ci 
LOVE AT 1ST SIGHT ^ Mary J. Blige Fealuring Method Man v 




63 
69 


71 




THE ONLY THING MISSIN' Aretha Franklin 

r -Ar..!..! -f.-ll.t- 1. .■lAMElllSMOAVISRWIUlAMSI l.ftlL,-* ALtiW ' 


60 


CLUBBIN Marques Houston Featuring Joe Budden & Pied Piper v 

-■ill' ii.tiUJftuCOENi iiir =Ri-<Vi 


61 


i 


10 


9 




NEVER LEAVE YOU - UH OOH, UH OOOHI O Lumidee v 

lEIiii.' ■! i'- !i 0(WrtR3ai»«6.-'JWft 


9 


62 62 




RIDIN' SPINNERS Three 6 Mafia Featuring Ul' Rip 


62 


8 


7 




ROCK WIT U (AWWW BABY) Ashanti -v 

i:SXM.t%.; 1 , 1 ..VI ... liL.'-. .1 ! J.'""l1i ...IuVji OMilBOtHINCiWiJAMiUOiiriUJMC, 


i 


65 65 




FANATIC O Vivian Green 


52 


9 


6 




MAGIC STICK Ul- Kim Featuring 50 Cem 

PmTaMO'TI.EKKS.S»UMOMP(|fcJ0Nt5C>Ci;S0N:EV*WMClfRVai"BIU'rt)S.«WW#»3t ailf IN BEE AJ.PUM '■.■.rT..\T:>Nrii: 


2 


66 66 




WHERE THE HOOD AT? OMK 


64 


U 


14 




COME OVER Aaliyah 

BMCC;>.»«i:»S..IAnT^<MBWC0^fAiriA\«)IJlllH;i5j*USIlNI BlAWOBOi.'MiMH.'.tR;^! AlHi.W TKT.MMtr. 


1 1 


52 


52 




i LOVE YOU O DruHill V 

■.!■> -i:!!' "tr "■■|WJ\NO«fWSHWWl£flJ)MOHEHf«li <B O Hf ' 50.i; HBI'ft iD,^'". 


27 




18 


27 




SHAKE YA TAILFEATHER Nelly. P Diddy & Murphy Lee -9 

Df^iCOfS '%E J.Y,v SMIIH Mi£E.j BWC-itSI ftUD m SOJWimx Cut "JMHi 


15 


70 


79 




FIND A WAY O Dwele 

, 1 r M-.'- . o.in: 


66 


16 


25 




THOIA THOING 0 R. Kelly 

Hnili- -,M_i. OJfitMaJ" 


16 


67 


51 




HOW YOU WANT THAT O Loon Featuring Kelis v 

-1 V I'.'..-. .■ ./.HJMSCClWSJMflGMEJLROGaEi O' ' ' !■ 


41 


17 


18 




LET'S GET DOWN O Bow Wow Fealuring Baby f 

■.'.'1 ' ■ <BCIXUMBlA7«a;SUM 


17 


71 


78 




FAITHFUL TO YOU O Syleena Johnson 

: . ■ !■. ■. |. i..LiTW.W C» JM ciV. 1 " ' ■ ' 


68 


20 


26 




SIGNS OF LOVE MAKIN' o Tyrese v 


18 


77 


85 




NAGGIN O Ying Yang Twins 


69 


15 


15 




UKE A PIMP O David Banner Featuring Ul' Flip v 

r.flj.s'.fsiLCci.'^.'. rt".~iffli O ■-■ MMvi-.f^. iMfii. 


15 


73 






DIPSET (SANTANA'S TOWN) Juelz Santana Featuring Cam'ron 

,;iF L/.Mf ■ = ■(.vns'. OHW i-<T..ATf- i.\fjiHi*-i- ir.iMr. 


70 


19 


20 




1 V^SH 1 WASN 'T Heather Headley <f 


15 


72 


74 




FOREVER R. Kelly 


71 




21 


22 




PUT THAT WOMAN FIRST Jaheim ^ 

itAiCfT iH'. - ■ ■ r, i-V.'>.IF0CllDI-T>MBfiriftNjMWiUNDABtll.efJ0«f5t IMVIW Ml, *1B1 M ;i r V.AflSf t Bfltir, 


5 








-;OT SHOT DEBUT 

MY NAME Xiibit Featuring EminRm 8. Nate Dogg 


72 


■mi 


25 


28 




MY LOVE IS UKE... WO O Mya s> 

MiU'i'T r- M- f --I'l;. ^9A^'J»1IN^1^^F'|■.^J)P! 


22 


31 


37 




LIGHT YOUR ASS ON FIRE Busta Rhyme* 

TMENE'TIINEJ .'^AlrTMPl .'.HllAM^.r Ki".'?' f.TAfl TfiAt AJBiJM 0.r ARSTA 


23 








BUSTED The Isley Brothers Featuring Ronald Isley & JS 


73 


1 

m 


24 


23 




SUPERSTAR • Ruben Sluddard 

.lMCMHlA*.rBeRftMlfm HUSSP.il <9 OJ!1f»fiMn 


2 


74 






LET ME KNOW Hi-C Naturing DJ Quilc 


7.1 
75 


22 


21 




GET BUSY O Sean Paul ? 


1 


75 


76 




REST OF OUR LIVES JeHrey Osborne 


33 


44 




CANT STOP, WONT STOP Young Gunz v 

niGr-lii:raEShVtJIKtUV«[}.nHHANCH; UrLAIf:;-.: ■■ i.-'.'.MM 'i;MG 


26 






READ YOUR MIND Avant 

■iiL'.niiMAi'j.'.iiHiJfi A. j ■->[ : 


76 


23 


16 




NEVER SCARED O Bone Crusher Fealiirinq KMkr Mikti & T.L S> 

»J(!i»isrw Ftr:WFi">«!= <!> O O HWJii ■■ . .-.jU 


8 1 


77 


61 


61 




LIGHTS OUT Mack 10 Featuring Weslside Connection & Knoc-Turn'AI 

CAMC7AIPJA3aO»inJKHiS0NWCAlHOUNflHABBf*tDIOJ«;i -ttlLi &.M.G \ afl£' -tf ^_EJ'.I._J- 


61 


28 


19 




CAN T LET YOU GO O Fabolous Featuring Mike Shorey & Ul' Mo v 

.JUSI- ■ ■ UlUKCitWAO BMSCOl O KSERT STQM*Hit!IUt73rr,tiG 


2 




79 


72 




NAS- ANGELS... THE FLYEST Nas Fealuring Pharrell 


72 


29 


30 




I'LL NEVER LEAVE O R. Kelly 


29 


® 


98 






DIDN'T YOU KNOW 0 Tha' Rayne 


79 


3 0 


32 


38 




STEP IN THE NAME OF LOVE R. Kslly 

H KFu* iR «im jf« AieuM on 


30 1 




89 






OOH WEE 0 Mark Ronson Featuring Ghostlace & Nale Dogg 

iv ■- ■ .; --11 0^if..-Hj¥7i:E-.tiG 


80 


45 


48 




DAMN! 1^ VoungBtootfZ Feataring Ul Jon v 


31 








SHAKE THAT MONKEY «^ Too Short Featuring Ul Jon & The East Side Boyz 

OSWWT (fiOH-iJIVI 


81 


30 


32 




SAY YES RoelTV v 


8 


78 
84 


73 




SMOOTH SAILIN' Roscofl 

UH Ji'- ^j>, .vulAViuiuraiOKiistEiViNSMWHini OPRiUBHYEnr-otpfia 


73 




60 


75 




r. 1 GREATEST GAINER/AIRPLAY 

NANA NANA ^ 112 Featuring Super Cat v 

Lj.'j'j-: •■■ ■ '■■:i"J*jDnicnnja«s.WMAJW' tit «■» .-. ■ 




84 




CLOSER O Goapala v 

Mr INLU 1 Gin <G MaMUUANUUWOtRSI)\MAAeUIGl O Sl.'^&J^ (nr.<Afi& 


83 


BO 


67 




1 WANT YOU O Thalia Featuring Fat Joe v 


61 


ft 


27 


17 




21 QUESTIONS O 50 Cent Fcjiuring Nate Dogg 

Mini'.'- .. .- ■ . 11. ,.W«ft3NVD*MrfMMi &.■<:■.■■ .ii '.i <ni, :.V' 


1 


85 


83 




HAIL MARY Efflinam. SO Cent & Busta Rhymes 

-p It;- M t-f.|.C .'■ji .'.'.rtii ;..L.ir,i..l0«iAn)Ol.K(arUlC(K«RJWU]OCTTEIJWBCtMmr«flSCJ«xSlA ..'.yi 




26 


24 




ACT A FOOL O Ludacris -9 

1 W^U TiS:" - pPicr.f S ■ Mr.MASIFRS, O CeSTUHBtMC rK* PEACfjWT JAM SaifTH QUJWr llUWi 


20 


82 


86 




DON'T WANNA TRY O Frankie J v 

■ 'j.v.t J J tAj'rti lU B«-i!i5T«; & : ;m. we t* -^.-g.iM 


80 


36 


40 




DANCE WITH MY FATHER Uither Vandross -9 

1 '.ATtEfv^SS li ■AMV^'.E H VARi'i O iAIRI.IUCL.T'tMr, 


36 


87 






MISS P. O Cherish Featuring Da Brat 

.1 WlPflUlinf iIOItPBiK BUWttB5j PMIlllPSi & O A'^TVsf PR'.V lwi,'lr'.'iW!= RnrT 


87 


39 


43 




LA-LA-LA (EXCUSE ME AGAIN) O Jay-Z v 

T.tE'<FmWSi^ C*rTRPi WlijW.tfi:M:lOOi 06jU)RCV[a.WSTnPr-'.]MI*; 


37 


83 


80 




IN LOVE WIT CHU O Da Brat Featuring Cherish -9 

iiMjrTDH(5K*fiRis.ii>iimo»c <A o^i" 'X v-i' y/jK i-HS' 


32 


38 


49 




OFFICIALLY MISSING YOU O Taima 9 

si^f ii.'r O 0[if»;'W"t*-.tEr. 


38 


81 


70 




CANDI BAR O Keith Murray v 

"lU.ILi" WIR»UU,<J*OU «AI*U.S.P*JSflN( O-'i' .nr...- 


63 


44 


35 




WHAT UP GANGSTA 50 Cent 

B IfW, Ijw IC .W-l-SCflS IFrtlOAl 5>lA0V.*ninMAIW AISJMCUI INIERiCm 


35 


96 


' 

91 




WHERE IS THE LOVE? O Black Eyed Peas % 

•■.'.'1 ■ . !!.■'. 1 '■ .■...i".-SEM,PB£»ftD,MfRAartI1>IDii.PJkJClVJ«jaiHTlGl O ■ ' 


B7 


34 


42 




IF 1 CANT SO Cent 

rs C«tMELUn'*DCiCJACKSONArOUW«aeWDOl SMAW^AniHMAIMfllBUMCUrivnraCWt 


34 


88 


90 




DREAM EYES C Ax Featuniig Killci Mike 

'-■ '■. '-Ill' >■■:■.. .....1 ® ■.. . . 


bS 


41 


50 




LOVE CALLS Kem 9 

"EM 11 n//p,si «lMitTinr*»CTnw»t ntHtM^ fin mmwi 


41 


76 


81 




YOU ALREADY KNOW HAW.K. Featuring Big T 


73 


50 


55 




BABY BOY Beyonce Fealuring Sean Paul 

r, nnflrK.B ivwiES tBnnuiF&ssTOio^PiCNmcnjrsnwuuiBMiCMTm cixiimbw airumoit.'Siim 


42 


93 


— 




GHETTO MUSICK O OutKast 

AViRf «oc it. fiKiMKn^ Hini*. K CJtMfttf p. 'iir.tc.. o ARtsti, '^fr 


93 


46 


57 




24-S O T.I. V 

DJ IC0M'-(i:HA>IRlS.A.!14vlSf O fiRAND HWTU ■'^■,'J,rjlNltC 


43 


91 

97 


94 




BEWARE OF THE BOYS (MUNDIAN TO BACH KE) O Panjabi MC Featuring Jay-Z -9 

'.i-Mfifii vr fiViiE.M;:i j.>.vr.iaiiiARr,UNS.'>iiiiin. o o "ni.f';- ni." 


21 


35 


31 




WHAT WOULD YOU DO? The Isley Brothers Featuring Ranald Isley V 


14 




TONITE, I'M YOURS O Zane Featuring Tank 
■ ■ I.: ■ M^^\ABDsnlirAJtm3m^ (i* *» 


95 


37 


29 




1 KNOW WHAT YOU WANT O Busta Rhymes & Mariah Carey Featuring The Flipmode Squad ^ 

mc:'^-:- - vn-",-. It.'/ (■■.'■..'^j Hf M3Ma.'.i O,'-'^-..- .' im 


2 


94 


95 




ALL NIGHT LONG O Seduction With Saddler 

M <S» IW 


94 


44 

® 

4S 

■ 


43 


33 




4 EVER O Lir Mo Featuring Fabolous 


!3 






GET BY o TalihKweli v 

• .'.1 ■ ' • 1 .- 1 M . /n-,i.M»«s(i o"wt!jMi3WV»:^ 


29 






REALEST N*GGAS The Noiorioiis B 1 G. & 50 Cent 
Rrn^DA,[>j'.wnokro'CA*UACtCJ*DtSCniAi«iiiS»*ll)0HOt =■■.= ■-..; ■ -.■-.-.■-■i- - 


30 


95 


87 




ALL IN THE WAY Earth. Wind & Fire 

U.WITF.rt i.^l>^,H^.MiSwTr.l'. .fli.»iHNWV*«01«.W«AW>i»(i ■■ . . 1 


77 


47 


46 




BEAUTIFUL O Snoap Oogg ^"(■'"nS Pharrell & Uncle Charlie Wilson v 

IHtNiriUNEirCHHPAUO-SPLWLIlAWSCHUCDI O ,i;il.. 1 ■! 1 ■>-.;■'- t < .■ -'j r- > i ■■! 


3 


100 


93 




TRY IT ON MY OWN O Wh.tney Houston v 

Muii'i.-r( i. •-\:-i:-v ■i/.(..rr', ^M'yr.n v ;Jr,.K t :iMMrr*5i «i> O -'- 


80 


42 


36 




PUMP IT UP 0 Joe Budden -v 

ji.^i EiA-T IJ Rj.i;iK>i J sMrTH J iM^, {i -ii:iniN^ J .i&annh a;imi>iamufd jows tsuiw O Off jamiuuK' iliiMn 


16 


99 


SB 




THUG LUV Ur Kim Featuring Twisia 

.. ■ '.: :■.■>• IIJE'':^ ■ ■■ 


60 
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ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABeL 


TttI* 
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NUMBER 1 




2 Weeks At Number 1 




51 


45 


63 




LES NUBIANS oMiowiiinw<ie>citDcmf(i7MCDi 


One Step Forward 


16 




1 


- 




SOUNDTRACK uoeovonitbUMnoiiisiiiiw 




Bid Boys II 


1 




40 


36 




FREEWAY nutnuAneMtmarnojuBntantm 


Philadelphia Freeway 


3 










J] HOT SHOT DEBUT .li 








49 


51 




NELLY A' faKUA)t4iutRSAigm4r,vMii6(iiwi««) NtllynNt 


1 










MYA uM 0(Dn4iwiTEiiscoH 1 11 M cm 




Moodring 


2 


54 J 


58 


38 




B2K TUS.IftCKH&^NVIMJSICIiaEaCOl 


T1wRefni)iotVoL2(EPI 


38 




2 






CHINQY DISTURBING THA KACE am-fwmi 111 santni 




Jackpoi 


2 


55 


47 


46 




LIL' MO EiEi:iut»»tK(i»iia)i 


Moot The Girl Next Door 


4 




3 


2 




BEYONCE A cotDWiAnwsoNYUusiciiuiEanuai 




Dangerously In Love 


1 


56 


51 


35 




JOHNNIE TAYLOR H>uconnii»cii 


Thare'e No Good hi Goodbye 


30 


5 


4 


1 




ASHANTI uuRMR m.w jam eaaia'oawe luwutn 




Chapter II 


1 


57 


46 


42 




MO THUGS aiMotHueintKmiBuiiuiClii 


The Movement 


25 


6 


5 


3 




LUTHER VANDItOSS A jsihvrmq(i)»i*» Itance WMi Mv FMtwr 


1 


58 


56 


47 




DJ KAYSLAY cOLuMeumw^sowrMjSKiiiNEaiaw 


TIm Streetsweeper VoL 1 


4 


7 


7 


4 




MONICA* juar/ntGiiiMami 




After TiMSlofn 


2 


59 


42 


55 




50 CENT ^xADrjAninMrHagimtmRscoKiiiwiMinu)! 


The New Breed 


1 


8 


9 


7 




UL JON & THE EAST SIDE BOYZ • bmi aHr/miimirw 


Kings Of Crank 
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1 


m 


83 


94 




THE ROOTS* MuiiBMMiBHCOi 


Phrenology 
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The Mobfather 
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GEORGE BENSON warneabros TtmrniNaiiasiCoi 
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CAM'RON PRESENTS THE DIPLOMATS • m A^miMBM 


^assMMOJMeiizsicoi 


Diplomatic Immunilv 


1 


89 


77 


64 
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Priceless 
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Justified 
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■MB My Soul 


44 




90 


88 




KE2£iaAHWALJCERI THE UMFEU.OWSW CRUSADE CWR anoiciMLnKBM hai|liMtliilikM(inlhBicli 


37 


m 


41 


43 




ROSCOE niioHnKii-.cAmDi<MiWiAMliil 


Y 


»vig Roscoe PhUephomia 


22 




74 


70 




AALIYAH A BLACi.ljn01AO'lAr,tRSALHaOBUIIim6III.WII.M| 


ICan4U 


1 


44 


38 


30 
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McTour For Latin Rock 




Son Latinos Hosts Family Reunion 



BY LEILA COBO 

McDonald's USA is teaming testos- 
terone with education tlirough a male- 
driven Latin rock tour from which all 
proceeds are destined for scholarships. 

Lo McXimo de la Miisica kicks off Nov. 
14 at New York's Hammerstein Ballroom 
and travels to Miami (James L. Knight 
Center) and Houston (Verizon Theaterl, 
with a final Nov. 25 date in l>os Angeles 
(Universal Amphitheater). Headlining 
bands will be Mexican rock/rap act Molo- 
to\'. El Gran Silencio, Maldita Vecirxlad 
and Rabanes. They will be joined by local 
acts in each market 

Clear Channel^elevisa is booking and 
promoting the shows. 

While the concept of a corporate- 
sponsored Latin rock tour is hardly 
unique, Lo McXimo stands out because 
it .specifically targets young Latin males 
and because the entire box-office pro- 
ceeds will be donated to the Ronald 
McDonald House Charities/Hispanic 
American Commitment to Education 
Resources Scholarship Program, which 
gives scholarships to college-bound 
l.atin high school seniors. 

In addition, McDonald's will produce 
a TV special from the shows, which will 
air in December on Telemundo and 
mun2 and on NBC affiliates nationwide. 

McDonald's marketing director Max 
Gallegos says that targeting a younger. 
iTule audience is part of the company's 
new marketing strategy. McDonald's 
was looking to capitalize on a "passion 
area" for young Latinos, specifically 
urban, acculturated Latinos. "That pas- 



sion area was Spanish rock. 

"We Ihad] to bring the artists (these 
consumers] were passionate about," 
Gallegos continues. "These bands pride 
themselves on not only having tre- 
mendous equity with a certain target 
but they aLso have a very .strong emo- 
tional connection to that target." 

So iirstead of latching on to an exist- 
ing prtxluct or t( mr, McDonald's created 
its own. The only other sponsor is Coca- 
Cola, which has signed on as a program 
partner. Kate Ramos, VP of marketing 
for Clear Channel/Televisa, says her 
company is 'thrilled to be involved in a 



BY HOWEU LLEWEUYN 

MADRID— Cuba's multi-Grammy 
Award-winning, piano-playing Valdes 
(amily will stage a unique get-together at 
thus year's sixth Son latinos. 

The month-long cultural celebration 
ends Aug 30 with a mega-concert for as 
many as 300,(X)0 people on a beach on 
the Spanish Canary Island of Tenerife. 

Concert headliners at what is annu- 
ally Europe's biggest Latin music event 
are Mexico's Mana, Brazil's Carlinhos 
Brown — signed to Spain's BMG Ariola 
label — Krench-Spaniard Manu Chao 
and Venezuela's Oscar D'Leon. 

The highlight of the event is the 
first reunion of several generations 



unique campaign that ultimately ties 
music with education. " 

Gallegos declined to comment on the 
cost of the tour, but sources estimate 
tfiat McDonald's is spending upwards of 
$4 million on the tour and TV special. 

The McXimo tour will be supported 
by an English- and Spanish-language 
TV, print, digital and billboard campaign. 
The company will launch a national 
sweepstakes SepL 1 where contestants 
can win a VIP package to the concert of 
their choice. .An internal sweepstakes 
will offer McDonald's employees the 
chance to work at the concerts. 



of the Vald^s family. 

Quadruple Grammy Award winner 
Chucho Valdes will play with his Gram- 
my-winning. Sweden-based father Bebo 
Valdes for the first time ever .Aug. 28. 
Also performing with them will he Chu- 
cho's daughter Lyannis and son Jessie. 

The event is special for another rea- 
son: Bebo, 84, has never met his 
Havana-based grandchildren. 

"It will be the first time that the fam- 
ily meets as a vA)o\e, and the concert has 
taken three years to organize," Son Lati- 
nos director Martin Rivero says. 

"It was finally clinched with Chucho 
talking to the Havana office of the Span- 
ish authors society SGAE and chatting 
to Juan Formell, leader of Cuba's Los 



Van Van, who headlined last year's Son 
Latinos," Rivero adds. "It may well be 
the only time they ever play together." 

The Valdes concert will take place on 
the same beach in southern Tenerife 
that Son Latinos' final concert was 
staged last year. It is a popular European 
tourist spot. 

The Aug. 30 concert will also feature 
Spanish artists Seguridad Social and 
.Antonio Orozco. 

The event is staged by Rivero's pro- 
duction company, Guagua Produc- 
ciones, and financed by local authorities. 

Spanish singer/songwriter Joaquin 
Sabina will be honored for his career. 

A film tribute will be held for Acade- 
my Award-winning director Fernando 



Trueba (best foreign film, "Belle 
Epoque," 1992), who in 2001 produced 
the critically acclaimed Latin jazz film 
documentary "'Calle 54." 

Rivero revealed that Trueba is 
planning to make a film about Brazil- 
ian music later this year with Carlin- 
hos Brown. 

The film will also touch upon 
Brovm's own work with popular street- 
kid schools that he finances in his 
home cit>' and music capital of Brazil, 
Salvador de Bahia. 

RK«ero says, "This year marks further 
consolidation of Son Latinos as a key ref- 
erence point for the Latin world in 
Europe, with a greater exterior reso- 
nance than ever. " 



LAMC Offers Acts Chance To 'Stretch Out' In LA 



After three years in New York, the 
Latin /Mtemative Music Conference 
(LAMC) will make its debut Aug. 14 in 
Los Angeles. 

The move 
makes sense. 
Despite New 
York's clout. Las 
.Angeles is the 
hub of Latin 
alternative 
music in the 
U.S., an exten- 
sion of the alter- 
native Mexican 
market and a 
primary destina- 
tion for touring 
bands. 

Aside from the change of venue, 
this is also the first time the confer- 
ence will be put together by Fuerte, 
the marketing'promotion company 
created last >'ear by LAMC co-founder 
Ibmis Cookman with industry veter- 
ans Jeny Blair and Rich Isaacson. 

Co-founder Josh Norek is no 
longer a partner in the event but 
continues as publicist In keeping 
with its reputation as a conference 




that highlights new acts, LAMC will 
feature several showcases, beginning 
with an indie show Aug. 13 featuring 
Los Abandoned, Orixa, Go Betty Go 
and Panda. 

The perfomnance highlights may 
well be from four-time Latin Grammy 
Award nominee Natalia Lafoureade. 
making her stateside debut and — in a 
departure for LAMC — regional band 
Akwid. The group combines rap with 
regional Mexican music. Its album 
has been in the top 10 of the Billboard 
Top Latin .Albums chart for the past 
several weeks. 

Because the conference attracts 
media and labels from various coun- 
tries, it provides an opportunity for 
bands to "stretch out" Cookman says. 

"Up until nm, to get noticed, hope- 
fiilly you were a priority for your label 
or MTV happened to hear you,"' 

This year, for example, ;\rgentine 
radio station Rock y Pop will air seg- 
ments from the conference. 

Cookman says that Latin alterna- 
tive masic is still not .selling well 
(with a few exceptions), despite 
heavy mainstream intere.st, largely 
because of a lack of understanding 



In the marketplace, 

"1 IcTA' is it that these bands continu- 
oasly play sellout concerts?" he .says. 
"Why are the William Morrises and 
CAAs of the world pushing to sign these 
bands? Because they make nxjney." 

L\MC mns .Aug. 14-16. 

Related activities include a 
day of panels in Canada 
Aug. 9 and its now-tradi- 
tional Celebrate Brooklyn! 
Festival at Prospect Park in 
New York the same day. 
The fi'ee concert will fea- 
ture Cafe "liicuba. Sidestep- 
per and Yetba Buena. 

For a full list of events, 
visit latinaltemative.com. 



at 1 p.m. and will also feature local 
opening acts, are $35. Although the 
liike Casitas venue is suitable for a 
variety of shows. Pietro Carlos of 
PCM feels there was a TOid in the 
Latin rock arena. 



Lcftin 
Notas 



By Leila Cobo 

lcol30@t>lllboaid.com 




PCMGOES(XJnXX)RS:In 

partnership with Eurotec (owned by 
Bruce Kaplan). KM Entertainment 
has signed a three-year deal enabling it 
to present outdoor concerts at the 
Lake Casitas Recreation Center in Ven- 
tura County, Ollf. 

The fir.st show, slated for Aug. 16. 
will feature Mexican rocker Alejandia 
Guzman and Los Rabanes. Ticket 
prices for the concert which kicks off 



""There were literally hundreds of 
regional Mexican shows in the area. " 
Carlos says. "So we did a survey in 
the area, and we started talking to 
kids and asking them what they 
wanted to hear. We realized there 
was a big area with a lot of people 
looking for something different. But 
nobody was giving it to them." 

Carlos plans to present two more 



shows before year's end and will kick 
off the 20O4 season in April. 

ON THE CHARTS: This week s Hot Shot 
Debut on theB;'//6oan/Top Latin 
.Mbunis chart belongs to ""Siempre 
.Arriba" (Forvmisa). the new studio 
album by Mexican group Bronco. This 
is the group's first studio set since 
1997 and features tracks by several 
authors in addition to band member/ 
lead .songwriter Lupe Espana. Los 
Tigres del Norte's " Herencia Musical: 
20 Corridos InoKidables" drops to No. 
2. making Fonovisa the holder of the 
top two spots on the chart. Celia Cruz 
has three albums in the top 10. 

OARinCATION: In the July 19 issue, 
Latin Notas incorrectly reported the 
product name of the new Bacardi Sil- 
ver drink whose campaign features 
.Argentine band La .Mosca. The deal 
between 1^ Mosca and Bacardi was 
negotiated through I j Mosca's label in 
the U.S.. EMIUtin. 

The Bacardi Silver/La Mosca 
campaign is funded by Anheuser 
Busch with Bacardi through a 
trademark alliance. 
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2 


39 




GREATEST GAINER 

CEUA CRUZ 


Hiu Mix 
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3 




10 


RICKY MARTIN A' 

s[>%f & sens Jims 117 M FO cot 


AJmas Dal Silaacio 


1 


8 




32 


CEUA CRUZ 

SD'.'r mscasu^j^iioMEaitn |N1 


la Mapi Tkm Tmihio 


5 


6 


4 


62 


JUANES :' 
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Un Dia Nonaal 


2 


5 


6 


« 
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5 ' 
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2 


m PACESETTER m 

CELIA CRUZ Siempre Celia Cnir Bolefos Etenios 


8 














7 


7 


■ 


LOS ANGELES AZULES/LOS ANGELES OE CHARLY 

OlSAflTWIuseCSllHI 


Encaentro De AnBeles VoL 1 


7 


10 






AKWID Pn)MiMnrid 
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10 


4 


8 




DON OMAR 

vi*itMn7swai|[H] 


Tin Last Don 


2 1 


9 


5 


7 


BANDA EL RECODO 


Nuestrs Hnaofia 


5 1 


16 


15 


38 


PANCHO BARRAZA UtRo 

MUSJUT .1 ir II IHI 


■MMkas Oa Faadw Biiraza 
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17 


14 




MANA A' 
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MARCO ANTONIO SOUS 

roi^visA 3SMiiiG (ten col 
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18 
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LaMotosiafTa 


3 


22 


17 




JOAN SEBASTIAN 
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14 


14 
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PALOMO/CONJUNTO PRIMAVERA 
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12 


19 
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THALIA 
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20 
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NI 
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4 


23 
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11 


30 


27 
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3 


lb 


33 




LOS PtAYEirS 

mwmjnnuMAmmm 


RandmDa 


26 


24 
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LOS HURACANES DEL NORTE 
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Ea El Tiempo 


4 


28 


21 


■ 


LOS FREDDY'S 
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30 InolvMaMas 


21 


29 


25 


11 


SHAKIRA „ 
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GiaadasExitos 


1 


32 


32 


43 


SELENA 

EUI^7iM?:%ltS«CIM 


Oaaa 


4 


31 




3 


PEPE AGUILAR 


Colaecioa Da Ora 


31 


37 


26 


18 
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3 


33 


28 
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35 
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1 


39 
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8 
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42 
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m 
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1 
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24 


18 
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1 


46 
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65 
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Coiazaa Latins 


43 


52 
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48 
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9 
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45 


48 


19 
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6 


38 


30 


20 
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18 


36 
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SAMUEL HERNANDEZ 


Jesus Siempre Ucga A Tiempo 


36 


Ni 


■ 


1 


CEUA CRUZ 

SOh'Y H'SCnS >VbK US M EQ CO] 


Ragslo Dal Alma 


51 


47 


52 


10 
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Panamla Tequilera: 25 ExHoi 


38 


59 


56 
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VARIOUS ARTISTS 
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53 


42 


20 
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27 
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«E 
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2 


62 
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3 


66 


37 


15 
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6 


58 


61 


18 
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12 


56 
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56 
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Impario 


11 


57 
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60 


59 
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ENRIQUE IGLESIAS • fMzm 


1 


68 


46 


26 
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1 


70 
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11 
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2 


72 
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8 
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Ricky Martin 's 
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Senna ^ 



El Coyott V Su Buda rnm Santa 



Grupa Moniaz Da Durango 
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Banda El Racodo 
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RIE Y LLORA 



TE REGALO Ml TRISTEZA 



Gtmna Uzarrai 



I MARIA CHUCHENA (MARIA SUSENA) 



ME PONES SEXY 
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SON TVS PERJUMENES MUJER 



LO QUE YO TUVE CONTIGO 
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tnt HOT SHOT DEBUT l/^t 



CLAVAMC TU AMOR 
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Ragivnal Mtxicant sn alKtrDiMally inoniUir»d 14 hri. a i)av. J 4tv%9-*n9k Songs rsnkrH Im Audience Imprettions. M Recurdi tfiOMtng an mcreatB in audiance 
9vtf ilwpfawiucwert. rejardleis of chari riKivanitni. AiscMd which hu been on ihe chanlor iw>re than 20 weeks will genarallv noi recerve a bullet, even if it rag- 
Men an Increete In audience. Greatatt Gaiiwt irtdiCHlu uitg wiih latgait audiervce grcrMth. II rvio leeardi are Met m audience ue. ttva record beirni plavad on 
mon nmont tt placed firat Racordi below ihe tup 70 era removed Irom the chert elief 25 meeU t \rxleocllc avaliabiliTv t>2003. VNU Buoneu Media, Inc All 
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BT's 'Technology' Pushes Modern Rock Buttons 



BY MICHAEL PAOLEHA 

BT has always straddled the fence 
of dance/electronic and pop/rock. As a 
producer and remixer, he has worked 
with Madonna, Sarah McLachlan, 
Deep Dish and Seal, among others. 

Ta'o years ago, much to the chagrin 
of dance^electronic purists, he co-pro- 
duced "Pop" for 'N Sync's chart-top- 
ping album, "Celebrity." 

He has also released three genre- 
blurring artist albums (Including the 
richly textured "Movement in Still 
Life") and compilations (like "10 Years 
in the Life") and has scored two No. 1 
hits on the Billboard Hot Dance Music/ 
Club Play chart: "Remember" and 
"Blue Skies ' (featuring Tori Amos). 

Along the way, BT has composed 
music for a handful of films, includ- 
ing "The Fast and the Furious," 
"Go" and "Under Suspicion." He is 
currently working on scoring "Mon- 
ster" starring Charlize Theron and 
Christina Ricci. 

With the Aug. 5 release of his new 
artist album, the powerful and per- 
sonal "Emotional Technology" (Net- 
twerk America), BT inches ever closer 
to modem rock artist status — without 
sacrificing his dance/electronic roots 
or the beat of his own drum. 

For BT (aka Brian Tlranseau), there 
are no boundaries when it comes to 



creating and consuming music. 

"I realize this album is a leap for- 
ward artistically for me," BT says. "I 
am putting myself on the chopping 
block with this one." 

Unlike past albums, where 
his voice was kept to a mini- 
mum, "Emotional Technolo- 
gy" spotlights the artist's 
vocal skills — as well as his 
compositional and produc- 
tion prowess. 

"This is the first record 
where my voice is every- 
where," he says. "But this is 
me being true to myself. My 
records are growing in a more 
[proper] artist direction." 

That said, BT does feature 
a few singers on "Emotional 
Technology"; 'N Sync's JC 
Chasez ("Force of Gravity"), 
actress Rose McGowan and 
Girls Against Boys' Scott 
McCloud ("Superfabulous"), 
Jan Johnston ("Communi- 
cate") and Gang Starr's Guru 
("Knowledge of Self), 
among others. 

The set's lead single, "Sim- 
ply Being Loved (Somnambu- 
list)" — a top five hit on the 
Billboard Hot Dance Music/Club Play 
chart, with a video lensed by Paul 
Minor — is crossing over to rhythmic 



top 40 radio stations like WPYM 
Miami and such mainstream top 40 
outlets as WHYI Miami, KIIS Los 
Angeles. KRBE Houston and others. 




BT; MOVING IN AN ARTIST DIRECTION . 



"This was an instant reaction record 
for us, " says Phil Michaels, PD/music 
director of WPYM, who added the 



track in April. 'It's the type of record 
that could easily cross over into the 
mainstream — particularly now that 
more people know his name from his 
work with 'N Sync." 

"Simply Being Loved 
(Somnambulist), " inspired by 
the writings of Henry Miller, 
is home to 6,178 vocal edits, 
according to BT. 

"It was completely an aes- 
thetic decision," he says of his 
vocals on the track. "1 exper- 
imented with lots of technol- 
ogy. Math and music are the 
only two things I'm good at 
I'm the geek with the punk- 
rock haircut." 

BT says he could not 
have named the new album 
anything but "Emotional 
Technology. " It is "technol- 
ogy-based, emotionally ec- 
lectic music." 

The album title also refers 
to the artist's often topical 
views concerning the Inter- 
net, specifically peer-to-peer 
file-sharing. 

In the past, BT has put 
his music online for enthu- 
siasts to remix for personal 
use. He will not deviate from this 
pattern now. 
He says every part of every song 



from the new album will soon be 
available for streaming at his official 
Web site, btmusic.com. 

"Not only do you discover amaz- 
ing talent this way, but it makes 
people feel more involved in my 
work," he says. "People have be- 
come very disillusioned with the 
traditional model. What's keeping 
people interested in music is the 
interaction process. 

"Right now, there are way too 
many fear-based decisions being 
made, " he adds. " But it's resulting in 
an incredible shift of power between 
labels and artists. This is actually a 
golden age for music." 

Fortunately, he has a label that 
understands his points of view. 

" He is the poster boy for new tech- 
nology." Nettwerk America GM Alison 
Pember says. "He is up on technology 
and the Internet. Brian is a special 
artist like that. In fact, many of our 
Internet initiatives are his ideas. He's 
incredibly forward-thinking. " 

In October, the artist — who is 
managed by Richard Bishop of SAM 
in Los Angeles — will embark on a 
North American tour. 

"This album has the potential to 
go very mainstream," Pember notes. 
"So, don't be surprised if the shows 
are a mix of alternative, pop and 
dance/electronic fans." 



Cardwell Compilation Covers 'IVIore' Ground 



In 1998, K-Tel released "Club- 
land's Greatest Hits, " a two-disc 
collection by singer/songwriter Joi 
Cardwell. Comprising eight songs 
(and a variety of remixes), the set 
was most memorable for what it 
did not include. 

"Oh, that compila- 
tion was such a fiasco, " 
Cardwell says. 

Cardwell is now 
attempting to right this 
wrong. She is releasing 
her own two-disc best- 
of set, "More," on her 
own No-Mad Industries 
imprint. 

Covering her entire 
career, ' More " features 
collaborations with 
Frankie Knuckles 
(""Found Love"), Victor Simonelli 
(a cover of the Jones Girls' "You 
Gonna Make Me Love Somebody 
Else "). John Creamer & Stephane 
K. (" Power ") and Lil' Louis ("Club 
Lonely"), among others. 

Cardwell says "More" will be 
available for sale, beginning in 
September, solely through her 
Web site (joicardwell.com). 

One month later. Twisted 
Records is scheduled to release 
"Mind Control." which reunites 
Cardwell and producer Fred Jorio. 



By year's end, Cardwell says we 
should ex[)ect a new studio album, 
which she will support with a cross- 
country tour. "I will drive traffic to 
my Web site, state-by-state." she says. 

Pausing for a moment, she adds; 
"I plan on being around for years 
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to come. At the end of the day, I 
still want to make music and 
remain relevant. " 

SNEAK PEEK KH^tine W.'s full- 
length debut for Tommy Boy, "Fly 
Again, " is scheduled for a fall release. 
After a sneak preview, we expect this 
disc to ,surpri.se quite a few people. 

""Fly Again" finds the artist work- 
ing with several producers, includ- 
ing the Scumfrog, Eran 1>ibib. Ray 
Roc and Orange Factory. 

The synth-drenched title track re- 



calls Giorgk) Moroder, the anthemic 
"I'll Be Your 1 jght " is equal parts elec- 
tro and breakbeats. "'Save My Soul" is 
liinky pop and the buoyant "";\11 That 
Really Matters" is signature W. 

The cha-cha vibe of ""Bitter- 
sweet" and the big-band feel of 
"Song Lives On" will surely please 
fans of the singer's "Jazzin ." 

GOOD STUFF/GOOD CAUSE: While 
interviewing Sean "P. Diddy" 
Combs for my Mary J. Blige cover 
story in this issue (page II, I couldn't 
help but inquire about his much- 
discussed dance/electronic project. 

According to Combs, the album — 
which features collaborations with 
Green Velvet, Felix da Housecat and 
Timo Maas, among others — will be 
released in Europe by Universal. It 
will raise money for international 
AIDS organizations, he says. 

THE SUMMER SONC: Producer 
FfanMe KnucMes recently delivered 
a stellar DJ set at the Cielo nightclub 
in New York. While there were many 
musical highlights throughout the 
evening, we find ourselves recalling 
the two times he played the new 
track "How Would You Feel." 

Produced by DJ/producer David 
Morales and featuring the sublime 
v<K:als of Lea-Lorien, "How Would 



You Feel " is 
quickly becoming 
the essential song 
of the summer in 
the clubs of Ibiza, 
Spain. And like 
Everything but 
the Girl's "Miss- 
ing," it has major 
crossover poten- 
tial. Expect New 
York-based Defini- 
ty Records to 
release the track 
in the fall. 

NEW BEGINNING: 

Wamer/Chappell 
Music recently 
made cuts as part 
of its overall U.S. 
reorganization 
(Billboard Bul- 
letin, July 18). 
One of those on 
the receiving end 
was Patrick Conseil. 

In his 12 years at the company, 
Conseil signed numerous dance/ 
electronic artists, including Roger 
Sanchez. Moby, Linda Clifford and 
Lamya, as well as Swedish writing/ 
production teams Epicentre, Twin 
and Random. 

Conseil was involved in numerous 




CARDWELL: I PUN ON BEING AROUND FORYEARSTO COME" 



club and crossover hits (both here 
and abroad) by, among others, S 
Club 7, Robert Miles, Amber, 
Republica and Billie Ray Martin. He 

also contributed to the top three pop 
success of Jennifer Paige's " Crush." 

Currently considering options, 
Conseil can be reached at 212- 
741-0737. 
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Bf''d all ciriar CD priCBa. a<a aqutvalciTt pricis. which arg pra|«cl«d from wholaial* pccvi (H] mdicalvi pait ix prtint He*ise«kei tnis 1^7003. VNU Busin«it 
Ueflia, Inc. and Nieiun SoundScan. Inc. All tignu leserved. 
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EdHed By Was OnhosM 



People/Places/Events 



EXECUTIVE 
TURNTABLE. • 



PEOPLE ON THE MOVE 



DIREa MARKCTING: Stacey Bain 

is named senior VP of finance and 
administration for BMC Strategic 
Marketing Clrtiup in New York. 
She was VP of finance and admin- 
istration for RCA Victor Group. 

RECORD COMPANIES: Provident 
I-abel Group names Andrew 
Patton VP of national promo- 
tions and Nina Williams VP of 
marketing in Nashville. They 
were, respectively, director of 
national promotion.s for Word 
Records and VP of marketing 
for Essential Records. 

Trans Continental Records 
names Kelly Schweinsberg. pre- 
viously CM of Logic Records. VP 
of national marketing and pro- 
motion in New York: Salwa 
Scarpone, previously senior 
director of West Coast market- 
ing and promotion for Logic 
Records, senior director of mar- 
keting and promotion in Los 
Angeles: and Brian Gillis. previ- 
ously a member of LFO. director 
of marketing and promotion in 
Orlando. Fla. 

David Linton is named con- 
sultant for Big3 Record.s in Los 
Angeles. He was senior VP of 



R<SiB promotions and marketing 
for Capitol Records. 

Steve Kantscheidt is named 
director of research for Universal 
Music Group in New York. He 
was manager of market research 
for Showtime Networks. 

BROADCASTING: Joel Salkowitz is 

promoted to VP of programming 
operations for Sirius Satellite 
Radio in New York. He was VP of 
music programming. 

HOME VIDEO: Sabrina Ironside is 

named VP of integrated market- 
ing for 20th Century Fox Home 
Kntertainnient in Los Angeles. 
She was VP of marketing for 
News Corp. 

VENUES: Brice Rosenbloom is 

named artistic programmer for 
Jazz at Lincoln Center in New York. 
He was music director for Makor. 

DISTRIBUTION: Cindy Hamilton 

is named coordinator of main- 
stream sales and marketing for 
Provident Music Distribution in 
Nashville. She was coordinator of 
national Christian and gospel 
sales for Zomba Records. 




Soul Men 

From left, Aisenio Hall.'Soul Train" main 
man Don Cornelius and singer/actor 
Tyrese teamed at Spago in Beverly Hills, 
Calif., to announce nominations for the 
2003 Lady of Sotil Awards. With nods in 
four categories — including group, band or 
duo nominations for R&B/soul album of 
the year ("Floctc") — DreamWorks duo 
Floetry heads the list for the ninth annual 
event, to be held Aug. 23 at the Ftoadcna 
(Calif.) Gvic Center Erykah Badu will be 
honored with the Aretha Franklin Award. 
Alsha Tyler and Heather Headley will 
host the two-hour syndicatedTV special 
with Hall andTyrese. 

Blue's News 

Steve Burns (seated in photo at right), 
former host of children's TV show 
'Blue's Clues," is preparing to release 
his debut album, 'Songs for Dust- 
mites.'Tbe actor is joined by Steven 
Drozd, right, and other members of 
the Flaming Ups.The set — recorded 
at laggo Studios in Los Angeles — will be released Aug. 12 
on Play It Again Sam America. What's more, when Bums 
heads out on tour, he will be backed by yet another respected 
Oklahoma-based alt-rock act, the Starlight Mints. 




Beantown Becomes Beatstown 

Veteran rappers KRS-One, left, and Big Daddy 
Kane, right, were among the artists who peifomied 
luly 19 at Boston's inaugural Hip-Hop Ffeace & 
Unity FEStival. Held at Oty Hall Plaza, the event— 
which also included performances by Pharoahe 
Monch, SWIb, PMD and EDO.G— was the result 
of a partnership between West Roxbury, Mass.- 
based indie hip-hop label Inebriated Rhythm and 
the city of Boston. Sponsored by the city, Pepsi, 
Dunkin' Donuts, LC ctothing and Grit Records, the 
festival also included a fundraiser at the StrandTheater in Dorchester to benefit Boston 
youth programs.'niat event featured a roundtable discusskm onthe'realmeaningof 
hip-hop" that featured KRS-One, Phaioahe Monch and Big Daddy Kane. 




by Mark Parisi 
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Frush, Grundman Collide 

Red Hot Chill Peppers guitarist lohn Fnisclante, left, mas- 
tered his forthcoming solo sct,"Shadows Collide With People," 
at Bemic Grundman Mastering in Hollywood with mastering 
engineer Grundman, right, himself. The disc will be issued on 
Warner Bros, in the fall. (Photo: David Goggin) 



Ladies' Man 

Having recently signed to M.C. Records, legendary piano player 
Pinetop Perkins, who turned 90 last month, is readying "Ladies 
Man," an album of collaborations with female blues vocalists.The 
pnjject, slated to be issued in winter 2004, will feature such 
guests as Ruth Brxmn, Deborah Coleman, Ann Rabson, 
Marcia Ball and Susan Tedeschl. Captured at Raven Street 
Studio in Ottawa is Pertdns, center, with singer/guitaristTedeschi 
and her bass player, Ron Peny. 



I^f/ 



( 




Rap Royalty 

Web Entertainment recording artist King Gordy, right, hooked 
up with some of hip-hop's elite for his recently released debut, 
'The Entity." The album features production from Eminem, left, 
the Bass Brothers, Luis Resto and Mark the 45 King.The 
Detroit native's set also includes guest appearances by Oble 
Trice, Bizarre of DI2 and the fA Klllaz. 



Floridian Hero 

Dominican singer/songwriter Juan Luis Guerra, right, was 
one of three people to be presented with the Heroes Award, 
the Florida chapter of the National Academy of Recording Arts 
and Sciences' highest honor, July 22 at the Mandarin Oriental 
in Miami. Introducing the artist, singer/songwriter/producer 
Wlily Chirino, left, praised Guen-a as an example of how 
"you don't have to be vulgar to make it big on the tropical 
charts." Also honored was soul great Sam Moore and engi- 
neer Eric Schilling (Miami Sound Machine, Shakira, Glo- 
ria Estefan).The award is presented annually to individuals 
for their contributions to music and the industry. Recipients of 
the Florida Heroes Award are selected for the excellence and 
integrity of their work, as well as their willingness to support 
and participate in programs benefiting the music community. 
(Photo: Rick Diamond/Wirelmage.com) 



It's hard to imagine that Danny 
Wood was ever part of a boy 
band. We're talking about a guy 
who's muscular enough to keep 
the Hulk in line. 

The singer, in fact, has grown up 
in more ways than one since his 
days as one of the five members of 
New Kids on the Block, which 
scored 13 hits on The Billboard 
Hot 100— three of them No. Is— 
between 1988 and 1994. 

Wood endured a painful but ulti- 
mately successful custody battle 
for his son in the late '90s, as well 
as the death of his mother from 
breast cancer in 1999. 

With a number of life lessons 
learned, he found he had a lot to 
express. The result is the solo "Sec- 
ond Face," released July 22 on 
Damagc/Empire/BMG. 

"It feels good. man. I'm really 
happy with the response I've been 
getting, because I worked really 
hard on it," Wood says. "I had so 
much stuff 1 wanted to talk about, 
and it just poured out." 

Among the focal topics on the 
album is the role of family and 
children in his life. With wife Patri- 
cia, there are now four Woods tak- 
ing root: "There's my son Daniel, 
who's 10; my stepson Anthony, 
who's 11; and 4-year-old Vega" — 
whom he had with Patricia. 

Then there's the fourth child, a 
special addition to the family. 
Chance, who was adopted from 
Russia. "We saw how well our sons 
got along, who have no blood rela- 
tionship, and we thought about 
how nice it would be for our 
daughter to have the same oppor- 
tunit)'. " Wood says. 

The couple researched adopting 
a child from Russia, where many 
infants develop debilitating dis- 
eases early in life because of 
improper health care. 

"We felt there was such a great 
need for children to have a bet- 



ter chance in other countries, 
and we got a video of this beau- 
tiful little girl. But she looked 
pretty bad. so we sent a doctor to 
her town," Wood says. "He said 
that she was healthy, but that we 
should try and get her as soon as 
possible, because cerebral palsy 
and swollen head syndrome are 
rampant there." 

The process was not easy. Apply- 
ing for and securing the appropri- 
ate visas and wrangling through 
mounds of other procedural paper- 
work took nearly a year. 

"When we brought her home, 
she was 1 1 pounds at 1 1 months. 
Her original name was Sophia, 
which we kept as her middle name. 




She's the funniest little girl, with 
blonde hair and blue eyes," Wood 
says of the now-5-year-old. who is 
pictured above with Dad during a 
photo session for the album. "I 
hope that she wmH be happy and 
that we have changed her life for 
the better." 

One of the songs on "Second 
Face. " which Wood recorded with 
producer Pete Masitti (Hootie & the 
Blowfish). is a lullaby to his family. 

"I wrote 'You're Not .Alone' so 
that whenever I'm gone, they 
can play it and know how 1 feel 
about them all the time. These 
guys get along better than 
brothers and sisters." 

CHUCK TAYLOR 
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Compadre Records: A Friend To Roots Artists 



BY PHYLUS STARK 

NASH\'1LLE — Almost two years ago, 
an inexperienced, 24-year-old, first- 
year law student named Brad Tur- 
cotte decided to start a record label 
focusing on American roots music. 

Houston-based Compadre Records 
was bom with modest expectations 
and an artist-friendly business model 
that was the antithesis of major-label 
operations. Since then, a slow and 
steady build has begun to put Com- 
padre — and Turcotte — on the map. 

The label has released 10 CDs thus 
far, with three more scheduled for 
this year. 

"We're purely independent," Tur- 
cotte says of his business model. "I 
try to avoid any sort of major [label] 
structure. I wear flip-flops and 
shorts to the office. 1 don't highlight 
my hair. I don't own any black 
shirts," he adds, poking fun at 
major-label executives. 

And when it comes to marketing, 
he says, "I think of anything a major 
label could do, and then I avoid it." 

With the exception of Curb 
Records owner Mike Curb, whom he 
respects, Turcotte says the role of 
"Nashville executive seems like a six- 
figure, seat-filler job." 

Now 26 and recently graduated 
from law school, TUrcotte has moved 



his label from his home — where his 
in-laws helped by stuffing en- 
velopes — to an office in Houston's 
warehouse district. 

"Compadre is privately funded and 
I have a very understanding wife who 
works," Turcotte says. "She is com- 
pleting her final year of law school." 

That support has enabled him to 
hire an experienced staff of four peo- 
ple. Several are friends from his un- 
dergraduate days at Nashville's Bel- 



i 


M 


TURCOnE: 





mont Universit)'; Turcotte serves as 
the label's president. 

After the demise of his original 
distributor, Southwest Wholesale, 
Turcotte signed a new distribution 
deal with Sony/RED last fall. 

He has also made a series of high- 



- * II n dims* 



Defining Roots Music. 



profile signings, including Billy Joe 
Shaver, Suzy Bogguss, Flaco 
Jimenez and, most recently, James 
McMurtry, who will release a live 
album on Compadre in October. 

The label released Bogguss' jazz 
and Western swing project, "Swing," 
which peaked at No. 6 on the Bill- 
boardTop Jazz Albums chart in July. 

"I wanted to finish my album 
before I played it for any labels," says 
Bogguss, who previously recorded for 
Capitol Records. "Compadre had the 
right reaction. They were excited, and 
I could tell they were going to stay 
excited for more than eight weeks. 

"They were genuinely interested 
in my input," Bogguss continues. "I 
found that in the last few years 
that's sort of been lacking for me [at 
other labels.) " 

The Compadre roster has also 
grown to include former Great 
Divide frontman Mike McClure. ex- 
Waylon Jennings guitarist Billy Ray 
Reynolds and newcomer Hayes Carli. 

Turcotte also has a deal with 



Townes Van Zandt's widow for dis- 
tribution of three Van Zandt proj- 
ects. The first, "In the Beginning." 
was released in .^pril. The other 
titles, both due next year, will be a 
reissue of "Rain on the Conga 
Drum," recorded in Berlin, and a 
OVD tribute shot in New York after 
Van Zandt's death. 

Compadre has 

also begun to build 
some equity in its 
Texas music compi- 
lations. Releases 
thus far are "Texas 
Outlaws," "Texas 
Road Trip" and 
"Brewed in Texas. " 
The last is a collec- 
tion of drinking 
songs that peaked 
on the Billboard 
Top Country Albums 
chart at No. 73 last 
year. 

With a low break- 
even point, compi- 
lations that sell 
15,000 to 20,000 
copies, as some of 
these projects have done, are money- 
makers for Compadre. 

For all of its releases, Turcotte 
says, "We try to set our budget on 




breaking even on our initial ship- bank account." 



ment so we don't have to stretch 
ourselves out for the rest of the year." 
Initial shipment figures vary widely 
by project, but usually range from 
8,000 to 25,000 copies. 

In most cases, artists bring 
completed albums to Compadre, 
which then signs a marketing and 
distribution deal for the project. 

"I never wanted 

control of their mas- 
ters," says Tbrcotte, 
who also does not 
take a stake in the 
artists' publishing. 
, j "That's never been 
4 '1 important to me, 
1 and we tell [artists] 

that. If I can't sell a 
record in five to 
seven years, I have 
no business holding 
on to it for 20 years." 
^ j Despite Com- 

padre's early suc- 
cess, Turcotte says 
he still doesn't draw 
a salary. 

"I would rather 
recirculate my per- 
sonal earnings for the first couple of 
years into projects," he says. "A 
strong roster and corporate founda- 
tion are more important than a big 



Four Legends Are Paid Homage On Tribute Albums 



Forget imitation — a tribute album 
is the sincerest form of flattery. 

In that spirit, four country acts 
are being recognized with upcom- 
ing tributes featuring artists from 
multiple music genres. 

First up is RCA Records' "I've 
Always Been Crazy: A Tribute to 



Waylon Jennings," due Aug. 19. The 
disc has 15 cuts with featured per- 
formances by Jennings' widow. 
Jessi Colter, and their son, Shooter 
Jennings with his band Stargunn. 
Jennings' own recording of 'The 
Dream" ends the album. 

The project's first single is 
"Lonesome, On'r>' and Mean," sung 
by TVavis Tritt. It is No. 50 on the 
Hot Country Singles & Tracks 
chart this issue. 

Other performers include John 



Mellencamp, Dwight Yoakam. Hank 
Williams Jr., Ben Harper, Alison 
Krauss, Brooks & Dunn and Metal- 
lica's James Hetfield. The album 
also features two duets: Kenny 
Chesney and Kid Rock collaborate 
on "Luckenbach. Texas (Back to the 
Basics of Love), " and Deana Carter 




and Sara Evans team for "Mammas 
Don't Let Your Babies Crow Up to 
Be Cowboys." 

On Sept. 9, MCA Nashville will 
finally release its long-delayed 
"Remembering Patsy Cline." It fea- 
tures Natalie Cole, Norah Jones, 
Diana Krall, Michelle Branch, Lee 
Ann Womack. k.d. lang, Terri Clark. 
Rebecca Lynn Howard, Patty Griffin 
and newcomer Jessi Alexander, who 
is signed to .MC.\, 

Martina McBride teams with 1^ 



6 to perform an a cappella version of 
"Sweet Dreams (Of Youl." Amy 
Grant is backed by Nashville-based 
Western swing band the Time 
Jumpers on "Back in Baby's Arms." 
Grant s track was produced by her 
husband, Vince Gill. 

The artists, who were asked to 
bring a distinctive personality to 
Cline's songs, perform the tunes 
featured on Cline's "12 Greatest 
Hits" album, which has been on the 
Billboard Top Country Catalog 
Albums chart for 15 years. A remas- 
tered version of "12 Greatest Hits" 
will be released at the same time as 
the tribute album. 

Universal South Records is ready- 
ing a tribute to Country Music Hall 
of Famers the Louvin Brothers. 
"Livin.' Lovin,' Losin': Songs of the 
Louvin Brothers" is due Sept. 30. 
This all-duets album, produced by 
Carl Jackson, features some in- 
triguing pairings. They include 
Marty Stuart and Del McCoury, Joe 
Nichols and Rhonda Vincent. Rod- 
ney Crowell and Emmylou Harris, 
Gill and Clark, and Pam Tillis and 
Johnny Cash with the Jordanaires. 

Other artists featured on the 
album include Merle Haggard. Ron- 
nie Dunn. Glen Campbell, Linda 
Ronstadt, Patty Loveless and Dolly 
Parton. The first single is James 



Tiylor and Krauss' "How's the 
Worid Treating You. " 

Parton will get a tribute album of 
her own with the Oct. 14 release of 
Sugar Hill Records' "Just Because 
I'm a Woman: Songs of Dolly Par- 
ton." The all-female cast includes 
Jones, Harris, Melissa Etheridge, 
Joan Osborne, 



Bros. Christian division (see Higher 
Ground, page 15). 

ON THE ROW: Mark DriskUl has 

been promoted to assistant VP of 
membership at ASC.AP in Nashville. 
He previously was director of busi- 
ness affairs. 



Shelby Lynne, 
Kasey Cham- 
bers, Sinead 
O'Connor, Alli- 
son Moorer. 
Me'SheU 
Ndegeocetio and 
Parton herself on 
the title track. 

The ubiquitous 
Krauss makes 

two appearances 

on the album: She is solo on "9 to 5" 
and with Shania IVvain and Union 
Station on "Coat of .Many Colors. " 

SICNINCS: lyle Lovett joins the artist 
roster at Nashville-based Lost High- 
way Records in a co-venture deal 
with Curb Records. His first album 
for the label, '"My Baby Don't Toler- 
ate," is due Sept. 30. Lovett, who has 
won four Grammy Awards, has 
recorded for MC.VCurb since 1986. 

Billy Ray Cyrus has signed with 
Word Records, part of the Warner 



Nashville 
Scene 



By Phytlis stark 

pstark@billboard.com 




The Opry Thist Fund has commit- 
ted $250,000 to the planned Country 
Music Retirement Center The CMRC 
began as a Country Music Assn. ini- 
tiative in 1994 but has evolved into 
iLs own organization dedicated to 
funding and building a retirement 
facility for qualified retirees of the 
countr>> music business. 

CBS' 'The Early Show" will 
broadcast the CMA Awards nomina- 
tions press conference live Aug. 26. 
CBS' Hannah Storm will report 
from Nashville. 
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Blue Collar Comedy Tour The Movie 
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Greatest Htls. Vol 1 


469 






KENNY CHESNEY 


A r. •«.GIII»ll9il. 






Greatest Kits 


148 




12 


JOHN DENVER uuo 4)«.iit9«i 


The Best 01 John Denver 


258 




1 


TIM MCGRAW a 


■■■■f- 1. 'siEsei 






Greatest Hits 








SOUNDTRACK ci^bjitui.diii;* 


Covolu Ualv 


155 






SOUNDTRACK a 








0 Brother, Where An Thou' 


38 






TOBY KEITH a' uebciws5«62'U»«nimih7iii 


Greatest Hits Volume One 


243 






RASCAL FLATTS a 


. -^i:: s-wti iB»ii'KoiW.-aco .11 »'r<»im 






Rascal Flatts 


■64 






WILLIE NELSON A l{&alrr1:ollA•BlAMmsc^vuuslCl^9Bfa9[al 


Super Hits 


365 




4 


SHANIA TWAIN « 


' WRCJHVUUai.UUG.M17«'ieWi 






Come On Over 


299 






GARTH BROOKS 4'^ CAPirouJw imisit 


Double Live 


204 






DIXIE CHICKS ♦ 


;i^llMtNT5|l»S0V< MUS'C Hi l» Fa Iflll IHI 






WideQpen Spaces 


?S7_ 






JOHN DENVER caphoi social mabkhsihuitmcdi 


Ten Best Series: The Best 01 John Denver 


1 




7 


BROOKS & DUNN 


a' MISUKASWHlfUBUXlS'IlMDM'/ 






The Greatest Hits Collection 


306 




20 


TIM MCGRAW a' :j«I!tsjii ni* tsaii 


Sel This CitcusDown 


117 




9 


JOHNNY CASH A 


-11 1 IHRlAlimilONfMllSiC ,7*trQ,ll Ml 






IGBiaoBstHits 


225 




18 


BRAD PAISLEY A op^sTAwuxviiitinniRLaniKiiiti 


Pari II 


113 






DIXIE CHICKS ♦ 


< •^^A'SONVUUSKIIIMECIIIMI 






FIv 


204 




21 


TIM MCGRAW A*CUfl87TttBiTM-iwi 


Everywhere 


255 




14 


PATSY CUNE A 








12 Greatest Hits 


791 




22 


TIM MCGRAW a' Cjn& trnotrnMM, 


All 1 Want 


150 


WW .1 


13 


ALAN JACKSON a 








The Greatest Hits Collection 


405 




23" 


HANK WILLIAMS •v!<..u«,a«mr,wiffn»t)* 


29 Qf Hank Williams Greatest Hits 


123 


10 


WILLIE NELSON a 

: 1 ' • . 




'in: ::u 




IGBiqqcstHits 


255 




25 


GEORGE JONES • ..^.••fiCKois'SONvuusici'setaiiBii 

' -.CiUD{)ef)p:u'Uii:l't!tin-|IUv< l>Amci'(il«llAA'[(iti 

=>■..■■ -i-'iilnl.-it^-.r.;0.!'«i.utlt«l(/|i«|in«iUllM« BUU 

- '- . .11: .. lM|.ir>c]iMptRlMma«t«riria«.10O 


16 Bi(|ge^I Hits 
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1 Week At Number 1 




31 


33 


37 




HONESTY (WRITE ME A LIST) 

T HFV^nT R ATLIT^S 'D *^FHT PriFMFVTS^ 




Rodney Atkins 

ALBUM CUT 


31 


1 


2 


6 




rr'S FIVE O'CLOCK SOMEWHERE 


Mm Jackson & JimntY Buftan v 

*Hi5TA SAEK.ME *ie;jM CUT 


1 


^32 


34 


34 




STREETS OF HEAVEN 

D KIFJ BAlDlh^j 'EAUSTIN.fDMCANAKASMAI 




Sberria Austin 

HWIN BOWALSUUCUT 


32 


m 




2 




RED DIRT ROAD 

t BHOOKS H PUVS M ttWGHl IK BKIO«£ KIXiNM 




Brooks ft Oum v 

ARlSUfUSHVIUi ALBUM CU' 


1 




31 


30 




YOU'RE STILL HERE 


9 


Faith Hill v 

O VVARKIFRBROS ilWIiWRN 


28 


3 


T 


7 




NO SHOES, NO SHIRT, NO PROBLEMS 

\ WllSOl, B CANNON * CHESNE* IC eEATWABC) 




KsMty Chasnty 

as* AiSLM ein 


3 


34 


36 


40 




PLAYBOYS OF THE SOUTHWESTERN WORLD 

B BRADDOCK ' V COT^ R VAK 'AAAMERi 


V 


Blake Sbelton 

WMCR BMOS. ALBUM Cl/TAIVIIN 


34 




3 


4 




CELEBRITY 

mocEBSifl pAisini 




Brad Psteley ■? 

ARISTA WSWIIU AtBUM CUT 


3 


35 


35 


38 




EVERY LimE THING 




JamtO'MMl 

O MtRCUflVOOBM 


35 




5 


3 




BEER FOR MY HORSES 

J STRCVD r ^[ m <T »1TH,S EMEnOll 


Tobv KeMi 0 


»•( With Willie Naltoflv 


1 


36 


37 


43 




TENNESSEE RIVER RUN 

f J STftOuD lO VvOBlLv'S L£SLiCt 




Dsnyl Wortey 

DRLAMWDNKS ALBUM CUT 


36 


J 


^ 


1 




MY FRONT PORCH LOOKING IN 

0 HUFF iR MoomiUfitimxi rmmm 




Lofwslw 


1 




38 


42 




CAN YOU HEAR ME WHEN 1 TALK TO YOU7 

C OOWWSIJMAIMN.nMANWtUERI 




Ashley Gearing 

9l«llCSTR«Tlt«07S 


37 


7 


7 


9 




FOREVER AND FOR ALWAYS 

1 J Usailt llVilNB JlANCti 




Sfcanii Twain V 

MERCLmajJUM CJl 


7 


38 


44 


— 




WRINKLES 

M DCIUTF DIAMOND HID lltSCAVE.N TNHASHCH) 




Diamond Rro 

ARISTA NASH'i'tlE ALBUM CUT 


38 


S 


9 


12 




REAL GOOD MAN 

B BAILIMDBE tK»:5BAW0£Mlt« iRIUIrtBEOBOG lEBENl 




Tim McGraw v 

CUBS WeuU CUT 


8 


39 


45 


59 




HELL YEAH 

S CHASCEY 'J STEELE C WISEUAM) 




Montgomery Gentry 9 

COIUAWA ALBUM CLT 


39 


9 


11 


15 




VmATWASITHINKIN' 

B BEAVERS IP ftjnsN 6 RtAVEM D BENTLE*; 




Dierks Bentley v 

9 UP1T01T>W1 


9 


40 


39 


41 




LONG BLACK TRAIN 

U WRlDHTf RDCUS tJIUflNEIII 




Josh Turner 

MCA NASmXlE ALBUM CUT 


39 


10 


10 


11 




99.9% SURE (I'VE NEVER BEEN HERE BEFORE) 

1 REYNOLDS iBAUSm.G BAJUtHIU) 




Brian McCoius v 

uwcsiranALeuMcvT 


10 


41 
42 


46 


49 




IWISH 

B EiAiiJPiilORE.T MCtiftAW IT LJAMESX NlLt 




Jo Dae Maiiiiia 

CUW ALBUM CUT 


41 


11 


12 


14 




THEN THEY DO «M*iUMllt<V 

SH(N[M«LS.TBHuaiJCOlLWlSBUSSl CAmViMWHCWT 


11 


47 


52 




1 CAN'T TAKE YOU ANYWHERE 

J STROUD TCEJTH IS tMLRICIi TKIITHI 


ScottyEn 


nerick With To^ Keith 9 

0 REAMWOm S ALBUM CU t 


42 




B 


5 




STAY GONE 

C llNDStt J StROUO .J iVAYNt 8 »'RSCi-p 




Jimmy Wbvm<9 


3 


43 


52 


58 




AND THE CROWD GOES WILD 




Marie Wills 


43 


13 


IS 


18 




HELP POUR OUT THE RAIN (LACEY'S SONG) 

CBmCKIBJEVitLLi 




Baddy Jewells* 

9 ® O COLUMbtnM 


13 


44 


42 


47 




IF THERE AIN'T THERE OUGHTA' BE 1 

iA STUAAl J MEbA\K 1 B KlhiSC^ I bRUCfl 


Narty Slian And His 


i^bHlous Supariatrvss V 

COLUMBM ALBLM CUT 


42 




[l4 


16 




WHAT THE WORLD NEEDS 

DHt^EWiNONVA >H lAMARB JUMSI 




Wynoniii 

AXTLUM-Cum ALBUM Cl/t 


14 


45 


41 


46 




ULTIMATE LOVE 

B. U LLMO R£ . PV ASlARi p VASSARJt ClAWSO N J Wa DO ' VA S S Afll 




PhilVassar 

ARISTA NASHVIlLf AUUU CUT 


41 


15 


[l8 


22 




THIS ONE'S FOR THE GIRLS 

MMaRlDEPWtlRIEYiCUNCSnHLINIISEyAIMYOI 




MMtiaaMcBrida-9 

RCA ALBUM CUT 


15 


46 


48 


48 




WHEN YOU COME AROUND 

S BOfiAmi ID (ILmAN,S6aGAI)DI 




Dtric Rattans 

imcinicrALauMcuT 


46 


16 


17 


21 




A FEW QUESTIONS 

J BlICHtVC WAtiHR lEMtWRER SCOnjl WWEIER) 




Clay Walker 

RCA ALBUM CUT 


16 




5' 


55 




WHAT A SHAME 

EGORO«JR.JNlEBAM(lDHtA3)tfl.TItAIMfHlER.H.Bun0U 




labaoBa bail HaMmri 

MUMUNniEJUUHCUT 


47 


17 


16 


19 




BACKSEAT OF A GREYHOUND BUS 

S EVMS FrtORUV IC UNOSt, M LINUStl a lUYL' I VER^tS 




Sara Evans 

KA AlbbM or 


IT 


49 


50 




IN MY DREAMS 

R.liULO IR TPEVINO n.MAlC,AMIUEIII 




RickTTaviao V 

VAHMRBMOS ALBUM tUTWRN 


48 


18 


21 


23 




WHO WOULDNT WANNA BE ME '^AIRPOWER*- 

K URBAK lU POAf UK URBAN! 


Kaith Urban <? 

CAPl'DL ALBUM CUT 


18 










>nt HOT SHOT DEBUT iJ2t 








13 


8 




SPEED 

BCMANCEYIJSIEaEC WAlufii 




Montgomery Gentry ^ 


5 










GOOD TIME 

B GALllMORt U ANDREWS B BRAMFTT.A ROBOFn 




Jessica Andrews v 

CXaAMMRRS ALBUM CUT 


49 


20 


22 


24 




SHE ONLY SMOKES WHEN SHE DRINKS -4 AIRPOWER ► JwNicllols'V 

BRCWAMC HARRINGTaNIMAR1\.INICHai^' O UNMBUL SOUtH lOaiM 


20 










LONESOME, ON'RY AND MEAN 




ItavisTritt 

RCA uBuu zm 


50 


?1 


23 


25 




TOUGH LITTLE BOYS 

M WRJCHTG AlEAN ID SAUPSON.H AUEXl 




Gary Allan s' 

UCAMA5HVIL1I AteUHOTT 


21 


51 


53 


— 




HALF A HEART TATTOO 

J HAVSRN nilMMASUHAN-iTltJ MPKEMETAJMASTERSI 




Jennller Hanson 

CAPITIX AlBDM CUT 


51 


22 
23 
24 


26 


33 




1 MELT 

U 6RIGHT.M WtUlAMSMSCAlflAnS IG EEV1)X.N THRASHER.WMOStE» 




Rascal FliRs ^' 

lYWC STREET AJ.BUMCJT 


22 




'M 


51 




1 CAN ONLY IMAGINE 

0 JOmSO\ M U.(ITD.M CUR6 iG MIOARDl 




Jeff Canon 

A3YIUM-CURBA1BUMCUI 


50 


24 


28 




WAVE ON WAVE 

DMORRIS I BRDWMRGREEV D NELMAuSEHJ ROUAM) 


Pat Green v 

RtPlAlIC U.BUUajT.'ur4lVtnSAl £DUTH 


23 




43 


36 




I'M JUST A GIRL 

D URIEHO ;D CARTER.B.M«JSK> 




Deans Carter 

ARISTA NASHmE ALBUM CUT 


35 


25 


26 




WALK A LITTLE STRAIGHTER 

C CMAMBERlAiN IB CUHHINBTOVC CHRM6EBUW C BEAtHABO) 




Billy Currington 

9 O uCRCUHY amn 


24 


54 


59 


56 




PRAY FOR THE FISH 

H LtHWM 1PlyWDM.D PilURPKKSCOni 


Randy Travis 

WMD CURSALBUMCUTiWARNERIROS CmSllAN 


54 


25 
26 
i 


28 


27 




ONLY GOD (COULD STOP ME LOVING YOU) 

JKING JSTHOJDBMARK 'RJ LAMEI 




Emtrsofl Drive 

O DREAMWUmS WiBt 


25 


55 






duinkiN' ■ONI 

BJWAII[EIUa.t«MttaEiailMBXI-PHUirSI 




Tracy Byrri 

RCA ALBUM CUT 


55 


27 


32 




LOVIN' ALL NIGHT 

E BORDiJR iREBffAEILi 




Patty Loveless 

9 fP1C7«M'EMN 


26 


56 


57 






THE LATE GREAT GOLDEN STATE 

p*^JnfRS0VllU3^l^JF;^^■ 




Dwlgbt Voakam 

ftiimuw ftisijwcin 


56 


1^ 


13 




TELL ME SOMETHING BAD ABOUT TULSA 

IBREMKGSTRWriBLAnEI 




George Strait 

O MCA.VA.SH^'lllEI)0OW 


11 


57 






COWBOYS UKE US 

T enmu e strait i a smithj c^iedoi 




George Strait 

UCA KASHVIUf ALBtA* CUT 


57 


28 
ft 


29 


31 




DAYS LIKE THIS 

r iiNn^ttY iKPiKinnMn niAcnukw 




Rschel Proctor 


28 




55 


- 




I'LL BE AROUND 

M A MllltR IC W1UMAN TNICMlSt 




Sawyer Brawn 

luk STutr album cut 


55 


29 

30 


— 
30 


29 




1 CAN'T BE YOUR FRIEND 

J eAioiNB c nl^APO^.l iHuswnwiRCiAivsoN b cmsifw 




Rushlow 

URIC STHtflAlSUMCUT 


29 


[59 






SMALLER PIECES 

BaUINfSOIlKCtmnMOnEYIDDtUUI.KKmiLlJPSJIHAraiNI 




Dusty Drake 

WUVIIR BKOS ALBUM CUTMRN 


59 


32 


35 




CHICKS DIG [T 

C CA(Hf.H ASIOW iC CAOIE.C CHDWEi 




Chris Cagis 

CAPllOl ALSIM CUT 


30 




■^■1 


54 




BREAK THE RECORD 




The Warren Brothers 

Bna A.EUMCUI 


54 
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NUMBER 1 


38 Weeks At Njtr^e' ' 




5 




ALISON KRAUSS * UNION STATION 4 RDuwDi>6iisit 


Live 








EARL SCRUGGS/DOC WATSON/RICKY SKAGG5 r>3L-,on6 «» 


Tha Three Pickers 


1 


3 




NICKEL CREEK 


This Side 




4 




ALISON KRAUSS * UNION STATION • »uu.i4>ii<9S 


New Favorite 










VARIOUS ARTISTS .■.inNEPiPtCALPcocucTsiMatvitiFt 


Bluegrass Today 




^6 




RHONDA VINCENT t ,i,t.Rii.K.7 |HI 


One Step Ahead 




7 




RICKY SKAGGS& KENTUCKY THUNDER ...,s;r.»iiv,... : ii^ir-.iw- M-.iMi.- 


IHI liveAtTheChatleslonMusic Hall 




9 




VARIOUS ARTISTS 


Bast Of Blueijtass Gospel 




8 




THE APPALACHIAN PICKERS . 


Old Timey Gospel 




15 




THE NITTY GRITTY DIRT BAND i Will Tha Cilcia Ba Unblohm, Volume III 




11 




YONDER MOUNTAIN STRING BAND & BENNY GALLOWAY >• 


iDMDo-i Old Hands 




12 




VARIOUS ARTISTS .-.hi.a: ...i -i - i . / iiiMim 


Time-Lite's Treasarv Of Blueqrass 




14 




DAVID GRISMAN »:i;iimi:3iscm 


Life Of Sorrow 
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PICTURE • uriivtHSM£ou-H ' ',7i'i Kid Rock Featuring Allison Hloorer 




3 
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WHAT WAS t THtNKIN" ai-uuir Nj 




Oiertis Bmtlev 


2 




HELP POUR OUT THE RAIN {LACEY'S SONG) rDdWHui^srNv musk 




Buddy Jflwall 


5 




STAY GONE DfltAMvvcFJiiawittiMifciinff 




Jimmy Wayne 


Jl 


' 




CAN YOU HEAR ME WHEN 1 TALK TO YOU? imcsTR(niwT^«iiL<-M>OD 




Ashley Gearing 


i 




CARRY THE FLAG Gi'^coot 




Dean Jualln 


'0 




BROKENHEARTSVILLE amkml south [oku 




Joe Nichols 


8 




SPEED ., ,ME;i'»M-:iMf/j3i[r 


MontgonMrv Gentrv 






YOU'RE STILL HERE y-wviFW^s swrw- 




Faith Hill 


■If 




LANDSLIDE w L.FMi:fiMiv^flii.Jw5,'^iA-Muc,i:. 




DiKie Chicks 
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ALBUMS 

Edfted by Michael Paoletta 

POP 

> SOUNDTRACK 
Masked and Anonymous 

PRODUCERS: various 

Columbia/Sony Music Soundtrax 90536 

RELEASE DATE: July 22 

Director Larr\' Charles* new film, 
which stars Bob Dylan as (what else?) 
an enigmatic rock singer, hasn't been 
wowing the critics. But the sound- 
track album, which includes newly 
recorded Dylan performances and an 
often zany batch of covers, is a feast 
for the maestro's fans. Dylan offers 
slamming rerecordings of "Down in 
the Flood" and "Cold Irons Bound," a 
loose-jointed take on "Dixie" and the 
folk chestnut "Diamond Joe." The 
loony highlight of the collection is an 
Italian rap version of "Uke a Rolhng 
Stone" by Articolo 31 — complete with 
a sample of the original; tracks by 
Sertab. Francesco De Gregori. the 
Magokoro Brothers and Sophie Zel- 
mani add to the international flavor. 
Strong cuts by Los Lobos, the Grate- 
ful Dead. Jerry Garcia, Shirley Caesar 
and the Dixie Hummingbirds round 
out an eccentric stroll through 
Dylan's back pages. — Of 

i( SPARKS 
Lll' Beethoven 

PRODUCERS: Ron Mael. Russell Mael 
Palm 2126 
RELEASE DATE: July 8 

The brothers Mael— Ron (he of the 
dazzling orchestral maneuvers) and 
Russell (he of the stylish operatic 
vocals) — who record as Sparks, have 
been creating musical magic for three 
decades. On this, their 19th album, 
the Los Angeles natives (and progeni- 
tors of today's electronic scene) 
reunite with Palm Records founder 
Chris Blackwell, who, many will sure- 
ly recall, signed the duo to Island 
Records in the early 70s. Throughout 
its career. Sparks has created some of 
the most clever and theatrical pop 
music; this tradition continues here. 
In fact. "Li!" Beethoven" is the best 
soundtrack to a film that does not 
exist. Songs like "The Rhythm Thief," 
"What Are All These Bands So Angry 
About?," "Your Call's Very Important 
to Us. Please Hold" and "llgly Guys 
With Beautiful Girls" conjure up such 
strong visual images that a Hollywood 
production a la "Chicago" seems 
inevitable. — MP 

ir PETE DROGE 

Skywatching 

PRODUCER: Pete Droge 

Puzzle Tree/United Musicians PZL-006 

RELEASE DATE: July 15 

The mainstream got its first taste of 
Seattle-based singer/songwriter Pete 
Droge in 1994, when the infectious 
"If You Don't Love Me (Fll Kill 
Myself)" appeared in the movie 
"Dumb and Dumber." Those who 
have followed him ever since should 
love "Skywatching," his fourth set. In 
the can for some two years as he 
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CELIA CRUZ 
Regalo del MmA 

PRODUCERS; Sergio George. Oscar CAmez 
Sony Discos TRK 70620 
RELEASE DATE: July 29 

A 77-year-old with terminal cancer 
records an uptempo, salsa album. 
And yet. Celia Cruz's posthumously 
released set. "Regalo del .■Mma." 
sounds more alive than most mate- 
rial by artists a third her age. With 
contemporary, highly personalized 
repertoire, arrangements that veer 
from classic to edgy and vibrant 
delivery, the quality of "Regalo" 
transcends the circumstances of its 
recording. Never a nostalgia act. 
Cruz thrived by being in the van- 
guard. The album has plenty of tra- 
ditional son but opens with "Ella 
Tiene Fuego," a rap/tropical track 
featuring El General. There's a salsa 
version of the classic "Ay. Pena. 
Penita." a duet with Lolita. and the 
single "Rie y Llora" is a pop-laced 
cha-cha-cha with electric guitar. 
The finale is a Spanish version of "I 
Will Sur\'ive." Without a single 
overdub. it's a stark and moving 
reminder of the power of this 
woman and her voice. — LC 



searched for management and then 
formed the Thorns with Shawn 
Mullins and Matthew Sweet. "Sky- 
watching" is arguably the slack- 
voiced. Petty-esque Droge's most 
thoroughly fulfilling set. A beautiful- 
sounding record. "Sky^vatching" is 
often lyrically sweet ("Train Love to 
Stay") and at times funny and poppy 
(' All Lit Up"). Droge has said that he 
was tiring of the solo artist routine 
before joining the Thorns. It's ironic, 
considering that he seems to have hit 
his stride here. A surprise that's oh 
so easy to love. — WO 

MARK EITZEL 
The Ugly American 

PRODUCER: Manotis Famelkis 
Thirsty Ear 57135 
RELEASE DATE: July 22 

l,ast year, high priest of melodic mis- 
er\' Mark Eitzel traveled to Athens 
and hooked up with a local group of 
bar entertainers for this unusual proj- 
ect. Eitzel revisits various tunes from 
the American Music Club catalog and 
his own solo projects in some unique 
musical formats; he also debuts two 
new numbers. The 10 Creek players 
add unusual textures, deploying vio- 
lin, viola, tzouras. bouzouki. Cretan 



E N T I 

KISS 
AllvelV 

PRODUCER: Mark Opitz 
Kiss/Sanctuary 0676-84624 
RELEASE DATE: July 22 

Seeing a video of Kiss backed by the 
60-piece Melbourne Symphony 
Orchestra — each member in the 
band's signature face makeup 
designs— is great fun, especially for 
longtime Kiss fans. Yet. sur\'cying 
this two-disc album (divided into 
thirds: a regular set. an acoustic set 
with a string ensemble and a set with 
the full orchestra), it's clear that the 
experience didn't translate as well to 
disc. The band often drowns out the 




orchestra, whose contributions are 
rarely memorable; it shines most 
brightly on the unplugged take of 
"Sure Know- Something" and the 
cleverly embellished "God of Thun- 
der." And while Paul Stanley impress- 
es throughout \*ocally. fellow front- 
man Gene Simmons has clearly lost 
some of his range. That said, most of 
Ki.ss' devoted fans will nonetheless 
eat this up. The fence-sitters among 
them would be wise to wait for the 
DVD arriving in September. — WO 



lyra and pipes. The instrumentation 
heightens the profound melancholia 
of Eitzel's self-flagellating composi- 
tions. "Western Sky," "L.ast Harbor" 
and "Love's Humming" receive espe- 
cially breathtaking readings, while 
the reed-dominated "Here They Roll 
Down" sounds like nothing so much 
as a collaboration with the Master 
Musicians of Joujouka. Steeped in 
pain. Eitzel's music is an acquired 
taste, but this deep-blue Mediter- 
ranean detour should thrill long- 
terms. — CM 

R&B/HIP-HOP 

► is 

Ice Cream 

PRODUCERS: various 
DreamWorks 50332 
RELEASE DATE: July 29 

The sister duo of Kim and Kandy 
John.son. who record as JS. follow in 
a long tradition of siblings-in-song 
with their DreamWorks debut. With 
manager/mentors R. Kelly and R&B 
legend Ronald "Mr. Biggs" Isley also 
executive-producing the set. JS defi- 
nitely has the right team in its cor- 
ner. The group's lead single — the 



A L S 




WYNONNA 

What the World Needs Now Is Love 

PRODUCERS: various 
Curb 78811 
RELEASE DATE: Aug. 5 

Few voices in countn,- music possess 
the passion and pistol-packing power 
of Wynonna Judd — and if e\'er there 
were a time the format needed a hero- 
ic womanly return, this would be D- 
Day. As with past efforts, Wy remains 
enough of a renegade to break beyond 
Nashville's boundaries, texturing 
"What the World Needs .Now Is Love" 
with an intrepid vocal and instrumen- 
tal palette. Leading the list is the 
banjo-picking title track, an anthemic 
ode to optimism and a top 15 hit at 
country radio. Beyond, it's impossible to 
find a track among the 14 not worthy of 
praise, whether its the loose, hook-sod- 
den "It All Comes Down to I>ove. ' the 
raucous "(No One's Gonna) Break Me 
Down" or the nostalgic "Flies on the 
Butter" (featuring mom Naomi). Still, 
nothing beats Wynonna painting the 
sky with a crafty ballad — and the diva- 
worthy "Heaven Help Me" is one of 
her great momenLs. Start to finish, 
"World" is among the finest albums of 
the year. God love you. Wynonna. — CT 



title track — proves just that. Written 
and produced by Kelly, "Ice Cream" is 
a deliciously sexy and seductive 
midtempo jaunt that should make 
their mentors proud. Ironically, the 
duo s sound is a bit reminiscent of 
earlier R. Kelly proteges Changing 
Faces. Isley also puts his stamp on 
the set as a featured arti.st on "Handle 
Your Business." Other highlights 
include "Sister," "Love Angel" and 
■'Bye-Bye. '—JfW 

COUNTRY 

CHRIS LeDOUX 
Horsepower 

PRODUCERS: Mac McAnally. Alan Schulman 
Capitol 90183 
RELEASE DATE; July 22 
Chris LeDoux has hung in like a rusty 
fish hook, forging ahead on his 
unlikely post-rodeo career through 
sheer force of will and all the energy 
of the bucking broncos he once rode. 
As a vocalist, no one will ever confuse 
LeDoux with George Jones, but he 
does possess a certain wry way with 
song and attitude to burn. Cue up the 
Southern-rockish "All Wound Up ' and 
Zydeco-inflected "Pass My Hat" for 



proof. Homespun cowboy ballads like 
the heroic "One Less Tornado" and "A 
Cowboy Was Born." along with the 
panoramic "The Buffalo Grass." actu- 
ally work very well in a "saddle-up" 
kind of way. The string-laden, 
earnestly delivered "Bet\veen the 
Rainbow and the Rain" effectively 
treads into Garth Brooks territory*. 
LeDoux has sold a horse trailer full of 
records to an extremely loyal fan 
base. "Ilor.sepower" will make those 
fans quite happy. — RW 

REGGAE 

BURNING SPEAR 
Freeman 

PRODUCERS: not listed 

Burning Music Productions BPFMOOl 

RELEASE DATE; July 1 

Wliile most of his peers have either 
passed away or simply resigned them- 
selves to playing nostalgia-packed live 
shows, at 58. Burning Spear seems to 
be emerging as the most resilient, rel- 
evant and deser\'ing torchbearer of 
roots reggae. "Freeman" explains why. 
A thoroughly satisfying roots set. it 
flnds Spear I born Winston Rodney) 
tj'pically spirited and inspired on such 
tracks as the horn-laden title cut. the 
swaying, metal-guitar-laden "Rock and 
Roll" and the breezy "Loved for WTio I 
Am." A slew of its lyrics make veiled 
references to his many battles with 
various record labels over royalties and 
master ownership, among other 
things. Fven the title of the disc is 
such a reference: "Freeman" is his first 
studio set issued on his own label. 
Burning Music Productions. While 
Spear's career has always been over- 
shadowed by the likes of Bob Marley 
and Peter Tosh, with strong albums 
like "Freeman." he continues to do 
something they never got a chance to 
do: grow old gracefully while bolster- 
ing his legend at the same time. — WO 

JAZZ 

-k KURT ELUNG 
Man In the Air 

PRODUCERS: Kurt Elling, Laurence Hobgood, 
BillTraut 

Blue Note 7243 5 80834 
RELEASE DATE: July 22 
Kurt Elling is one of the truly innova- 
tive vocalists in mainstream jazz 
today. "Man in the Air" showcases one 
of Elling's most distinctive talents, 
that of setting lyrics to jazz instru- 
mental solos. Ten of the 12 songs fea- 
ture lyrics written by Elling. and a 
good deal of this material is very 
impressive. The opening track on the 
album. "Minuano." is one of the 
strongest offerings. The tune is a Pat 
Metheny original. Elling adds adroitly 
phrased, wonderfully imaginative 
lyrics, and he is supported by equally 
well-phrased solos from Brad Wheeler 
(soprano sax) and longtime collabora- 
tor Laurence Hobgood Ipiano). 
Rlling's most challenging outing on 
the record is his take on Coltranes 
"Resolution." The song requires all of 
Elling's vocal control and power. He 
rises to the task, laying down a 
remarkable performance. — PW 

(Continued on page 60) 
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SEAL Watting forYou (3:55) 
PRODUCER: Trevor Horn 
WRITERS: Seal, M. Batson 
PUBLISHERS: Perlect/Bat Future. BMI 
Warner Bros. 101151 (CD promo) 
W'hile his appeal at American radio 
may have waned in recent years. Seal 
remains one of the most significant 
— and talented — male artists of the 
past decade. Reuniting with trust- 
worthy producer Trevor Horn, the 
silk>' singer/songwriter makes his 
return bid with an edgy. grade-A song 
that conjures memories of beauties 
like "Prayer for the Dying" and 
"Craz>'." Thankfully. "Waiting for 
You" in no way panders to top 40 
trends: There is no rapper on board, 
no lifted hooks and no need to back 
the chorus with one of today's vapid 
chart tastemakers. Rather. Seal is tal- 
ented enough to trust in a momen- 
tous melody and in his ability to con- 
vey emotion by singing . . . just 
singing. Ah. yes. Hopefully. Seal's 
acceptance at adult top 40 and AC 
will serve as testament that the sexi- 
est thing going is pride in craft, not a 
racy bio and naked flesh. Seal, wel- 
come back; you cannot imagine how 
youve been missed. — CT 




NICKELBACK Someday (3:28) 
PRODUCERS: Nickelback, Joey Mol 
WRITER: Nickelback 
PUBLISHERS: Warner/Tamerlane 
Roadrunner Records (CD promo) 
The Hoover Dam doesn't possess the 
fortitude to hold back the first single 
from now-rock staple Nickelback's 
upcoming "The Long Road," due 
Sept. 23. Like previous "How You 
Remind Me" — the most-played song 
at radio in 2002 — "Someday" deliv- 
ers a bombastic vocal tour de force 
from lead Chad Kroeger, as a splat- 
tering tidal wave of guitars whips up 
a melodic froth alongside. Kroeger 
and his Canadian teammates slam a 
dart into the bull's-eye of radio's pen- 
chant for hard-rocking fodder for the 
masses, holding the bar high with 
their innate skill at creating 
anthemic melodies tough enough to 
keep headbanging fans in constant 
motion. Additional tracks slipped to 
the press ahead of the album's 
release are equally rock solid. Expect 
instant saturation at rock and pop 
radio, followed by what is likely des- 
tined to he the biggest non-rap 
record of the year. A perfect ear- 
scorching 10. — CT 



(Continued from page 59) 

GOSPEL 



► PERCY BADY 

The Percy Bady Experience 

PRODUCERS: Percy Bady. Warren Campbell, 
Paul Garcia 

Gospo Centric 7 575170054 
RELEASE DATE: July 22 

One of gospel's most influential pro- 
ducers of the past two decades steps 
forward with his first solo artist 
offering: the results are stunning. As 
principal producer, keyboardist, 
arranger and wriler/co-writer of the 
album's 10 songs. Bady delivers a 
work that is uniquely his own. He 
displays a vocal presence that is both 
endearing and commanding and 
delivers material that is delightfully 
diverse and unpredictable. "You 
Oughta Been There" is funk with 
smooth gospel quartet vocals. "Cone 
but Not Forgotten" is a heart-rending 
ballad and "It Was Love" is a delec- 
table slice of hooky pop/R&B. This is 
one "experience" that is a pleasure 
from start to finish. — CE 

CHRISTIAN 

-k ACROSS THE SKY 
Across the Sky 

PRODUCERS: Jim Cooper. Kenny Lamb, 
Jeremy Bose. Peter Kipley 
Word/Curb/Wamer Bros. WD2-«86261 
RELEASE DATE: July 8 

Across the Sky bows with this lively set 
of pop/rock tunes marked by engaging 
vocals and infectious melodies. The 
duo. Ben Koiarcik and Justin Unger. 
met in the Word Records office while 
pursuing solo careers. Combining their 
respective talents has resulted in a 
potent disc that mixes spiritually nour- 
ishing fare ("Kound by You") with 
straight-ahead pop ("Everywhere She 
Goes"). Among the other highlights are 
the poignant ballad "Broken World." 
the musically effemscent "Give It All 
Away" and the affecting "Do You 
Dream of Me?," penned by Michael W. 
Smith, Beverly Darnall and Amy Grant. 
Both mainstream and Christian audi- 
ences should appreciate this duo's 
combination of upbeat pop/rock and 
substantive lyrics. — D£P 

CLASSICAL 

ir DEBUSSY: Mdodles 
Samtrine Piau, soprano: Jos van 
Immerseel. piano 

PRODUCER: Jean-Pierre Loisil 
Narv«V4932 
RELEASE DATE: July 15 
This album of Debussy melodies, or 
songs, has several things going for it. 
Foremost is young French soprano 
Sandrine Piau's bright, bewitching 
voice and winningly native way with 
the poems of Verlaine and Mallarme 
that the composer used for his cut- 
ting-edge songwriting: her stylishly 
piquant diction adds much to the 
enjoyment of this great music. Then 
there is accompanist Jos van 
Immerseel's period instrument: an 
1897 Erard piano, which has a subtle, 
silvery tone, one that is very well-cap- 
tured here. Debussy's songs are an 
intoxicating brew and addictive, too. A 
music lover could hardly do better 
than to enter his world with this 
lovely disc. With this release plus sev- 



eral more new and reissued titles, the 
French label group Naive inaugurates 
a fresh distribution relationship for 
the U.S. with Naxos of America. — BB 

NEW ACE 

LONGHOUSE 

A Warrior's Journey 

PRODUCER: Brandon Friesen 
Natural Vision 135 
RELEASE DATE: July 8 

Producer Brandon Friesen and com- 
poser J. Creasey have put together an 
elaborately produced concept album 
centered on Native American music 
that recalls Jaz Coleman's Maori- 
based Oceania project. Longhouse 
takes a chilled-out dance approach, 
using Native chants, flutes and 
drums and mixing them with synthe- 
sized atmospheres and rhythms. The 
overall effect hovers between pow- 
wow trance and electronica grooves. 
Although many of the voices are sam- 
pled from Native .American artists on 
Canada's Arbor label, there are no 
musician credits or sources listed, 
giving the album a slightly unmoored 
feeling. Who is that haunting female 
singer on "Maiden Vision"? And 
where does that glorious choir, 
recalling Adiemus, come from on the 
anthemic "Voices of the Dawn"? 
Longhouse disregards these musi- 
cological queries in favor of a New 
Age-doused lyricism and slick pro- 
duction that Is sure to draw listeners 
into its mythological world. — W 

VITAL REISSUES 

JIMMY CUFF 
Anthology 

PRODUCERS: Dana G. Smart, Mike Ragogna 
HIp-O/lsland/A&M 314 556 766 
RELEASE DATE: July 1 

Pretty much everything Jimmy Cliff 
fans could want and/or expect to see 
on a two-disc retrospective of the reg- 
gae trailblazer s work is here. From 
such early-'60s ska singles as "Miss 
Jamaica ■ to the many classic tracks 
from his 1969 self-titled set ("Time 
Will Tell," "Vietnam") to his 1993 hit 
cover of "I Can See Clearly Now" from 
the "Cool Runnings" soundtrack. 
"Antholog>'" is easily the best-sound- 
ing, most comprehensive and nicely 
packaged Cliff collection on the U.S. 
market. At two discs and including a 
slew of remastered recordings, it 
easily bests previous anthologies 
Issued by Island and Sony. That said, 
because so little of Cliffs more recent 
work holds up to his earlier. "The 
Harder They Come"-era output, the 
quality of the first disc in this best-of 
dwarfs that of the second, which sees 
Cliff flirting with the mainstream. 
Nevertheless. Universal's catalog 
department deserves respect for deliv- 
ering the best Cliff retrospective U.S. 
consumers have seen yet. — WO 
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Also reviewed online this week: 

• Killing Joke. "The Unperverted 
Pantomime" (Pilot) 

• Los Lonely Boys, "Los Lonely Boys" 
(Or Music) 

• Terence Blanchard, "Bounce" 
(Blue Note) 
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Edited by Chuck Taylor 

POP 

► BECKY BAEUNG Heaven Is a Place on 
Eartti (4:08) 
PRODUCER: Tony Moran 
WRITERS: R.W. Nowels. E. Shipley 
PUBLISHERS: EMt Virgln/Shipweck 
Universal B000046S (CD promo) 
While it would be easy enough to dis- 
miss a high-energy cover of Belinda 
Carlisle's "Heaven Is a Place on 
Earth." the powerhouse vocals of 
dance/pop ingenue Becky Baeling 
truly take this evergreen song to new 
heights. In much the way that the 
similar "Heaven" from DJ Sammy 
became a surprise radio smash last 
year, this carefree, seasonal release 
packs a punch that's an ideal compan- 
ion for both the dancefloor and beach 
house. Right-on production from 
longtime beat icon Tony Moran 
frames it with just the right sense of 
gloss. If given the chance, "Heaven" 
will soar. Baeling is quite a talented 
young lady. — CT 

COUNTRY 



-A- SAWYER BROWN rilBeAnNind (3:18) 
PRODUCER: Mark A. Miller 
WRITERS: C. Wiseman,! Nichols 
PUBLISHERS: BMG/Mrs. Lumpkin's Poodle. 
ASCAP; EMI Blackwood/Ty Land, BMI 
Lyric Street 11606 (CD promo) 
After two decades on Curb Records, 
Saw>'er Brown enters the next phase of 
its career with a new deal on Lyric 
Street. The veteran countr>' outfit, 
with lead vocalist Mark .Miller, sounds 
fresh and invigorated on this lively 
uptempo single about a guy who is not 
giving up on the girl he loves because 
he is confident that he's the good-time 
kind of guy she needs. Miller has 
always had an abundance of personali- 
ty in his voice and the ability to convey 
a sense of whimsical fun with a lyric, 
and he definitely delivers here. It's a 
new day and this solid single should 
remind country radio and its listeners 
why they fell in love with this talented 
group to begin with. — DEP 

DANCE 



-k KATE RYAN Desendiantee (U R My 
Love) (3:38) 

PRODUCERS: A.J. Duncan, Phil Wilde 
WRITERS: M. Farmer, L. Boutonnat. K. Ryan, 
A. Janssens 

PUBUSHERS: Requiem. SACEM; Be's Songs/ 
2 Brains 

Robblns 72086 (CO promo) 

Thankfully, there's an effort being 
made by U.S. record labels to bring 
needed diversity to the music land- 
scape by signing successful Euro acts: 
take Junior Senior on Atlantic. But it's 
to no avail — so far, radio continues to 
obsess on little else but .street-styled 
fare. Here's one more college try from 
Robblns Entertainment, with Kate 
Ryan's super-hip European smash 
"Desenchantee (U R My Love)." The 
Belgian scored worldwide with the 
original French version and offers a 
number of English-language remixes 
on the commercial single. Still, it's 
the French radio mix — which Is dras- 



tically different from the other ver- 
sions — that'll shake your groove 
thing. Perhaps it's ambitious to think 
that U.S. radio might push French on 
middle America, but at the least, this 
track is destined to whip club kids 
into a universal frenzy. — CT 

AC 

STEVEN CURTIS CHAPMAN How Do I 
Love Her? (no timing listed) 
PRODUCERS: Brown Bannister, Steven 
Curtis Chapman. Mary Beth Chapman 
WRITER: S.C. Chapman 
PUBLISHERS: Sparrow Song/Peadi Hill 
Songs. BMI 

Sparrow SPD 41762 (CD promo) 

Steven Curtis Chapman is the Gospel 
Music Assn.'s most-awarded artist and 
one of the Christian music industrv's 
core acts. .At a time when others in the 
genre are releasing church-oriented 
worship records, Chapman broke from 
the herd and released an album of love 
songs. Now he works to expand his 
audience with an effort aimed squarely 
at mainstream AC. It's a gorgeous bal- 
lad that finds him asking questions 
many men will relate to: "How do I 
love her? How do I let her know she 
means more than anything to me?"' It's 
a touching, heartfelt lyric about 
expressing one's true feelings in a rela- 
tionship. Penned for his wife Mary 
Beth. Chapman brings the song to life 
with a rich, soulful performance that 



teems with passion and vulnerability. 
He has built a solid career singing 
earnestly about God and faith. Here he 
lets loose and reveals the vocal prowess 
and emotional range that should turn 
this love song into a hit. — DEF 

NEW & NOTEWORTHY 

ir ANTHONY HAMILTON Comin'From 
Where I'm From (3:30) 
PRODUCER: Mark Batson 
WRITERS: A. Hamilton, M. Batson 
PUBLISHERS: Tappy WhyteVSongs of 
Universal/Bat Future Music, BMI 
So So Def/ Arista 52213 (CO promo) 
if you don't know Anthony Hamilton's 
name, you definitely know his voice. 
Having guested on tracks with such 
hip-hop stars as 2Pac. Nappy Roots and 
Da Brat, the North Carolina native 
takes center stage with "Comin" From 
Where I'm From." the lead single and 
title track to his forthcoming Arista 
debut, due in late September. The 
melodic midtempo track Is accented by 
a tormenting piano riff. Hamilton's 
throaty vocals, best compared unth Otis 
Redding's, tell the tale of a rmn who 
can't escape where he has come from. 
Wliile Its old soul sound may make It a 
tough sell at mainstream R&B radio, 
adult R&B stations should grab this 
one quick — and with good reason. This 
is just the beginning for Hamilton, 
who's destined to become a name to be 
reckoned with. — RH 
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Web Grows As 
Marketing Tool 

Online Programs Build Awareness 



BY ERICA lACONO 

With music consumers increas- 
ingly turning to the Internet to dis- 
cover music, new-artist programs 
through such leading Web destina- 
tions as AOL and Yahoo are becom- 
ing an important way for labels to 
showcase and build fan bases for 
new artists. 

AOL's Breakers program began 
almost two years ago and has fea- 
tured such acts as Lucy Woodward, 
T.a.t.u., Boomkat and Ms. Dyna- 
mite. Launch, Yahoo's music desti- 
nation, has helped build awareness 
for the Strokes, Nivea and New 
Found Glory with its Emerging 
Artist program. 

Because there is an overlap in 
label use of the AOL and Launch 
new-artist initiatives, both compa- 
nies commonly find themselves 
claiming credit in generating the 
early exposure for a new superstar 
like 50 Cent. 

Bragging rights aside, both pro- 
grams are proving to be popular 
and showing results. 

Because the popularity of these 
Internet sites is growing, it has 
become increasingly difficult to 



secure a spot for an artist on them. 

"The competition is heating up," 
says Adam Lowenberg, VP of mar- 
keting for Arista Records. "The 
secret's out of the bag." 

AOL Music VP/GM Evan Harri- 
son says AOL's subscriber base of 35 
million people made the idea of 
Breakers logical. 

"There was such a huge oppor- 
tunity to create buzz for upcoming 
acts." he says. "It's a great, cost- 
effective way to get the word out 
that a record is coming. " 

While at AOL Music, subscribers 
can hear upcoming music from 
such established artists as Jewel and 
Ludacris, Breakers gives special 
attention to unknown musicians. 

The artists chosen for the pro- 
gram arc often added to the Wel- 
come screen, with their singles 
available for listening before they 
hit the airwaves. 

In fact, one of the requirements 
for being part of Breakers is that 
the artist has not yet received radio 
airplay. 

"We're building a groundswell 
before other mediums are involved, " 
Harrison says. "We want to know 
(Continued on page 62) 
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Pictured at a Kt'cord Emporium in-store featuring independent artist KuU 
I'lcntl. from Itl't. art Ktcord Kmporium employet Phil Schlichting. store 
owner Mike Pelten. Picott and Record Kmporium employee Scarlett Bielski. 



Beating Best Buy With 
Grassroots Retailing 



BY MoiRA Mccormick 

CHICAGO — Wlitn it conies to .selling records, there is 
more tlian one way to beat Be.st Buy. 

In fact, a number of independent stores — from Amoe- 
ba on the West Coast to the Record Emporium in Chica- 
go—have discovered two; old-fashioned retailing and 21st- 
century technology. 

The retailing techniques run the gamut, from grass- 
roots promotion and catering to local artisti to stocking 
used and obscure titles. Then it is tied together with a 
booming online business. 

The Record Emporium, an independent shop tucked 
into a busy neighborhood retail area on Chicago's North 
Side, bills itself as the "last of the old-time record stores." 



Butthelntemetisalsoabig part of the reason the store 
is in business 24 years after its doors opened, mvnerMike 
Felten .says. 

Store employee Paul Caparino, who is also the 
singer/lead guitarist of local punk band M.O.T.O. (Masters 
of the Obvious), says Record Emporium does some 20%- 
30% of its volume online. 

The store's Web site, recordemporium.com, li.sLs titles 
that can be purchased tlirough a link to the Web site Buy 
Music Here. 

The Record Emporium itself comprises two rooms that 
contain 2.500 square feet of space. One features approxi- 
mately 16,000 CDs and 3.000 book titles: the other .slocks 
vinyl records (including •1,5s) and tapes. It also houses the 
(Continued on mQe 63) 
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Navarre: Bringing Reader's Digest IVIusicToThe IVIasses 



Since 1959, Chappaqua. N.Y.- 
based Reader's Digest Music — a divi- 
sion of the publishing house that 
operates the iilte-namcd compendi- 
um of bite-sized literary morsels — 
has released more than 4,500 boxcd- 
set music packages. 

Until now, none of this music 
has been available at retail: Befit- 
ting a publishing operation with a 
monthly readership of 10 million. 
Reader's Digest Music has always 
been a direct-mail operation, with 
home solicitations and sweepstakes 
offerings driving sales. The compa- 
ny claims it has moved more than 
225 million boxed sets in 33 coun- 
tries to date. 

But Reader's Digest Music has 
decided to branch out into the music 
retail business and has signed an 
exclusive licensing and distribution 
agreement with Navarre Entertain- 
ment Media in New Hope, Minn. 

Under the terms of the agree- 
ment — the first of its kind for 
Navarre — the distributor will license 
Reader's Digest material and pay 
royalties on sales. Navarre will han- 
dle manufacturing and will collabo- 
rate on packaging and marketing, 
which will address some of Reader's 



Digest's traditional strengths. 

"Their direct-mail reach is enor- 
mous," Navarre Entertainment 
Media senior VP/GM Steve 
Pritchitt says. 

Both sides see the new arrange- 
ment as a winning proposition. 

"Navarre by far impressed us the 
most with their enthusiasm." says 
Len Handler, director of product 
dewlopment at Reader's Digest 
Music. "Also, they kind of specialize 
in the mass merchants and the [dis- 
count] clubs, and that's what we feel 




our material is ideal for." 

Pritchitt says the deal "fills a lot of 
holes for us. It gives us something 

for a wide range of 

accounts, but especially 
for the mass merchants." 

The mass-merchant 
arena that the label and 
the distributor are tar- 
geting — one of the few 
growth areas in music 
retailing at the 
moment — is also an 
indicator of the demo- 
graphic thrust the com- 
panies are pursuing. 

Traditionally. Handler says. Read 
er's Digest Music has sold to an 
upward-skewing demo of 50 to 5.5- 
plus. He believes that taking the 
material to conventional retail will 
drop the demographic to the 38 to 
55 age bracket — lower, but still 
graying, and still .somewhat 
unserved by the majors. 

Pritchitt says the line will 
work "anywhere there's an older 
consumer." 

The pact will allow for the first- 
time release of a motherlode of 
tracks: Reader's Digest Music con- 
trols some 20,000 masters. Some of 



the material was recorded specifically 
for the company, while some was 
secured through long-term licenses 



The 
Indies 



By Chris Morris 

cmorris@blllboard.com 




granted to the publisher through the 
years that allow for retail distribution 
of the music. 

"There's a lot of big-band stuff, 
country, inspirational music and 
Christmas music," Pritchitt says. 

'The bulk of the retail releases 
will be one-CD sets," Handler .says. 
"We're wary to compete out of the 
box with four-CD boxed sets that go 
out to our (direct-mail customers! at 
a full-line price." 

The releases will be priced to 
move: Handler says that most of the 
single-disc sets will go out at $7.99 
to $9.99. with some priced at $1 1.99. 



The initial titles will come in late 
September or early October, 
according to Pritchitt. They will 
include Christmas albums by the 
National Philharmonic Orchestra, 
the Canterbury Choir, the West- 
minster Choir and the St Paul's 
Cathedral Choir. 

Indicative of some of the star 
power at Reader's Digest's disposal, 
the first flight will also feature 
albums by country' luminaries Merle 
Haggard. Roger Miller, Patsy Cline 
and Conway TWitty. 

Handler adds that eventually, 
some new Reader's Digest boxed sets 
will go to retail, at a price to be 
determined. 

BARDIC HITS THE BOARDS: Bardic 

Records has signed an exclusive 
North American distribution deal 
with RED. Bardic is a new label 
founded by artist manager Jack 
Ponti. Soulife Records founder 
Akbar Shamji and former Lehman 
Brothers sales executive FVanfois 
Pluun-Quang. It is a division of New 
York-based Visigoth Entertainment 
Holdings. Bardie's first release, fi-om 
singer/songwriter Allison Crowe, is 
expected in early 2004. 




Ms. Dynamite was one of the artists selected for AOL's Breakers program. She is 
pictured with AOL Music VP/GM Evan Harrison. 
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that we were the first ones there." 

One of Breakers' most notable 
successes is Avril Lavigne. 

Prior to the release of her debut 
album, "Let Go," the single "Com- 
plicated" was streamed more than 
350,000 times on AOL— even 



before it was released to radio. 

A listening party for the album 
debuted on AOL Music five days 
before its release and was streamed 
more than 230,000 times in seven 
days. 

In total, Lavigne's music received 
more than l.I million streams lead- 
ing up to the release of "Let Co," 

Yahoo has had similar success 
with Launch's Emerging Artist 
program. 

While Launch Media has existed 
since 1994, it was not acquired by 
Yahoo until December 2001. 

Emerging Artist is similar to 
Breakers in that it focuses prima- 
rily on unknown acts. 

One of the valuable things about 
Launch is that it enables users to 
access programming that is cus- 
tomized to their own musical tastes 
through its streaming radio serv- 



ice, Launchcast. 

This ensures that the right peo- 
ple hear the right music — which 
is crucial to helping new artists 
gain a fan base, according to Jay 
Frank, Launch head of artist and 
label relations. 

"Nobody has time or patience 
for that wrong song," he says. "We 
quickly identify who is becoming 
a fan." 

Such was the case with Jason 
Mraz. a recent Launch Emerging 
Artist. Mraz had already struck a 
chord with the college-age audi- 
ence, but once Launch featured 
him, it was apparent that he was 
gaining a new fan base. 

"We found that teen girls also 
took an interest," Frank says. 
"We were able to tap into a new 
culture." 

The plan apparently worked: In 
three weeks, sales of Mraz's album 
increased by 40%. 

Internet music sites also offer a 
well-rounded image of the artists 
they feature. 

For example, both the Breakers 
and Emerging Artist programs 
enable users to not only download 
music but also to watch exclusive 
interviews, learn the artists' back- 
grounds and hear special record- 
ing sessions. 

Courtney Holt, head of new 
media at Interscope Records, agrees 
that the added bonus material these 
sites offer ultimately sells albums. 

"People don't buy records on 
one impression." he says. "They 
need two or three different im- 



pressions." 

Camille Hackney, VP of strategic 
marketing and new media for Elek- 
tra Records, says the sites' ability to 
provide another dimension to an 
artist is what makes it a logical 
choice for publicity. 

"There are very few outlets 
today where people can discover 
new music," she says. "The Inter- 
net is one of the better places, 
because you can convey the story 
of the artist." 

So what is the criteria for an 
artist to be featured on one of 
these sites? 

For record companies, the pro- 
grams have become a major part of 
every marketing plan. For the 
Internet sites, it's all about keeping 
the customer happy. 

"For AOL, it's about member ben- 



efit," Harrison says. "We make a 
conscious effort to cover all genres." 

Launch's procedure is a little dif- 
ferent, because artists are featured 
on the site before they are chosen 
for Emerging Artist status by a 
team of professionals who are well- 
versed in the music arena. 

"It comes down to editorial ex- 
pertise." Frank says. "We balance 
that against what the users think." 

Despite its increased popularity, 
most executives agree that the 
Internet will never be an alterna- 
tive to traditional mediums, like 
radio and TV. 

"You can never replace radio and 
MTV," Lowenberg says. "Those are 
two areas where you need support." 

Hackney agrees. "They co- 
exist, and we're happy that they 
co-exist." 




Launch helped recent Kmerging .Artist Jason Mraz build his new fan base. Pic- 
tured, from left, are Yahoo VP/CM of music David Goldberg. Mraz, Yahoo C(X) 
Dan Rcsensweig and Mraz's manager. Bill Silva. 
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Handleman Reorganizes Field Operations 



The Handleman Co. is reorganizing 
its field operations to draw more sales 
from existing opportunities. It is a 
case stud>' of how to survive in a 
tough market. 

The TVoy. Mich.-based rackjobber is 
dividing the country among three 
regional VPs. They will oversee the 
entire field operation, which nmv has 
a couple of new business units. 




LOPEZ: WANTS TO DRIVE SALES INTO STORES 



"We have created a group that will 
specifically driw sales opportunities 
inside the store." explains Geny 
Lopez, president of Handleman 
Resources, the racking unit of Han- 
dleman. That group is in addition to 



the field staff that services stores. 

"We think there are opportunities 
inside the stores that we have not been 
diligent enough to grab." he says. 

While the field sales staff is busy 
servicing stores, interacting with the 
outlets' department managers, and 
in general making sure each store is 
in top shape, a newly created staff 
can work at a higher level with 
account management to identify and 
exploit store and market opportuni- 
ties. Lopez adds. 

As part of that, Handleman has put 
together a new staff of 12 territory 
sales managers across the U.S. .Mong 
with seven regional marketing man- 
agers who are already in place, they 
will report to three newly appointed 
field sales directors. 

Also, a business unit analyst has 
been added, who will be responsible 
for identifying and quantifying sales 
opportunities and .supporting the 
efforts of the selling team, according 
to an internal 1 landleman memo that 
Retail TVack obtained. The analyst will 
report to the regional VP. 

To ensure better communications 
between the field and corporate, a 
.sales coordinator has been added to 
each business-unit office. 
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store's small pivwood stage. 

CDs that list at $18.98 sell for 
$15.99. but Felten would rather leave 
discounting to the major chairLs. "We 
don't do sales, except for 20% off each 
New Year's Day. " he says. "It's one of 
our best days. " 

Instead, he has crafted the shop into 
a destination store for .Americana, 
alternative rock, jazz, blues and clas- 
sic rock. It also specializes in local 
music like that offered by alt-country 
indie label Bloodshot Records. 

The store buys direct from other, 
smaller labels and purchases indie 
prixluct from Chicago-based whole- 
salers Choke and Carrot Top, along 
with Southern Records and Distribu- 
tion. Major-label product comes from 
/Mliance Entertainment Corp. 

"They couldn't care less whether 
I'm here or not." Felten .says candidly. 
"But the smaller labels do." 

In addition to working hand in 
glove with small labels, the Record 
Emporium caters to "'local bands with 
no distribution or those who don't 
know how to go about getting distri- 
bution, " Felten says. 

He des^tes one of the store "s three 
listening stations to Chicago acts, 
which in June included singer/song- 
writers Justin Roberts and Ellen Ros- 



ner and guitar-pop act Fri.sbie. 

Felten puts such acts in the listen- 
ing station for free if they do an in- 
store appearance. Recent performers 
have included Billy Joe Shaver, Over 
the Rhine and Rod Picott. 

Some 40% of the units sold at 
Record Emporium could be classified 
as "used, " though Felten notes that 
that term has become problematic for 
Chicago's small indie retailers that sell 
previously owned product. 

Last year, he says, the city of Chica- 
go passed an amendment requiring all 
such stores to buy a second-hand 
re.seller's license at $.500 per year. 

Felten applied for a license, only to 
be told he was in the wrong zone to be 
eligible for one. He was stuck with a 
$200 ticket from the city last Decem- 
ber for selling used CDs. 

"I told the Department of Revenue, " 
he says, "that when I buy product 
from a distributor, it was previously 
owned by the record label. They said. 
'You know what we mean.' It's a well- 
intentioned law. They want to cut 
down on theft. " 

Record Emporium still sells used 
CDs. which Felten says is OK as long as 
he buys them from the previous owTier 
at a location other than his own store. 

"This is the stuff people can't get in 
small towns, " he says. "We just sold a 
Foo Fighters 10-inch." 

Felten says that because of the 
changes within the industry, the store 
is working more directly with artists. 

"If I hear an independent record I 
like, I can e-mail the artist and work 
directly with him/her to promote it, 
do in-stores, etc., " he says. 



While that may seem like a lot of 
new positions and \eveh. in this day 
and age. you can be sure that Handle- 
man is keeping overhead dmm. l/jpez 
says that when all the changes are 
made, the same number of people will 
be on staff. 

He points out that 

Handleman is keeping all 
of its branches open. 
There currently are .se\'en 
"and we are not reducing 
them at all." Moreo\"er. 
Lopez sa>'S the new Han- 
dleman stnicture is "not 
terribly different fi-om the 
way other packaged-good 
companies are organized." 

But the changes recog- 
nize that "every dollar we 

get is not going to show up at the 
door by us coming to work," Lopez 
says. "We still have to chase iL" 

Handleman Co. reported net 
income of $27.7 million, or $1.06 
per diluted share, on revenue of 
$1.35 billion for its fiscal year ended 
May 3. "We feel g(H)d about our per- 
formance so far this year, but let's be 
better," Lopez says. 

CHOOSING YOUR BATTLES: Let me 

get this straight. The Universal 



Music Group will continue to fight 
the Federal Trade Commission on 
charges that it price-fixed the 
Thr«e Tenors' albums. Hats off to 
them, but it stirs wishful thinking. 
What if it and the other majors had 
kept battling the FTC on mini- 
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mum-advertised pricing (MAP), 
instead of settling, back in 2000? 

The Three Tenors' sets are joint 
ventures between UMG and Warn- 
er Music Group. The latter settled 
with the FTC in July 2001. UMG 
did not, so the agency issued a 
complaint against it. UMG's in- 
volvement stems from its acquisi- 
tion of PolyGram, which made the 
original deal with WMG. 

After losing the first round to an 
FTC judge in July 2000, it ap- 



pealed the ruling, meaning that 
the appeal went back before the 
entire FTC board. This is basically 
redundant, because of course the 
FTC will uphold its own deci- 
sion — which it just did on July 27. 
Now, the matter goes to the feder- 
al court system, where UMG prob- 
ably gets its first real chance to 
overturn the decision. The compa- 
ny has i-ssued a statement, saying, 
""We strongly disagree with the 
decision of the FTC, and we intend 
to vigorously pursue this matter 
through appeal. " 

Too bad the majors didn't do this 
with MAP. Sources told me at the 
time that the majors' lawyers 
argued against fighting the FTC. 
.^fter all, the industry would need 
the government's help to corral ille- 
gal downloading, and the majors did 
not want to alienate any legislators 
or bureaucrats. How many times in 
the past few years have major-label 
executives lamented that the indus- 
try didn't fight for MAP? 

If the industry had fought for 
MAP. the marketplace would still be 
in disarray because of other current 
factors. But there might have been 
a softer landing instead of the free 
fall the industry is experiencing. 
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Toga! Toga! 'Animal House' Lives On in New DVD 



BY Jill KIPNIS 

LOS ANGELES— The college come- 
dy with gross-out gags and the quin- 
tessential toga party is 25 years old 
and still going strong. 

On Aug. 26, Universal Studios 
Home Video is releasing with great 
fanfare "National l.ampoon's Animal 
House" as a Double Secret Probation 
Edition DVD ($19.98). The film, 
which debuted in theaters in 1978, 
was previously released on DVD, but 
only in a bare-bones edition. 

In addition to about two hours of 
additional content, the new "Animal 
House" will benefit from a multi- 
faceted marketing campaign that 
includes an extensive partnership 



with beverage company SoBe. 

The disc's most interesting extra is 
the "Where Are They Now?" feature, 
which was crafted by "Animal House" 
director John Landis. It includes 
interviews with the majority of the 
film's cast in character 25 years later. 

Participants include Kevin Bacon, 
Tim Matheson, James Widdoes, Bruce 
McGill, James Daughton, Karen 
Allen, DeWayne Jessie and Stephen 
Furst. The feature was co-produced 
by Matty Simmons. 

"For the real fan, this will be quite 
something," Landis says. "This is a fol- 
low-up on the movie and sees where 
the characters are now. All tlie actors 
wanted to come back to participate in 
this. Everyone has g(X)d feelings asso- 



Sales Of DVD Players Rise 



DVD hardware .sales reached new 
highs in May and June, according 
lo the Consumer Electronics Assn. 

A total of 1.33 million stand- 
alone DVD players were sold in May, 
a 40% increase over May 2002. June 
sales hit 2.1 million units, a 29% 
increase over June 2002. TV7DVD 
combinations also sold record 
numbers. In May, 122,053 units 
were sold, a 316% increase from 
last year. June sales increased 175% 



over the same month last year, with 
195,1.52 units. 

Through the end of the second 
quarter, year-to-date sales of 
stand-alone players have increased 
more than 24% to about 7.86 mil- 
lion units. TV/DVD combinations 
have increased 279% to 656.304 
units. VCR sales decreased 64% in 
May compared with last year. In 
June, sales fell 65%. 

lILL KIPNIS 



ciated with the film. It was fun to 
make, it was a huge hit, and it was 
early in everybody's career." 

The film was also remastered for 
the DVD and features a 5.1 DTS digi- 
tal surround mix. 

"The technicians were not happy 
with me. because I said the master 
looked too good," Landis says. "They 
had to degrade the image because I 
felt it looked too bright and slick, and 
the movie should be dark and funky." 

Similarly, Landis suggested a 
toned-dwvn version of the soundtrack 
after hearing the 5.1 version. 

"It was amazing to hear Elmer 
Bernstein's score like you would hear 
it onstage. It took me a while to get 
u.sed to the phonics of it, because it is 
big and full. We compromised, and 
they brought it down." 

Landis, who went on to direct "The 
Blues Brothers," "Trading Places" and 
"The Three Amigos," expects "Animal 
House" to be successful on DVD. 

It "captures that sense of freedom 
and anarchy that everyone is nostalgic 
for when you are 18 years old (and) in 
college. Everyone romanticizes that 
time. There are also archetypal char- 
acters in the movie that ring so true," 
he says. 

Universal's partnership with SoBe 
includes four-packs of the soy drink 
featuring a $4 mail-in coupon for the 
DVD, and 15 million SoBe bottle caps 



will contain quotes from the movie to 
push the title. SoBe is also running a 
"collect the caps" promotion. Con- 
sumers who redeem caps that spell 
out the company name in Creek let- 
ters receive a SoBe pledge kit with a 
fraternity T-shirt, a pledge pin and a 
diploma. 

Additionally, the 
company is spon- 
soring a college 
scholarship contest 
Sept. 8-Oct. 6. The 
winner will receive 
$105,000. 

The breakdown 
is $15,000 for each 
of the seven years 
that the late John 
Belushi's character 
attended Faber Col- 
lege. 

The release will be 
backed by TV, radio 
and print ads. A spe- 
cial online campaign 
will target college 
campuses, and Uni- 
versal is putting together an on-site 
college promotion program. 

Universal will have a kickoff party 
around the title's release date that will 
involve the cast, according to execu- 
tive VP of marketing Ken Graffeo. 
'TNN will also be launching a whole 
special around the street date," he 




adds. 'There will be a VHl special as 
well. Also, we will sponsor one of the 
largest toga parties tied in to college 
and back-to-sch<K)l events." 

Graffeo says that A&M rock act 
MxPx is recording new versions of 
"Shout " and "Animal House," songs 
that are prominent in the film. A 
music video for 
the new version of 
"Shout" will be an 
extra feature on the 
DVD. 

"There is quite a bit 
of excitement about 
this," says Stefan 
Pepe, group mer- 
chandising manager 
at amazon. corn's 
DVD/video store. 

"It is at No. 30 
right now (because 
of pre-orders] and 
will likely go up 
throughout August," 
he says. 

Landis hopes that 
viewers will contin- 
ue to enjoy the film. "Peter Bog- 
danovich once said that the only test 
of a film is time. If you look at the 
Academy Awards for best picture, half 
have dated badly and others have been 
great. In terms of Animal House,' this 
film has lasted. The script was won- 
derful, and it just still works." 



Disney Movies: Ready For On-Demand Download 



Disney movies will now be avail- 
able for download thanks to a new 
deal with video-on-demand (VODI 
provider Movielink. 

The deal includes new release 
and library titles from Walt Disney 
Pictures, Dimension, Miramax and 
Touchstone. Among the first offer- 
ings will be "25th Hour, " "Chicago, " 
"Frida," "Gangs of New York," "In 
the Bedroom," "The Jungle Book 
2," "Monsters, Inc.," "The Recruit" 
and "The Rookie." 

Disney becomes the sixth 
major studio to provide films to 
Movielink, which launched last 
November as a joint venture with 
MGM, Paramount, Sony, Univer- 
sal and Warner (Billboard, Nov. 
23, 2002). Movielink's roster will 
now contain 400 downloadable 
titles. At launch, the service 
offered 175 titles. 

This fall, Disney is launching its 
Moviebeam VOD .service that 
involves downloading movies to a 
set-top box similar to a DVD player 
{Billboard. tAiy 3). 

In other VOD news, 
movieflix.com reports that it now 
has more than 1 million members. 
The site offers more than 3,000 
movies for download. Movielink sub- 
scriber information is not available. 



TOY COMPANIES GO DVD: Hot on 

the heels of the deal between Arti- 
san's Family Home Entertainment 
(FHE) and Fisher Price to release 
"Rescue Heroes: The Movie" {Bill- 
board, June 28), the two have 
linked for a line of baby develop- 
ment videos and DVDs. 




ROSS: nSHER PRICE HAS 'INTEGRITY, 
BRAND AWARENESS- 



FHE had been looking to release 
such a line since 2001, when Walt 
Disney Co. purchased the successful 
Baby Einstein line it had distributed. 
Fisher Price had also been seeking a 
promotional partner that could 
assist with the marketing and distri- 
bution of its development videos. 

"We looked around in the mar- 
ketplace to sec what had the 



integrity and brand awareness that 
would speak to parents," FHE presi- 
dent Glenn Ross says. "When we 
met with Fisher Price, we saw the 
quality and research they did with 
moms and kids to make sure their 
line was sound." 

Four titles will be released each 
year under the terms of 
the deal, with two 
debuting in first-quarter 
2004 and two more fol- 
lowing in the third 
quarter. Upcoming 
releases include "Musi- 
cal Baby," which focuses 
on classical music, and 
"Baby Moves," which 
encourages physical 
development. 

Ross says that Fisher 

Price toys will likely include aware- 
ness materials for the videos and 
that informational pamphlets will be 
distributed at pediatricians' offices. 

Meanwhile, toy company Mattel 
will now distribute Screenlife's 
DVD-based board game "Scene It?" 
Originally released last fall {Bill- 
board, Dec. 7, 2002), the game has 
only been available at specialty 
retail outlets including Nordstrom, 
Game Keeper and Wizards of the 
Coast. Through this new distribu- 



tion deal, it will be at mass-market 
locations beginning Oct. 15 and will 
retail for less than $40. 

"Scene It?" — a movie trivia game 
that uses film content from 1\venti- 
eth Century Fox, DreamWorks, 
MGM, Sony Pictures and Universal 
Studios — will be available in a junior 
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version for kids ages 8 to 12 this fall. 
Screenlife is also teaming with Mat- 
tel to develop 16 additional products 
that will include sequel packs and 
special editions. More studios will be 
providing content in future versions. 

THIS AND THAT: MGM Home Enter- 
tainment has a.ssumed control of 
operations in Australia from Twenti- 
eth Century Fox Home Entertain- 
ment and is establishing a sales, mar- 
keting and distribution 



infrastructure there . . . The results 
of Wamer Home Video, AOL and 
TUmer Classic Movies' DVD Decision 
2003 promotion are in {Billboard, 
May 31 ). Fans chose "Days of Wme 
and Roses," "Dr. Jekyll and Mr. 
Hyde," "The Postman Always Rings 
TWice, " "The Wind and the Lion" and 
"Where the Boys Are" out of a group 
of 20 contenders to be released on 
DVD. Each will debut Jan. 6, 2004, 
for $19.98 ... The Video Industry 
AIDS Action Committee donated 
$150,000 to 30 agencies this year 
through fundraising efforts in the 
video and masic industries. 

PERSONAL ASIDE: It is not often 
that a print journalist gets to per- 
sonally experience how a film's fight 
scenes are created. For its July 29 
release of "Daredevil," Twentieth 
Century Fox Home Entertainment 
brought martial arts choreographer 
Cheung Yan Yuen and his team to 
Raleigh Studios in Hollywood to 
give the press a taste of how the 
film's stars (Ben Affleck. Jennifer 
Garner) used a harness and rigging 
to perform gravity-defying stunts. I 
learned how to do two different back 
flips — one involved spinning back- 
wards while being pulled up into the 
air — and loved every minute of it. 
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D 




Sales dBIB compiled by .,. , 

ili Nielsen 
Video Scan 
















TITLE 

LABEUDISTRIBUTING LABEL S NUMBER 


Principal 
P«rform«n 


HATING 


o 








S NUMBER 1 e 


1 WeekAtNutnbert 












SHANGHAI KNIGHTS 

6utU vrjIiK'M! tMEfCilNMfM iSia 


Jackie Chan 
Owen Wilson 


13 


29 98 






GODS AND GENERALS 


Jeft Daniels 
Robert Duvall 


PG-'i 


27 98 








PHONE BOOTH 

ntH aNTUR* Kix (Bu 


Com Farretl 
Kietef Sultierland 


R 


27 98 




3 




GANGS OF NEW YORK 

BUfNAVISUMDME LNTtRUlNMtjr Mill 


Leonardo DiCaprio 
Daniel Day* Lewis 


R 


29 98 






FRIENDS - THE COMPIETE FOURfTH SEASON 

WMMK hOW VOtO MM 


Jennifer Aniston 


NR 


39.98 




2 




BASIC 

cm inniA imsTAA homi njimutMUf kt toe 


John Travolta 
Samuel L. Jadcson 


R 


27 98 




4 




HOW TO LOSE A GUY rN 10 DAYS 

PAfWMCUt^T HUUF rSTIRTAIWFfj: SbIII 


Kate Hudson 
Matthew McConaughey 


PGi: 


29 98 


■ 


1 




SHANGHAI NOON 

lOUCKStONEKKA v.tl(0eiKWVUtAM]Mt(r4TtinAINMnT WJt 


Jackie Cha\ 


PGI3 


29.98 






5 




HOW TO LOSE A GUY IN 10 DAYS (WIOESOtEEN) 


Kate Hudson 
Matthew Mc(kinaughey 


PG-I3 


29.98 






M*A*S'H* TV SEASON 4 

KTm CtNfLW F<K orarj 


AlanAida 


NR 


39.98 




6 




OLD SCHOOL: UNRATED AND OUT OF CONTROL (WIDESCREEN) Luke Wilson 

0«AU4WDWSWM- ■■n^iX-MM-.T .IM,-H'^.1J •..LSlCSViafClDlSTraS Will HTT^\ 


NR 


28 98 






S 




OLD SCHOOL: UNRATED AND OUT OF CONTROL {PMi & SCAN) Luke Wilson 

OltfAMWOfcSKiV'i iVKtiMT.Ml .!(.., iti^.VL Mbiit 4 vlDEOdSr SOW Will FeiTell 


NR 


26 98 




1 


8 




BAD BOYS (SPECIAL EDFTION) 


Will Smith 
Martin Lawrence 


R 


19.98 


i 


7 




JUST MARRIED 


Ashton Kutcher 
Bfittany Murphy 


PG-I3 


2798 




9 




TEARS OF THE SUN 

CiHUMBiA rniSUK riCfA E^itCRTAtWMNTlfil 


Bruce Willis 
Monica Bellucci 


R 


27.98 




Id 




JUNGLE BOOK 2 

■Mn CISNHH^IME iMiXtAAMINTBum&VISlaHaMI ENIEmAIMCNt 21M1 


Animated 


G 


29.98 




12 




lOkNGAROO JACK {PMi & SCAN) 


Jerry 0"(^nell 
Christopner Walken 


PG 


27.98 




13 




KANGAROO JACK (WIDESCREEN) 

wsiiws "L.'.y . on. .lui 


Jerry O'Connell 
Chnstopner Walken 


PG 


27.98 




16 




THE TERMINATOR 

UGM HOME (STIRUlSMM MIIB 


Arnold Schwarzenegger 
Linda Hamilton 


R 


28.98 




10 




LEGAUY BLONDE 

MGM MDME EMTLnAlSNCNI l«Kta 


Reese Wttherspoon 


PG-13 


26 98 




15 




DIE ANOTHER DAY (WIDESCREEN) 


Pierce Brosnan 
Halle Berry 


PG-13 


29 98 




11 




T2 (TERMINATOR 2) THE EXTREME DVD EDmON 

»11Ti&A>. »OM;!MIHT*)W[M lurti 


Arnold Schwarzenegger 
Linda Hamilfon 




2998 




17 




THE RECRUIT 

|L( W ^ TA l<IMf t ME R lAINMENT 29II4 


Al Pacino 
(^lin Farrell 


PG r 


29 98 




3S 




8 MILE/EMPIRE 


Eminem 


R 


24 98 




24 




THE WEDDING PLANNER 


Jermifer Lopez 
Matthew McConaugney 


PGI 


24 98 




26 




FAMH.Y GUY VOLUME ONE 


Animated 


NR 


4998 








DRAGON BALL GT - BABY • PRERARATK>N Animated 


NR 


24 98 








DRAGON BALL GT • BABY • RAMIFKIAHONS 


Animated 


NR 


24 96 








HARRY POTTER AND THE CHAMBER OP SECRETS (WIDESCREEN) Daniel Radclifte 

wAHNiR MOW .iDf c Emma Watson 


PG 


2998 


i 






DIE ANOTHER DAY (SPECIAL EDITKJN) 

MGM HOWE EVnntAI\«/C»4T ^M'))S 


Pierce Brosnan 
Hafle Berry 


PG-n 


29 98 






RED DRAGON/THE BONE COLLECTOR 

■J^r■t«sal. s'umos hlme .lOCO zem 


Anttwny Hopkins 


R 


24.98 








BOURNE lOENTrrY/SPY GAME 

lIUriTRSAI STUDICSHITME '.IDtOTJM 


Matt Damon 


R 


24.96 




32 




THE BOONDOCK SAINTS 


WiHem DaFoe 


R 


14.96 




38 




THE MATRIX 

MUNin HOM vao\m} 


Kaanu Reeves 
Laurance FisMwme 


R 


24.96 




25 




PUNCHORUNK LOVE (WIDESCREEN) 


Adam Sandler 
Emily Watson 


R 


28.96 








PLATINUM COMEDY SERIES - DAVE CHAPPEL1£: KJLUN' THEM SOFRY Oave ChappeBe 


NR 


19.96 








FRIENDS: COMPLETE THIRD SEASON 


Jennifer Aniston 
Matthew Perry 


NR 










4498 




22 




THERE'S SOMETHING ABOUT MARY (WIDESCREEN) 


Ben Stiller 
Cameron Diaz 


R 


28 98 








FRIENDS: COMPLETE FIRST SEASON 

vvAmR nous voio iiw 


Jennifer Aniston 
Matthew Perry 












NR 


69.96 




20 




DARK BLUE 

MOW HCMEfWERUIWWNIMID 


Kurt Russell 


R 


26 98 
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Sales data compiled bv . , . , 

4> Nielsen 
TITLE VideoScan 

LABELyOISTRIBUTING LABEL & NUMBER 


Principal 
Ptrfornwfi 


YEAR OF 
RELEASE 


RATING 


i 








^i' NUMBER 1 .v .. ,-. r,,,, 1 

HOW TO LOSE A GUY IN 10 DAYS Katr Hiidsoo 
fMMK'M- •<>.M. EMEHirtirwiM jKBj MatUiBW McCoiiauaiiev 


2003 


PG-13 


19.98 






SHANGHAI KNIGHTS 

B,iif.J .I',-;, -irr/i r.-f--.; IMii 


JacMeChan 

Dv/eii Wilson 


2003 


PG-13 


24.98 




2 




KANGAROO JACK 

kVArtStR HOMf VIDEO ZJB; 


Jerry O'&Dnndl 
Chnstooner Walken 


2003 


PG 


22.98 




3 




JUNGtEaOOK2 inlmahwl 

WAir DRwrr HtM CNIERUJNMtKTflUEW IrtSTA HOME ENIERUINMtKI JOS Wlimaiea 


2003 


G 


24.98 






GODS AND GENERALS 


Jett Daniels 
Robert Duvall 


2003 


PG-13 


22.98 






GANGS OF NEW YORK 

6ut%AviSUHC«t L'.'i- ' •.• .Ml^ 


Leonardo DiCaprio 
Daniel Day-Lewis 


20O2 


R 


24.98 






DRAGON BALL GT - BABY PREPARATION (UN-CLfr) 


Animated 


2003 


NR 


14.98 


s 




DRAGON BALL GT - BABY RAMIFICATIONS 


Animated 


2003 


NR 


19.98 






AIR BUD SPIKES BACK 


Katlia Pevec 
Jake D. Smith 


2003 


G 


19.98 






DRAGON BALL GT - BABY Pf^PARATION (EDIT) 


Animated 


2003 


NR 


14.98 








HARRY POTTER AND THE CHAMBER OF SECRETS 

rt'AWilKWJlill i'lDlOZMi 


Daniel Raddille 

Emma Watson 


2002 


PG 


24.98 


« 






DRAGON BALL GT • BABY RAMIFICATIONS (EDIT) 

n MMAin'.-JUl 


Animated 


2003 


NR 


14.98 








INCREDIBLE HULK 


Animated 


2003 


NR 


14.98 
















14 




FAIRLY ODD PARENTS • ABRA CATASTROPHE! THE MOVIE 

pAAAMOjTJt Honv E^nucrAiuutNi ma 


Animated 


2003 


NR 


19.98 


IS 


10 




CITY Of LOST TOYS 

PftnSMtWNT HD« ENTEflrAIMWWIJSItJ 


OoraTTwfxiiIrm" 


2003 


NR 


12.98 


16 


9 




ATLANTIS: MILO'S RETURN 


Animated 


2003 


NR 


19.98 


17 


8 




TREASURE PLANET 

|iVA^TL:\I' I'.ir.^VISUNOMIENmtMMNIjnM 


Animated 


20O2 


PG 


24.98 


1« 


14 




NOW AND THEN 

NtWC'ir l-iv.'- Tf.-Fri-,iii.wiM TLHNEIlMOMt(NTtfn*»NME\IO»l 


Qiristina Ricd 
Demi Moore 


199S 


PG-13 


9.98 




11 




CARE BEARS TO THE RESCUE 


Animated 


2003 


G 


9.98 




13 




SPY KIDS 2: THE ISLAND OF LOST DREAMS 


Antonio Banderas 
Alan CUimminQ 


2C02 


PG 


22.98 


21 


18 




TEENAGE MUTANT NINJA TURTLES ■ THE MOVIE 

Nfwiiitr "I"''."- I'. II i.'i '.ii 1 . . .'1 


judmHoag 
Bias Kofeas 


1989 


PG 


14.98 


22 




GRUMPIER OLD MEN 


JadtLemmon 

Walter Matthau 


1996 


PG-13 


9.98 


23 


15 




ULO & STTTCH aninwt-l 


2C02 


PG 


24.98 


24 


12 




BLUE'S CLUES - SHAPES AND COLORS! 


Anmaled 


2C03 


NR 


9.98 


25 






FUNNY FARM 


Chevy (Jiase 


1988 


PG 


9.98 










■ 

• IFlf. 






'■rr 'wiiri olMOOOiirnBo'Sl irtlhon in i*Kts lUugQnicd tetnil A RIAA plntimim cott torjalwol lOOOOQ iintjorSJm 
■ .1- IN f,-i' ) -niniriii ti rit ViCOC i.i' it ^ rlr'ln' villi. n-ifi of S9 niillo" at lelail tor tti Balnea Itv 'etan sod orog'*nii. or o1 3! it 




1 .It KiiggoMirtt rni>< 
fills nndSI milion al 



s,ii;,ji'-i.-i n.f . i-ir .r\ -.ini ,v IT ,1, iiinimum Mleo* 250,0IX)unrtsof adollat vij((HnB0il$18miliDfi 3lr8tnilfo»the»nwal^rBlm«d 
^'■ir-v .1 III' ' .1 .' 1 11 Ti k' . II ' 'i'!-iii3incill>llai I0Ct3. VNU B«ipnast Madia, Inc. xnd Ni«lwri ViiteoScan AMnQMs r^Mrwil. 
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Billboad TOP DVD RENTALS™ 




F 




LABEL DISTRIBUTING LABEL & NUMBER ^^^^^m p^rfof^g,^ 




1 




NUMBER vVwl > At Numboi 1 

PHONE BOOTH ColUn Farrell 

((.elerSiifterland 


fl 


1 




SHANGHAI KNIGHTS JacMe Chan 

.... iA.-i'.if!r.i.itu..<M(sir5»ji OwenWilson 


PG13 






BASIC JaAnTiavona 

; ,;!..., -[n,[.r.n..i!M(i\rii«u«w(Nnvis Safiiuel L. Jackson 


R 






HOW TO LOSE A GUY IN 10 DAYS Kale Hudson 

Matlhew McConaugliey 


PGI3 






GANGS OF NEW YORK LeonanJo DiCapno 
.Mi',i ..i . Daniel Day-Lewis 


R 




JUST MARRIED AstltOn Kulclwr 

Briltany Murplly 


PG-IS 




GODS AND GENERALS Jen Daniels 

Robert Duvall 


PG 13 






OLD SCHOOL Luke Wilson 
■.'«•.-<.» WiUFonell 


R 


i 






TEARS OF THE SUN BnjCeWMiS 

■ Monica BeliKCI 


R 








KANGAROO JACK Jefry O'Connell 

Cliristopner Walken 


PG 
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7 


Billboard TOPVH5 


> RENTALS™ 










TITLE U.«.i»>..i.«...«:K.,:„.„<«i,T..«,ln..,l,»,l.. i> 
LABEL'DISTRIBUTING UBEL & NUMBER 


vidv iM M ir^- jj^^^pp Principal 
Perform«f5 










NUMBER 1 


■ O;^..!. Al Niiirljt;' ) 










PHONE BOOTH 


Cotlin Farrell 
Kielf^r Sirttwrland 


R 








HOW TO LOSE A GUY IN 10 DAYS 


Kale Hudson 
Maiitiew McConaugney 


PG 13 






SHANGHAI KNIGHTS 


Jackie Chan 
Dwen Wilson 


PG-13 








BASIC 


JohnTravoHa 
Samuel L Jackson 


R 


1 


4 




GANGS OF NEW YORK 


Leonardo DiCaprio 
Daniel Day-Lewis 


R 








JUST MARRIED 


Ashton Kulcher 
Bnttany Murphy 


PG-13 






KANGAROO JACK 


Jerry O'Connell 
ChrislopherWMken 


PG 






GODS AND GENERALS 


Jeff Daniels 
Robert Duvall 


PG 13 








OLD SCHOOL 


Luke WIson 
Will Ferretl 


R 








TEARS OF THE SUN 


Bruce Willis 
Monica Bellucci 


R 



I - ■• ■ ..t.'Ti'Jti . -^-j i:,^ ,L..-< :iSII -1 -.. 1- .'J' I, r..-!..:ii, ?tii>.; j:.; i-v ir; j n.-i-. ■viipi . -. EtIiti MumMMTKil^iwttciPTi itt% ' 3M 'All Bimm l*^i U-^-rvri^ 
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Seed Money Helps Plant Studios Grow 



BY CHRISTOPHER WALSH 

In an industry devoted to cre- 
ativity, problems are often solved 
through innovation. 

The well-documented depressed 
conditions under which the com- 
mercial audio recording industry 
currently operates are producing a 
diver.sit>' of responses, from studios 
downsizing to rethinking equip- 
ment and staff or pursuing new 
revenue streams. 

At the Plant Studios in Sau.salito. 
Calif., owner Arne I'rager is imple- 
menting interesting changes to the 
storied four-room facility. 

Simultaneous to making signifi- 
cant equipment upgrades and addi- 
tions made possible by an investor. 
Frager is opening the Plant to indie 
and unsigned artists at .sub.stantial- 
ly discounted rates. 

These lower fees, Frager notes, 
do not apply to major-label artists. 



But indie or unsigned artists 
who wish to record in an elite, pro- 
fessional studio now have that 
opportunity, if they are willing to 




FRAGER: DISCOUNTS FOR 
INDIE AND UNSIGNED AQS 



be flexible regarding timing. 

The investor, with whom Frager 
has a "relationship in progress." as 
he puts it. enables the concurrent 



equipment upgrades and courting 
of lower recording budgets. "We 
paid off all our debts and lowered 
our overhead and are in the process 
of buying the property." he says. 
"It's allowing us to operate at a 
lower cost. 

"It s going to be harder and hard- 
er for people to keep up with the lat- 
est and greatest." Frager says of the 
competitive, brand-conscious na- 
ture of the commercial audio re- 
cording industry. "I mean, people 
just aren't paying rates. I've decided, 
because I have four studios, that I 
could keep them jumping and make 
sure there's always some availabili- 
ty for people that don't have those 
kinds of budgets. I don't want to 
just wait around for the big budg- 
ets, and I want |musicians| from 
San Jose to Sacrament{i to feel like 
the Plant is an available resource." 

in addition to lower operating 
costs, new investment in the Plant 



will result in the installation (by 
Sept. 1) of a Solid State Logic 9000 
J Series console in Studio A. replac- 
ing an SSL 4064 C+. Additionally, 
the Plant has acquired 30 channels 
of vintage Neve microphone pre- 
amplifier/EQs. which can be rolled 
into any of the Plant's studios, 
allowing a vintage Neve front end 
on projects recorded to a digital 
audio workstation. 

Speaking of DAWs. the Plant is 
now equipped with three Pro Tools 
HI) systems with 23-inch displays. 
The Plant has also added consider- 
ably to its microphone and outboard 
equipment collection. 

With a distinguished history — 
the Plant originated as a sister stu- 
dio to the Record Plant in Los An- 
geles and New York — the facility is 
emblematic of the circuitous path 
of artists and studios in the modern 
era. The DAW has allowed home re- 
cording to compete with top com- 



mercial studios, siphoning a signif- 
icant amount of business from the 
latter. While rates remain a sensi- 
tive issue, many studio owners, like 
Frager. now demonstrate increas- 
ing flexibility in an effort to keep 
rooms booked, and they are invit- 
ing the unsigned or indie-label 
artist who — lacking the resources 
for high-end commercial studio 
projects — turned to the personal or 
home-based studio to record. 

It may make it even more difficult 
to achieve profitability, but in an era 
of declining sales and shrinking 
budgets, studio owners are faced 
with complex, arduous decisions. 

"Up until recently, the Plant has 
only been available for people that 
could afford $2.000-a-day budgets, 
and we don't think that's in keeping 
with the tone of the time." Frager 
says. "On the other hand. 1 think 
we're as state-of-the-art as any stu- 
dio in the world." 



Macworld Offers Look At Latest DAW Tools 



As a manufacturer of widely pre- 
ferred hardware for digital audio 
workstation (D.Wl production. 
Apple Computer has now taken the 
coasumer world by surpri.se with the 
success of iTunes and the iPod 
portable music player. 



At the recent Macwxjrld CreativePro 
Conference and Expo, held July 14-18 
at the Jacob K. Javits Convention Cen- 
ter in New York, thousands of Macin- 
tosh users were presented with a 
wealth of tutorials and conference ses- 
sions, such as "Mac OS X for Musi- 



cians" and "Five Ways to Crf;t .More out 
of Pro Tools. " taught by Berklee Col- 
lege of .Music's David Mash and An<Jy 
EdeUtein. respectively. 

Attendees could also brave a 
crowded exhibit floor to expand 
their knowledge and acquire new 
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Billboaid PRODUaiON CREDITS 



BILLBOARD'S NO. 1 SINGLES (AUGUST 2, 2003) 








CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


DANCE SALES 


TITLE 

Anisi 
Producei 

(IjllAlt 


CRAZY IN LOVE 

buvu'ttv fwBiuting Jiiy Z 
R Harrison, B Knowles 
(Columbia) 


CRAZY IN LOVE 

Btryodcfi FealtmnB Jay-i' 
R Hainson, B Knowles 
tColwnlNi) 


RED DIRT ROAD 

Brooks & Dunn; 
K Brooks. H Dunn. 
M WnflM 
(Af tsia Nashville) 


JUST BECAUSE 

B E»tn. B Virtue 
(CapUalt 


HOUVWOOD 

Madonna. Mirwa<s 
<ManfiGli/Wanier BrD«.l 


RECORDING STUOIOlS) 

[iiOineerltl 


SONY 

HIT f ACTOflV 

Jim Catuaii^. Pal Thrill 


SONY 

HIT FACTORY 

Jim Caruana. Pal Thf all 


SOUND KITCHEN 
HOUSE DF GAIN 

.^fl5^uli R TNi 
Gisg Dfoman 


HENSON 
Brian Virtue 


SONY 
SARM 

■ London, 

Mark "Spiha" Slen 


CONSOLElSI/ 
DAWIS) 


NevoSSR. SSL9000J 


Neve n R. SSL 9000 J 


API Legacy. 
Yamaha DM-2000 


SSL GOOD 


SSL90O0K 


RECORDEiliSi 


Pio Tijols 


PiQ Took 


Radai iZ Pro Tools 


Sluder A800, Pro Tools 


Pro Tools 


RECORDING 
MEDIUM 


Pfci TdoK 


Pro Tools 


Radar i2 Pto Tools 


BASF9O0 


Pro Tools 


MIX DOWN STUDI01SI 
EngioearlR) 


HfT FACTORY 

Tony M'lerati 


HIT FACTORY 

iH'-v. Yr-tki 
Tony Maserali 


SOUND STAGE 

<Nii<,hvi. II TNi 
David Ttioaner 


HENSON 

(LPS Ai-gfilesl 

Bob Eirin. Brian Virtut 


THE MX SUrTE a OLYMPIC 
Mark 'Spike' Stem 


CONSOUtSl/DAWISl 


SSL 9000 K 


SSL 9000 K 


SSL 9000 J 


SSL 9000 J 


SSL G Series 


RECORDER! SI 


Sludef AB27 


Sludcf A827 


P>o Tools HD 


Ani|i«x ATR 102 


Ampev ATR 100 


MIX DOWN 
MEDIUM 


EMTEK900 


EMTEX 300 


Pro Tools HD 


BASF 900 


Quantegv GP9 


MASTERING 

iLuujliotii 
Engmstr 


STERLING SOUND 
Tom Coyne 


STERLING SOUND 

Ar.vVtiikl 
Tom Coyna 


GATEWAY 

IPortLtr,- ME' 
Bob Ludwig 
1 


BERNIE GRUNDMAN 

'.Lqs Ar^e es.': 

Brian "Big Bm" Gardmit 


MnROPOLIS 

ILDPitaii 
Tim Young 


CO/CASSEHE 
MANUFACTURER 


SONY 


SONY 


BUG 


EMD 


WEA 



production tools. 

■Apple also took the opportunity' to 
introduce as a stand-alone product 
Soundtrack, a roialty-free music pro- 
duction tool that, like the iTunes 
Music Store and 



recorded audio loops. 

Apple's 2002 acquisition of Emag- 
ic. developer of the popular Logic 
platform for computer-based audio 
production, allows Soundtrack to 



the (\pple operat- 
ing system itself, 
offers an ea.s>'-to- 
usc interface for 
fast yet high-qual- 
ity product Previ- 
ously, Soundtrack 
was available only 
with video editing 
and finishing tool 
Final Cut Pro 4. 

With a layout 
familiar to any- 
one with DAW experience. Sound- 
track offers a simple but compre- 
hensive means of looping, 
multitracking and processing audio 
from more than 4.000 professionally 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@billboard.com 





A SCREENSHOT OF SOUNDTRACK. 
APPLE S MUSIC PRODUaiOMOOL 



ship with plug-in effects from Logic 
Platinum, the Logic program's most 
powerful software. 

A necessity in an era of exploding 
demand fostered by DVD and the 
Internet. Soundtrack is a con- 
venient and. at $299. cost- 
■J effective solution for DVD 
authoring, video editing and 
Web site development needs. 

DJs and remixers will also 
find Soundtrack to be an 
uncomplicated and creative 
tool for their production 
endeavors. 

REMEMBERING RICK^ A fund 
devoted to medical care has 
been established for Grey 
Keller, daughter of Atlanta- 
based musician/producer 
Ricky Keller, who passed away 
.lune 21. For more details, visit 
zacrecording-conVrick^'keller. 
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Oh Susanna 
prepares for 
North 
American 
release 





Spanish record 
sales slump, 



despite singles 



explosion 



Global 



UNITED KINGDOM / EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA 



Greece's AEPI 
To Appeal Fine 




ISHIZAKA (LEFT) AND EMINEM: SUCH FOREIGN AQS AS EMINEM SELL BEnER IN lAPAN THAN DOMESTIC TALENT 



Japan Decline Continues 

Production Data Down, But Foreign Albums Thrive 



BY STEVE McaURE 

TOK\'0 — ^The Japanese music mar- 
ket continued its decline in the first 
lialt (if 20(13. according to the Record- 
ing Industry Assn. of Japan. 

Hut there was some good news in 
the otherwise grim January' to June 
production data. ;\fter several years of 
falling market share, sales of I'oreign 
music were unexpectedly roliust. 

Production of prerecorded audio 
snftw-arc by the KI.AJ s 24 member 
companies in the first six months of 
2003 totaled 151.1 million units, 
down 13'Hi from the corresponding 
period in 2002. for a wholesale value 
of 189.2 billion yen ($1.6 billion), 
down i5%. 

The decline was largely a result of 



lower domestic production, which 
fell 16% to 1 14.5 million units for a 
value of 135.4 billion yen ($1.1 bil- 
lion), down 21%. 

Production of foreign material, on 
the otlier hand, was down only I'Ki to 
.36.6 million units, for a value of 5.3.8 
billion yen ($4.5.3.2 millionl. up 4%. 

Such non-Japanese acts as T.a.t.u.. 
Eminem (both on Universal Music 
K.K.) and .^vril l^vigne (HMG Fun- 
house) enjoyed strong .sales during 
the first half. 

According to their respective 
labels. T.a.t.u.'s self-titled debut 
album has sold close to 2 million 
units. "The Kminem .Show" and the 
soundtrack to the film "8 Mile" (star- 
ring Kminem) have sold a combined 
1.5 million units and Lavigne's 



album "Let Go" has sold more than 
1.5 million copies. 

There is no single reason for for- 
eign music's strength compared 
with that of domestic pniducl. One 
key factor. Warner Music Japan 
chairman Hiroshi Inagaki notes, is 
that while CI) burning has hit 
domestic-repertoire sales hard, for- 
eign prcxluct has been less seriously 
affected because of the f>ne-year ban 
on rental of non-Japanese product 
from the date of release. 

l)ome.stic product, in contrast, am 
be rented as soon as one week after 
the relea.se date. 

"The one-year ban on rentals of 
foreign product has had a good 
effect." says Inagaki, who al.so points 
(OmtiiiUL'd on page 71 j 
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BY MARIA PARAVANTIS 

ATHENS— Greek copyright/collec- 
tion society AEPI SA 
will appeal a July 14 
ruling that found it 
guilty of abusing its 
dominant position on 
the royalties/collection 
market, claiming the 
decision is "erroncou-s. ' 

AEPI, a privately own- 
ed, profit-oriented com- 
pany, represents 98% of 
Greece's authors and 
composers. It has been 
slapped with a 500,000 
euro ($576,000) fine 
after a complaint was 
filed by six independent 
composers and the Union of Greek 
Composers to the Hellenic Competi- 
tion Committee, an independent fair 



practices watchdog appointed by 
Greece's development minister. 
The complainants asked the com- 
mittee to examine 
^^La ■■ I '^EP' s membership 
* contracts, alleging they 
"^^k wwe unfair because they 
tied members into a deal 
- whereby AEPI automat- 

ically had exclusive 
authority to collect all 
streams of a composer's 
royalty earnings. 

"This is the largest 
fine the committee has 
ever imposed in propor- 
tion to the defendant's 
revenues." claims the 
plaintiffs' lawyer. George- 
AndrcNV Zannos. 
In 2001, prior to the introduction of 
the euro, AEPI collected revenue of 
(Continued on page 70) 
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Contested Files ^Lost' 
In Aussie Piracy Case 



BY CHRISTIE EUEZER 

SYDNEY— When a federal judge 
ordered three Australian universities 
to surrender all MP3 files, JPEGs and 
sf)und recordings on their computer 
systems for scrutiny by 
record companies, it was 
a groundbreaking victo- 
ry for the Australian 
Record Industry Assn. 

But one day before 
the ARIA-appointed on- 
line forensic expert, 
John Thackray. was to 
start his .search (follow- 
ing a court-ordered 
signing of a confiden- 
tiality claase). the uni- 
versities informed ARIA 
that some of the files 
had been wiped out. 

ARIA took the uni- 
versities back to court July 29, argu- 
ing that the universities' actions were 
in contempt of court. 

Justice Tamherlin ordered the uni- 
versities to hand over all deleted files 
to Thackray and to pay for ARIA's 



SPECK: UNHAPPY WITH LOSS^ 



court costs for the hearing. 

"We had always feared that the delay 
by the universities could taint or dis- 
sipate the evidence. This is now con- 
firmed. (The loss of files] minimizes 
the harm to the universities as a con- 
sequence of possibly 
being involved in copy- 
right infringement. The 
available remedies for 
the record industry are 
now reduced," says 
Michael Speck, CM of 
the Music Industry Pira- 
cy Investigation unit. 

The July 18 decision. 
afirstinAustralia, means 
that Internet service 
providersare obliged to 
help copyright holders if 
their copyrights are in- 
fringed. Implicit in the 
judgment is that ISPs 
do have control over their traffic. 

Speck calls it "a turning point in 
the global struggle against illicit 
Internet traffic." 
John Mullarvey, CEO of the Australian 
(Continued on page 71) 
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Kojak Makes 
'Room' For Touring 



Kojak is one of the few house/dance 
acts to tiave built an audience by liw 
work as much as recorded output. "Me 

and Cyril Vaschetto 

(akatUVas) started 
to work In the studio 
and to play gigs 
around the same 
time," sai^ the 
French trio's co- 
founder Gregoire 
GaliaiL "Three day's 
before the first date, 
we met Jayhem. 
who's been our MC 

ever since. " 

The act's 1998 
debut album, "Crime in tile Citv" IPro- 
Zak Trax/Barclay), sold ,WO,000'copies 
woridwide. Its new album, "Every 
Room on Every Floor." was released 
last month in France and is available 
in 12 other territorie.s, including the 
U.K., Italy. Australia and Hong Kong. 
Kojak will tour exteasively around 
France in the fall, with international 
dates in early 2004. CARVSHriH 

FUTURE FOUt I lailed as 'the future of 
British folk music." 21-year-old Jim 
Moray is exciting the open-minded 
and up,selting the more myopic folk 
traditionalists with his remarkable 
album. "Sweet England." Released on 
Moray's mm Niblick Ls a Giraffe label, 
the record h;LS beaten dmm the barri- 
ers that often separate folk artists 
from mainstream attention with its 



with its debut album. "Die Reklama- 
tion" (The Complaint). It follows a 
.sua-essful five-track EP. ""Guten Tag" 



Global 
Pulse 
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highly contemporary and imaginatiw 
treatment of traditional English bal- 
lads. Much of'"S™et England" was 
created by Moray at home on an Apple 
computer. ' A lot of my stuff has come 
from my dad's record collection, 
almost like a lucky dip," Moray saj's. 
"The records that were plassed on a 
Sunday afternoon in our IKnng room 
went from 'Tubular Bells" to the 
/Mbion Band. They all go into the box 
in my brain marked music' rather 
than "folk music' " P*UL SEXTON 

GERMAN HEROES: Beriin-based Wir 
Sind Helden iWe j\re I leroesi, signed 
to Virgin imprint Labels Germany, 
has entered the charts there at No. 6 



(Ci(Kxl Dayl. released on the quartet's 
owTi label with the support of inde- 
pendent publisher VVIntrup Musik. 
Singer Juditz Holofemes. who also 
writes the lyrics, says: "For us, it was 
most important to jiLst .speak our 
mind — and we felt certain the rest 
would then just come about" 
■l"he band is currently on a 38-date 
tour in Germany. Switzerland and 
•Austria (G/S/A). Upcoming single 
""Aurelie" is slated for a mid-Septem- 
ber release in GJS/X and a French- 
language wrsion of '"Guten Tag" is 
being prepared. EILIE WBNERT 

AFRICAN LjOSS: The world of .-\frian 
music is mourning the .sudden death 
from tuberc"ulosis of Kaouding Cis- 
sokho. one of the finest kora players 
of his generation. Cissokho. 38, had 
played in Baaba Maal's band since 
1991, recording with him the electric 
albums ""Lam Toro" 119921, ""Firin' in 
Fouta" ( 19941 and "Nomad Soul" 
(1998) and 2001's all-acoastic outing, 
""Mi.s.sing You (Mi Yee\mi)." In 1996, 
he became a founding member of the 
Afro-Celt Sound System and played 
on the group's debut album, "Volume 
One: Sound Magic." He also pla^'ed on 
records by Nusrat Fateh Ali Khan, 
wtcran Jamaican guitarist Ernest 
Ranglin and West Afiican rap group 
Positive Black Soul. He released his 
only solo album. ""Kora Revolution." 
in 1999. MCa WILLIAMSON 

SKA FACE: Italian jazz trumpeter Roy 
Pad has been a guest player on an 
e,stimated 270 albums. Yet he has also 
found time to release his own records 
with Aretuska, an eight-piece ska/jazz 
band that plays "Sicilian nxrk .steady" 
and dresses in dark, Mafia-style cos- 
tumes. Paci's first album, "Baciamo le 
Mani." was picked up in the Nether- 
lands, France and Spain, after being 
released on Extra Labels. Italy. His 
second with the group. "Tuttapposto. " 
appeared in June on \'2 Italy. Paci. 
wlx)se nickname is the Godfather, 
says; "The first album was basically a 
bit of fun. and we were pleasantly sur- 
prised by its success. But this one has 
a broader range of styics. We play ska. 
but we like to mix things up as much 
as possible." MARKWORDEN 
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Nettwerk Productions Signs Oh Susanna 



BY LARRY LeBLANC 

TORONTO— Credit the Rolling Stones for 
enabling Nettwerk Productions to sign Oh 
Susanna after a feileU attempt eight years ago. 

Nettwerk is releasing the Toronto-based 
singer/songwriter's self-titled album in North 
America Sept. fi. It marks her debut with a 
significant label in North .America, following 
rtlea.ses on her own .Stella Records imprint 
in Canada. Hot Records i.ssued the album in 
the U.K. April 26. 

In 1995. George .Vlaniatis. Nettwerk Pro- 
ductions W of ;\&R in Vancouver, pursued Oh 
Susanna after she made a Canadian music- 
industn,' splash with the release of a self-pro- 
duced seven-song cassette recorded for $20(1 
Canadian l$143). 

The album, initially available only at Van- 
couver record store Zulu Record.s — where it 
sold 51} copies — was nationally released in 1997 
as the EP "Oh Susanna" on Stella. According to 
the singer s co-manager Alex de Cartier. it has 
since sold 7.()(K) units. 

Wliat brought about Nettwerk's signing was 
Maniatis discovering a vinyl version of the 
Rolling Stones' 19()9 album i.et It Bleed" that 
Oh Susanna had lent him yean earlier. He used 
the borrowed album as aii excuse to phone her. 

"it was a good way to break the ice." 
Maniatis says. "She told me she was ready 



|to sign wilh a lahelj. 

"Suzie s the real deal." Maniatis says. "There 
are no bells and whistles. She sings, and you just 
drop your jaw. Her .songs are fantastic." 

Oh Susanna, born Suzie I'ngerleidcr. .says 
the experience of Lssuing her music herself has 
been invaluable. "1 now know ■ ' < I ,h,-\ can 
do." she says. "I also own 
my catak>g. which I license 
to Nettwerk and Hot." 

Oh Susannii's debut w^ls 
followed by the somber 
album "Johnstown" in 
1999. issued on Stella in 
Canada and distributed in 
tliell.K.byllot. lLsorigin.il 
.songs wvre based on .stories 
surrounding the ISSt fli k \\ 
that wiped out the .sti 
town of Johnstown, I'.i. 
killing 2.000. It has .sold 
13.0<J0 units worldwide. 

By her third release, 
"Sleepy Little Sailor." in 
2001, Oh Susanna had 
begun to jetti.son her min- 
imalist traditional ap- 
proach for a fuller, hand- 
based production. The 
album has sold 20.000 
units worldwide. 




Despite opening ihnvi for .such headliners as 
Wllco. Gillian Welch. .Steve Karle and Blue Rodoj. 
Oh Susanna still retains an underground repu- 
Uition in Canada because .she doe.sn't get airplay 
on commercial radio .statioas. 

"There are p(Kkets of support for this kind of 
music, iind \'nu has'e to figure out how you can 
leap-frog out of it" says her 
Toronto-ba.sed co-manag- 
er, .Susiin de Cartier. 

One pocket of .support 
was provided by Britain's 
Bob Harris, host of the 
BBC Radio 2 programs 
"The Bob I larris Show " 
and "Bob I larris Country. " 

Oh Susanna says. 
"Bob played 'Johnstown.' 
and I got a deal with 1 lot 
Records and began to 
play in Britain. " 

"Suzie pulls a crowd 
wherever she plays." Hot 
Records G.M Andrew 
Bowles says. "When she 
plays .solo, you can hear a 
pin drop. This album has 
opened a few more doors 
for her. but radio here is 
still a problem." 

Nettwerk Productions 



president Ric Arboil .says. "In the U.S.. we're 
going after Americana jformatj and |NPR1 
with 'Right by Your Side' the first week of 
August. In Canada. I'd like to get secondary 
country radio airplay with the track because I 
think we can build a base there." 

Susan de Cartier says. "She's doing several 
weeks of Canadian promotional dates in August 
and early September." de Cartier says. "Then 
she's wilh Blue Rodeo in the I'.S. for three 
weeks starting Sept. 10. She's getting married 
in October and will go to Kurope for two weeks 
of shows in November." 

While retaining the traditional influences of 
her early work on album tracks like "Little Wliile 
Lie" and "The Fall, " .such key songs as "Right by 
Your Side, " "Carrie Lee " and "Cain is Rising" 
were shaped by Oh Susanna's appreciation of 
'70s rock, particularly the Stones ai"id the Bai"id. 

Recorded in December 2002. Oh Susanna 
used the .same producer (Colin CrippsI and 
backing group that created "Sleepy Little 
Sailor. " augmented by Toronto-based guitarist 
Travis Good of the Sadies. 

E.xplaining the album's rock stylings. Oh 
Sasanna .says .she realized .soon al\er ""Johnslovm " 
that she had to break away from the traditional 
mode to e\i)h'e. 

"1 don't want to be a museum piece." she says. 
"I want to reflect where I am. This time. 1 wanted 
something that people can mw to the beat lirst." 



Music 24 Offers TV Outlet For Israeli Acts 



BY SASHA LEVY 

TEL AVIV. Israel — Industry insiders 
are hailing the July 20 launch of 
Israel's first local all-music TV chan- 
nel as a major step forward for the 
domestic record business. 

The pay-TV channel. Music 24. is 
operated by Israel Music Group 
(IMG). That company is jointly owned 
by local venture capitalist Ze'ev 
Mosez' Tzina. Mein"iad Television Stu- 
dios and TV production company 
Zebra Communications. 

The Israeli government awarded 
IMC a 16-year license in 2002 («;'//- 
hoard. July 20. 2002) to operate an all- 
music cable, satellite and digital chan- 
nel. Music 24 will reach an estimated 



1.5 million Israeli homes through pack- 
ages with local cable/satellite operators. 

The government intends for the 
channel to support the local music 
industry and to provide competition 
for such international music channels 
as MTV and Wl. 

"Any visual outlet for Israeli music 
is good for the industry," notes Roni 
Braun, CEO of leading Israeli record 
label Helicon, whose acts have 
already been featured in radio ads 
promoting Music 24. 

Ze'ev Schlick. managing director of 
major label NMC Music, calls the 
launch "a major, influential es^nt" 

NMC claims to account for 40% of 
domestic repertoire sales in Israel. 
Schlick says Music 24 is "a way for us 



to communicate wilh our domestic 
audience in the Hebrew language. " 

Music 24 CEO Guy Behar .says that 
, , in addition to 




financial suc- 
cess, he hopes 
that Music 24 
will ""return Is- 



I raeli music to 

the forefront 
of Israeli cultural life," while giving 
Israeli artists " the respect and expo- 
sure they deserve." 

The target audience is the 12-30 
age group: the channel aims to large- 
ly support itself through advertising 
and by selling its programming to 
other broadcasters. 

Music 24 will broadcast non-stop 



masic videos until Nowmber, when it 
launches its full .schedule. That will 
include documentaries, live music and 
interactiw shows covering a range of 
musical genres. 

Its license enables the channel to 
devote about 30% of its air time to 
international music in the first year to 
attract viewers. Nevertheless. Mu.sic 24 
has opted to broadcast 100% Israeli 
music from its launch. 

That decision has led some insiders 
to question the fledgling channel's busi- 
ness model. One label executive says. 
"Israeli music lacks pop acts. So I doubt 
there's enough music to cater to the 
generation that watches (music T\'| — 
and whether advertisers will reach what 
I presume is their target audience." 



Other sources say the channel has 
failed so far to define " Israeli music" 
when describing its format. Behar 
responds. "Every type of music creat- 
ed in Israel is in. It's a winning formu- 
la. We already have eight foreign music 
channels (available in Israeli and no 
other Israeli music channel. You have 
to brand yourself; this is our unique 
selling point" 

Until now. domestic repertoire has 
received little TV exposure in Israel: 
artists have relied on radio, touring 
and in-store marketing to promote 
their music. Veteran local musi- 
cian/producer Izhar Ashdot says, 
""Israeli music needs tliis (channel( des- 
perately. It's the best thing for Israeli 
music for a long time, " 



AEPI Appeal 

Contimed from page 67 



11,5 billion drachmas ($38,7 million), 
AEPI has three months to adjust 
its contracts allowing authors to 
choose which rights (out of 12 cate- 
gories! they grant the society over 
their works, "This means that auth- 
ors will now be able to negotiate on 
their own behalf without AEPI's 
intervention, which has been the 



practice until now," Zannos explains. 

The ruling al.so demands that AEPI 
slash its commission rates on overall 
revenue to 15%i from the current 
18.5% it charges for mechanical rights. 
AEPI's royalty rates for public per- 
formance have been as high as 37%. 

"This whole case really boils dow^n 
to .AEPI's contract agreements with 
its members," says Maria Fassoulaki, 
AEPI communications director, "The 
root of the ruling — and the accom- 
panying fine — is all about breaking 
the exclusive contract, allowing 
authors to grant AEPI a part of their 



intellectual rights and not in total," 
Fassoulaki says that the ruling 
comes after "years of pressure by 
majors that want to set up publishing 
arms in the Greek market. Breaking 
these contracts would pave the way 
for publishers to control a part of 
authors' rights. " 

She maintains that AEPI has re- 
tained the exclusive contract on the 
request of its members, who wanted 
to protect their rights from local 
record companies that were eager to 
get their hands on publishing rights. 
"This is not unique to Greece. 



There's an increasing tendenc"y world- 
wide by publishers to deprive collec- 
tion/copyright societies and their 
members of their control so as to have 
greater power over their intellectual 
rights," Fassoulaki says. 

Ion Stamboulis, CM of the Greek 
affiliate of the International Federa- 
tion of the Phonographic Industry 
and former Warner Greece managing 
director, notes: "AEPI acts as a pub- 
lisher, thus eradicating the verj^ exis- 
tence of music publishing companies. 
This is an integral part of the busi- 
ness, and this is where music is loait- 



ed, invested in and promoted to 
recording companies. This is the real 
reason Greek mu.sic hasn't shown any 
versatility and scope, 

"If the decision by the Competition 
Committee reverses this status in 
Greece, then I am sure that in the next 
few years, talented people will be 
tempted to enter the music business, 
thus providing us with a wider musi- 
cal scope than we have now," 

/\EPI has 60 days to appeal the deci- 
,sion. It will be lined an additional 5.000 
euros ($5,760) per day for every day it 
fails to comply with the ruling. 
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THE INTERNATIONAL WEEK IN BRIEF 

Spain's sound-canief sales fell 73% in value to 
214.9 million euros (S245 millioni and stayed 
flat in unit sales in the first half of 2003. accord- 
ing to labels b(xJ>' AFYXE. But Sony Music 
Spain and the rountrj'S biggest music retail- 
er — the 8(k)utlet El Corte Ingles department 
store chain — claim that the drop in units is 
closer to 20%. The decrease wtxild have been 
mudi larger had it not been for a huge 166% 
increase in singles sales to 2.5 million units 
prompted by TV' talent show "Operacidn Triun- 
fo " {Billboard, May 10| and a 130% increase in DVD music \ideo sales to 
453.000 units. But Sony president Jose Man'a Camara admits; "Things are far 
worse than they .seem, as AFYVE's figures relate to .shipments to retail and do 
not seem to reflect retail-to-public sales, which appear to have fallen by .some 
21)%." Universal Music Spain held on as market-share leader with 20.1%, fol- 
lowed by Wamer Music Spain with 18.6')i'i. EMI Spain with 14.8% and 
"Operacion Triunfo"-linked indie label Vale Music with 14.6%. Sony Music 
Spain had a 12.6% share, and BMG Ariola Spain had 1 1.2%. HOWHi LmVEUYN 

Shipments of preretofdcd music In Sweden continued to decline in second- 
quarter 2003. according to figures from International Federation of the 
Phonographic Industry affiliate GI.R Volume was down 14.4'Xi firom the 
same period in 2002 to 10.9 million units. Value dropped 14.8% to 560.6 
million kronor ($70.2 million). All non-l)\1J formats showed declines. CI) 
albums sank 8.3% to 9.2 million units, with ralue down 14.8% to 517.5 mil- 
lion kronor l$(>4.8 million). Singles dropped 33,6% to 1.1 million units: 
\-alue fell 41.7% to 16.7 million kronor 1S2.1 millioni. On a p<»sitK«e note, 
music DVDs jumped 3522% in volume to 254.000 units, for a value up 
222.7% to 21.6 million kronor ($2.7 million). JEFFREY DE haht 

london-base d Music & Media, a sister publication of Billboard, will cease 
publishing after alim i.st 2(1 years in operation, parent VNU Business Media 
has announced. The final issue, dated .^ug. 9, is out now. Music & Media 
editor-in-chief Emmanuel Legrand remains with Billboard as global editor 
and Umdon bureau chief. Kate Ij;ech. financial controller and Masic & 
Media director of operations, continues as finance director, U.K. operations. 
Billboard Information Group will continue to compile the weekly European 
Top 100 Albums and Eurochart 1 lot 100 Singles charts, which are pub- 
lished by Billboard. Billboard Bulletin, billboard.com and numerous 
licensees. Custom chart reports and chart-share data will also be available 
to clients. Paul Pomfret continues as charts researcher. Music & Media was 
founded in 1984 in Amsterdam as The Eurotipsheet. It was acquired the fol- 
lowing year by Ihen-Billboard parent BPI Communications. 

TriidtoigMfeiJkiOS the International Federation of the Phonographic Indus- 
tr\'. the Recording Industry /\ssn. of America and the Business Software 
.Mliance hive moved to stem proliferating piracy in Pakistan following tlieir 
first meetings with the highe.st government officials. "We've asked for the 
Pakistani authorities' C(K)penition before, but never at this level." says 
Willem van Adrichem. the IFPI's Dubai. United Arab Emirates-based ctxjrdi- 
nator for North Afi'ica. the Middle Ea-st and Southwest Asia. 1'he organiza- 
tions urged I'akistan s ministers of interior, commerce, industry' and educa- 
tion to implement more effectiw copyright laws, improw the training for 
enforcement officers, clamp down on organized criminals, strengthen 
enforcement facilities and introduce an anti-piracy campaign coordinated by 
a special task force. Pakistan produces about 140 million units of recordable 
discs annually — more tlian 10 times the local demand. JULIANA KORANTDK 

Singer Bertrand Cantal has been int erro gated by Uthuanian police follmving an 
incident inTOlving his partner, actress Marie Trintignant. who had been film- 
ing in the counlr\''.s capital. Vllniu.s. Cantat. frontman with French rock band 
.Noir Desir, is alleged to have as.saulted Trintignant during an argument July 
26. During the dispute, she reportedly fell and hit her head, resulting in a 
brain hemorrhage that required surgery. At press time, Trintignant was still 
in a coma and in critical condition. (An eariier Billboard Bulletin reptirt that 
she had died prowd incorrect.) EMMANUa LECRANO 

Benjamin CliulvanI) has been promoted to president of Capitol Records 
France following the sudden departure of Alain Artaud. The reason for 
Artaud's departure is unknown: parent company E.MI Recorded .Music 
declined to comment. Chulvanij. who was assistant managing director, 
reports to EMI France president Eric Tong Cuong, who joined the company 
inFebmary. EMMANUEL ifCRAND 



Hong Kong Biz Hit 
By Corruption Scandal 



BYCLARENarSUI 

HONG KONG — Hong Kong's music industry has been 
plunged into its biggest crisis in years following the 
arrest by anti-corruption officials of 23 leading execu- 
tives in the business. 

Those arrested include the president of Universal 
Music's Hong Kong branch: the owner of the Emperor 
Entertainment Group (EEC), the city's premier enter- 
tainment conglomerate: and three top producers from 
Hong Kong's largest TV station. Television 
Broadcasts (TVB). 

Universal Music Hong Kong president Alex 
Chan Siu-po. REG chairman Albert Yeung Sau- 
singand T\'B program controllers Ho l.ai-buen 
and Chan Ka-lun — who are in charge of the 
channel's weekly "Solid Gold " music show — 
were reportedly among those arrested July 16 
by the Independent Commission Against Cor- 
ruption (IC.AC). EEG CEO Ng Sui-wan was 
reportedly arrested July 18. 

The ICAC said the arrests were made in connection with 
corruption allegations regarding the preferential treat- 
ment of a number of artists. 

Media reports said that the 23 individuals arrested are 
alleged to have offered advantages, including money, to 
senior TVB executives in a bribes-for-awards scam. 

TVB announces a "seasonal" top 10 list of hits every 
three months as well as a year-end list of chart-toppers in 
its annual awards show. 

The T\'B awards used to be chosen by a combination of 
T\''B executives, record industry people and the public, but 
in recent years winners have been cho.sen solely by pro- 
gram controllers at T\Ti. 

Also among those reportedly arrested were Universal 




singer Juno Mak; his father, Clement Mak Siu-tong (who 
is chairman of locally listed company CCI Telecom): sev- 
eral Universal and EEG executives :and a senior staff mem- 
ber from Music Nation, a label owned by local telecom 
giant PCCW. 

The IC.AC did not release the names of those arrested, 
slating merely that they included "two senior executives 
and an employee of a broadcasting company: a chairman, 
two senior staff members and an employee of an enter- 
tainment company: a chairman, a senior VP and a singer 
Iwithl a record company: five company direc- 
tors and seven individuals." 

But their identities are known in Hong 
Kong, and local media published their names. 

Those arrested were released on bail. No 
charges have yet been brought in the case. 

The ICAC reports directly to Hong Kong 
chief executive Tung Chee Hwa and is inde- 
pendent of the general security and legal struc- 
tures of the Hong Kong government 

1,'niversal .Masic Asia Pacific relea.sed the fol- 
lowing statement July 17: "Universal Mu.sic Asia Pacific 
acknowledges that hvo of our Hong Kong executives and 
one contracted artist were under investigation yesterday 
with regard to an ICAC complaint. 

'"Universal .Music reiterates that the company does not 
condone corrupt practices. Universal .Music complies with 
ail applicable laws and codes of conduct and will continue 
to uphold these commitments. 

""Universal Music trusts that the ICAC will handle the 
matter in the most professional manner, and we will con- 
tinue to offer them our cooperation in their inrntigations." 

Twenty-eight other.s — including top EEG artists 
Nicholas Tse Ting-fung. Yumiko Cheng and Ea.son Chan — 
were inteniewed bv the commission. 



Japan 
Decline 



Continued from page 67 



out that non-Japanese albums are gen- 
erally priced at 500 yen IS4.18). cheap- 
er than domestic albums. 

Uniwrsal Music K.K. presidenfCEO 
Kei Ishizaka says Japanese majors have 
recently begun to focus on foreign 
music for the simple reason that it is 



more profitable than domestic music, 
which in the current stagnant market 
is becoming less lucrative on a per- 
unit basis, given the relative dearth of 
local-repertoire mega-hits. 

"Domestic music requires more 
expenditure in promotion, adver- 
tising and sales promotion," Ishiza- 
ka explains. 

.Another factor in the resurgence of 
foreign product is that such acts as 
T.a.t.u. Eminem and Lavigne appeal 
strongly to teenage girls, a demo- 
graphic that historically has gone for 
domestic "idol" acts. 

BMG Funhouse president Hide- 



hiko Tashiro says that to stem the 

Japanese market's overall decline, 
labels "must provide the consumer 
with a product that is equal to or 
even more appealing to him or her 
than the variety of other attention- 
grabbing entertainments or products 
that are on the market." 

The consensus in the industry is 
that domestic repertoire will likely 
make something of a recovery in the 
second half, but Ishizaka speaks for 
many when he says that labels have 
to redouble their A&R efforts to dis- 
cover and nurture the domestic 
superstars of tomorrow. 



ARIA Keeps 
Battling 

Continued from page 67 



Vice Chancellors' Committee, accused 
ARL\ of " overreacting" and said that ac- 
cidental erasures happen. 

Of Australia's38 universities, ISvwre 
detected by random suA'eillance as hast- 
ing illegal download systems. All but 



three immediately closed the sites when 
notified and cwperated with labels. 

The universities of .Sydney, Mel- 
bourne and Tasmania refused, citing 
concerns about student privacy. 

In January. E.MI Australia. Univer- 
sal Music .Australia and Sony Music 
Entertainment Australia initiated civil 
proceedings against the universities. 

If ARLVs search uncovers infring- 
ing data, its next step is to contact per- 
petrators and request they rectify the 
infringement. It would also demand 
assurances that it will not happen 
again and it may seek damages. 



Past cases inOTking physical piracy 
saw damages awarded of up to $1 mil- 
lion Australian l$65ll.(KK.I). In a crimi- 
nal case, the offender w^ould have been 
liable for a fine of S300.000 Australian 
l$195.0<)0| for each infringement and 
five years' imprisonment. 

ARI.A's next step depends on the 
seriousness of any infringement dis- 
covered and if tile culprits can be iden- 
tified. That, Speck says, remains to be 
.seen becau.se of the tarnished data. He 
says of the universities. '"Their behav- 
ior has been as bad as any copyright 
infringer I've had to deal with." 
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TELEVISION PROMOTIONS 

TV Shows TV News Interviews 



DVD MAILINGS 



SET-FirtE RECORDS » 

Call For Rates (225) 294-6445 



SUPPUES 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 
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REAL ESTATE 



For Lease 

Located In Hollywood Recording Studio, 
Buitt out control room and I so 
booth, phone, DSL. parking included 

(323) 957-2996 
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CD & DVD Sampling Stations 



rmNakamlchl 



Nakamichi - world-renowned for 
Its high end sound quality, state-of-the- 
art design and product dependability in 
the music industry. 

Standard features for all Nakamichi 
Sampling Stations: 

• programme Wp first track 

• informative play counter 
• auto standby function 

• dbi pro 705 headphones 
• other advanced features 




Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 



dbi internatianBl 

Tel (807) 468-8494 
Email us at: info@dblint.com 

Worldwide Distributor ol 

r^Nakamlchr 

CD S DVD Somplinq Stations 
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SONGS FOR SALE 



FOR SALE RARE 
OF 

MiCK JAGGER 

31"X45" W/ITH CERTIFICATE 
203-S31-6030 



LYRICS 

Some serious- Some frivolous 
Some whimsical. Some satirical 

ALL LYRICAL 

Properly patterned and ready lo be set 
Busy exec with time njnning short 
listen to all ideas 
BOX 687 - 770 Broadway NY NY 10003 
or email Belmar444@aol.com 



PROFESSIONAL SERVICES 



WITH OVER 60 YEARS OF EXPERIENCE A IN-HOUSE FACILITIES. WE'LL PRODUCE 
YOUR CD, VINYL A CASSETTE PROJECT with THE EXCELLENCE IT OESERVESl 

• 300 pSS.: $775.00 S^HiSS'"^' 
1 000 p5il2.:$ 1099.00 
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Rainbo Records and Cassettes 

I 7J8 Berkeley St. • S.inta Mcin.t.i, CA 904 O-I • (-1 1 0) 829-3476 

fit {HO) • »<ww.r.iir,h(irrcord».rfim • in(» airamborrcnrdt.com 



8B-265-gSg2 vww.GlovForUsi.tom 



Director of Events 

• STAGE PRODUCTION 
• TOURS 

• MUSIC VIDEOS 

• LIGHTING/SOUND 

• FEATURE FILMS 

Contact: 212-880-3639 
JCarter891 @aol.com 
www.bigflshproductionsjnc.co4n 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVEI 

While other people are rai&ing thoir prtcn. w* 
are slashing ours Majof laMI CD's. c*ssette« 
artd LP's as low as SOf Your choice from th« 
mosi extensive listings available. 

For tree catalog call (609) Wi-tOOO. 
Fax (60S) ra(Ma47 or wrtt* 



P.O.Ben A Tranton, NJ. 08091-0020 



COUNTRY MUSIC 

Ihe no t source tot C & W Muse 
t OOO's o( titles on CD Quantity Discounts 
Fo' 3 tree calaloo call 201-337-5515 or wnte - 
MUSIC MARKEITING. TM IRON UITCH RD. 
FRMIRLIH LAKES. N.J. 07417 
small: MERECSLMAOLCOM 



Looking for a 
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T-SHIRTS 



HELP WANTED 



Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 
I Check out our website catalog: 

' www.baeksfage-fashion.eom 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520^3-0100) 



HELP WANTED 



Billboard 

Account Manager 

Airplay Monitor, music radios rnost importani publicalion, has an immediate opentng tor an Account 
Manager in Ihe East Coast This exciting opportunity involves ihe sale of advertising 
space Qualified candidate will represent Airplay Monitor on sales calls, conventions, and industry 
events Position involves developing and maintaining radio industry relationships, as well 
as evo^emenl and cultivation o\ new business within existing lerritory In order to be successful in 
this position, applicant must have prior sales expenerKe, comptemented with record and 
rado industry background Must be proficient m Micfosott applications 

Pleas« send resume and salary requirements to: 
entertain recruitdvnubuBpubs.coffn 

EOE 

Due to the high volume of resumes received we will ortly coritact carvUdates of irrteresi 
iVo calls, no agencies please 



A posHion is available for a Recording Artist with Atlanta bas«d, Real Deal Records 

TlH nectxding AMisI niu t>e primanly tKpdnsiDle Iof composing, aiiangiitg singing, isxl perlornuiig as a vocal soloist I(k 
the recording, producltwi and marketing ot albums emtiodymg I^e featured p«rtormance of 
newly recotdad selectiDiu of conservative and inspirational musK vntli wofds that otiet positive messages 
tor everyoay lire. CandiOales lor ttus position stiould nave demoiKlrated ability to write and arrange onginal 
traditional I'conservaiive rhythm and dims CDm[>osilions: demansiraled ability to sm^'perlorm rnythm and 
blues in a manner appropriate for recording and promoting inspirational albums tliat appeal to an urtian 
and'Or hip hop marliet, be able to demonstrate appropnate stage presence lor purpose of recording and promoting inspi- 
ralional albums, and possess a quality voice lor purposes of recording and promoMg albums. 

Apply by mail with resume, demo CD, and video to: 
Real Deal Records LLC 794 Evander Holyfield Hwy. Fairbum, Georgia 30213 



CPA/Touring 

Artist Management Company looking for CPA who has experience in tour 
routing, working with promoters and agents on an international basis. 

Please contact: Amy @ 212.334.3160 



TELARC RECORDS 

The top domestic sales position is currently available at Cleveland-based Telarc International. 
Thouoh an indy lat>el. Telarc ts unique in riaving its own domestic distribution company and an 
internal and eidernal sales department. A goal-onenled team player with mator record retail sales 
experience and an understanding of multiple music genres is a must, in addition, strong organizational, 
communication, and management skills are essential. 

We offer competitive benefits and salary comrrwnsurate with experience. Please email 
your resume ar>d cover letter with salary requirements to: 

Jobsetalarc-com or Fax: 2ie^60-9663 
EOE 



Sponsorship Sales Execifttve 
for Music Industry 
Conferences & Events 

A! Ifi^st 5 yeais experience in coipoiale sponsorsnip 
sales Highly locused on business lo 
business with some consumer opportunity. Ideal 
person would have marketing background and 
musDC industry knowledge Must ftave experitiKe 
in development, sale and execution of integrated 
packages Uiat include radialvi'media, logo rtghts. 
branding, and promotion 

No calls. Please send resume to 
646.654.4674 lax or 
bbevent9@billboard.com 



VOLUNTEERS NEEDED 

If ycHJ will be m the New York City area 
from September 22-24 and would like to 
volunteer tor the Billboard Darw:e Music 
Summit, please contact Margaret O'Shea 
at: bbevents@billboard.com or call 
646.654.4660 



POSITION WANTED 



Talented Young 
singer /lyricist... 

Iookir>o tor pianist'composer/arranger to develop 
an act and recording in the stj'le of a female Hany 
Connick Jr. Standards & Originals 
leave a phone # at crissyzam@aol.com 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

WW v\f.discma kers.com/bb 
info '■■ discmakers.com 



DISC MAKERS 



NOTICES/ 
ANNOUNCEMENTS 



Nonprofit 

Vinyl Record Day 

To Preserve and Promote 
the Vinyl Record 



August 12th 

Details: 
WW w. \' i n V I Kecord Da V-org 

888^644-4567 



REAL ESTATE 



For Billboard Classitied Advertising Call Jeff Serrette at 646-654-4697 



914 Palms Blvd. 
Venice, Ca. 
$1,100,000 

Totally rebuilt architectural worK of art' 3bd, 
2 5 ba Windows galore, high ceilirtgs, Irg kjtt. 
etc. No expense spared This labor of tove is 
on a kg R-2 lot - Add office or income unit 
Open Sunday (08^10) 
2 ■ 5pm Agent 
310-577-0947 



BILLBOARD'S 20TH EDITION OF THE jf^^^r 

Musician's Guide to^^JpF 
Touring and Promotion 

Includes: 

• City by city club directory 
' Tapeldisc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• PLUS-Exclusive: 
Why you need management 

• And much more 

Only $15.95 - $18.95 overseas. 
M (includes shipping) 

Order by phone 800-745-8922 or on our website 
www.musiciansguide.com 

Mention code TGBB when ordering! 
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Mark Wood Real Estate Manager ai (66t) 2/0- 0/98 or 1-(600) 223-7523 
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McHugh Catalog Gets Boost From New CD 




[the UTE ilMMY McHUCH (lEfT) AND IIM McHUGH: UHPAIGN WILL REINVIGORATE CATALOG 



BY NICEL HUNTER 

LONDON— The songs of Jimmy 
McHugh live on. 

As part of an extended campaign 
to reinvigorate the McHugh catalog 
of standards and secure covers and 
synchronization usage, a compila- 
tion CD. "75 Years of Love Songs." 
has been made available for promo- 
tional purposes. 

The disc features McHugh clas- 
sics written with his two main lyric 
collaborators, Dorothy Fields and 
Harold .^damson, including "I'm in 
the Mood for Love," "Don't Blame 
Me," "A Lovely Way to Spend an 
Evening" and "I Couldn't Sleep a 
Wink Last Night." The McHugh cat- 
alog is administered worldwide by 
EMI Music Publishing. 

The London-based MRM promo- 
tion company is working to further 
enhance McHugh 's profile. It brought 
McMugh's grandson, Jim McHugh, 
here last month as part of its efforts. 

A trustee of his grandfather's 
estate. Jim McHugh was a guest July 
10 on the Richard Allinson Show on 
BBC Radio 2— the 109th anniversary 
of the elder McHugh s birth. He took 



part, too, in Russell Davies' weekly 
celebration of standard songs and 
songwriters, also on BBC Radio 2. 

Jimmy McHugh died in 1969 at 
age 74. His publishing interests are 



controlled through Jimmy McHugh 
Music, which issued the new com- 
pilation. The company is run by his 
grandson with Lee Newman, who is 
Jim McHugh's nephew and Jimmy 



McHugh 's great-grandson. 

"Jimmy McHugh's songs have 
never been more popular, thanks to 
recent covers by artists such as 
Diana Krall, Michael Feinstein and 
Tony Bennett and k.d. lang." Jim 
McHugh says. 

But he notes that he and Newman 
have had to work especially hard in 
filling the void left by Lucille Mey- 
ers, Jimmy McHugh's secretary 
since the 1940s and his song admin- 
istrator after his death. Meyers died 
at her desk in 1997. 

"It was a tremendous loss. " McHugh 
says. "She left a huge gap, which we've 
been working hard to fill." 

One major current project is a 
musical written by Mark Saltzman 
that is being developed by the Ned- 
erlander Organization in conjunc- 
tion with the American Musical The- 
ater of San Jose. 

The show will focus on McHugh's 
collaborations with Fields during the 
Roaring 1\venties, when he was musi- 
cal director at New York's Cotton Club. 

"We're aiming for a Broadway 
premiere, although it's too early to 
give a time scale and possible par- 
ticipants." McHugh says. "I'm also 



keen for a London production: I was 
very impressed by the house-full 
success of Dorothy Fields Forever,' 
the show put on at the King's Head 
fringe theater in London last year — 
and the fact that it's returning. " 

Jim McHugh. incidentally, is a 
photographer, specializing in archi- 
tectural subjects and personality 
shoots for People magazine. He has 
exploited his profe.ssional skills in 
the updating, digitizing and general 
modernization of the McHugh 
archives, including such memora- 
bilia as photographs and letters and 
telegrams from the famous — as well 
as the songs themselves. 

"We've now got my grandfather's 
catalog in order using modem tech- 
nology — and in place to be run on a 
contemporari' business footing." he 
says. "Every song he wrote is on our 
hard drive." 

Newman's other great-grandfather 
was Eddie Cantor. But proudly on 
display in his Beverly Hills office is a 
gray upright piano George Gershwin 
gave to McHugh in the aftermath of 
the Wall Street Crash, which left him 
penniless. McHugh wrote all his sub- 
sequent songs at this piano. 



Hal Leonard Adds Digital Print Rights To EMI Catalog 



Music print publishing power- 
house Hal Leonard Corp.— 
which has long held the print 
rights to copyrights controlled 
by EMI Music Publishing— has 
extended that relationship into 
the digital arena. 

According to the terms of a new 




MARDAK: EXTENDS EMI DEAl. 



agreement. EMI songs previously 
available only to North American 
customers can now be downloaded 
worldwide via sheetmusicdirect 
.com, Hal Leonard's joint-venture 
Web site with London-based music 



print publisher Music Sales. 

The site combines the two 
companies' catalogs and uses 
Sibelius' Internet Enabling Tech- 
nology to enable customers to 
view the music, transpose keys, 
select instrumentation, print the 
piece and even play the scores 
using Sibelius' downloadable 
Scorch viewer. 

Additionally. EMI songs are 
being featured in Hal Leonard's 
new CD-ROM Sheet Music series, 
which launched in January and 
provides musicians with unlimited 
on-,screen viewing of hit songs 
with the permission to go online 
and print one copy of each, trans- 
pose any song to any key and lis- 
ten to the songs in MIDI playback. 
EMI songs are currently included 
on the Motown piano/vocal/guitar 
CD-ROM and on Nirvana and 
Blink-182 guitar tablature titles 
on Hal Leonard's Sheet Music 
Direct Web site. 

"We're very pleased to further 
our relationship with our long- 
term ally EMI." Hal Leonard chair- 
man/CEO Keith Mardak says. 
"This new agreement will make 
thousands of highly desirable 
songs in digital format conve- 
niently available to customers 
around the world." 

EMI chairman/CEO Martin 
Sandier adds. "One of our primar>' 



goals is to ensure that our song- 
writers' compositions are exploited 
as widely as possible, and we have 
long been a proponent of using 
technology to further our business. 
We are delighted to partner with 
Hal Leonard in many exciting new 
uses of our digital song files." 

SONGWRITERS GUILD SEMINAR: 

The Songwriters Guild Founda- 
tion, in associa- 

tion with the 
Songwriters 
Guild of Ameri- 
ca (SGA). has 
slotted its first 
annual The 
Write Key semi- 
nar for Nov. 13- 
16 in Orange 
Beach. Ala., as 
part of the 
Frank Brown 
International Songwriters Festival. 

Seminar sessions will cover the 
creative process itself and writing 
and co-writing songs tailored to 
.specific recording artists. SGA 
Southern regional director Rundi 
Ream says. "In addition, song cri- 
tique sessions will focus on songs 
that have already been written, as 
well as the co-writes in progress, " 
Ream says. 

.Among the songwriters signed 
on as panelists, mentors and evalu- 



ators are Rick and Janis Games. 
Casey Kelley. Jill Colucci and 
Randy Sharp. Aspiring tunesmiths 
in attendance will get a chance to 
co-write with their peers, as a 
panel of lop music publishers 
judges whether the songs are ready 
to be demoed and pitched. Songs 
that make the grade will then be 
pitched by the SGA directly to 
major-label artists. 



Words8( 
Music 



ByJimBessman 

jbessman@billboard.com 




The Write Key. which takes 
place at the Tropical Island House 
Hotel in Orange Beach, is a major 
addition to the Frank Brown Festi- 
val, which annually draws hun- 
dreds of songwriters to the beach 
bars, lounges and performance 
halls from Gulf Shores. Ala., to 
Pensacola, Fla. It is named after 
the late night watchman at the 
Flora-Bama Lounge songwriters 
hangout. Tuition is $140 for SGA 
members and $195 for non-mem- 



bers who pre-register before Aug. 
29: an additional $40 will be 
charged thereafter. More info Is 
available at the SGA's 
songwriters.org Web site. 

SESAC'S NEW DIREaORS: 

SESAC has named Pat Collins 
and David Shuman to its board 
of directors, expanding the board 
to nine members. 

Collins is SESAC's senior VP of 
licensing. Shuman is a partner at 
Bridger Capital, a New York-based 
investment fund, and is responsi- 
ble for the firm s media and com- 
munications investments. 

In other SESAC news, multi- 
genre songwriter/producer Billy 
Mann, deffer of hits for the likes 
of Martina McBride, Chaka Khan, 
Kenny G and Celine Dion, has 
signed with the performing- 
rights organization. 

RETURNING THE FAVOR: The Dixie 
Chicks are using Elvis Costello's 
version of Nick Lowe's "(What's So 
Funny Bout) Peace, Love and 
Understanding " as part of their 
pre-concert music (Billboard, July 
12). Just before Costello took the 
stage July 12 at Central Park's 
SummerStage, the Chicks' record- 
ing of Darrell Scott's "Long Time 
Gone" was among the songs heard 
over the sound system. 
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owns five of 
the top six 
spots on Hot 
Digital Tracks 


1 SALES / AIRPLAY / TRENDS / ANALYSIS | 



Sales 'Now!' 
And Then 



Five new albums enter the top 10 on The Billboard 200, 
marking the fourth time this year that five or more have 
done so. 

Multi-act hits compilation "Now! 13" leads that charge. 

although it misses its bid 
for the chart's top spot 
INo. 2. 171.000 copies), 
while three acts notch 
the biggest Nielsen 
SoundScan weeks and 
best Billboard 200 ranks 
of their careers. 

Mya sets new mile- 
stones, entering the big 
chart at No. 3 with 
113.000 units. That 
hand.somely beats the 
marks set by her second 
album in 2000. which began at No. 15 on 72.000 copies. Her 
"Moodring" opens at No. 2 on Top R&B/I lip-Hop Albums, 
which beaU her career peak on that list, earned when her 
sophomore set checked in at No. 7. 

Jane's Addiction is next in line at No. 4 — a career high for 
the band — with an opener of 110.500 units, which marks the 
best SoundScan frame ever for lead singer Perry Fanrell. 



Over the 
Counter 



By Geoff Mayfield 

gmayfield@billboard.com 




The first two Jane's albums preceded SoundScan's 1991 
launch. Its third entered at No. 21 in 1997 on 55.000 copies. 
Farrell's next band, Porno for Pyros. saw a higher Billboard 
200 peak than the new "Strays" realizes but saw fewer sales, 
when its first album started at No. 3 with 87.000 units. A 
subsequent P>'ros album peaked at No. 20 in 1996. and a solo 
Farrell set barely dented the chart in 2001. spending a lone 
week at No. 177. 

The best previous standing for Jane's Addiction happened 
with second outing "Ritual De Lo Habitual," which reached 
No. 19 in 1990. That album had two No. Is on the Modern 
Rock chart. Last issue, lead track "Just Because " became the 
first Jane's track lo lead that chart since 1990. 

Countr\' singer Brad Paisley, like .Mya, finds the third time 
is the charm, setting best marks not only on the big chart 
(No. 8) and at SoundScan (86,000) but also notching his first 
No. 1 on Top Country Albums. His second album hit No. 3 
on the country list in 2001 while entering The Billboard 200 
at 31 with 38,000 copies. 

Did you realize that half of the eight albums 311 has 
placed on The Billboard 200 reached the top 10? The band's 
latest joins the invasion with its best sales week since 1999, 
entering at No. 7 (87.000). Its highest rank was in 1997. 
when "Transistor" started at No. 4 with 128.500 units. TV'o 
others since then also hit the top 10, including "Sound- 

(Conliiiucd on page 7fi) 
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Korn's 'Time' 
Among Idols 

I'm not sure how high an elephant's eye is. but that's about 
how high Kom is on The Billboard Hot 100. where "Did My 
Time " (Immortal/Epic) enters at No. 38. It's the highest- 
debuting title not related to 'American Idol " in 2003. 

The three highest-ranking new entries of the calendar 
year are the No. 1 debut of "This Is the Night" (KCA) by 
Clay Aiken, the No. 2 opening of "Flying Without Wings" 
(J I by Ruben Studdard and the No. 4 start of "Cod Bless 
the IL.S..^. " (RCAl by the American Idol Finalists. Korn 
earns fourth place on the list of the year's highest new 
entries by combining a healthy first week of sales with 
some airplay. The single debuts on Hot 1011 Singles Sales 
at No. 2. pushing Studdard's "Flying Without Wings" down 
to No. 3 after six weeks in the runner-up spot. Aiken 
remains No. 1 for an eighth week. 

"Did My Time" is only the second Korn song to appear 
on the Hot 100. "Here to Stay" managed to reach No. 72 
the week of May 25. 2002. 

ROCK TRIO: Three veteran rock acts all have albums enter- 
ing The Billboard 200 this issue. Ten years after "Alive 111" 
peaked at No. 9. Kiss is back WMth "Symphony: Alive IV" 
(Kiss/Sanctuary), new at No. 18. The original "Alive!" also 
peaked at No. 9. in 1975. In 1978. "Alive 11" went to No. 7. 
This fourth album in the series is the highest-ranking Kiss 

Chart 



Beat 



ByFredBronson 

fbronson@billboard.com 



set since "Psycho-Circus" topped out at No. 3 in October 
1998. The band's album chart .span expands to 29 years, 
three months and three weeks, dating back to the debut of 
a self-titled I.I' in .•\pril 1974. 

Washington state's Queensryche returns with "Tribe" 
(Sanctuary), a new entry at No. 56. It's the hard-rock 
band's highest-ranking title since "Q2K" sailed to No. 46 
in October 1999. The group is just one month shy of a 30- 
year chart span, as its self-titled debut album entered the 
chart the week of Sept. 17. 1983. 

Originally formed in Rockford, 111., Cheap Trick returns 
with "Special One" (Cheap Trick I)nlimited/Big3). a new 
entr>' at No. 128. It's the group's first chart entry since a 
self-titled CD peaked at No. 99 in 1997. The band's album 
chart span stretches to 25 years, 10 months and two 
weeks, counting back to the debut of "In Color" in 1977. 

STILL 'CRAZY' AnER ALL THESE WEEKS: There's no change 
at the top of The Billboard Hot 100, so "Crazy in Love" 
(Columbia) by Beyonce Featuring Jay-Z is No. 1 for the 
fifth week. That makes it the second-longest-running 
chart-topper of 2003. runner-up to 50 Cent's "In Da 
Club," which had a nine-week reign. 

"All I Have " by Jennifer Lopez Featuring LL Cool J and 
"21 Questions" by 50 Cent Featuring Nate Dogg both had 
four-week runs at No, 1. 
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system, " which opened at No. 9 
with 91,500 copies in 1999, 

This issue boasts the largest 
number of new goods atop the 
chart since the issue dated June 28. 
when six albums entered the top 10. 

With this being the fourth time 
in 2003 that five or more titles 
have bowed inside the top 10, the 
chart may be headed for a record. 
There were five weeks in 2001 
when The Billboard 200 had five or 
more new entries in the top 10, a 
record for the .SoundScan era and 
probably for the chart's history, 

LESS'NOW'THAN BEFORE: The lat- 
est epistxie of the "Now That's 



What I Call Music!" series still 
fields big hits from big names, but 
the opener for "Now! 13" is the 
smallest first week the line has 
seen since 1999, when "Now! 2" 
also opened at 171,000 copie,s — 
and, to put a finer point on it, that 
one started with about 100 units 
more than this one. 

The previous outing, "Now! 12," 
started at No. 3 on 256,000 copies 
in the issue dated April 12, 

ROOTS THAT SPRAWL The re-entry 
at No. 155 on last issue's Billboard 
200 and the subsequent jump to 
No, 107 by Alison Krauss & Union 
Station comes thanks to the mar- 
keting that came with the July 15 
release of her group's DVD-Video. 

National advertising on CMT is 
one of the planks that helps 
Kraass' "Live" win the Pacesetter 
on the big chart (up 49%) and the 
Greatest Gainer on Top Country 
Albums, The companion "Live " 
DVD entered Top Music Videos last 



week at No, 7. 

.\nother Rounder album, "The 
Three Pickers " by Earl Scruggs, 
Doc Watson and Ricky Scaggs, 




picked up steam even before two 
big market drivers took place, 
earning the Pacesetter on the 
countr\' li.st 136-281 while entering 
the big chart at No. 190 (up 62%). 

Expect more juice for "Pickers " 
next issue, thanks to a public TV' 
special that began airing July 29. A 



long ".All Things Considered" seg- 
ment on Nl'R will deliver another 
spike in August. 

SHOin^ IT OUT LOUD: The new live 
double-CD from Kiss — recorded 
with an orchestra, no less — scores 
the veteran band's best .sales week 
since 1998, while ,some younger 
rock acts also kick up their heels. 

"Symphony: Alive IV" opens at 
No. 18 with 41,000 copies, the best 
Kiss showing since ""Psycho-Cir- 
cus " began at No, 3 in 1998 with 
1 09,500. Last year, a hits set peaked 
at No, 52, while the band's boxed 
set entered at .No. 128 in 2001, 

Thrice sets up shop at No. 16 
(47,500), giving the band its first 
ink on The Billboard 200, ;\n earli- 
er album peaked at No, 20 on 
HeaLscekers, 

A launch at No. 27 is the high- 
est Billboard 200 rank ever for 
Eve 6, but its opening total, 
34,000, is not its best NieLsen 
SoundScan week. 



Its last album .sold 5,000 more 
when it began at No, 34 in 2000. 
while its self-titled album did 
88,000 in Christmas week 1998, 

RIM SHOTS: A fast start for the new 
Christina Aguilera track (72-54 on 
Hot 100 Airplay) helps her album 
win The Billboard 200's Greatest 
Gainer (41-31, up 13%)... With a 
second-week drop of less than 
40%, the P. Diddy-produced "Bad 
Boys H" soundtrack easily retains 
the top rung on both The Bill- 
board 200 and Top R&B/Hip-Hop 
Albums. It has a good shot to lead 
both charts again next week ... Of 
the 7.000-copy sum that brings 
the multi-act ""Worship Together: 
Be Glorified" back on the big chart 
at No. 143.83% of those sales 
come from direct-to-consumer 
marketing. The other "Worship 
Together" album (No. 68). which 
won two recent Pacesetter awards, 
has also seen most of its sales 
from direct marketing. 
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Sales data compiled by 11* 

i> Nielsen 
SoundScan 

ARTIST TrtlB 
IMPRINT & NUMBER/DISTRIBUTING LABEL 


3 




'JLVG:- V' G'EA':iTGilNP 87 weeks Al NuiWe- 1 

BOB MARLEY AND THE WAILERS « Legend 

' iFf r.uMVir.iAtin MiHOC'in.JMr, u7M''IKi 




1 




METALUCA ^" Metallica 


1 '' 


4 




BARRY WHITE A All Time Greatest Hits 

Vfft:,iBysj7*MiOAi:i >nMiiw 


1 7 


8 




COLOPIAY A Parachutes 

■KTrAFRf KifirrApirni ii n-itt<IM] 


1 


5 




KENNY CHESNEY *' Greatest Hits 

3'iAt..'i'i.s,c Virile. 


1 ^ 


11 




LINKIN PARK A* [Hybrid Theoryl 


1 5 


6 




EMINEM A' The Marshall Mathers LP 

ATB /.nf^VIAT-HWiW iNTIRSCOPf IIP Wis «t 


1 3 


7 




11M MCGRAW A' Greatest Hits 


1 ^ 


9 




JACK JOHNSON A Brushfire Fairytales 

iNJL' M'.i.'R^M»>:WMMfli; |1tl:^1l^■|| [HI 


0J24 


31 




ABBA a' Gold - Greatest Hits 


■ 14 


10 




BOB SEGER S THE SILVER BULLET BAND A' Greatest Hits 


2J20 


27 




ORIGINAL BROADWAY CAST RECORDING • Mamma Mial 


1 12 


15 




DISTURBED A The Sickness 




20 




BEE GEES A One Night Only 


1 13 


12 




CELINE DION A^ All The Way...A Decade Of Song 


1 18 


21 




THE BEATLES A' 1 


■ 


17 




GOOD CHARLOTTE • Good Chariotte 


3 " 


24 




SOUNpTRACK ^ . „ O Brother. Where Art Thou? 


^28 


32 




DEF LEPPARD A' Vauh - Greatest Hits 1980-1995 

MfKLLK- '^H'lfLllUMG (11 WIKW 


1l6 


13 




METALLICA A' Master Of Puppets 

t_F<Tft.'.y<i![i-. .1- H (i-ni 


■ 6 


2 




BARRY WHITE A Bany White's Greatest Hits Volume 1 


J 26 


14 




RASCAL FLATTS A Rascal Flatts 

I'^l!.-.--' 1 r ■.MM ir..!i-.fli(H| 


■ 23 


22 




SHANIA TWAIN ♦ Come On Over 


41 33 






BRUCE SPRINGSTEEN A' Greatest Hits 


19 


16 




EMJNEM A'_ ^ ^ The Slim Shady LP 


37 


40 




BEASTIE BC>YS A ' Licensed To III 


7 




CAT STEVENS a' Cat Stevens Greatest Hits 


J 46 






BON JOVI A' Cross Road 

MtBcuRi rjsrnicjMC msajnm 






STYX A Greatest Hits 

4WLM'-tHi*l HflJIT.MMfW (IQWilieBl 




19 




METALUCA A"^ ^ ...And Justice For All 




18 




PHIL COLLINS A' ...Hits 

Kr.f'j^ijf.aiiA'.iicoijsAC iiDWLjsei 






EAGLES A' Hell Freezes Over 

GbMisi:ii7; iMf^sciOT iiisiasti 








23 




QUEEN a' Greatest Hits 

Hni.mnDn futs ;it«'i7JB( 


21 


29 




MADONNA The Immaculate Collection 


25 


26 




DIXIE CHICKS Wide Open Spaces 

VIM. Mini S!l« SOV MUSIC IIOBBtQl' SOi|Ml 




46 




JOURNEY Journey's Greatest Hits 

tflLUUB AUUl'SOil MUSIB IIIMiaiTWI 


32 


39 




EAGLES Their Greatest Hits 1971-1975 

AS'^.WHllWniA lOSSEC iiissir SK 


36 


41 




SUBLIME A Sublime 


29 


28 




METALLICA A Ride The Lightning 

'j^rM ■ : -■ ..-^ . .... -f , ■- ftia«i 


-J 45 






TOM PETTY AND THE HEARTBREAKERS A ' Greatest Hits 

wcAiiMn .-jwiw 


38 


37 




inmSKVmniA 1l»li<lOilnid9niwi!MCMnll«inTh>l«emC^^ 


34 


38 




AC/DC ♦ ' Back In Black 






JAMES TAYLOR Greatest Hits 


3 40 


45 




SOUNDTRACK A Shral< 

DB£-f.-...i ■ - - 1 'litllll 


4 43 


34 




GUNS N' ROSES ^ Appetite For Destruction 






BON JOVI ^" Slippery When Wet 






SOUNDTRACK A' Moulin Rouge 






ERIC CLAPTON A Time Pieces - The Best Of Eric Clapton 








KID ROCK Devil Without A Cause 

-ijB nr lA.Aiiiir AG ..'ift'ineilnl 






BARRY WHITE • The Ultimate Collection 
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Sales data compiled by 

A> Nielsen 

SoundScan ^ , 

ARTIST Title 

iMPRirrr & number/distributing label 










' %*.'3E" ' ' jREA"r ''A NtS" V ' 3WeeksAiNum6erl 




1 


1 




MAROON 5 Songs About Jan* 


2 


2 


4 




SMtLE EMPTY SOUL Smile Empty Soul 

THBOiiaci,.iAVAio6»Afi lUMcn;. 


m 


3 


2 




ROONEY Rooney 








OT SHOT DEBUT 

BRIAN MCCOMAS Brian McComas 

1 ,; Lr^OOt) ill 9'^mi 






HOT HOT HEAT Make Up The Breakdovwn 


bsJ 






BISHOP PAUL S MORTON & THE FGBCF MASS CHOIR Let It Rain 


o 


13 


10 




FOUNTAINS OF WAYNE Wtlcom* Interjtate Managers 


o 






GAVIN DEGRAW Chariot 


9 


4 


5 




VENDETTA RED Between The Never And The Now 


10 


6 


3 




CRAIG MORGAN 1 Love It 


11 


12 


16 




JOSH KELLEY For The Ride Home 

Hi;i ivwniin ;(,mii > » rn 




25 


25 




SMOKIE NORFUL 1 Need You Now 

GOSPELKJJI 19 Hi It*' 


13 


11 


7 




REVIS Places For Breathing 

:Fli_ Et1-l.SQN»MUSIi: (93I(0CD! 


«D 


20 


19 




OAMIEN RtCE O 

II-=-W10r .tKSBCDI 


15 


16 


11 




THE STARTING UNE Say It Like You Mean It 


16 


8 




1 BERNIE WILLIAMS The Journey Within 








SUPER FURRY ANIMALS Phantom Power 

■ . .1 ■ )l If' 


IS 


14 


6 




Me riKb 1 AND 1 He UIMMe ulMMca lake A break 


19 


18 


9 




BOWLING FOR SOUP Drunk Enough To Dance 








THREE DAYS GRACE Three Days Grace 


21 


19 


21 




KINDRED THE FAMILY SOUL Surrender To Love 


22 


10 


17 




VICKIE WINANS Bringing It All Together 


23 


15 


14 




DIE TRYING ^ Die Trying 


24 


24 


18 




JUANES Un Dia Normal 


25 


23 


24 




LOS CADETES DE LINARES 30 Inolvldables 








bUNi^rLUvJU ^^ry noiy 




22 


13 




THE HAPPY B0Y5 Trance Party (Volume Three) 

. -.11 .. f'liyi ikWLP 




17 


20 




LILLIX^ „ 1, , , , Falling Uphill 




33 


31 




SENSES FAIL From The Depths 0< Dreams (EP) 








CORY MORROW ^ ^ Full Exposure 








THE POSTAL SERVICE Give Up 








INDIGENOUS Indigenous 

1 I'lEWWOTOMM iiaWCC 




7 






SHINEDOWN Leave A Whisper 

.. .....i ...... ... MCC 








DANE COOK Harmful If Swallowed 




34 


28 




TAKING BACK SUNDAY Tell All Your Friends 




26 


26 




LOS ANGELES UULf S.IOS ANQELES OE CHADLK Enoientis Ot kn;eln VdI. ' 








SENSEFIELO Lhring Outside 




30 


42 




AKWID Proyecto Akwid 




21 


33 




DON OMAR The Last Don 




27 


12 




DELERIUM Chimera 




50 


48 




INTERPOL Turn On The Bright Ughts 




39 


36 




12 STONES 12 Stones 

>'. '."1 f 'UKi iiJ« 




40 


40 




PETER CINCOm Peter Cincotti 




45 


4? 




DvyeLE ^ Subject 




36 


30 




ROSCOE ^ Young Roscoe Philaphornia 




32 


27 




BR|AN CULBERTSON Come On Up 




35 


23 




GILLIAN WELCH Soul Journey 




b 






RX BANDITS The Resignation 




29 


22 




BANDA EL RECODO NuMtra HIstoria 




38 


32 




LIZZ WRIGHT Salt 





s 


0 

s 

% 




Sales data compiled bv . . , 

i> Nielsen 
ARTIST SounaScan 

IMPRINT & NUMBER/DISTRIBUTING LABEL 




1 


1 




, iNVJfVlDtlA t l] lYttil'*. -iU 1 

LIL JON & THE EAST SIDE BOYZ • Kings Of Crunk 

RMf ^.l.'^-T'.T ll.)ii.l7'H 










SUPERJOINT RITUAL A Lethal Dose Of American Hatred 








VIOLENT J Wizard Of The Hood (EP) 




2 


2 




THE PETER MAUCK GROUP FEATURING NORAH JONES New YorV City 


9 


3 


3 




VARIOUS ARTISTS Vans Warped Tour 2003 Compilation 








CHEAP TRICK Special One 

CMEAPTNCICUNUMiTfD SU3'<9<G) "tttCDi 










S GREATEST GAINER S 

HOT HOT HEAT Make Up The Breakdown 
; [Ml 




1 BISHOP PAULS. MORTON i THE FOBCF MASS CHOIR Let It Rain 

1 i ..J . ■..,.[-,£,1^ -;wu».lMl 




4 


4 1 


DWIGHT YOAKAM Population: Me 




5 




CRAIG MORGAN 1 Love It 

.S.3IIHI 


J ■ T 








CANtBUS Rip The Jacker 




7 


10 




ALK.ALiNt iKiu uood Mourning 


13j 






C-BO The Mobfather 


14J 






SUPER FURRY ANIMALS Phantom Power 

. -;.v, i7.^.vi(N| 




9 


9 




DROPKICK MURPHYS BlackOift 




11 


7 




KAC CIDCT AMn TLIC r^llMKJIC RliUKflCC Tai.A A D_a«L 

Me rlKbl ANU Ine uiMMe ulMIVIbb lalce A IsreaK 

. . ..1 IMI 




8 


8 




LOUIE DEVITO Louie DeVito's Dance Factory Level 2 








THE WHO Live At noyal Albert Hail 

^TtiVlhiMWtB Ilt«:HA..*RRf i.'SWCOl 




14 


15 




STEVE WINWOOD About Time 




13 


16 




Dl Aft/ 1 AElCi Cr^flCTV Tims Dl^rrart UAllviiin 

ULAUi^ LAotL 3Ut.iciT Ine uiesseo neiirioe 




10 


14 




VARIOUS ARTISTS Punk -O- Rama 8 




1? 


6 




TWI2TID The ureen Book 








CORY MORROW Pull Exposure 

... ..i..:n.E..-J.[lll 




22 


25 




THE POSTAL SERVICE Give Up 

- im 




19 


27 




VARIOUS ARTISTS Get The Blues Vol. 2 








DANE COOK Harmful If Swallowed 

Mi . ........... ;i&«c^.lv..3l(Ml 


^1 


16 


19 




NOFX ^ ^ The War On Errorism 




23 


23 




TAKING BACK SUNDAY Tell All Your Friends 

. ;ri ■. ... .... -. [H] 




17 


20 




BROTHA LYNCH HUNG Lynch By Inch: Suicide Note 




30 


35 




INTERPOL Turn On The Bright Ughts 

MiUEOH'Jf (sietnilMI 




27 


29 




PETER CINCOTTI Peter Cincotti 

..... .( ■ IHI 






26 




NICKEL CREEK This Side 




24 


21 




GILLIAN WELCH Soul Journey 
im 


°# 


21 


iF 




MOBB DEEP Free Agents; The IVIurda Mix Tape 




34 


36 




PANCHO BARRAZA Lai Romanticas De Pancho Barraia 




15 


1 1 




MANNIfEJM SnAMROLLEU^^ MCCALL American Spirit 




31 


46 




50 CENT Guess Who's Bacl<7 




36 


44 




VARIOUS ARTISTS 30th Annivtrsary Collection: Uttimatt Disco 




32 






DARYL HALL JOHN OATES Do It For Love 




25 


17 




DAZ^^ ^ ^ P^^' " ''"1 Throwin' Up 




39 


42 




GEORGE LOPEZ Team Leader 

■ .1 ■.■■-r.- - .- : IHI 








SHAGGY 2 DOPE Fxck Off I (EPI 




20 


13 




BIG BAD VOODOO DADDY Save My Soul 




48 


41 




JOAN SEBASTIAN Colecclon De Oro 




40 


24 




LEE WILLIAMS AND THE SPIRfTUAL QC'S Right On Time 

■ ... ».«l|H| 




■l^ 






SHADOWS FALL The Art Of Balance 

[iCCDllHl 




41 


iO 




VARIOUS ARTISTS Attlcus: Dragging The Lake II 




37 


34 




JOHN HIAH i, THE GONERS Beneatli This Gruff Exterior 




45 


38 


' MOGWAI Happy Songs For Happy People 




44 


50 


i CUISILLOS DE ARTURO MACIAS Las Romanticas De Cuislllos 



CaUlon albums ate 2-vBar-Dld Mies tnal lav? tallen beVnv No IM on The fi^lboard 200 or te-issuM of oUer albums ToTal WMks co^unn reflects cwnbined H«el(S tiHe has ^pDeared on Pie BjlbaanJ 200 and Top Pop Caialnj Albufns The H«Bne«kefs cKan lists iNe b«£l-s«<4fig altums hi new and devetcpir>g amsis, defined as Iliose mThi have never 
appawed in ttw up 100 ot The Billbo^ 200 l( a HeaQwliers nte reaches Ihsl levei, ft and I^e act s lutisBquenl dlDuiris are imirwdiately inetgtile tc appua-' on the Haatwvtiars chart Top lrKlepend«nt Altxims are current lilies thai ars sold via independent distribLr^n, ncludng lhcs« that are hilled via mator brai^ch distritti/ors VUtximi witti itie gceat- 
estutot sains (hit weak. eHecordinq Indusiry Assn. Of Amwca IR1AAI ceRificatwn fo' net shipment tW.OOD aibum i^iTslGo'dl k I^IAA certifiuUon Iw nd shipment of I imlhon urmlPMni/Tii ^ RIAA certification for not shipme<iti>< 10 rriiliDn ututs (Diamond) Numergl tokmini) Platnuin or Diarriind syTibDl indicates album's mutti -pi annum lavet 
For tUMKl Mts. end double albums iwih a runnngl)ni« d 100 minutft ar more, the RIAA mubipiies shipmenis by Itw nuiTiher nlitscs aodibr tapes RIAA Latin awards: CcraBcoDon Inr net ^ipmcni ol 100.000 Lnns (0 ml _ Cortificaiicn at TOOJIOO urrts(PlatinB) J.' CariificaliDn of I00,cn0 units lUuHi Plaeno) 'Astvroh indtcalei uinvf LP n Bviilabt* Mesi 
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'^"'Billboard TOP JAZZ ALBUMS- 



fi^r Billboard TOP CLASSICAL ALBUMS. 





LAST WEEK 


1 Salas data compiled bv fL • 

1 i> Nielsen 

j SoundScan 

I ARTIST 1VPR1NT& NUMBER/DISTRIBUTING LABEL Title 








DAVIO SANBORN 


; NUMBER 1 -' V 7 Weeks A- ^unber 1 
timeagain 




4 




PETER CINCOTTI 

i IKI 


Pcler Cincotti 




3 




DIANA KRALL* 


Live III Paris 






HARRY CONNICK, JR. 


Other Hours: Coniiick On Piano 1 






PAT METHENY 


One Quiel Night 






DIANA KRALL A 


The Look Of Love 


i 


6 




BOZ SCAGGS 


But Beautiful: Standards Volume 1 




8 




TONY BENNETT & K.D. LANG* A Wonderful World 






RAMSEY LEWIS & NANCY WILSON Simple Pleesures 




9 




VARIOUS ARTISTS 


Lady Sings The Blues 




10 




REGINA CARTER 

,1-.: ■ , - . IHI 


Paganini: Alter A Dream 


[12 


19 




VARIOUS ARTISTS 


The Diva Series: The Ultimate Diva Collection 


[13 


15 




VARIOUS ARTISTS 


The Most Relaxing Jazi Music In The Universe 


EI 




KURT ELLING 


Man In The Air 




13 




VARIOUS ARTISTS 


Ja22 After Dark 




11 




SUZY BOGGUSS 


Swing 




12 




NINA SIMONE 


Anthology 








SHIRLEY HORN 


May The Music Never End 




18 




HIROSHIMA 


The Bridge 




16 




ARTURO SANDOVAL 


Trunpet Evoluiion 










:1HI 




17 




GLENN MILLER 


Platinuia Glenn Miller 






PATTI AUSTIN 


For Ella 


1 


21 




THE BAD PLUS 


These Are The Vistas 


1 


20 




NATALIE COLE 


Ask A Woman Who Knows 








KEITH JARRETT/GAIIY PEACOCKyjACK OEJOHNETTE F« It li« h jMH-te Pm. Imti. Ml TO 



AUGUST 9 
2003 


□ iiu _j TOP CONTEMPORARY 
Mbocd JAZZ. 




LAST WEEK 




Sales data compiled by it • 

i» Nielsen 
SoundScan 

ARTIST IMPfllNT & NUMBWDISTRIBUTING LABEL 


Title 








Si NUMBER 1 B 

NORAH JONES A 

IHI 


74 Weeks At Number 1 

Come Away With Me 




2 




KENNY G 


Ultimata Kenny G 








BERNIE WILLIAMS 

IHI 


The Journey Within 








GEORGE BENSON 


The Greatest Nils Of All 








BRIAN CULBERTSON 

IHI 


Come On Up 








LIZZ WRIGHT 

■itm ' IH| 


Salt 






KIRK WHALUM 


Into My Soul 




6 




ROY HARGROVE PRESENTS THE RH FACTOR 

'.IHK IHL 


Hard Groove 




9 




ACOUSTIC ALCHEMY 


Radio Contact 




8 




MADLIB 


Shades 01 Blue 




10 




THE RIPPINGTONS FEATURING RUSS FREEMAN 


Let h Ripp 








MINDI ABAIR II 


JuMHtivan That Way 




13 




URBAN KNIGHTS 


Urban Knights V 




14 




RICHARD ELLIOT 


Ricochet 








GnP'i ' . . IHI 






12 




THE CRUSADERS 


Rural Rartewal 




15 




PAUL TAYLOR 


Steppin' Out 




16 




KENNY G* 

ANisu u;ai 


Paradise 








KEVIN TONEY 


Sweel Spot 


! 


„ 




VARIOUS ARTISTS Hidden Beach Recordings Pre 

(. :;:-.■, iji A... oir I..;..- •,, MUSIC 


senis: Unwrapped VoL 2 




22 




THE JOHN SCOFIEID BAND 


Up All Night 


1 


17 




KIRKVI/HALUM TlHGoi|»IActoniiaglt>Jtn-aia|Kerll 

:-iijir.: :,ih^ ,\jHD»!^.iVJiii.tcB(IQi 




21 




STREETWIZE 

SiaNACHIEilDP 


WUrlcIt! 


1 


20 




CHUCK LOEB 


eBop 






SPYRO GYRA 


Original Cinema 






KEIKO MATSUI 


The Piano 



ARTIST IMPRINTS NUMBEfc'DlSTHlBUni, 



MARCELO ALVAREZ/SALVATORE LICITRA 



Z WcmSs At Niimbh;! I 

Duetto 



H'^SClM-dtt M>-4!W1I!SAII WtUKIKUTIOIWOKHSTUOf UMDISTi^^ DdPnliSialtu 



ANDREA BOCELU A 
LANG LANG 



TchaikovsJryyMendelssohn: Piano Concertos 



RICHARD JOG 



Billy Joel: Fantasies & Delusions 



La Belle Epoque 



Classic Vo'Vo 



VARIOUS ARTISTS 



The Most Relaxing Classical Album.-.Everl II 



SHARON ISBIN Baroque Favorites For Guitar 

ATLANTA SYMPHONY ORCHESTRA (SPANOI Rainbow Body 

GLENN GOULD 
CHANTICLEER 



State Of Wonder 



CARRERAS-[>OMINGOPAVAROTTI 



The Best Of The 3 Tenors 



KIROV ORCHESTRA (OERGIEV) Shostakovich: Symphony No T'Leningrar 
VLADIMIR HOROWITZ HorowIt: Rediscovered 



AUGUST 9 
2003 



Billboad TOP CLASSICAL CROSSOVER,, 





1 LAST WEEK 1 




ARTIST IMPRINT S NUMBER'D'STRIBUTING LAflEl 


Title 








■= NUMBER 1 - 

SARAH BRIGHTMAN 


7 WCL'ks At NjrnbB' 1 
Harem 




2 




JOSH GROBAN A 

^ -.1 M ' IHI 


Josh Grobiin 








CHRISTOPHER O'RILEY True Love Wailr O'Rilay Plays Rsdiohead 

.1 -.i ■■■irilC 








JOSH GROBAN 

lUlltPRlSEaKlkWAfltlLMeHD^ 


Josh Groban In Concert 








CHARLOTTE CHURCH Prelude: The Best Of Charlotte Church 








BOND 

" ' > rxD'uM'iiiisAi ciASsir-s tinou^ IHI 


Shine 








OPERA BABES 

. ■■• wusir IHI 


Beyond Imagination 


8 


8 




SARAH BRIGHTMAN* 


Classics 


9 


9 




ANDREA BOCELLIA 

( iAisicsfiwuir 


CieliDiToscsns 


CD 


10 




VARIOUS ARTISTS 

■ MUBin 


Classics For A New Century 


(D 






RUSSELL WATSON 


Er)CorB 












^2 


11 




MARIO FRANGOULIS 

UUSH IHI 


Sometimes 1 Dream 


13 


"h 




CHARLOTTE CHURCH* 


Enchantmflnt 


14 


IT 




GINO VANNELLI 


Canto 


M 




YO-YO MA S THE SILK ROAD ENSEMBLE Silk Road Joiimeyr Wliea Soangns Mset 
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ARTIST WPRINT & NUMBERiCHSTRIBUriNO LABEL 


Title 




2 




r: NUMBER 1 

DELERIUM 


1 WeekArNiii-itirir 1 

Chimera 




1 




MANNHEIM STEAMROLLER/C.W. MCCALL 


American Spirit 




3 




YANNI 


Ethnicrty 




4 




YANNI 

.-. ■,Lil.v'.( tl'i . ■IIIB LKVd rttmUGE 


Ultimale Yanni 


■ 


5 




MANNHEIM STEAMROLLER 


Romantic Melodies 




9 




KEVIN KERN 


The Winding Path 




6 




VARIOUS ARTISTS 


Pure Moods IV 








STEVEN ANDERSON 


100 Church Classics 














14 




SOUNDTRACK 


Winged Migration 














7 




OTTMAR LIEBERT + LUNA NEGRA 


Santa Fe Sessions 
















JIM BRICKMAN 

il M.-M III .;. ,■. . Ii ■ nyaJJLt 


Simple Things 




WILLIE & LOBO 


Manana 


i 






GEORGE WINSTON Night DiviilesTlw Day: The Music Of The Doors 








JIM BRICKMAN 


Love Songs & Lullabies 
















JOHANNES LINSTEAD 


Zabuca 



Sales datsfwClauical, * • 
New Age. and Kid Audio Miolcon 
charts compiled try INICISCII 
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THE MOST KLAXMOOASSKALMUK W 



VWKWSMTlSn 



|| REIAXINO CLASSICS 



uMousMmsn 



I PEACEFUL CLASSICS 



vMBusurran 



I CLASSICAL MASTBVIECES 







TOP CLASSICALMIDlT^^I 




BASY MCKCART WUHHA ««IlStS 
WaiTOOWV 




DISNEY'S BAflY HCTHOve^ VMMRSHmni 

WUTOSMCV 




VIVArTAilA VMMHISMrnm 
MCC* UNntKUl ClASnCS GMOUP 




CHOPIN. THE ROMANTIC PIAM5T HMWWlMTiri 

fM CUkSSICS «MUU 




M GMATEST CLASSICS VMMMSMmm 

iJ tUIR 




MICHAEL AMANTC MKHMlAMMm 

WUAUM 




T>4E«1MOUfrr ALBUM VUMUSMTinS 
MCtA ilMHtnU OAUKS SMMP 




BABY BACH WUDDUSAnsn 
WW.I KNET 




BABY EINSTErN- BABY NEPTUNE UAMOUS ARISTS 




BUfUvrfU WtHOISNlT 


TO 


THE >1 VVEOOING ALBUM WWKUSMinsn 
MCC;i intiVtNSAl CLASSICS GNOUr 


■ 


VIVALDI S GREATEST HTTS WWWSMinnS 
■KAVICTUa .IMG CLASSICS 




pAOCLBELCANOM&cmetBuoauEHrrs vMMwmsn 

KA ^CTUN .VME CLASSICS 


B 


BfUDE-S GUIDE TO WEOONC MUSIC VUNUSAimtre 
ANGU 




MOZAPTGRCATESTHrrS MMUIMmtTt 

KA VICTOM mm ClASSKS 




WEDDING ALBUM VAMDUtAtniTS 

■CA viciuK.iMb cia:ssics 





between S 98 and }Z% COi wnffi nhOlnalB pnca hMwnfliW 
ess tppav on Clatbcil BudgM. 




KIOZ BOP KIDS 



nswrscaunnm: 



onwrsounnvn. 



TODOUKfAMIHTU 



tXSMPr OtUMWSMVOMKSVDLl 



na-suMaMRTV 




•Mbumj iwlh tho qieamt sal« pams this wask. • flecoril.no I«Ius1tv AsBn Of America IR1AA) csmdcaton f<K nei sh<prrMini o1 500,000 «ltuin uMs tGoW) ARIAA certification tot net sr-omer^i of 1 r^jll.on mis (Platmuml. ♦ RIAA c»nihciition for net stiipmeni o( 10 mtllion units tDiamo*iill Numeial loBowing PlMimim ot O-smond 
»ymboi indictlea album's mutti-pbtmum Inal For boKid vtn. and iloublfl •(bums wth a nnnin^ time ot 100 m*iuiM or mofe. Hie RIAA nmltiplief fchipmcnii by ifw imntici of discs and.'Df taoas RIAA Laiir> awards Cenif.cstion f ot r^et shipiitcnt of 100.000 units lOro) Z. Canificaiion ol ZOO OOO unrts IPUt.nol .V Cenrficatioii ol 40000 
utirts IMuKi-Platirwk 'Aitetisk Indicates IP is aua^ble HnruBkei Impact shows albums temoved Irom Heatseekeis this weeL {H] >nil>cates past or presartt HeaUe»kar ml* '62003, VIUU BuMnass Madia Inc and HieHtin SoundScan Inc Al regHs r»serv«id 
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- Billboard SINGLES AND TRACKS SONG INDEX. 



' Chart Codes: CS (Hot Country Singles): Hioo (Hot soo Singles); LT (Hot Latin Tracks) and RBH (Hot R&8 HipAiop Singles). 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist.. Chart, Position. 



2iQUtSIION5 -.'in;- On Ufe.ASCAP/Break North. 
SOCAN;M*'-ber,,sh.AS':.kP Lnt^ersjiLASCAP/soCefil. 
ASCAP). WBM, Hioo 35: R'JH 3/, 

Id's (Va Malest/s Music, ASCAP /Toompstone. BMI) 
Htoo99i RBHitj 

4 EVER (WBM. SESAC/Babyboy'sLltlle. SESAC/Noon- 
Etnw Soulh. 5E5AC/CA/note. 8MI/M0 Lowns. ASCAP/1 
Btasto. ASCAP). WBM. RBH 46 

99.9% SURE {IVE NEVER B££H HERE BEFORE) (WB. 
ASCAP/Songs Of R, |«s*-ph, ASCAP/FrerKh Hip. 
ASCAP /A/inoMlinn, AV API. WBM. CS 10; Hioo 61 

-A- 

ACA ENTRE M05 (LGA. BMI] LT 24 

Aa A FOOL (Ludacns, ASCAP/EMl Aptil, 

ASCAP/Copyright Conlrol). H L. Hioo 8l; RBH 35 
ACTOS DE UN TONTO (Seg Son. BMI) LT 8 
AODtCTEO (Warner ChappelL. SOCAN/Wet Wheelie, 

SOCAN/High-MaintenarKe. SOCAM/Stinky Music. 

SOCAN/DropOuI, SOCAN/SJutty SOCAN/Unni Tunes. 

SOCAN).W8M.Hioo4S 

AU IN THE WAT (Maurice While. ASCAP/ Sony /ATV 

Tur>es, ASCAP/SlMla Qid. ASCAP^ugtmwa, 

ASCAP/Wfndi Vaughn. ASCAP/National Leasue. ASCAP]. 

HL.ReH98 

AU NIGHT LONG {Slone Clly. ASCM^ RBH 96 
ALMOST HOME (Triple Shoes. BMI/MasK Mustang. 

BMI/Sofferin" Succotash. ASCAP) Hioo 89 
AMAME (EMI April. ASCAP) IT 39 
AMAaNG0Hioo96 

AND THE CROWD GOES WILD (Gotlahawable. 

BMt/Sonss 0( Windsm-pt Pacific. BMI/BMG Songs. 

ASCAP/Mis. Liimpkim Poodle, ASCAP). WBM, CS 43 
ANTES (CopvrishI CondoO IT as 
ARE VOU HAPPY NOW? (I'm With The Band. 

ASCAP/WB. ASCAPy Dillon (atkson. ASCAP). HLWBM. 

Hioo 19 

ASt TE QUIESO (Edimusa, ASCAP) LT 46 

-B- 

BABY BOY (Bevonce. ASCAP/Hitco South, 
ASCAP.'Music m Wind5we-pl, ASCAP/Scoft Stonh. 
ASCAP/Iuff lew. ASCAP; EMI April. ASCAP/Oully Rock. 
ASCAP,'Bljck Owned Musih, ASCAP/Music World. 
ASCAP/CartPf Boys. ASCAP.TVT, ASCAP). HL. RBH 41 

BACKSUT OF A GREYHOUND BUS (Nashville Dream- 
Woriis SO'igS, ASCAPi'Monkey fefl. ASCAP/Chetty Lane, 
ASCAP/ Fiimous. ASCAP'AnirrMl F.iii. ASCAP/Careers 
BMG. BMI /5ih/n kiss, BMI/Songs Of UnwefSal, 
BMI/Ma<a(k)0. BMl). CLM/HL/WSM. CS 17 

BEAUTIFUL (My Own Ch.t. BMI/The Walm Ot 
Nazareth. BMI^EMI Blackwood. BMI,< Chase Chad. 
ASCAPp-EMI flp«il. ASCAP), HL. RBH s,8 

BEER FOR MY HORSES (Toketo Tunes. BMI/Sony/ATV 
Tree. BMi;B>g Vellovs' Dog, BMI). HL, CS 5; Hioo 30 

BEWARE OF THE BOYS (MUMDIAN TO BACH KE) 
(SoossOl UnrvetsaL BMi/tMl Blackwood, BMI). 
HL.' WBM. RBH 94 

BIG YELLOW TAXI (Siquocnb. BMI). WBM. Hioo ^8 

THE BOYS OF SUMMER (Wild Cator. ASCAP,^Wamer 
Tamerlane. BMI/ Woocty Creek. BMI). WBM. Hioo 55 

BREAK THE RECORD (Island Pacific. ASCAP/Music Of 
Windswept. ASCAP /Wamer-Tamerlane. BMI/Gieen tvy. 
BMI).weM.CS6o 

BREATHE (God's Cryin", ASCAP/ Sony, 'ATV Tunes. 
ASCAP/Ghelto Fabulous. ASCAP /VOCO, BMI/Oty Hous- 
ing. BMI/Hard Wofkin Black Folks. ASCAP ^W8. 
ASCAP/Melvin Bradford. ASCAP/Famous, ASCAP/Hen- 
nessy For Everyone. ASCAP/Eighl Mile Style, BMI/Edi- 
tioos Breton. SACEM). HL/WBM, Hioo Bo 

BRING ME TO UFE (Zombies Ale My PuUishing. 
BMI/Forthrrallrn, BMI/Ovnght Frye. BMI), WBM, Hioo 16 

BUSTED (Zomba Songs. BMI/R.Kel^ BMI). WBM. 
RBH 73 

-C- 

CALLING Ail ANGELS (EMI April. ASCAP/Blue Lan^. 
ASCAP). HL. Hioo 27 

CANDI BAR (llliolic. ASCAP/Zomba. ASCAP/DI KhaH. 
BMI/S-O.L, BMI/Yippity Yipprty. ASCAP]. WBM. RBH 89 

CA»n HOLD US DOWN (Xtina. BMI /Careers- BMG. 
6MI/Sco«t StofCh, ASCAP/TVT. ASCAP/Logfhythm. BMI). 
HL. Hioo S3 

CAHTLET YOU GO (Desert Storm. BMI/F.O.B.. 
ASCAP/N.Q.C.. ASCAP.'Mo Loving. ASCAP/EMl April. 
ASCAP) Hioo (,8; RBH j8 

CANT STOP. ¥«HT STOP (Copyright Control/SU 
Figga, BMI) Mi0Q7J; RBH j6 

CAN YOU HEAR ME WHEN I TALK TO YOU? (Hamen. 
ASCAP/ love Pig, AS( API C S 37 

CASIfVami.BMI) 11 7 

CELEBRITY (EMI Apnl, ASCAP/Sea Gayle. ASCAP). HL. 
CS u: Hioo 32 

CHICKS DtG IT (Mark Hybne«. ASCAP/Cagle Blue. 
ASCAP/Cas«^ Donovan. BMI), WBM. C5 JO 

ClAVAME TU AMOR (Kike Saniander. BMI/Ensign, 
BMI/Santander Melo<t«rs, ASCAP/Famous, ASCAP) LT 49 

CLOSER {lite Is What We Music. ASCAP/Cryslal House 
Music. ASCAP/Tigers Milk. ASCAP) RBH 83 

CLUBBIN (R.Ke\bf. BMI/Zomba Songs. BMI/Ioe Bud- 
den, ASCAP /On Top, ASCAP /UniversaL ASCAP). WBM. 
RBH 61 

COME OVER (Naked Under My Ch>thes. 
ASCAP/Chrysalls. ASCAP/Babytwy-s Little, SESAC/Noon- 
time Sooth. SESAC/Wamcr Tamerlarw. BMl/Kevin Hicks. 
BMI/Bubba Gee. BMI ,' Noontime Tunes, BMI). WBM, HiOO 
47; RBH 14 

COP THAT SHif (Virginia Beath, ASCAP/ Mag/ 00, 
ASCAP/Mass Confusion, ASCAP /Black Fountain, 
ASCAP/EMl ApfiL ASCAPj'WB, ASCAP/ Kingston 8. 
ASCAP). HL/WBM, RBH 55 

COWBOYS UK£ US CAImo, ASCAP/ Sony/ ATV Songs, 
BMl/love Monkey. BMI), HU CS 57 

CRAZY (Son^s Of I tnrvrrs.1l. BMI / B.iviun Beat. 
BMI/lavier Cake, ASCAP) RBH 53 

CRAZY IN LOVE (Bti¥0'»te. ASCAP/ Hitco Soolh. 
ASCAP/Music Of Windswept. ASCAP/EMl Blackwood. 
BMt/RKhcrafl, BMt/Oamrich. BMI/Carter Boys. 
ASCAP/EMl AprIL ASCAP/Music World. ASCAP/ Unichap- 
peH. BMI). HL/WBM. Hioo i; RBH 1 

-D- 

DAMN! (Dnjgstore. ASCAP/Lil )on 00017 Music. 
BMI/While Rhino. BMI/LII' Buddy Dewberry BMI) Hioo 
8^; RBH 31 

DANCE WITH MY FATHER (Uncle Rormie's, ASCAP/EMl 
Aptit. ASCAP/Chi^oy, ASCAP). HL/WBM. Hioo 1,6: RBH 
J6 

DAYS UKE THIS (Castle Street. ASCAP/Cal IV. ASCAP) 
CS28 

DEJENME SI ESTOV LLORANDO (Irmaos Vitale, BMI] 
LI 42 

EL DE5E0 DE T1 (Rubct. ASCAP/ Universal Musica, 
ASCAP) LT 2? 

DID MY TIME (rieldysnu(t2. BMI/SIratospherkyoness, 
BMI/Musik Munk. BMI/EvOeria, BMI/Ginloe, BMI/Zomba 



Songs. BMI), WBM. Hioo 38 

HDNT YOU KNOW (Damrlch. BMl/EMI Bbckwood. 
BMI). HU RBH 79 

DlPSn (SAHTAMA-S TOWN) (Copyrighl Control ,'K ilia 
Cam. BMl/Tijrrj's Daddy's, ASCAP) RBH 70 

DOWTWAHHATRY (SouiSnk Mu/ik. BMI/Logictone. 
BMI/)ump<ng Bvan. BMI] Hioo 42: RBH 86 

DREAM EYES (Aniyah's. ASCAP,' HorriWe. ASCAP/UI 
Van, ASCAP/Sounds-of-seventytwo. ASCAP) RBH 91 

DRIFT AWAY (Almo. ASCAP). HU Hioo 14 

DfilNKIN* BONE (Sony /ATV Ac u IT Rose, BMI/Zomba. 
ASCAP/Sufferin' Succotash. ASCAP). HL CS SS 

-E- 

EKTREGA TOTAL (EMI BUkwood. BMI). WBM. IT so 

ESTOr A PtMTO (So- Ca. BMI) LT 19 

EVERY LrniE THING (EMI ApriL ASCAP/Pang Toon. 
BMI/Songs Of Unrvervil BMI/Tunes 01 The Village. 
BMI/Zomba Melodies, SESAC/Agatha Monroe. SESAC). 
HU/WeM. CS 35 

-F- 

FAINT (Zomba Son«[s, BMI/Chesterchaz. ASCAP/Big 
Bad Mr. Hahn. BMI/Nondisclosure Agreement BMI/Rob 
Bounjon. BMI/Kenji Kot>ayashi, BMI/Pancakey Cakes, 
BMI). WBM. Hioo 62 

MITH FUL TO YOU (Zomba. ASCAP/ Ntkeeya, 
ASCAP/Blackfire.ASCAP/Famous. ASCAP). HL/WBM. 
RBH 68 

FANATIC {Sony/ATV Tunes. ASCAP/Vrvian S. Green. 
ASCAP/Fred David Kenney. Jr.. ASCAF^, HU RBH 63 

FAR AWAY (Family Soul. ASCAP/Babies FormuU. BMI) 
RBH S4 

FEELIH- FREAKY (N«keVrfeoti. ASCAP/N Can N. 

ASCAP /Famous, ASCAP/Zomba, ASCAP.'Zomba Songs. 
BMI/R, Kelly, BMI/Sony/ATV Songs, BMI/EKOP. 
BMI /Sony/ATV Tunes, ASCAP/ EMOT, ASCAP,' F. tones. 
ASCAP/Empire. ASCAP.^roy Moet. ASCAP/MO' Lyric's. 
ASCAP). HL/WBM, RBH 52 

A FEW QUESTKWS (Noble Vision. ASCAP/Green Dog. 
BMI) CS 16; Hioo 78 

FIGHTER (Xtina. BMI/Scoll Store h. ASCAP/TVT, 
ASCAP/ BMG-Careers. BMI). HU Hioo 71 

FIND A WAY IModat. ASCAP/916. BMI) RBH 66 

FIRE (YES, YES rALlJ (Joe Budden, ASCAP/On Top. 
ASCAP/Unrveisal.ASCAP/F.0.8.. ASCAP/N-Q.C, 
ASCAP/Starbus. BMI/Ensign, BMI/Swgar Hill. BMtf^Twen- 
ly Nine Black. BMI/ Future Sights And Sounds, BMI/Deco. 
BMI). HU RBH SI 

mPSID« (tfartooee. ASCAP/FO-B-, ASCAP/Cop^ighl 
CorMroO RBH ^9 

TVnHC WHHOUT WINGS (Rokstone. PRS/Songs 01 
Windswept Pacific. BMI/lrving. BMI). HL/WBM, Hioo 70 

FOREVER (R.Ketly. BMI/Zomba Songs, BMO, WBM. 
RBH 71 

FOREVER AND FOR ALWAYS (Unrversal Songs Of Poly 
Gram IntetnalionaL BMI/loon Echo. BMI/Out Of Pocket, 
ASCAP/Zomba. ASCAP), WBM, CS ?: Hioo 24 

F0TOCRAF1A (Peermusk III. BMI/Cvim,aleon. BMi) IT ; 

FROffTIN' (The Walers Of Na/areth, BMl/EMI Black' 
wood. BMl/EMI April. ASCAP/Carirr Boys. ASCAP), HU 
Hioo 15! RBH 6 

-G- 

GET BUSY (EMI April, ASCAP /Taf a rl. ASCAP). HL, Hioo 
20: RBH 1^ 

GET BY (Pen Skills. BMl/EMI Blackwood. BMi/Ye 
World Mus»c. A5CAP,'W8, ASCAP), HL/WBM. RBH 97 

GET LOW (TVT, ASCAP/Swole. AS(.AP/Da C ripplei. 
BMI /Coll. Park. BMI/[)WC. BMI) Hioo 10; RBH 7 

GHETTO MUSKK (Gnat Booly. ASCAP/ Chrysalis, 
ASCAP/Warner Tamerlane. BMI). WBM. RBH 93 

GIRLS AND BOYS (EMt April, ASCAP/2i;i. ASCAP). HU 
Hioo 60 

6000 TIME yessica Andrews. ASCAP/lrvinj. 
BMI/Mtss Kryi BMI/Almo. ASCAP/Amva. ASCAP), HU CS 
A9 

-H- 

HAIL MARY (Songs 04 Universal. BMI/|oshua^i Dream. 
BMI/Gimme Minj. BMI/Universal. ASCAP.OTaki Kadafi, 
BMI/Thug NatkKi. BMI/Foxbeai. ASCAP/Royal Safari, 
BMI /Eighl Mile Style. BMI/High On Life. ASCAP /Slarbus. 
BMI/WB. ASCAPi'Suge, ASCAP). WBM. RBH 85 

HALF A HEART TATTOO (Sony/ATV Ac u Ft Rose. BMO. 
HU CS 51 

HEADSTRONG (WBfri. SESAC/Traptism. SESAC). 
WBM. Hioo S9 

HEa YEAH (GonahaveaUe. BMI/Songs Of Windswept 
Pacific. BMI/BMG Songs. ASCAP/Mrs. Lumpkins Poodle. 
ASCAP) CS 39 

HELP POUR OUT THE RAIN (LACEY^ SONG) (My Little 
(ewelL BMI) CS 13: Hioo 54 

HOLE IN THE WORLD (Cass County; ASCAP/Wild 
Gator. ASCAP/ Rpd Clood. ASCAP) Hioo 77 

HONESTY (WRITE ME A LIST) (Sony /ATV Ac uff Rose. 
BMI/Mew Works, BMI),HI,(,S 31 

HOW YOU WANT THAT (Donceno, ASCAP/Rhythm 
BIunW.AMAP/Univt-fsal.ASCAP/lflckKnighl, 
ASCAP/luStin Combs. A5CAP/tMI April, ASCAP/ISSyS 
Nemo Tunes. ASCAP). Ill /WBM, RBH 67 

HOY EMPIEZA Ml TRISTEZA (f d-musa, ASCAP) LT 20 

-I- 

I CAN ONLY IMAGINE (Simpteville. ASCAP/Fun Attic. 
ASCAP) CS 53 

I CANT BE YOUR FRIEND CWamer Tamerlane. 
BMI /Wrrters Extreme, BMl/EMI April, ASCAP/Wallz Time. 
ASCAP). HL/WBM. CS29 

I CANTTAKE YOU ANYWHERE (Sony/ATV Tree, 
BMI/Big Yellow Dog. BMI/Tokeco Tunes. BMI). HU CS 42 

ICE CREAM (R.Kelly: BMI/Zomba Songs. BMI). WBM. 
RBH s8 

IF I CANT (His*- On Llle. AM.AP/WB. ASCAP/Aln'l 
Nulhin' Goin' On Bui Funking, ASCAP/Music Of 
Windswept, ASCAP/Blotler.ASCAP/EMs Mambo, 
ASCAP/Universal. ASCAP/^o Cent, ASCAP), WBM, RBH 40 

IF THERE AIHT THERE OUGHTA' BE (Mosaic Musk. 
BMI/Almo. ASCAP /What If Factor, ASCAP/ Extremely B^ 
Tractor. ASCAP). MU CS 44 

IFYOLTREMOTTHE ONE (Sony/ATV Tunes, ASCAP), 
HU Hioo 51 

IGNrTUN (Zomba Songs. BMI/R.Kelly, BMI). WBM. 
Hioo 44 

I KNOW WHAT YOU WANT (Starbus. BMl/Dutty Nrgga. 
ASCAP/KilLa 4. ASCAP.'Rah Diit^a. ASCAP /Cypheitlerf, 
ASCAP/EMl April, ASCAPl. HU Hioo 39; RBH 4s 

rU BE AROUND (BMG Songs. ASCAP/Mrs. Lumpkins 
Poodle, ASCAP/EMl Blackwood. BMI/Ty Land, BMI). H L. 
CS58 

rU. NEVER LEAVE (Zomba Songs. BMI/R.KettK BMI). 
WBM. RBH 29 

I LOVE YOU (North Avenue, ASCAP/EMl ApriL 
ASCAP/Mr. Yeah, A_S{ AP/ WS. ASCAP,' Lit Black. 
ASCAP/Royalty Network. ASCAP/The Oboogie Acct., 
ASCAP/Urban Wacfare. ASCAP), HL/WBM, RBH 65 



I MELT (Sony/ATV Cross Keys. ASCAP ,'Onaly, 
ASCAP/Major Bob. ASCAP/Warrwi Tamerlane. BMI). 
HL,'WBM.CS22 

rMGLAD (Nuyocican. BMI/Soiry/ATV Songs. 
BMI/Milk Chocolale Factory. ASCAP,rTuneSmilh Advance- 
ments. ASCAP,'|aedon Christopher. ASCAP.'CoriTiflani, 
BMI/Zomba Songs. BMI). HL/WBM. H1009S 

I'M lUST A GIRL (Deanaling. ASCAP/6F^ Admlnislia- 
tion. ASCAP/Tunie Wins The Racr. ASCAP/Annoiation, 
ASCAP/WB. ASCAP). WBM, CS 53 

IHLOVEWTTCHUCT)TOwin-Tamrums,ASCAP/Aif Con- 
trol. ASCAP/EMl April. ASCAP/T Funk, BMI Notling Hilt. 
BMI/Songs Of Unr,«fsaL BMI). HU Hioo 92; RBH 88 

IN MY DREAMS (Mundo. BMI.'EMI Blackwood. 
BMI/Rumbalo. BMI ,' Toto Tunes. ASCAP/ Winning Circle, 
ASCAP/Bluewater, ASCAP), HI, CS 48 

IN THOSE lEANS (Music CK Windswept, ASCAP/Hartd 
In My Pocket. ASCAP ,'Hdivey "The Rock" Hester. ASCAP), 
WBM. Hioo 9: RBH 1 

INTO YOU (J Brasco. ASCAP/Desert Storm. BMI/Mr. 
fi^natli, BMl/EMI Uackwood, BMI/Duro. BMI/Songs Of 
DreamWorks, BMI/Fime For Flyles, BMl/EMI April, 
ASCAP/Plus 1.ASCAP/D. Brasco.ASCAP/Cherry River. 
BMI), CLM.'HU Hiooii;RBH8 

INTUITION (Wissty Toolh. ASCAP/ EMI April. 
ASCAP/Apollinaire. BMl/EMI Blackwood, BMI). HU Hioo 

irS FIVE O'CLOCK SOMEWHERE (EMI April. 
ASCAP/Sea Gayle. ASCAP,' Warner- Tamerlane, BMI /R. 
loseph. BMII, HL/WBM. CS 1; Hioo ?3 

I WANT YOU (Coti Tilfani, BMI/Mindsi^ter-s Music. 
BMI/Giegory Bruno's. BMl/ladaChris, BMI/Sony/ATV 
Songs, BMl/Jdtv's)ams,ASCAP/Iosi'ph Cartagena, 
ASCAP; Alrrx). ASCAPl. HU Hioo 26: RBH 84 

I WISH (Still Working For The Man. BMI/Tommy Lee 
lames. BMI/ICG. BMI/Careets-BMG, BMI /Music Hill. BMI) 
CS41 

I WISH I WASNT (EMI ApriL ASCAP/Flyte Tyme, 
ASCAP/Minneapolis Guys. ASCAP/!i Bramla. ASCAP). HU 
Hioo 67: RBH 20 

-J- 

JAUO (Sony/ATV Discos, ASCAP/Nueva Ventura. 
ASCAP /Wamer-Famerlane. BMI) IT 1 

JUST BECAUSE (111 Hit You Back, BMI/Embryonic, 
BMI/Swiz7le Stick. BMl/E7e^man, BMI/ZaneyChane^ 
ASCAP) Hioo 75 

-L- 

lA-LA-LA (EXCUSE ME AGAIN) (EMI AprM, 
ASCAP/Cartef Boys. ASCAP/Tlic Waters Of Nafarelh. 
BMl/EMI Blackwood. BMl/Chas*' Chad. ASCAP). HU RBH 
V 

LA PILA DE AGUA (Copynght Controll LT 33 
THE Un GREAT GOLDEN STATE (faded Love, BMI) 
CS^6 

LET ME KNOW (Q Baby, ASCAP/ConstruclcrCrawl, 
ASCAP) RBH 74 

LETS GET DOWN [Shad Moss. BMI,' Wamer Tamer- 
lane. BMI/Biibba Gee. BMI/Noontime Tunes, BMI/R.O.C 
BMt/|t4B. BMI,^a Mafesly's Music. ASCAP). WBM, Hioo 
37; RBH 17 

UGHTS OUT (Hoobangin Music. ASCAP/ DreamWorks 
Songs. ASCAP/EMl Blackwood, BMI,'Cryp«on Music. 
BMI ,' UniversaL ASCAP/Gangsta Boogie. ASCAP/Knoc- 
Tum'AI. ASCAP.'Baby fiee Toonz, BMI). HU RBH 77 

UGHT YOUR ASS ON FIRE (Slarbus, BMI/Ensign. 
BMI/ The Waters Of Na2aret^ BMI /EMi Blackwood, 
BMi; Chase Chad, ASCAP/EMl April. ASCAP). HU Hioo 69; 
RBH 23 

UKE A PIMP (Crump Tight. ASCAP/Luck^ BMl/WB. 

ASCAP) Hioo 57; Ran 19 

UKE GLUE (Duny Rock. ASCAP 'EMI April, 
ASCAP/Tony Kelly. BMl/Univervil Songs Of PolyGram. 
BMI/VP. SMI), HL/WBM. Hioo 17; RBH 9 

LLORARE LAS PCNAS (Nati. BMI/Venlura. ASCAP) LT 

13 

LONESOME. ON'RY AND MEAN (RichWavi BMI/lrving. 
BMI). HUCS 50 

LONG BLACK TRAIN [Soity/ATV Cross Keys. 
ASCAP/DirvW-i td, AS( API, HI , CS 40 

LO QUE YO TUVE C0NT1G0 (Unhw^l Musica, 
ASCAP/Rubel.AStAP/jooo Ar>or. ASCAP/Sony/ATV Dis- 
cos, ASCAPl IT 44 

LOVE AT iST StGHT (Mary |. Blige. ASCAP/ Universal - 
MCA. ASCAP/Gloria's Bcry. ASCAP/)uslin Combs. 
ASCAP/EMl April, ASCAP /Wu-Tang. BMt/Careers-BMG, 
BMI/Uarsky. BMI/)anice Combs, BMl/EMI Blackwood, 
BMI/ Danger Zone. ASCAP/Zomba, ASCAP/lass Merchant. 
ASCAP). HL/WBM. Mioo 22; RBH 10 

LOVE CALLS (Kern, BMI) RBH 41 

THE LOVE SONG CWamer-Tamettane. BMI/ Smith 
Haven, BMI/Big Red Tractor. ASCAP/ThinkWelL 
ASCAP/Sony/ATVAcuffRos*. BMI). HL/WBM. Hioo 91 

LOVE YOO OUT LOUD (Sony/ATV Cross Keys, 
ASCAP/Onatu ASCAP). HU Hioo 84 

LOVIN' ALL NIGFCT {Sony/ATV Cross Key^ ASCAP). HL. 
CS26 

-M- 

MAGK STICK (Notorious K.I .M.. BMI /Warner-Tamer 

lane. BMI/High On Life. ASCAP/C. Evans. ASCAP/221. 

ASCAP/Carem BMG. BMI/UniversaL ASCAP/ 50 Cent, 

ASCAP). HL/W8M. Hioo 4. RBH 13 

MALDITA IGNORANCIA (F.I.RP.. BMI) LT 33 
MARIACHUCHENA (MARIA SUSEHA) (Peer Intt, BMI) 

LT36 

MARIPOSA TRAICIONERA (Tulum. ASCAP/EMl April. 

ASCAP) LT9 

ME FALTA VALOR |Bello Musical, BMI) LT 21 

ME PONES SEXY (Cori TiFfani. BMI /Mind setters 
Mus*c, BMI /Gregory Bruno's, BMI /)adaChrls, 
BMI/Sony/ATV Songs. BMI/|elty"s lams, ASCAP/H»eph 
rarmgena. ASCAP /ThalySong\, BUI/Peermu-bir Ml, 
BMI/Almo, ASCAP) LT 37 

MINUTOS (Sony/ATV Discos, ASCAP/Anona Musical. 
ASCAP) LT 16 

MISS INDEPENDENT (Rhettski, ASCAP/Xiina. 
BMl/Caieers BMG, BMI/CopyrtgW Cortrol/legRhylUm. 
BMI), HU Hioo 13 

MISS P. (Shanlah Cymone. ASCAP/EMl April. 
ASCAP/K,tnd.Kv.ASCAP/Air Control. ASCAP/Soulalamba 
Songs, BMI], HU RBH 87 

MUYATU MAN ERA (Set-Ca. BMI) LT 43 

MY FRONT PORCH LOOKING IN (Sony/ATV free. 
BMI/Si»leen Stars. BMI/HoriPro, BMI/CosmIc Muel, 
ASCAP/Don Plnmnwr, ASCAP). HU CS 6; HlOO U 

MY LOVE IS UKE„ WO (Mass Confusion. ASCAP/WB. 
ASCAP/C Sun, ASCAP/Wel Ink Red. ASCAP/Black Soul 
Coniwction, BMI/Wet Ink Blue. BMI), WBfW, Hioo 19; RBH 
22 

MY NAME (Eight Mile Styte. BMt/Hennessey For 
Ewryone. BMI/ Alexandra. BMI/Nale Dogg. BMI) RBH 72 

-N- 

NAGGIN (ColliPark. BMI/Oa Cnppler, BMI,'EWC BMI] 



RBH 69 

HA HA HA NA (Da TweW. ASCAP/lustin Combs. 
ASCAP/EMl April. ASCAP/Wild Apache, ASCAP), HU Hioo 
86; RBH 33 

HAS'ANGELS..THEaYEST (Zomba. ASCAP/IU Will. 
ASCAP/EMl Blackwood. BMI/The Waters Of Na/areth, 
BMl/EMI April. ASCAP/Chase Chad, ASCAP). HL/WBM. 
RBH 76 

NEVER IfAVEYDU - UH OOH. UH OOOHl (1433. 
ASCAP /Talari, ASCAP/ Greensleeves. PRS) Hioo 6; RBH 11 
NEVER SCARED (Bonetrusher. ASCAP) Hioo 79. RBH 

27 

NO LETTING GO (Greensleeves. PRS.'SingsoWW. 

BMI) Hioo so 

NO PODRAS (Kike Sanlandvr, BMI) LT 23 

NO SHOES. NO SHIRT, NO PROBLEMS (Sony,' ATV 

Acuff Rose. BMI), HU CS 3: Hioo 28 

-O- 

OFFKIALLY MISSING VOU (Aurrtius. ASCAP,' Famous. 
ASCAP). HU Hioo 88; RBH 38 

ONLY GOO (COULD STOP ME LOVING YOU) (Zomba. 
ASCAP). WBM. CS 25 

THE ONLY THING MISSIN' (Kharatray, ASCAP/October 
i2th. ASCAP/Hitco South. ASCAP/Music Of Windswept. 
«CAP/Divinebushbaby;SESAC/Evamaemusic ASCAP). 
HURBH60 

OOH WEE (Not Usted) RBH 80 

-P- 

PEQUEHAY FRAGIL (SAOAIC Latin. BMI) LT ^ 
MM.P. (High On Life. ASCAP/EMl ApriL ASCAP,'Denv 

Works, ASCAP/UniversaL ASCAP). HL/WBM. Hioo 7; RBH 

1 

PLAYBOYS OF THE SOUTHWESTERN WORLD (Mur- 
rah, BMI/VanWarmer, ASCAP). WBM. CS 34 

PON DE RIVER, PON DE BANK (Greensleeves. 
PftS/Copyrighi Control) »BH ^6 

PRAY FOR THE HSH IGreen Dog, BMI/Springer Ink. 
BMl)CSsi| 

PUEOES CONTAR CONMIGO (Sony/ATV Discos. 
ASCAP) LT 6 

PUMP IT UP (Copyright Control/F.O.B.. ASCAP/N.Q.C. 
ASCAP/Ensign. BMI/ Zomba. SESAC), HL/WBM, Hioo 90; 
RBH 49 

PUT THAT WOMAN RRST (Divine Mill, ASCAP/WB. 
ASCAP,' Dinky B, ASCAP/ Universal-PotyG ram imemational 
Tunes. SESAC/lahqae Joints. SESAC/I Want My DaddyS 
Records. ASCAP/ Miss Mary's. BMI/ Nilly & Capone. 
BMI.'Warner- Tamerlane. BMI/laiane Drama, ASCAP/lrv- 
ing. BMI], HL/WBM, RBH 21 

-Q- 

QUEDATE CALLADA (Edimonsa, ASCAP) LT 31 
QUE GANAS (Hecho A Mano. ASCAP/EMl April. 

ASCAP/Clear Mind, ASCAP/Famous. ASCAP/Clear Heart, 

BMI/Ensign, BMDLTii 

QUITEMONOS LA ROPA (World Deep. BMI/Sony/ATV 

Latin. BMI/Blueplatinum. ASCAP/Sony/ATV Discos. 

ASCAP) LT s 

RAINON ME (Pookietools. ASCAP/Baeza. 
ASCAP/Universal. ASCAP/Famous. ASCAP/Soldien 
Touch, ASCAP/Ensign, BMI/D] Irv, BMI/Screen Gems-EMI, 
BMl/EMI April, ASCAPl, HL/WBM. RBH 50 

READ YOUR MIND (Nol Listed) RBH 76 

REALEST N-GGAS !£MI April. ASCAP/lustin Con*s. 
ASCAP/Bii? Poppa, ASCAP,'ElMis Mambo, ASCAP/ Blotter, 
ASCAP/ Universal. ASCAP/^oCcm.ASCAP/Webstyle, 
BMI/Tony Oofal. BMI). H U RBH 47 

REAL GOOD MAN [UniversaL ASCAP/Memphisto, 
ASCAP/Zomba Songs. BMI,<Tefen It Up. BMI). WBM. CS 8; 
Hioo 49 

RED DIRT ROAD (Sorry/ ATV Tree. BMI/Buffalo Prairie. 
BMI/Showbilly, BMI). HU CS 2: Hioo 25 

THE REMEDY (I WONT WORRY) (Goo Eyed. 
ASCAP,' BSM, ASCAP; Warmer- Tamerlane. BMI ,' Hollylodge, 
BMI/ScolI Spock Songs. BMI.'BMC-Careers. BMI/Graham 
Edwards Songs. ASCAP/BMG Songs. ASCAP/ Rainbow 
Fish. BMI). HL/WBM. Hioo 36 

REST OF OOR UVES [Oi Goi Songs. ASCAP/Otagon 
Gale, ASCAP] RBH 7s 

RIDIN' SPINNERS (Telnotse. BMI/ Bridgeport. 
BMI/RubbtT Band. BMI/ Univrrs.1l Songs Of F>DlyG(am 
International, BMI/ Universal, ASCAP/ MC Ren Mu/ik, 
ASCAP/Lucky.BMI) RBH 62 

RIE Y liORA (Sii George, ASCAP/WB, ASCAP) LT 28 

RIGHT THURR (Irak Star/, ASCAPl Hioo 2; RBH 2 

ROCK WIT U (AWWW BABY) (Pookielools, 
ASCAP/Baeza, ASCAP/Unii^rsaL ASCAP/ Sold ieci Touch. 
ASCAP/DI Irv. BMO, WBM. Hioo y. RBH 12 

ROCK YOUR BODY iTennman Tunes, ASCAP/Zomba, 
ASCAP,'EMI Afjiil. AS(AP,( liase C had. ASCAP/EMl Black 
wood. BMI/The Waters Of Na/arelh. BMI). HL,'WBM. Hioo 

-s- 

SAYYES (Marshmellow, BMI/Perfect. BMI/SPZ. 
BML'Aboukit. BMI/Songs Of UniversaL BMI/OirtyOre. 
ASCAP/latcal, ASCAP/Universal. ASCAP). WBM. Hioo 87; 
RBH 3J 

SE ME OLVlOO TU NOMBRE [F.LP.P. BM)) LT 18 
SEND THE PAIN BELOW (W6. ASCAP/ LoefFler, 
ASCAP). WBM. Hioo 68 

SCNORtTA Oennman tunes. ASCAP/Zomba, 
ASCAP/ EMI April. ASCAP/C hase Chad, ASCAP/EMl Black- 
wood. BMI/ The Waters Of Najareth. BMI). HI /WBM. Hioo 
52 

SERAN SUS OlOS (Fonomusic. SESAO LT 30 
SEVEN NATION ARMY [Peppermint SIripe, BMI), CLM, 
Hioo 82 

SHAKE THAT MONKEY (Zomba Songs, BMI/T. Shaw. 
BMI/LiI loo 00017 Music. BMI), WBM. RBH 81 

SHAKE YATAILFEATHER (fackie Frost. ASCAP/BMG 
Songs, ASCAP.'Bubo. .ASCAP ,'Ttiafs Whafi Up. 
ASCAP/Young Dude, ASCAP/UnivcrsaL ASCAP/ jaso" 
Bridges, ASCAP). HI ,' WBM. Hioo iJ; RBH 15 

SHE ONLY SMOKES WHtN SHE DRINKS (EMI AprIL 
ASCAP/ Sony/ATV Trr-f, BMI/MosaK Music. BMl/EMI 
Blackwood, BMI/ ly l.ind, BMI), HU CS 20 

SIGNS OF LOVE MAKir (ZovekiKMi. ASCAP/BMG 
Songs. ASCAP/First Avenue, ASCAP/Demis Hot Songs, 
ASCAP/ Edmonds, BMl/EMI April. ASCAP/E Two. ASCAP]. 
HUHi0063;RBH 18 

ELSINVERGUENZA (Flamingo. BMI) LT 3^ 

SI TI DtlERON (VMR. ASCW LT 14 

SMALLER PIECES (Hope N-Cal, BMI /Dusty Drake. 
BMl/EMI Full Keel. ASCAP/left Foot, ASCAP/Kerry Kurt. 
ASCAP/ Sony/ATV Tunes, ASCAf^. HI. C5 S9 

SM00n4 SAIUN-(Scodie MdC. BMI/Word LUe. 
ASCAP/Black Smoove. ASCAP/EMl April. ASCAP). HL. 
RBH 82 

SNAKE (Zomba Songs, BMI /R.Kel^ SMI), WBM, Hioo 

93 

SO FAR AWAY (Greenfund. ASCAP/ i.m.nobodv, 
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP) Hioo 74 

SO GONE (Mass Confusion. ASCAP/WB. ASCAP/Cun- 
ningtiam. ASCAP/Rashi N' Leory. ASCAP/ Portrait -Solar. 
ASCAP/Sony/ATVTunes. ASCAP). HL/WBM. Hioo 18; RBH 



SON TUS PERJUMEHES MU)ER (EMI April. ASCAP] LT 

40 

SPEED (GoltdhaveaMe. BMI/Songs Of Windswept 
PaciTK. BMI /Songs Of Bud Dog. ASCAP/Music Of 
Wirtdswept. ASCAPl. WBM, CS 19 

STAY GONE (DieamWorks Songs, ASCAP/Cfwny lane. 
ASCAP). CLM/WBM, CS 12; H1006S 

STEP IN THE NAME Of LOVE IZomba Songs, 
BMt/R.Kelly, BMII. WBM. RBH 30 

STILL BALUN (UnivffsaL ASCAP/Black Hipsanic. 
ASCAP/Antiaphil. BMI/BMG Songs, ASCAP/ Pimentel. 
BMI/ Trick N'RRk, BMI/Firil N'Gold. BMI /Warner-Tamer ■ 
larte. BMI), HL/WBM. Hioo 98 

STREETS OF HEAVEN (Magic Mustang. BMt/Wrile Em 
Covrgirl, BMI/AnnieAnd Ctyde.ASCAP/Anthology.ASCAf^ 
CS32 

STUPID GIRL (WB. ASCAP/ Into Everything Music, 
ASCAP/ E.O. Smilh. BMI). WBM, Hioo 94 

SUELTALO(Eli», ASCAP) LT 13 

SUMMERTIME (EMI April. ASCAP/)usIin Comb&, 
ASCAP,' Phoenix Ave. ASCAP/ EMI Blackwood. BMI/)anice 
Combs. BMI 'Marsky. BMI/Beyonce. ASCAP), HU RBH 57 

SUPERSTAR (Embassy. BMl/Voung Carney. ASCAF^ 
RBH 14 

SUPERVISOR DE TVS 5UEN0S (Hecho A Mano. 
ASCAP) LT 45 

SWING, SWING (Smells Like Phys Ed. ASCAP) Hioo 66 

-T- 

TALVEZ(Mu2iekuitseverl$ArtemtS BV. BMI), WBM, LI 

10 

TELL ME SOMETHING BAD ABOUT TUISA (Sony/ATV 

Tree. BMII. HUCS 27 

TE METISTE EN HI CAMA (Edimonsa. ASCAP] LT 38 
TENNESSEE RIVER RUN (EMI April, ASCAP/ Pttlsburg 

Landing. ASCAP/Cho<d Boy, BMI/Bradley. BMI). W6M, CS 

36 

TE REGALO Ml TRISTEZA (ADG. SESAC] LT 29 

TE VAS AMOR (Unrversal MuSK-a, ASCAP /Gemini^ 
Musical. SACM) LT 17 

THEN THEY DO (Warner Tamerlane. BMI/IMakeshift. 
BMII. WBM. CS 11: Hioa64 

THIS IS THE NKiHT (Aldo Nova. SOCAN/Deston. 
ASCAP/Brn,,., ASCAP/WB, ASCAP). HU'WBM. Hioo 40 

THIS ONE'S FOR THE GIRLS (DieamWCxks Songs. 
ASCAP/Monkey Feel. ASCAP/Cherry Lane. 
ASCAP/Famous. ASCAP/Animal Fair. ASCAP/Careers- 
BMG, BMI/Sitverkjss. BMI). CLM/HU CS 15; Hioo 73 

THOIATHOIHG (Zomba Songs. BMI/R.KelJy; BMO, 
WBM, Hioo 33; RBH 16 

THREE WOOOEN CROSSES (Sweet Radical. 
BMI/Sony/ATV Cross Keys, ASCAP/Mike Curb. BMI). HU 
Hioo 83 

THUG LUV (tJoIorious K.I.M.. BMI/Wamer-Tamerlajw. 
BMt/Scott StofCh. ASCAP,'rVT. ASCAP/Feeh So Good 
Mustc, ASCAP), WBM. RBH 100 

TONITE, I'M YOURS (Top 0* The World Enterprises, 
ASCAP/My Alomi Mu^ik.ASCAP/5 Stooges. ASCAP/WB. 
ASCAP/FlDwersAnd Cream.ASCAP/LiI' Nettie, ASCAP], 
WBM, RBH 95 

TOUGH UTTU BOYS lEMI April. ASCAP/Sea Gayte. 
ASCAP/Coburn. BMI). HI /WBM.CS 21 

TRAiaO«{F.I,RP. BMI/Estefan. ASCAP) LT48 

TRY IT ON MY OWN (Btownville. BMIB/E One, 
BMl/EMI Blackwood. BMI/N8daGR3. ASCAP/E Two. 
ASCAP/EMIApnl, ASCAP/ECAF. BMI/Sony/ATV Songs, 
BMI,Wamer-Tame(lafie, BMI/AJI Aboul Me. 
BMI,' Andre 'sia, ASCAP). HL/WBf>t. RBH 99 

TU AMOR O TU DESPRECK) (Chsma, SESAC) LT 3 

-U- 

ULTIMATE LOVE (EMI April. ASCAP/VassarSongS. 
ASCAP/Wrileis Ejclreme. BMI /Jammin' lules, BMI), HUCS 

UNA EMOaON PARA SIEMPRE (UnrversalMusica 
Unica. BMI/EMI Blackwood, BMI] LT 22 

UN SIGLO SIN TI (Mu2iekuitgen/eri) B.V BUMA, 
ASCAP/WB, ASCAP) IT 4 

UNWELL (Bidnis. BMI / EMI Blackwood. BMI), HU Hioo 



-V- 

VETE YA (SACM Latin, ASCAP) LT 41 
VtVE LA VI0A(Rubet,ASCAP/Umver5al Musica. 
ASCAP/ 2000 Amo*. ASCAP) LT 26 

-W- 

WALK A LrriLE STRAIGHHR (UniversaL ASCAP/ Off 
My Rocker. ASCAP/ Universal-Sorrgs Of PolyGram Intema- 
tionaL BMI /Everything I Love, BMI/ Sony/ATV Acuff Rose. 
BMI].HL,'WBM.CS24 

WAVE ON WAVE (Greenttorse, BMl/EMI Blackwood. 
BMI/Cooke's Trust. SESAC/Bug. BMI/lustin PolUrd, 
SESAC), HUCS 23 

WHAT A BEAUTIFUL DAY (Mark Hybner. ASCAP/Unl- 
versaL ASCAP/Lanark \Allage Tunes. ASCAP), WBM. Htoo 
97 

WHAT A SHAME (Careers BMG, BMI /Asierfra, 
BMI/John a ASCAP/Two Guys Who Are Poblisl>ers. 
ASCAP/SoulhemCow, ASCAP/CanjI Vincent And Associ- 
ates, ASCAP) CS47 

WfflATTHE WORLD NEEDS (WB. ASCAP /Platinum 
Plow. ASCAP/Sony/ATV Cross Keys. ASCAP), HL/WBM, CS 
14: Hioo 7*> 

WHAT UPGANGSTA (High On Life. ASCAP/ Tenninally 
IIL BMI/ Universal, ASCAP/so Cent. ASCAP) RSH 39 

WHAT WAS I THINKIN' (Sony/ATV Tree, 
BMI/Sony/ ATV ( loss Kr>-s. ASCAP), H L. CS 9; HiooAl 

WHAT WOULD YOU DO? (Zomba Songs, BMI/R.KeMy; 
BMI). WBM, Hioo 100. RBH 44 

WHEN I'M GONE (Escalawpa. BMI/Songs 01 Univer 
saL BMI). WBIM, Hioo 31 

WHEN YOU COME AROUND (Sony/ATV Cross Keys. 
ASCAP/Warner Tamerlane, BMI). HL/WBM. CS 46 

WHERE IS THE LOVE? (vnll.i.,im. BMI/Nawasha N«l- 
works, SMI/jeepney, BML'Tenman Tunes, BMI/Zomba 
Songs, BMI.'Prinr? Pnl™, RMI ,' luono. BMI/ El Cuktno, 
BMI). CLM^ WBM, Hiou 8; RBH 90 

WHERE THE HOOD AT? (Boomer X. ASCAP/ Universal. 
ASCAP/LrveTo Provs.ASCAP/Mafia Music. ASCAP/ Songs 
Of Marl. ASCAP/Cold Chillin'. ASCAP) RBH 64 

WHO WOULONT WANNA BE ME [Universal. 
A5CAP/UnarkVill.»ge Tunes. ASCAP/Cobum. BMI). WBM. 
CS 18 

WHY DONTYOO 8. 1 (Anaesthetic. BMl/Warner- 

Tamerlane, BMIl. WBM, Hioo 56 

WRINKLES (Universal Songs Of PolyGram Internation- 
al. BMI/Virgin Timber. BMI/Maror Bob. ASCAP) CS 38 

-Y- 

YA NO ERES EL HISMO (Santamter Songs, 
BMI/Ensign, BMI/ Untwslon. ASCAP) IT 47 

YA NO ES IGUAL (SouISick Mu/ik, BMI/loglctone. 
6MI/]umping Bean. BMI) LI i; 

YOU AUEADY KNOW (Fat Pat Lives. BMI/Lavish Htt2. 
BMI/Flysongs. BMO RBH 92 

YOU'RE ST1U HERE (Careers -BfMG. BMI/Silverkiss. 
BMt/Songs Of Universal. BMI/Honnaberg. BMI). 
HL/WBM, CS 33 
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Charts 

It's 'Five O'clock' At No. 1 
On Country Singles & Tracks 




A duet with Alan Jackson gives 
Jimmy Buffett his first country 
chart-topper, as "It's Five O'Clock 
Somewhere" gains 471 detections 
and steps 2-1 on Hot Country Sin- 
gles & Tracks. 

In a top 10 where the average 
chart stay is 18 weeks, the sum- 
mertime drinking song took a 
comparatively quick eight weeks 
to hit the summit. "Five O'clock" 
is one of only four songs to reach 
No. 1 in less than 10 weeks since 
the beginning of 2002 and the 
only one of those four that doesn't 
have a patriotic or politically 
charged theme. 

At opposite ends of these rapid 
ascents. Darryl Worley's "Have You 
Forgotten?" needed just five weeks 
to reach the top. while Toby 
Keith's "Courtesy of the Red. 




White and Blue (The Angry Ameri- 
can)" took nine weeks. 

Arista Nashville's "Five O'clock" 
replaces Brooks & Dunn's "Red 
Dirt Road" atop the chart, marking 
the first time any imprint has 
scored back-to-back No. 1 singles 
on this chart since Curb took three 
in a row in March 2002. 

Also making news in country's 
top 10 this issue is Dierks Bent- 
ley's "What Was I Thinkin . " which 
is the fastest-rising debut song by a 
new artist so far this year (11-91. 

Bentley cracks the top 10 in 17 
weeks, besting an 18-week ride into 
that part of the chart by Jimmy 
Wayne's "Stay Gone. " Wayne 
claims the highest chart peak (No. 
3) of the four debut singles that 
have made the top 10 in 2003; the 
only other debut title to reach the 
top five so far is Aaron Lines' "You 
Can't Hide Beautiful" (No. 41. 

KRAZY: "Crazy in Love" by Beyonce 
Featuring Jay-Z holds at No. 1 on 
The Billboard Hot 100 for the fifth 
consecutive week, as the title's lis- 
tener impressions increase to 158.9 
million. That total bests Beyonc^'s 
prior high, reached with Destiny's 
Child's "Independent Women Part 
I. " One of her four No. 1 hits with 
the group, " Independent" posted 
140.5 million impressions in the 
Dec. 9, 2000, issue. 
Hot Shot Debut honors go to 



Kom's "Did My Time " at No. 38. 
The song is from the movie "Lara 
Croft Tomb Raider: The Cradle of 
Life" but is not on the film's 
soundtrack album. 

The CD single shifted 26.000 
units, landing it at No. 2 on the 
Hot 100 Singles Sales chart. 

This is Kom's second Hot 100 

entr>' and its first 

top 40 single 



current, while Super Cat recently 
signed with Star TIrak. 

FAST FOLDS: On the Hot Digital 
Tracks chart, Ben Folds hogs five 
of the top six positions with titles 
from his new EP "Speed Graphic." 
The five-song set does not have a 
UPC code, like the Avril Lavigne 
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NA, NA, HEY, 
HEY: After more 
than doubling 
airplay on '"Na, 
Na, Na. Na,"I12 
nabs Greatest 
Gainer Airplay 
honors on the 

Hot R&B/lIip- 

Hop Singles & 

Tracks chart, moving 60-33. 

Aiding that ascension was the 
retail launch of the CD and vinyl 
single, moving it into the top 10 of 
the Hot R&B/Hip-Hop Singles Sales 
chart after a premature debut last 
issue. The single features reggae 
artist Super Cat, who returns to the 
charts for the first time since he 
took "Girlstown" to No. 59 in 1995. 

This is the first release for 1 12 
under the joint deal with Bad Boy, 
its former label, and Def Soul, its 



*"Sro?' MAINSTREAM 
Billboard TOP 40,- 



SingiesMinded 




|u»srwEEK 1 


1^ 


TTRE 


PPlM "F-I^OVCTIC-J lABl. 






WhL-IG 1 


s The Love' 


3 




Cfaiy In 


Love 


! 




Mtss Independent ^ 


4 




Unwell 


6 

a 




Are You 
Rock W 


Happy Now'^ ^ 


1 U lAwww Baby) 

t- jfiW'lLi.'Mlii 


' 5 




Bring M 


c Tt) Life ^ 


7 
9 




Magic Stick 


Inluitioi 


r.-.i:' 


12 




1 Want Vou 

"'^.i-fjiijoi f Ml l*Ii'«^vw.^! 


■0 




Otih Away ^ 


1 1 




Ailclicle 




16 




Shake Ya Taillealher 


19 




Girls And Boys ^ 

_ I., Lri'llLTTE IE*V.hEt-TiflCl l*f 


21 




Senorita ^ 


16 




Roch Your Body ^ 


29 




Can't Hold Us Down ^ 








15 




Ignition 


14 




Get Busy 






Right Thun 



NEW REIEASES WITH RECENTEY TESTED SINGS WITH 
FORMAT TOPIOCAlEOUTPITENTMl TIP 10 CAEEOUT POTENTIAl 




live UP (Billboard. Aug. 21, and 
therefore Nielsen SoundScan is 
treating sales of this package as 
separate tracks rather than as an 
album purchase. 

The top Folds track is his 
cover of the Cure's "In Bet%veen 
Days," which debuts at No, 1 on 
the Hot Digital Tracks chart with 
1,300 downloads. 

Silvio Petroluongo is away this week. 
.Assistance provided bt/ Keith Cdul/ield. 



^"fo'il'' RHYTHMIC 
Billboard TOP 40,- 



LIZ PHAIR 

W WhyCanllLWiici 

BEU SISTERS 



74.2 
70.4 



NO NEW SONGS SHOWED 
TOP 10CALL0UT POTENTIAL 
THIS WEEK 



^ STAIND 

W So Far Away tLEKTf;;! 

Jt, 3 DOORS OOWN 
Vr Here Without You i iusr, 
.A, MATCHBOX TWENTY 
w Bfigtit Ligtits A'ni. 



NO NEW SONGS SHOWEO 
TOPIOCALLOUT POTENTIAL 
THIS WEEK 



CHRISTINA AC3UILERA 
Can't Hold Us Down ^ Z" k mg 
DIFFUSER 

IWonderHai,.v-ii::. 

THE ATARIS 

The Boys Of Summer columb a 

TRAPT 

Headstrong WARrtER BROS 

STACIE ORRICO 

(There's Gotta Be) More To Ufe . 1 : 



81.6 
79.8 
77.2 
75.4 
74.4 



JUSTIN TIMBERLAKE 

Senorrta ii.i 

BOW WOV< 

Let's Get Down Columbia 

TIMBALAND & MAGOO 

Cop That Sh«! uvir^G 

JAHEIM 

Put That Woman First WARNER BROS 
BABY BASH 
Suga Suga UMRG 



SALIVA 

Rest In Pieces iDiMc, 

BEU SISTERS 

I Was Only (Seventeen) s CURvl 

THE ATARIS 

Boys Ot Summer . jl jMiiiA 



78.8 
72.6 
70.7 



THREE DAYS GRACE 

(( Hate) Everylhmg About You .\ 

ME FIRST 4ND THE GIMME GIMMES 

I Believe I Can Fly wreck chords 

THE USED 

Blue And Yellow Rf PRiSE 

TRAF=T 

Still Frame w;iHT,Ll? BROS 
DASHBOARD CONFESSIONAL 
Hands Down . ■■, ■ ■ i i ; 



Son^s are blind tested online by Prontosquad using multiple listens and a nationwide sample ol 
carefully proflli>d music consumers Songs are rated on a 1-5 scale: final resuhs are based on 
weighted positives Songs wilti a score of 65 or more are judged to have top 10 callout poten. 
Hal. although that berrchmark numtwr can fluctuate based on the strength ol availatite music- 
New Releases are songs that have been recently serviced to or impacted at their respective tor- 
mats: Recently Tested Songs are the fh/e sor>gs tested during the past momh with the highest 
score. Mainstream Top 40 respondents are divided into two age groups: 13-29 and 13-24. For a 
complete list ot current songs with Top 10 Callout F>otentlal. see HttPredlctor.com. c 2003. Hit- 
Predictor and Promosquad are trademartts ot Think Fast L.LC. 



I 

3 




TITIE 

ART .ST |iMPRINT/P«3MOTK)N LABtLl 


2 




■ r^urv-EER 1 i- 
Crazy In Lov> ' mio^ 

rtir.Li 'Lj.' : '.'.la a- 


1 




Right Thurr 


~ 




Rock Wit U lAwww Babyi 




Into Vou 








7 




PIMP 


5 




Magic Slick 


6 




Never Leave Vou - Uh Ooti UN Oooh! 


"8~ 




Shake Va Tailfcather 

■.1 ■ ■ ', '■ II I'Jj L 111 uvmi: 


9 




Where Is The Love? 

■ ■ ■.ffpscceti 


TT 




In Those Jeans 








10 




Like Glue 

■Ji.i. 'I'lVAILAMC' 


15 




Get Low 








14 




My Love Is Like Wo ^ 


"ry 




Love At Isl Sight 

v^-- . E i::i f(*t MfHnr uifi 'inmw 


19 




Frontin* 

iti- J.": i;-,-iinriy*.*RsiAi 


1 1 




21 Questions 


22 




Thoia Thoing 


17 




Get Busy 

'-i.V, PJ,,I( iMf ATlAVin 


26 




Let's Get Down 


27 




Suga Suga 



'"f^r ADULT 

Billboard TOP 40,- 


1 


! 




TfTlE 

itTi -.- '.IPlJt'.T t%-nwOTiON IM U 






Unwell ^ 




Calling All Angels 






Drrtt Away ^ 


■ 


4 j 


Bring Me To Lite ^ 


I 


6 




Are You Happy Now'' ^ 


1 


'T" 




1fhe Remedy (1 Won t Wotryl,^" 


IP 


5 




Intuition ^ 


8 


8 




When I'm Gone 

- i -'H- HI ■ '(I I- l-MVtftUU-liMWii 


o 


~9~ 




Why Don't You & 1 








■■ ■ ■ .!»:i;(f. AffTfc 


<D 


12 




Amazing 


11 


10 




Big Yellow Taxi 










(D 


14 




Heaven ^ 

1 ,i iiflCT.l'MC»: W 


13 


11 




Clocks 










14 


13 




Why Georgiit ^ 


(D 


16 




Why Can't i 




18 




Miss Independent ^ 


17 


17 




Sympalhy 

ir.;.; n.m;. waPNfBefiCiS' 


<D 


20 




While Flag 


19 


19 




Herder To Breathe 




22 




Is She Really Going Out With Him 



'""f^V' MODERN 

Billboard ROCK,- 



I 


3 




TITLE 

...r- ■ r ir,.-: f,- ^r.OMOTION LABEL 


o 


? 




iSr ' 


2 


1 




Just Because 


o 


1" 




The Boys 01 Summery 


4 


3 




Seven Nation Army 


5 


i 




Send The Pain Below 


o 


7 




So Far Away 

-li ■.. ■ .i-'.H.lW.tl[, 


7 


6 




Headstrong 


o 


9 




Creatures (For A While) 


o 


U 




Think Twice 


a> 


12 

TT 




Show Me How To Live ^ 
Bottom Of A Bottle^ 


12 


10 




Stupid Girl 

LUU' •Jl■.<,[Ml^l^'fFlSCO« 


13 


1 1 




Like A Slone 


14 


8 




Go With The Flow 


(D 


16 




Going Under ^ 


16 


15 




Dosed 


<D 


19 




Shatterday 


<D 


20 




Did My rime 


CD 


21 




Low 


20 


TF 




Somewhere 1 Belong ^ 



Corrtfiiled ttom a naliDial ti»Tipi« ol datn supplied by Nielsen Biosdcasl Data Systems 122 mainstieam top 40, S3 rtiyihmic top 10. 88 adult top 40 and 89 modern rock a'e eleciromcallv niomtoted 24 hours a day. 7 days a .-.cr k St^ t t;-. -r - ■ 
of detections Songs witti an increase in aetectians over the pre vmhis week are bulleted regardless of chan movement. A song wtiich has been on the chart for more than 20Meeks will generally not receive a bullet, even rl it rt g sier a 
detections Songs below the top 15 on Adult Top 4G are removed Iromtho chart after 76 weeks wmdrcaies title earned HitPredictor status inteseaich data provided by Promosquad £i 7tX13, VNU Business Media, lie AU ngbts reserved 
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AUGUST 9 
2003 



Billboad HOT 100 AIRPLAY 




1 ie. 


■ 




LAST WE 




AflnS"' 1 1 M *WNT /PROMO T ION LAB£U 


1 


■ 


The Boys CH Summer 


I) 5 




Like A Pimp 








165 




Wliy Don't You &■ 








pF 




Can't Hold Us Down 

Ill KIM mrAnMG' 






Big Yellow Taxi 

.I,:. ■ ■'■■iAiEfjti^ti 






Headstrong 






99 9'n Sure H've Nenr Bmii Hm B«lm) 


164 




Faint 






Signs Of Love Makin' 






Then Thev Do 






Help Pour Out The Rain ILacev's Song) 


|74 




Girls And Boys 

.'jIttfFlCI 


Is? 




1 Wish 1 Wasn't 


|60 




Send The Pain Below 








H 




Light Your Ass On Hre 






Slay Gone 


H 




Can't Stop. Won't Stop 

■BnitAir.iA.WFJAJIAill.JMi;. 


|56 


■ 


Fighter 


H 


n This One's Fdi The Girls 


[71 


m Swing, SiAiing 


p5 


■ 


So Far Away 


tia 




Just Because 


Vl3 




What The World Needs 


H 




A Few Questions 


169 




Never Snared 



• HKiyils wilh tf* efejti?^! ruprewons ifvreaw < 2(X)3, VNU Susirt^s U""lis. Ii ■■ ifm i:-. i j, , ,i ,tVjn ijic AH 'ighls n?wifeO CoTiOi'ec I'jri ^ 
BriwdrjiU Data SyUriti 956 uatani in lop 40, Pcq. RAB Hip Moo, Counlty. Lj'ir Rcc* and <Atv ac^pjlar formati aw eli!Clran«:aily monilortd ^cx-n 
itn(«svcinj. comtKJied t>i CMi-Ktetencmt enct tiiw oi AopHy wttii Artiitron lister*' CiU tnis (Mia is uMd to como'le tie Hot 100 



]aT» sucoiiea bi Nielsen 



QiJ? 



1 3£ 














■ f.<r.oi>j- pp r-i,! rr.rjr | : .-.pFTI. 


THIS wei 


LAST WE 




TITLE 

Ain-.51 ilMPSlNT.T'HOMOTlON LABEli 


1 






26 


29 




1 Drove All Night 












■■■■ :ii:-. l^P^: 






Did My runi: 


(D 


34 




Tbt ftnltiemlifesH'Ifi 0' Jhf F • F- : .-s 






Ftying Without Wmgs/Siiperstar 


28 


27 




low 


3 




Hole In The World 


Q> 






NaNaNaNa 














1 1' . MO SOY.DCr SOULIOAIG ■ 


4 




Let's Get Down 


€D 






Love At 1st Sight 

■ ■ ii|!';t f£>l" MtTHCOM*A P&cFTt\l 


6 




Picture 


€D 


37 




Stay Gone 

.VA-'.i ir^wAVTifi>cSi:i«M.-i;;i| 


rr 




My Love Is Like... Wo 


€D 


39 




Can You Heat Me When 1 Talk To You^ 






Right Thurr 

" 1 , -iiAPiaacftj-roj 


33 


28" 




In Love Wit Chu 


M I 




What Was 1 Thinkin' 

1 - t'l'.'K' ii.*i-HXi'i«Stf.1U[ii 


34 


31 




1 Can 

■.Vi,Li:(!|i.iW!llA' 


MO 




Intuition 

AMI lUiANtmi 


3S 


33 




Carry The Flag 


P 


1 Help Pour Oil The RiiilUcev's Song) 


36 


43 




Bump. Bump. Bump 






I'm Glad 


37 


36 




The Disliici Sleeps Alone Tonighl 


ri" 




HollywDOLi 


38 


26 




Tear II Up 


Ms" 




Miss You 


39 


32 




American Lile 

■1- ■■ . ■ ■ Wil >^ RBOt 


T4" 




Crazy In Love 


40 


25 




Whjit The World Needs Now ts Love 


16 




Clocks 


41 


38 




Thoia Thoing 


18 




Angel 


42 


4' 




Beware 0' The Bnys iMundian To Bach KrI 


H 




Sweetest Sin 


43 


1 ; 




Not Falling 


K? 




God Bless Tlie U.SA 

. '■■.ib:i?S ■■«A'IIM6I 


CD 


52 




Fronlin' 

''U. i.HiAl JAY-;iSTWIMR.'AHt£rAI 






Stuck 


45 


30 




PI M P. 






Jimmy Math is 


0 


64 




Rock Wit U lAwww Baby) 


24 




Through The Rain 


47 


42 




1 Love You 


'23" 




Oflictally Missing You 


CD 


62 




Never Leave You - Uh Ooh. Uh Oooh! 


19 




Don't Wanna Try 


49 


44 




Ad Night Long 

i -.,.1 -MLin 'jivirwii 


2' 




Breathe 1 


© 


56" 




Brokenheadsville 

















^""io^oV HOT DIGITAL 
Billboard TRACKS,- 


THIS WEEK 


a 
s 

3 


H 


T TLE 

IVPSINT PROMOTION LABEL) 


■ 






In Between Days > v.^-. 








Wandering 


3 






Give Judy My Notice 


4 


1 




Crary In love 


S 






Dog 


6 






Protection 


7 
8 






PI M P 

Rock Your Body 


9 


3 




White Flag 


10 
11 
12 
13 
14 
15 
16 


20 




Shake Ya Tailfealher 

■■■ ■ ■ ■ ■ ■- ■'■ -H. ,(> mwSiiti'jMWrii 


5 




Miss Independent 


17 


Where Is The Love? 


7 

11 




Unwell 


Are You Happy Now? 

1.' hi-,-.' < '.'ii,'Kni:K^SW»*m HTOS 1 


Clocks 


9 




Souther Cross 


17 






8e The Rain 

■. I - .III. 6f.U:J^W"1J«Bl '^f-Miai 


18 


'is 




Bandit 

,■ 1 ■ Ann '.^-i hhrsf uttoihi 


19 


Intuition 


20 






My Love Is Like... Wo 


21 


23 




The Scientist 


22 






The Boys 01 Summer 


23 


24 




When 1 See You 


24 


22 




The Remedy |l Won't Worry) 


25 


21 




Gel Busy 



BillbMral. 

SPEC^: 



JOSE JOSE 




NNIVERSARY 

in honor of Latin music legend Jose 
Jose's 40th anniversary, BilllMard cele- 
brates with a special tribute. We 
recount Jose Jose's lour decades in 
the music industry from his first single 
releases, breakthrough albums in ttie 
70s, film roles in the 80s, and arena 
fours in the 90s to his recent rediscov- 
ery by young Latin musicians. 

issue date: September 6 • ad close: august 1 2 

Gene Smith 646.654.4616 • gsmith@billboard,com 



CLASSICAL MUSIC 

Billboard covers an entire ensemble 
of repertoire, education, and new 
releases. We highlight repertoire 
aimed at traditional classical and clas- 
sical crossover markets, provide a 
look at new marketing efforts from 
classical music education companies 
including DVD and CD-ROM technolo- 
gy, and note classical music acts and 
projects with high commercial impact 
polential. 




issue date: September 6 • ad close: august 1 2 

Pat Jennings 646.654.4614 • piennings@billboard.com 

IXURY REAL ESTATE 

Billboard's lirst-ever spotlight on real 
1^ • estate reports on the state of the mar- 

ket for luxury properties sought after 
by top artists and executives. We sur- 
vey leading real estate companies in 
major music capitals throughout the 
U.S. and feature capsule reports on 
individual properties recently put on 
the market or purchased by music 
industry executives and artists. 

issue date: September 1 3 • ad close: august 1 8 

Jeff Serrette 646.654.4697 • jserrette@billboard.com 

UPCOMING SPECIALS 

ARTIST MANAGEHEHT issue dale: September 20 • ad close: August 25 
HAVAnnE 20TH SNNW. issue date: September 20 • ad close: August 25 
STUDIOS & RECOBOIHG issue date: September 27 • ad dose: September 2 
NEWBURY COMICS issue date: September 27 • ad dose: September 2 
DANCE &EL£CTRONICA 2 issue date: September 27 • ad close: September 2 




WWW 


.bill 
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.com 


NV 646.654.4696 • 


LA 3m25.2m • 


WSHWUi 6IS.3?I.429; • 
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AUGUST 9 



Billboard HOT 100 



1 

THISWEEK 


1 LASTWEEK I 


1 2 WKS. AGO i 




JiJ .,- , Th* iTxisI popiil»i *«i|j(«s and Mc»*. »ccotdino lo fL* 
• • Nieisen i^ftio audience <npraui(irts tneiiured bv NiBlun • « NielSCD 
Broadcast Data B'oailcsst Osu Svnenis. t»\tt data CMnpdnl by c^. .^^c^-i,, 
T c^p™ Niet»n SwindScn. plivlini horn mIm twrC SOUndScan 
mofiitofefl radio suiionr 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT A NUMBER/PROMOTION LABEL 


PEAK 1 
POSITION ! 


o 


1 


1 




i^^i NUMBER 1 ^1^' 5 weeks At Number 1 
CRAZY IN LOVE O Beyonce Featnring Jay-Z 

|. .i,-.n,r , ■, . .-,1 '.•.■.u aiiNIJWllS.RWMWcSOVSCWlftEBtCtiMl;' <£) O CCUJMBW rwr 


1 


o 


3 


4 




RIGHT THURRO 


Chingy 

tB O CiSTJflfiiNGn^^U-CE "aCCAfMOL 


2 


■ 


? 


3 




$ GREATEST GAINER/SALES $ 

ROCK WIT U (AWWW BABY) o AsiuMi v 

: .i'.U\Aim -iCIV ADIILGU5>rA»iEaiiaBlVEi O MUBMS INC TSF iJLW [ttfiW TJ-'MG 


2 


■ 


4 


2 




MAGIC STICK Ur Kim Featuring 50 Cant 

I'fASlCf,' ;j( 'Ht BWISSWMOSH li,JllWS.i:j»rKSONCEVANS,MClWiT)HHMWtiBrt»S«INSI aLtif. UfE i.BL'JCi I AILpSMC 


2 


5 


6 


6 




UNWELL 


matchbox twenty v 


5 


6 


5 


5 




NEVER LEAVE YOU - UH OOH, UH OOOHl O 


Lumldee ■? 

O i.MvE<ioA; axmr wm 


5 


o 


7 


13 




RI.M.P. O 


SO Cent V 

O SHM-iW-ERWiIHOOWW- IfiTlHSCDPE 


7 


o 


12 


14 




WHERE IS THE LOVE? O Bl«ck Eyed P«ei v 

. i".-:^ iiV(jr;\)aii^Alf^r,C«:AP«KAP8Q4fOUfM!ANar*0r,PlJDVJB,JClJFtTK' O ■^iMOnCTUMNlEHSCOPE 


8 


9 


8 


10 




IN THOSE JEANS 

■'=' :'.t-"F5:FK IF UM'^1^H HESTER: 


Gtnuwino v 

fPIC A-BLM CUT 


8 




16 


19 




GET LOW 0 Lil Jon & The East Side Boyz Featuring Ying Yang Twins ^ 


10 


s 


14 


15 




INTO YOU O 

. : .h:,,>U£C',£S>t««)L«ll,'ii(.lf'E.Mlf;h'i fii«i-'Kmif^ff.; 


Fabolous Featuring Tamia Or Ashanti v 

0-i'>fr:v.--r- ■ - -iii. 


11 




18 


25 




«0« GREATEST GAINER/AIRPLAY .. 

SHAKE YA TAILFEATHER Nelly. P Diddy & Murphy Lea V 


12 


13 


10 


9 




MISS INDEPENDENT 


Kelly Clarksofl 


9 


14 


9 


12 




DRIFT AWAY 


Uncis Kracker Featuring Dobta Gray <v 

L-lvfi AHH.iVt CLft 


9 


& 


20 


29 




FRONTIN' 0 

' ,■■ 1 .'.-...JiMSSCAmEH! 


Pharrell Featuring Jay-Z "9 

O ■ i.'ii;'-i 


15 


16 


11 


7 




BRING ME TO LIFE 

■:-'Mi-'M-, EM;jiO'lLI£DM0DGISl 


Evanescence Featuring Paul McCoy v 

W»iti Uf S3l,riCIHAC>. A ALBUM CUI 


S 


& 


17 


22 




LIKE GLUE O 

■li....:: 'W.t.j^tETUUTI 


StMPaul V 

O O vtiATLUfrrc W4!- 


17 


It 


13 


11 




so GONE O 

y t.. .: r- :f > ■ 1 .^muh. .m lluchi. DJijStriGHAM JRVEZJUWOWai 


Monica 

«> 


'0 


n 


19 


21 




ARE YOU HAPPY NOW? 


Mithdk* Briinch 

tMIAHKn ilbJM ..I 


■'9 


w 


15 


8 




GET BUSY O 

i I.W5teN IS PKIJflniitS S ^URSQtK 


Sean Paul 


1 


21 


21 


20 




INTUITION O 

Mf-:!.- . 1 ..f= . wwui 


Jewel V 

9 O 0~iianm:iii3 


20 


& 


24 


28 




LOVE AT 1ST SIGHTO Mafy J. Bilge Faaturing Method Man f 

. 1 vji.UiS.>iUWMW!r?MJ.UHnUJanu<XIWliAJWHUJMi.;i)SC<M:Ar'r.i Oi'H'.wai' 


22 


® 


25 


35 




IT'S FIVE O'CLOCK SOMEWHERE 


Alan Jackson & JimniY Buffetl v 


23 


& 


30 


36 




FOREVER AND FOR ALWAYS 


Shanta Twain ■? 


24 


& 


26 


31 




RED DIRT ROAD 


Brooks & Dunn v 


25 


26 


27 


27 




1 WANT YOU O 

1 IT Mci 71. ir.E.rs^snri^fld^w, tAfllwm^B'fOSSti. 


Thalia Featuring Fat Joe 

Of'.^ lA'ujiTffi-'vi'eiv 


26 


& 


33 


39 




CALLING ALL ANGELS 


Train v 

CSIUM6UA1SUMCUT 


27 


® 


36 


41 




NO SHOES, NO SHIRT NO PROBLEMS 


Kenny Piesaey 9 


28 


fa 


41 


49 




MY LOVE IS LIKE... WO O 


Mya 


29 


30 


34 


34 




BEER FOR MY HORSES 

J :rHL-l.i:i T.iiT.|.li;ITH i IIAIII'JI 


Toby Ktiih Duet WHh Willie Nelson 

o OKMnvoms lUkSH.uiii alaim cin 


22 


31 


29 


26 




WHEN I'M GONE 

- p;.ii«^A'- F aiiT,ririMi;iHfH:sr»uWill.wMi«SON) 


3 Doors Down *s 

S KPUBUCUWif RUl ALBi lU rxi wr. 


4 


32 


32 


40 




CELEBRITY 

isn^l'.' (i iJ -III 


Brad Paisley v 

UUSTAHUK.'Ui ALSUV lU 


32 


& 


42 


53 




THOIA THOING O 


R. Kelly 

O .'-.1 ion- 


33 


34 


31 


32 




MY FRONT PORCH LOOKING IN 


Lonestar v 

BU* AlBiJM CI..T 


23 


35 


22 


16 




21 QUESTIONS O 


50 Cent Fealuriag Nate Dogg 

O i'f'i.i AnfPMA-H acr.H- ivte»scop( 


1 


& 


38 


45 




THE REMEDY (1 WON'T WORRY) 


Jason Mrai ^ 

FiE».TMA|BIIWniJEF5 


36 


& 


45 


55 




LET'S GET DOWN O 


Bow Wow Featuring Baby "9 

O ciitijwm* ma 


37 








^17- HOT SHOT DEBUT 

DID MY TIME o Koni s> 

limfi.iai.-'tlllKM ®MVVJH'fll lltTitPC 


38 


39 


28 


18 




1 KNOW WHAT YOU WANT O Busla Rhymes g Mariah Caiey Fealuriag T1)e RipitKHle Squad V 


3 


40 


23 


17 




THIS IS THE NIGHT A 


Clay Aiken 


1 




[49" 


58 




WHAT WAS 1 THINKIN' O 

P pf.l.ip ' 1 ir . .Ill' r RfVTlF.i 


Dierks Bentley v 

<9cA=iiai ;>^^iuf iJi9B 


41 


42 


35 


23 




DON'T WANNA TRY O 


Ff ankie J *? 

(KCDIUMBIA ^wn 


19 


43 


39 


37 




ROCK YOUR BODY 

riii Ili.-IiillF - . -IWEeRlJW r rtLGOWWTLll*MS| 


Justin Tmberlake v 


5 


44 


40 


33 




IGNITION O 


R. Kally 

9 O J'vt una 


2 


& 


51 


51 




ADDICTED 

AIH'.-.l.lli. Ill illM:nMFAL'.J£T1NC0.SlfF{er>*a^[]t3HDSJERSAlANNII 


Simple Plan 

OlAMAlSUMCul 


45 


& 


47 


52 




DANCE WITH MY FATHER 


Luther Vandross 

o 


46 


47 


44 


47 




COME OVER 

^1/ . 1. .. 1 . . I I 1. . L.Liii^lMl^aiSJALf IV 


Aciliyah 


4.1 


M 


43 


24 




CAN'T LET YOU GO 0 


Fabolous Featuring Mike Shorey & Lil' Mo v 

O '1 ' ' ■ ■ 1 '1 ^;f.-ii.i ■ . - Ff -, 





1 LASTWEEK | 




1 


TITLE Artirt 

PRODUCER (SONGWRITER) IMPRINT & NUMBER.iPROMOTION LABEL 


PEAK 1 
POSITION 1 


53 


62 




REAL GOOD MAN Trm McGiaw -.■ 

1 1 II. |.:i.'i1.i nifjTHUfonAIMNi 


49 


37 


30 




NO LETTING GO O Wayne Wonder v 

...i'. . ,. ..i.i|.ii^:.wli;.^l.s OOGWE'.. . 


1 1 


50 


43 




IF YOU'RE NOT THE ONE O Daniel Bedinglield V 

'«'".t'-"l'i«"=' «•> ■ Hi 


15 


66 






SENORITA Juslin Timberlake V 

-"'..I'l'. 'i.i. 1 |...MlliAMSl . '.Pi-BI!^ :,:i 
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HELP POUR OUT THE RAIN (LACEY'S SONG) O Budlly Jewell 
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THE BOYS OF SUMMER TheAIarit <v 
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WHY DON'T YOU & 1 Sanlana Featuring Alex Band Or Clisd Kraagei v 
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LIKE A PIMP 0 David Banner Featuring Lil' Rip ^' 
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BIG YELLOW TAXI Cminling Crowe Featuring Vanessa Carlton v 
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HEADSTRONG Tngl V 


52 


75 


75 




GIRLS AND BOYS Go«d Charlotte 
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99.9% SURE (I'VE NEVER BEEN HERE BEFORE) Brian McCemas <f 
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FAINT Uahin Parii v 
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SIGNS OF LOVE MAKIN' O Tyraaa 
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STAY GONE 0 Jiainw Wayne v 
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SWING, SWING The All-American Rejects v 
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1 WISH 1 WASN'T Heatlier Headley v 
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SEND THE PAIN BELOW dmelle V 
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LIGHT YOUR ASS ON FIRE Bima Rhymes 


69 


55 
59 


38 




FLYING WITHOUT WINGS* Ruban Studdard V 
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FIGHTER OnlllllnOpllH v 
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CAN'T STOP, WON'T STOP YoangGmn'V 
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THIS ONE S FOR THE GIRLS Maitina McBrida 
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SO FAR AWAY Slaind v 
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HOLE IN THE WORLD O Eagles <f 

ii.|.||= T.nr.-.i .-.iT.|.i ..!'..!. orncitcii-'URCsTnEn 


77 
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NEVER SCAREDO Bone Cmskn Featuring Killer Mike & Tl f 
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BREATHE O Blu Cantrell Feeturing Sean Paul V 80 
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SEVEN NATION ARMY The While Suipes '. 
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THREE WOODEN CROSSES Randy Travis v 
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LOVE YOU OUT LOUD Rascal Flans v 
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SAY YES Floetry ■? 
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ALMOST HOME Craig Morgan 
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PUMP IT UP O Joe Suddens' 
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THE LOVE SONG Jeff Bates 
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IN LOVE WIT CHU O Da Brat Featuring Cherish v 

IT III nOMSMARRISlTHUTrOh' « O i'" '1 '.'» '■ ' lA 


44 


86 


76 




SNAKE O R. Kelly Featuring Big Tigget f 
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STUPID GIRL O Colds' 
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WHAT A BEAUTIFUL DAY Chris Cmie v 
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STILL BALLIN 2l>ac Featuring Trick Daddy 
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WHAT WOULD YOU DO? The Isley Brothers Featuring Ronald Isley v 
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All-star Lineups 
Drive TV Specials 



Superstars and all-star lineups 
are the driving forces behind sever- 
al upcoming music specials on T\'. 

PBS will begin airing "Soul 
Comes Home: A Celebration of Stax 
Records and Memphis Soul 
Music" Aug. 9. It is a concert that 
took place April 30 in Memphis to 
benefit the city's Stax Museum. (Air 
times vary: check local listings.! 

Performers include Solomon 
Burke. Al Green. Eddie Floyd. Caria 

Thomas. 

Michael .McDon- 
ald. Ranee Allen, 
Jimmie 
Vaughan. 
William Bell. 
Little Milton and 
Mavis Staples. 

As part of its 
August pledge 
drive, PBS Is 
selling the com- 
panion CD and 

DVD of the concert before its retail 
release date in January 2004 on 
Shout Factory. 

"Soul Comes Home" executive 
producer Mark R. Crosby tells Bill- 
board. "We had to get this concert 
on TV', and PBS was the perfect 
choice. When people think of 
Motown, they think of Detroit. With 
this concert, we want to do the 
same thing for Stax and Memphis." 



and Sting documentaries at dates 
to be determined. 

"Paul McCartne>~ The Joume>' to 
Red Square" is a tw(^hour program 
about McCartney's first Russian con- 
cert, which t(H)k plaa- in May. Mc- 
Cartne\' cxecutiw-produced the spe- 
cial. The program will include footage 
of his Mascnw concert and his wsit to 
the Russian city of St. Petersburg, 
where he received an honorary doctor- 
ate from tlie Russian ConseA'atoire. 



Tuned In: 
IheTube 



By Carlo Hay 

chav@t>lllboa rd.com 
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Crosby adds that a Stax docu- 
mentar>' is in the works, and he 
hopes to bring it to TV'. 

Meanwhile, UTN will air "The 2003 
Essence Music Festival, " a two-hour, 
condensed version of the event that 
took place July 3-5 at the Louisiana 
Superdome in New Orleans. The UPN 
program (at 8 p.m. ET/PT Sept. 12) 
will feature performances from 
Ashanti. Biyl^h Badu. Faith Evans. 
Jaheim. Patti LaBelle. CetaM Le\'ert. 
LL Cool J. Chaka Khan. I^ia, Usher 
and Stevie Wonder. 

This fall, cable network A&E 
will premiere new Paul McCartney 



"Sting: Sacred Love" chronicles 
the making of the veteran rocker's 
latest album, as well as performances 
of the new .songs at his Malibu, Calif., 
home and l/)s Angeles' Mayan The- 
atre. There will be an accompanying 
"Sting: Sacred Love" DVD to be re- 
leased on a date to be announced. 

And, as previously reported 
(Tuned In, Billboard. May 31), NBC 
will also have concert specials on 
Shania IVvain, Elton John and Hany 
Connick Jr. TV'ain's special airs Aug. 
19. while the latter hvo shows' air 
dates are yet to be determined. 

ROAD TO 'FAME': Congratulations 
to Harlemm Lee. the winner of 
NBC's "Fame," a viewer-voted tal- 
ent contest that concluded July 23. 

The grand-prize package Lee 
won includes a management deal 
with Johnny Wright's Wright 
Entertainment Group (whose 
clients include 'N Sync, Britney 
Spears and Sean "P. Diddy" 
Combs), a single on Wright's WIRE 
Records and a prominent role in 
the off-Broadway musical "Fame. " 

Wright was a judge on "Fame. " and 
at press time he was in discussions to 
sign second-place "Fame" contestant 
Shannon Bex to a management deal. 

IN BRIEF: Fox-TV has changed the 
title of its pop-star impersonation 
series from "Soundmix" to 'Per- 
forming As . . . . " with Aug. 26 as 
the show's premiere date. 

Los Angeles-based production 
company Rj\W Entertainment has 
signed veteran music-video direc- 
tor Wayne Isham and the produc- 
tion team the Coalition, which 
includes directors Bernard Gour- 
ley and Darren Grant. 







THE MOST-PLAYED CUPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
'New Ons" are those clips with six or moie plays fof the first time in the chart week. 
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JULY 27. 2003 
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vidual South-based labels as Atlanta's So So Def and New 
Orleans' Cash Money and No Limit have all thrived at one 
time or another, the entire region has never gained the accept- 
ance afforded its coastal competitors — until now. 

The recent chart success of such Southern talent as Bone 
Crusher, David Banner. Three 6 Mafia and Lil Jon & the East 
Side Boyz; the growing interest in crunk music, an Atlanta- 
based subgenre that combines bass-heav\' tracks with power- 
ful hooks: and a number national deals with the majors for 
indie labels illustrate that the South is again on the rise. 

And with new albums from T.I.. OutKast. Ludacris. Nappy 
Roots, Ying Yang 'I\vins, Big Gipp and YoungbloodZ, among oth- 
ers, due in the third and fourth quarter, the South 's grasp on the 
charts may only get stronger. 

"[The music is) bringing back the excitement in the club." So So 
Def CEO/Arista senior VP Jermaine Dupri says of Southern hip- 
hop's rise. "It's similar to slam dancing almost, because it's all about 
going to the club and getting wild. At the same time, all the records 
promote fun rather than violence, more or less. |Bonc Crusher's) 
'Never Scared' is a little violent, but at the same time, the feeling 
that you get from the record is one of excitement. 

"You see black kids now going to clubs and not being afraid 
to .sweat." he adds. "There was a time in rap where black kids 
didn't want to get their clothes dirty: they didn't want you to 
waste any water on them. That still exists, but if you go to a 
club that's crunk and Lil Jon or Bone Crusher is performing, 
you can pretty much forget about that. It's a whole different 
mentality. It's like the rock era of rap." 

Dupri knows a thing or two about Southern hip-hop. Having 
founded So -So Def more than a decade ago. he has produced .such 
multi-platinum acts as Kris Kross, Lil' Bow Wow and Ludacris. 
Bone Crusher, one of his signings under his new deal with Arista, 
is a major Southern hip-hop talent making noise on the charts. 

Hailing from Atlanta, Bone Crusher was among the first in 




this new bumper crop of Southern MCs to break onto the nation- 
al scene. The crunk sound of his infectious club anthem "Never 
Scared, " which features fellow Atlanta-based MCs T.I. and Killer 
Mike, represented a watershed in the movement. 

"Every great music has its time," Bone Crusher says of the 
South 's newfound success. "People didn't like West Coast hip- 
hop at first, but eventually it had ILs shine. Just like New York, it 
had its shine. It's jast our time." 

Serving as the lead single to his debut .set. ".MtenCHUN!," "Never 
Scared" peaked at No. 8 on the Billboard Hot R&B/Hip-Hop Sin- 
gles & Tracks chart the week ending July 5. As of last week, 
"AttenCHUN!" had sold more than 337,000 units, according to 
Nielsen SoundScan. The album debuted at No. 1 on the Top 
R&B/Hip-Hop Albums chart and at No. 1 1 on The Billboard 200. 

SRC/Universal recording artist David Banner proved that Atlanta 
wasn't the only city that could get crunk, h music veteran and 
Mississippi native. Banner is an accomplished producer/MC who 
knows the uphill battle that many Southern MCs face. 

"I'm competing against Pufi>' and Eminem," Banner says. 
'I'm competing against people of that caliber, so therefore I want 
my music on that level. I want to have the same things that 
those I'm competing against have. 

"In most cases, when a Southern act comes out, he has been 
running all his life just to get to the starting line," he adds. "So 
when the gun goes off and everyone else takes off running, we've 
been running ftjil speed just to get to the starting line. " 




Propelled by the Lil' Flip-featured single "Like a Pimp," Ban- 
ner's "Mississippi: The Album" has sold more than 303,000 units 
since its May 20 release. It debuted at No. 1 on Top R&B/Hip-I lop 
Albums and at No. 9 on The Billboard 200. 

Hypnotize Minds/Columbia act Three 6 Mafia is one of the few 
Southern acts, like OutKast and Scarface, that has consistently 
maintained visibility for several years. 

"We've been hanging around for a minute," Three 6 Mafia's 
Juicy J says. "'The South has always been hanging around, if you 
look at IBET's] 106 & Park,' there are nothing but Southern 
videos playing, so I think we're on our way up. 

"People's ears are open," he adds. "If you listen to Nesv York radio 
right now, they" re playing New York stuff, but they're also playing 
a lot of Southern stuff. So. things are expanding, and it's a blessing." 

Formerly signed to Loud, the Memphis-based quartet scored 
its most recent hit with "Da Unbreakables," which has sold 
more than 222,000 units. The album debuted at No. 2 on Top 
R&B/Hip-Hop Albums, topped only by labelmate (and fellow 
Southerner) Beyonce's "Dangerously in Love," and at No. 4 on 
The Billboard 200 in the issue dated July 12. 

GEniNG CRUNKY 

Lil Jon & the East Side Boyz are a staple in the world of crunk 
music. Recently, their Atlanta-based indie label, Black Marl<et Enter- 
tainment (BME), inked a label deal with Warner Bros. Records. 

Lil Jon's label partner, attorney Vince Phillips, says the Warn- 
er Bros, deal is "really a sign that crunk music is arriving. I'm 
seeing mainstream audiences and the record industry recog- 
nizing it as a part of the indu-stry and having its own niche." 

He adds that the time was right for BME to partner with a 
major. "We met with [Warner Bros. Records chairman/CEOj Tom 
Whalley] and some of the A&R executives, and we like them. 
Warner Bros, doesn't have a lot of competition over there. We can 
be the big dogs over there. They made us feel comfortable in that 
they wanted us to bring our vision to reality." 

BME's artist roster also includes Chyna White, female vocal- 
ist Oobie, Bohagon, Lil Scrappy and Trillville. 

Shannon Holmes, co-owner of Face to Face Management, 
which manages two FYE stores in the Atlanta area, agrees with 




Phillips' assessment of crunk's growth potential, 

"Crunk music is to rap music what heavy metal is to rock," 
Holmes says. "It's like rap metal, with its own following. The kids 
at my store rave over it the same way that kids rave over heavy 
metal. [It is) sort of a subgenre of rap." 

Holmes' partner. Tara Garrett, says she thinks the success of 
crunk music is directly tied to the artists' tendency to relate well 
to their peers and their audience. "The artists that are bringing 
it to the forefront make themselves more accessible to people 
that are getting off the ground," she explains. "Crunk music is 
more representative of artists that will give back. It's a genre 
within itself that helps itself keep moving along."' 

Lil Jon recently t(X)k his crunk sounds on the road as one of the 
headliners of the Dirty South tour. Banner is the other headliner, 
with opening acts Ving Yang TV'ins, Field Mob and Killer Mike, on 
the I2-city tour that began July 27 in Montgomery, Ala. 

Break 'Em Off Records, the Atlanta-based indie that first signed 
Bone Crusher, is also reaping the benefits of crunk's ascent 

"I knew ("Never Scared"] was going to be big," Break 'Em Off 
CEO Dan Brown says. "I had so many calls coming in [wel just 
had to make sure that everything was right when we did the 
Bone Crusher thing. " 

Break Em Off s success with Bone Crusher quickly made 
the label a hot commodity It recently signed a deal with Def 
Jam South (Billboard Bulletin. July 14). The first release in the 
venture will be from Beezel in October. Future releases include 
Young Hawk and Lady Ice. slated for December 2003 and Feb- 
ruary 2004, respectively. Brown says the label also plans to 
expand the label's creative scope and get into R&B. 

THE RADIO PICTURE 

TVaditionally, regionalism has played a significant role at radio, 
with stations supporting songs and artists who live in their back- 
yard. But singles like Bone Crusher's " Never Scared,"' Banner's 
"Like a Pimp " and Lil Jon's "Get Low " have all scored at radio 
nationwide. Could things be changing? 

"It really depends on the project Not all of these songs work in 
Philly, " says Colby Colb, PD for rhythmic top 40 WPHl (103.9 the 
Beat) Philadelphia ""In fact Nelly's "Country Grammar' was one of 
the first to be a big hit out of the box. Rap is less polarized, but each 




artist is different I love Bone Crusher and David Banner, but they 
didn't [attract requests] or give me callouts. while Chingy's "Right 
Thurr" is requesting big time with no callouts. BET and MTV have 
played a big part in the breakout success of Southern artists." 

Nate Bell, director of urban programming for Clear Chan- 
nel Memphis and PD of mainstream R&B WHRK Memphis, 
agrees. "I think rap music has always been universal, but 
tastes are varied. Lifestyles in other parts of the country are 
still much different, so they rap about different things and 
the songs take on a different meaning to the audience. South- 
em rap is becoming much more acceptable in the North, but 
we are still a ways away from those songs breaking out of the 
box in New York." 

Rhythmic top 40 WLLD (Wild 98.7) "ftmpa, Fla., PD Orlando 
does not beliei* that Southern rappers will ever break out nation- 
ally without first growing a fan base in their region. 

"Records with a stereotypical "West Coast' sound start there, 
not because thej' have to, but because usually they're made there, " 
Orlando says. ""If Ying Yang or Lil Jon makes a record, the testing 
ground will be Atlanta and Florida radio. Hence it'll start here. 
Same with New York. Records don t all start in New York because 
they're large: that's the local lest for them. I'm sure it's rough to 
have Jay-Z, Puff Daddy and 50 Cent as local arti.sts,'" 

Additional reporting by Rhonda Baraka in Atlanta and Skip 
Dillard in New York. 
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Kraski expects to finalize a distribu- 
tion deal in the next few weeks. He will 
hold the title of president and will 
handle day-to-day operations for the 
label, which will be ba.sed at Suss- 
man & Associates' Music Row office. 
Black is Equit>''s first artist, but he 
will otherwise remain behind the 
scenes, as will Morey and Sussman. 

it's really going to be Mike's ball 
game," Black says in an exdmiw Bill- 
board interview. Black and Sussman 
were already partners, along with 
executive Mike Sebastian, in the 2- 
year-old music publishing company 
Blacktop Music Croup, also head- 
quartered at Sussman & Associates. 
They will retain that company; there 
are no immediate plans to add a pub- 
lishing arm to Equity. 

.\side from Black, no other artist 
has yet been signed to the label, and 
there is no predetermined roster size. 
"Success will dictate how big the ros- 
ter will get, " Kraski says. 

Equit>' will look to sign new and 
established country artisLs. But Kra.s- 
ki says, "1 want artists who have 
something to say, jthose] who are 
honest and flawed and have a strong 
vision of who they are." 

CREATING A PARTNERSHIP 

Kraski says Equity's business 
model is "long overdue " in the record 
industry. 

"II starts with creating a partner- 
ship that transcends the CD sale," he 



Online 

Continued from page 5 



He says the company intends to 
launch a PC service with broad con- 
lent usage rights similar to those 
enjoyed by iTunes consumers using 
Mac computers. 

Also getting in on the download 
store act are Roxio and MusicMatch. 

Roxio chairman/CEO Chris Gorog 
di.scloscd in a Plug.lN keynote address 
that the company plans to launch its 
updated version of the Napster 2.0 
service, featuring an a la carte offer- 
ing, before Christmas (see The Last 
Word, page 90). 

Gorog called the pay-per-download 
business "essential" to a successful 
digital music ser\'ice. 

Further details, including pricing 
information, were not disclosed. 

Meanwhile, MusicMatch an- 
nounced that it too plans to launch 
a new pay-per-download service 
before the year ends. 

The company unveiled a la carte 
download licensing deals with Uni- 
versal Music Group, BMG Enter- 
tainment and EMI Recorded Music, 
as well Hollywood Records, Lyric 
Street Records, Roadrunner Records, 
Rounder Records. Sanctuary Rec- 
ords and T\T Records. 

Talk at the confab continued to swirl 
about other pay-per-do\mload offerings 
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says. Other Equity tenets include 
"giving the artist ownership in 
everything they create, paying them 
from the first SoundScan on, and 
having a royalty statement that is 
much more transparent." 

In turn. Equity contracts are like- 
ly to be structured like the ground- 
breaking deal Robbie Williams 
signed with EMI last year, in which 
the label takes a portion of revenue 
from the artists' touring, publishing 
and merchandising rather than just 
from CD sales. But Kraski stresses 
that every deal is likely to be struc- 
tured differently "because every 
artist's career is different." 

At Equity, he says, "the one singu- 
lar, common goal is to do what's in 




the best interest of the artist's career. 
It won't be an agenda that creates dis- 
trust and acrimony." 

Black says Equity will twnefit from 
the flexibility that its size and local 
ownership provides. 

"We don't have any buildings on 
Madison Avenue or in Tokyo or 
Berlin, so you'll be dealing with peo- 



in the works, including anticipated 
stores from Real/Iisten.com, AOL and 
Amazon. But questions persisted about 
the pricing model — a major focus of 
the Billboard Roundtable. 

At the roundtable, RCA Music Group 
president/coo Charles Goldstuck said 
that the industry is still looking for the 
right model, and prices for digital files 
will ultimately be dictated by the vol- 
ume of business online. 

Larr>' Kenswil, president of Univer- 
sal Music Group eLabs, said in a 
keynote speech that in the near-to- 
medium term he expects digital pric- 
ing to move away from a steady 99- 
cent retail price, with some tracks 
selling for more and a range of cata- 
log tracks selling for less. 

Despite all the attention for the 
Apple-style store. Jupiter is forecasting 
that the subscription business — 
although targeting a smaller segment 
of the online population — ^will produce 
equal revenue to the a la carte business 
during the next three years. 

What's more. Jupiter expects sub- 
scriptions to be a bigger revenue gen- 
erator for the music business five 
years from now. 

Jupiter is predicting that by 
2008, digital music will be rough- 
ly a $1.5 billion business, with sub- 
scriptions generating $877 million 
in annual consumer spending and 
pay-per-downloads accounting for 
$677 million. 

That's why some companies, like 
Roxio, plan to offer a mix of ser\ices. 



pie on Music Row and it goes no fur- 
ther than that, " he says. 

Kraski agrees. "We can be flexible 
and agile, because we are auto- 
nomous and local." 

In addition to owning their mas- 
ters. Black says Equity artists will be 
paid a full mechanical rate instead 
of the three-quarter rate that most 
artist/songwriters are paid. "Those 
two things alone make [Equity] 
friendly to the artists." he says, along 
with "the ability to do what the artist 
wants to do. The label is not going 
to dictate anything creatively." 

Black recorded for RCA Records 
from 1989 until last year. While on the 
label, he notched seven albums that 
either went platinum or multi-plat- 
inum and one gold album, according 
to Recording Industry Assn. of Amer- 
ica certifications. He has scored 13 No. 
1 singles on the Hot Country Singles 
& Tracks chart, including "Nobody's 
Home," "Summer's Comin' " and 
"Like the Rain, " each of which topped 
the chart for three weeks. 

After leaving RCA, Black says he 
explored other major-label options 
and had some offers. 

"I had a great run at RCA." he says. 
"But this venture gives me the oppor- 
tunity to continue to do what it is I do 
and have some ownership in the 
record and also in the company. 

"I walked away from a lot of money 
[at other labels] on the excitement 
that this would be something that 
would grow into something not only 
for me but for other artists who want 
to own Itheir] work and get paid full 
rate. Every artist that joins Equity 
Records becomes an owner of Equity 
Records. I would defy anyone to find 



MIXING SERVICES 

The new Napster will run on the 
Pressplay technolugj' platform and will 
blend a la carte downloads and sub- 
scription packages. 

Meanwhile, at MusicNet, presi- 
denfCEO Alan McGlade remains bull- 
ish on the subscription model as an 
economical way to sample and pur- 
chase high volumes of music. 

He too said the successful digital 
music services will likely offer multi- 
ple experiences, including pay-per- 
downloads, subscriptions and .stream- 
ing radio. 

E.MI Group executiw VP John Rose 
said that the market will experiment 
with a number of different models this 
fall. But he added tfiat no one model 
will likely be "the right'" one. 

Ken-swil said 200.3 is proving to be a 
"turning point" for the digital market 
because it is the year "real revenue is 
showing up on the PiSL. " 

Hm\'ever. he cautioned that patience 
is required in the near term. "We 
should allow the Idigital] format to 
develop and not put too many expecta- 
tions on it early on." he .said. 

Keaswil predicted that digital distri- 
bution will outpace .sales of physical 
giKxIs within the next decade and that 
ultimately record companies ""will do 
away with the CD altogether." 

The uncertainty surrounding the 
market is making investors in some 
publicly traded companies nervous. 

Stock in Roxio slipped 30 cents, or 
3.8%, to $7.69 July 28. when the 
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anything more exciting from the 
artist's perspective." 

The Equity partners are launching 
their venture at a time when country 
record sales — and the music industry 
overall — are suffering. Nashville's 
Music Row has been in a five-year funk. 

But several other labels that 
launched in the same environment, 
including DreamWorks Records 
Nashville, Lyric Street Records and 
Univer,sal South, have proved that 
success is possible. 

While noting that "the business is 
pretty tough" right now, Dream- 
Works Records Nashville principal 
executive James Stroud says the 
players at the helm of Equity make 
him think it will be successful. 




"Mike is a veteran of some pretty 
successful situations at Sony over 
the years." he says. "Clint is a major 
creative force. The marriage is great 
. . . Jim is a real talent, and Charles 
is a veteran. These guys take it seri- 
ously and have a plan. I think 
they're going to be a force to be 
reckoned with. It's going to be good 



company announced its embrace of 
the digital music sector. That was the 
same day Jupiter outlined its limited 
expectations for the market over the 
next few years. 

Some financial analysts are voic- 
ing concerns about intense compe- 
tition in the online music market 
and the future of Roxio's core soft- 
ware business. 

But even with all the talk of digi- 
tal distribution, sales of physical 
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director of urban marketing Fer- 
nando Watson. The label's urban 
promotion staff also includes Hilda 
Williams, senior national director of 
urban promotions. Serletic adds that 
he plans to hire an additional .^&R 
staffer. Ridenour, Piatt and Farmer 
report to Serletic: all other urban 
staffers report to Ridenour. 

""We have a real opportunity to be 
a place for artists, producers and 
acts to come because they'll know 
we have all the systems now to deliv- 
er," says Ridenour, who begins his 
new post Aug. 4. ""This is the urban 
music division, but at the same time 
we're part of the whole Virgin fami- 
ly. 1 want to bring a winning attitude 



for our community." 

"When I started Lyric Street Rec- 
ords, it wasn't a good time either," 
says that label's president. Randy 
Goodman, "nor was it when Stroud 
started DreamWorks. But .sometimes 
it is the adversity of the moment that 
births the creativity and passion that 
allows those conditions to be con- 
quered. That and a partner that will 
allow you to lose a significant 
amount of money over an extended 
period of time." 

The heads of three Nashville label 
groups declined to comment about 
Equity Records' launch. Two other 
label presidents could not be reached 
for comment by press time. 

THE RRST RELEASE 

Black's first album for the label, 
recorded and produced in his home 
studio, is nearly completed. "I'm as 
proud of this collection of songs as 
anything I've done before, " he says of 
the project. 

Kraski hopes to have a single from 
the project to radio in October and 
the album out to retail by February 
2004. A single will not be selected 
until a head of promotion is hired, 
which should happen shortly. Kras- 
ki s first priorities are to hire a full 
promotion staff and a head of A&R. 

Black recently scored a victory as 
producer of "Na.shville Star " winner 
Buddy Jewell's debut album, which 
opened at No. 1 on the Top Country 
Albums chart 

Asked if he will produce other 
Equity artists. Black says. "I'm always 
open to that, but it's not something 
we're going to mandate. It's up to 
each artist to pick a producer." 



goods continue to account for a sub- 
stantial amount of the music-relat- 
ed commerce online for the foresee- 
able future. 

Jupiter says online sales of CDs 
will be roughly flat in 2003, com- 
pared with last year at $750 million, 
Jupiter expects online purchasing of 
CDs to grow to $1.7 billion by 2008. 
Thai's slightly larger than the pre- 
dicted market for downloads and 
subscriptions. 



and help build the company's 
vision." Ridenour declined to com- 
ment on any staff or rosier changes 
he may make. 

Ridenour resigned earlier this 
year as executive VP of .Arista Rec- 
ords {Billboard. .March 81. Working 
in senior management at Arista 
since 1993. he played an instru- 
mental role in the careers of Out- 
Kast. Sean " P Diddy" Combs and 
Usher, among others. 

The Virgin urban roster includes 
several established acts as well as a 
host of newcomers. Through a 
joint venture with Ruff Ryders. the 
label is prepping releases from rap- 
pers Jin and Drag-On. Additional 
new acts include Dwele. rappers 
the Federation and Guerrilla Black 
and R&B singer Jl. .Among the 
label's established urban acts are 
D'.Angelo, N'E*R*D,. Beenie Man 
and Gang Starr 
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munications Commission's (FCC) 
recently revised broadcast ownership 
rules (Billboard. July 19). 

"That's what I went in there prepared 
to talk about," Dickey sajs. VSTiat hap- 
pened next, he .say.s. was "basically an 
ambu.sh."with "two hours of grilling on 
something that was relatively senseless. " 

That "something " was Cumulus' 
widely reported corporate decision not 
to play the Dixie Chicks on any of its 
country statioas for a time after Chicks 
singer Natalie Maines remarked to a 
London concert audience that she was 
ashamed that President Bush is from 
her home state of Texas. 

Dickey was also surprised when 
Dixie Chicks manager Simon Renshaw 
of the Firm was brought in to testily. 
"He was more of a prop than anything," 
Dickey says of Renshaw. "He didn't real- 
ly say much. 

"We were accused of having a polit- 
ical agenda, but it was clear the only 
political agenda was theirs," he says, 
referring to the lawmakers grilling him 
at the hearing. 

Dickey says the fact that his top 40 
stations continued to play the Chicks 
throughout the controversy Is evidence 
that Cumulus had "no political agen- 
da " against the band but was "merely 
responding to what the listeners want- 
ed us to do. " Once the furor died down, 
he notes. Cumulus chose to resume 
country airplay for the group. 

Dickey says some of the remarks 
made by members of Congress at the 
hearing "smacked of hypocrisy. They 
were not making principled arguments. 
If they were really concerned about First 
Amendment rights, there should have 
been the same outrage about [talk-shmv 
hosts) Dr. Lxiura and Michael Savage 
losing their |TV] shows (for anti-gay 
remarks). It suited their agendas and 
therefore, they remained silent " 

At the hearing. Dickey maintained 
that the decision to drop the Chicks 
was a result of a groundswell of nega- 
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reano of the Riverside Convention 
Center in Rochester, N.Y., adds that 
spon-sorships were the most lucrative 
in LAAM history. 

While sessions were generally well- 
attended, trade show traffic could have 
been better at times. This is a situa- 
tion that new lAAM president Mike 
Kelly, executive director of NCC in 
New Zealand, hopes to address. He 
also wants the association to provide 
more tangible results to sponsors, 
exhibitors and meeting attendees. 

"I hope to bring more of a com- 
mercial edge [to IA.AMI and leave that 
as a legacy, " Kelly told Billboard. 
adding that lAAM meetings must offer 
more than networking opportunities. 
"It's tougher to get approval fi'om em- 
ployers for travel these days, so we have 
to face the fact that we must give our 



five reaction from the audience, bub- 
bling up to the individual program- 
mers, who then came to corporate for 
direction. 

"We provided our guj's with a firame- 
work, " he says. "The involvement from 
corporate was to help our guys on a 
local level make a decision. It was never 
dictated from corporate based on man- 
agement's political agenda. " 

While that has consistently been 
Cumulus' stated position on the Chicks 
ban, a letter fi'om Bob Raleigh, Cumu- 
lus' corporate format director for coun- 
try, paints a different picture. 

The letter was sent March 17 to 
Sony Music Nash\'ille, le.ss than a week 
after news of Maine;' comments broke 
in the U.S. It gim Cumulas executive 
VP John Dickey, Lew Dickey's broth- 
er, more of a central role in dropping 
the Chicks. 

" Per my boss, John Dickey, all Dixie 
Chicks music will be removed from all 
42 of our statioas until further notice, " 
Raleigh's letter said. "John is pretty 
upset over the irresponsible remarks 
made by Natalie. He feels that while .she 
has the right to her opinion, she was 
an ambassador to our country while 
she was overseas and should have 
behaved accordingly." 

Raleigh also wTote, "'I had intended 
on allowing the stations to go ttack to 
playing their music today, but as I said. 
John Dickey is still angry over their 
remarks and refuses to allow any 
Cumulus station to play their music 
until Natalie makes a public apology." 

Lew Dickey says the memo "doesn't 
accurately characterize my under- 
standing of how this went down. We 
are not arbiters of taste here in Atlanta. 

"The country audience is an ex- 
tremely patriotic group of people," he 
adds. "Wtiat our listeners were telling us 
is that the remark made by IMaines) was 
very much contrary to the beliefs of the 
country audience. There was a tremen- 
dous disdain for the group as a result" 

Dickey also notes that his stations 
twice aired, and heavily promoted, the 
Chicks" interview with nationally syn- 
dicated radio personality Bob Kingsle>' 
in which the Chicks explained why the 
Bush comment was made. 



members something to take back 
that's a benefit: a tangible thing 
employers can measure. " 

"Ticketma-ster CEO Terry Barnes did 
not seem overly concerned about foot 
traffic to the Ticketmaster booth. 
"When you're in a cool city (that in- 
cludes the historic French Quarter), 
you find a lot of things to do. " 

OTHER DEVELOPMENTS 

IAi\M members held their first 
Industry Affairs Council meeting at the 
convention. The new organization's 
goal is to promote lAAM in the live 
event community. One order of busi- 
ness is to find ways to stem lAAM 
membership losses. 

"Private management companies are 
not participating in IA.AM. We need to 
see why, " said Greg Davis, director of 
the Cajundomc in Lafayette, La., and 
chair of the Industry Affairs Council. 

During the next 12 months, he and 
others in the group will survey these 
firms and allied, venue-support com- 
panies — including those not involved 



In addition, "We reached out to the 
band and asked them to come on our 
airwaves. It wasn't, as Sen. Barbara 
Boxer, D-Calif., sakL a 'Hollywood black- 
list.' We wanted to create a dialogue 
between our listeners and the band, and 
they llat-out refused to do so." 

Asked if Cumulus would respond the 
same way again, Dickey says, "Of 
course we would." 

At the recent Conclave radio con- 
vention in Minneapolis, Journal Broad- 
cast Group president Carl Gardner said 
radio had been "vilified " at the hearings. 
For his part. Dickey thinks Congres- 
sional leaders were "venting some frus- 
tration that certain members, particu- 
larly McCain, have with the industry 
leader," referring to radio giant Clear 
Channel Communications, which was 
the focus of an earlier hearing. 

Dickey thinks Congress is "kind of 
acting as if the industry leader is a proxy 
for all broadcast groups in their business 
practices, and that simply i.sn t true." 

BENEFfTS OF CONSOUDATION 

Despite Congressional concerns. 
Dickey is bullish on radio consolida- 
tion, saying it "has been very positive 
from our perspective." 

Cumulus owns about 270 .stations 
and recently closed on a few more in 
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tor, he got you here." 

Bainwol is viewed by former col- 
leagues as "intelligent" "a people person," 
"charming"" and "a man of great byalty." 

Another colleague says that the 
RIAA "needed somebody who had even 
better strategic .skills )than Rosen). She 
had good ones, but (it needed) a per- 
son who wouldn't stiff-arm the tech- 
nology and artists' communities. " 

Don Henley, co-founder of the 
Recording Artists' Coalition, says, "It 
will certainly benefit the major labels 
to have a top-gun leader who has the 



in lAAM like they have been in the 

past — to identify problems. 

In addition, active lAAM member- 
ship has been stagnant during the past 
two to three years. One rea.son " might 
be attributable to the economy, some 
of these guys are taking a beating 
financially," Davis .said. 

Also a concern among a number of 
attendees is the lack of major touring 
acts in the marketplace. 

Fall 2003 bookings seem light to 
Mike Evans, senior VP of sports and 
entertainment at venue management 
firm SMG. Evans believes that ""artists 
are being cautkxis. Summer ticket sales 
are off — as much as 20% to 30% in 
some markets, vs. last year at this time." 

Likovise, Mike Wooley, assistant CM 
of the Gaylord Entertainment Center in 
Nashville, notes that ""each show is a 
struggle to sell tickets." 

Other markets, including secondar- 
ies, are notching respectable numbers, 
at least in terms of show volume. Carey 
Harveycutter, director of the Salem 
(Va.) Civic Center, says his concert vol- 



Nashville and I luntsville, Ala. 

Before being acquired by Cumulas, 
Dickey says his stations "were not in a 
position to have the quality of pro- 
gramming or the amount of live and 
local content that they do today. 

"'When we consolidate we create 
some economies of scale, and that gives 
us an opportunity to invest more 
money in the product. We provide 
more choices for our listeners." 

The FCC eased some restrictions on 
ownership of newspaper and broadcast 
stations June 2, a decision that has siiKe 
been publicly challenged by Congress. 

Dickey thinks the new rules relating 
to radio "will more than likely .stand. I 
don't think you'll see Congressional 
action have any impact on the radio 
portion of the rules." 

Dickey thinks the mainstream press 
has "an unspoken agenda with re.spect 
to radio consolidation, " as evidenced 
by the scores of negative articles pub- 
lished about his busine.ss in the pa.st 
several years. 

That bias, he alleges, "is being driv- 
en in large part by the Recording 
Industry Assn. of America. " 

Dickey believes radio needs to be 
more proactive about improving its 
own public relations. The radio bash- 
ing in the consumer pre.ss, he says, "is 



ear of the Republican administration 
and Congress. 

""As to whether his appointment is 
partly to make peace with the artist 
community is beside the point " Henley 
continues. ""How artists are treated by 
the labels is not really up to Mr. Bain- 
wol. It's up to the heads of the five lam- 
ilics — ^you kiKnw: Zach Horowitz, Doug 
Morris, Alain Levy, Rolf Schmidt-Holtz, 
et al. I don't think things will change." 

Bainwol runs lobbying firm the 
Bainwol Group but returned to Capi- 
tol Hill last December for a short Ume 
to help Frist organize GOP leadership 
after Frist was appointed majority 
leader. Bainwol also served as chief of 
staff to Sen. Connie Mack. R-Fla. 

As a Republican lobbyist Bainwol's 
recent clients have included Oracle and 



ume is good, but attendance is spotty. 

New venues are being well-received. 
In Green Bay, Wis., the 13,500-seat 
Resch Center "has answered a real 
niche; the city has really embraced it," 
says Cora Haltaufderiieid, COO at PMI, 
which manages the facility. 

Recent Green Bay successes include 
Elton John, Brooks & Dunn and Ala- 
bama — "all of which sold really strong, 
even as we're suffering with the overall 
economic situation in the region." 

Clear Channel Entertainment has 
opened the new White River Amphi- 
theatre at the Muckleshoot Indian 
Reservation just outside Tacoma. 
Wash. The new venue has affected the 
number of concerts that would have 
gone to the Tacoma Dome this year, 
says Michael Combs, director of the 
city's convention center, Cheney Sta- 
dium and the Dome. 

In re.sponse, the Dome is expanding: 
It plans to construct a new 5,000- to 
6,000-scat capacity .shed on its grounds. 

"If you can't beat them, join them," 
Combs says. 



not unlike a political campaign where 
we've had a lot of negative ads run 
against us and we haven't responded. 
We have to respond to our critics, and 
we have to do so forcefiilly," 

Another business practice that has 
generated bad press for radk) for years 
is independent promoti(Xi. Cumulus has 
a centralized .system for dealing with 
independent promoters, with indies 
retained exclusively by the company for 
its pop, R&B and country stations. 

Those indies deal solely with the 
company's corresponding format direc- 
tor, not with the individual PDs. Dick- 
ey refers to the system as "centralized 
quality control. 

"We think records should be played 
because they sound good and will be 
well-received by our audience, not 
because of promotional hype and other 
consideration from independents. If 
that changes the ) independent pro- 
moters') business model, than that's a 
business model that needs to be 
changed. In all other industries, prod- 
ucts sell based on their own merit." 

Dickey would like to see labels chan- 
nel indie money directly to radio sta- 
tions through buying commercial time 
on stations to sell their music Those 
that bypass that lactic are making "a 
huge mistake," he says. 



Freddie Mac. In 1999, as managing 
director of the Clark and Weinstock 
lobbying firm here, the pharmaceuti- 
cal industry paid the firm $120,000 to 
help defeat the Clinton-era Democrat- 
ic plan for lower drug costs for seniors, 

Bainwol was not available for an inter- 
view, but he said in a prepared statement 
that he was "delighted" to take the job, 
which reportedly comes with a $1 mil- 
lion annual salary. "What could be more 
rewarding than helping to promote two 
great American traditions: music and 
property rights?" he added 

In a written statement of support, 
Roger Ames, Warner Music Group 
chaimianCEO, and DavW Munns, CEO 
of EMI Music North America, echoed 
the remarks of Sony Music Entertain- 
ment executive VP Michele Anthony. 

Anthony says she views Bainwol as 
a Washington insider with ""a strong 
reputation as an articulate and highly 
effective leader. His experience in the 
political arena is extensive and multi- 
faceted, and he enjoys the respect of 
legislators on both sides of the aisle. 

""Mitch's track record of developing 
strategic initiatives that get real results 
makes him the perfect choice to lead the 
RIAA," Anthony continues. "I look for- 
ward to working cksely with him, as well 
as with )RIAA president) Gary Shermaa" 

Bainvrol is the third RIAA chief with 
Congressional experience: Rosen and 
her predecessor, Jay Berman, worked 
in the offices of Capitol Hill lawmak- 
ers and then ventured into lobbying. 

Berman, now chairman/CEO of the 
International Federation of the Phono- 
graphic Industry, calls Bainwol "the 
perfect combination of political and 
organizafional skills . . . that perfectly 
complements the legal and policy tal- 
ents of Cary Sherman." 

The RIAA would not reveal the 
length of Bainwol's contract nor 
whether the organization would want 
to switch to a Democratic head should 
the political tide change. 
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AUGUST 

Aug. 5. BMI Urban Awards, Pon- 
tainebteau Hilton Resort. Miami Beach (by 
invitation only). 

Aug. 6-8. BOOmanl R&B^ip-Hop Con- 
ference & Awards, the Rone>' Palace, Miami 
Beach. 646-654-4660. 

Aug. 8. P2P Summit Wv-ndham Bel Age 
Hotel. Los Angeles. network^'p2psum- 
miUom. 

Aug. 8-9. 10th Annual CRS-SW. pre- 
sented by the Country Radio Broadcasters, 
Omni Dallas Park West Hotel. 61S269-7071. 

Aug. 14. Video Industry Aids Action 
Committee (VIAAC)'s An Evening of Wine 
and Wisdom, benefiting the UCLA Aid.s 
Institute. UCLA Hammer Museum, Los 
.■\ngele5. 213-833-6694. 

Aug. 14-16. Fourth Annual Latin After- 
iiatK'e Music Conference. Beverly Hilton 
Hotel. Lis Angeles. 818-763-1397. 

Aug. 14-16. Popicomm 2003. Koeln- 
messc Complex, Cologne. Germany. 49- 
221-6509-7620. 

Aug. 14-16, Sixth Australasian Music 
Business Conference. Sydney Superdome 
OKiiipic Park. I lomebusli, Australia, imme- 
dia.com.au. 

Aug. 16, 2003 Nandni Musicale Honor- 
ing Clint Eastwood, presented b>' the Henr\' 
Mancini Institute, Royce \ iail, Universit>' of 
California. Ixjs Angeles. 310-314-5407. 



Aug. 21-22. Sixth Annual DVD Enter- 
tainment Conference & Showcase. Hilton 
Universal City & To\^'ers, Los Angeles. 609- 
279-1700. 

Aug. 23. Sheio HaD of Fame Dinner, pre- 
sented by the NatKMial Assn. of Black Female 
Executives in Music & Entertainment. 
Loe\%'S Hotel. Philadelphia. 877-622-3363. 

Aug. 28, 2003 MTV Music Awards, Radio 
City Music Hall. New- York. 212-258^000. 

SEPTEMBER 

Sept. 3, Fourth Annual Latin Grammy 
Awards, presented by LARAS. Ameri- 
canAirlines Arena, Miami. 305-672-0047. 

Sept. 8. Man of the Year Award Dinner 
Honoring Bruce Lundvall, presented by the 
Nordoff-Robbins Music Therapy Founda- 
lk>n, Essex House. New York. 212-707-2818. 

Sept. 11. Fifth Annual Grammy Golf 
Tournament, presented by the Chicago 
chapter of N/\RAS. Harborslde Golf Course. 
Chicago.312-786-1121. 

Sept. 13, DIY Convention: Do It Your- 
self in Film. Music & Bo(4s, Belcourt The- 
atre. Nashville. 323-665-8080. 

Sept. 13, 25th Annual Georgia Music 
Hall of Fame Awards, Thomas B. .Murphy 
iiallroom. Georgia World Congress Center. 
Atlanta. 770-934-0906. 

SepL 17-19, Second Annual Ear to Da 
Streets Music Ptoduoer Conference. Grad- 
uate Center. City l.'niversity of New York. 
212-368-1628. 

Sept. 18-20. Fourth Annual Americana 
Music Assn. Conference, Renaissance 
Na.shville Hotel. 615438-7500. 

Sept. 21. Healing the Divide Benefit 



DEATHS 

Allen Kwela. 64, of an asthma attack, 
June 30 in Johannesburg. Kwela 
played guitar alongside such musi- 
cians as Johnny Fourie, Vusi Thusi, 
Barney Rachabane, Bruce Cassidy and 
Darius Brubeck. He is credited with 
developing kuvia music in the 1950s 
and taught guitar at Canada's Carlton 
University and University of Quebec. 
He is survived by his wife and four 
children. 

Bertha Egnos Godfrey, 90. of natural 
causes, July 2 in Johannesburg. CkxI- 
fre>' is best-kncum for the songs "Mama 
Thembu s Wedding " and "The War- 
rior," which were written for Eartha 
Kitt to porform on her .South African 



tour. Since Kilt did not perform them, 
C>odfrey ased them to create the glob- 
ally renowned musical "Ipi Tombi," 
which she wrote with her daughter, 
Gail Lakier. Godfrey is also survived by 
another daughter. 

Erik Brauim, 52, of cardiac arresL July 
25 in lx)S Angeles. Braunn began his 
musical career as a violin prodigy. He 
joined the Boston Symphony Prodigy 
program at age 6 before studying gui- 
tar with famed Los Angeles locals Milt 
Norman and Duke Miller. Braunn 
joined heavy metal band Iron Butter- 
fly at age 16, touring as lead guitarist 
from 1967 to 1969. The band became 
famous for its 1968 classic 17-minute 
anthem, "In-a-Gadda-Da-Vida." The 
album of the .same name went plat- 
inum and stayed on the national sales 
chart for more than hvo years. Braunn 
worked as a songwritcr/musician/pro- 
ducer until his death. He is survived 
by his wife. 



CkmiXTt Awry Rsher Hall, Lincoln Center, 
New York. 212-582-5400. 

Sept. 22-24, 2003 Billboard Dance 
Music Summit Union .Square Ballroom, 
New York. 646-654-4660. 

SepL 25, 2003 Ctucago Heroes Awank, 
presented by the Chicago chapter of NARAS, 
venue to be determined. 312-786-1121. 

SepL 29-Ocl. 5, Annual World of Blue- 
grass 1>ade Show and Fan Fest, present- 
ed by the International Bluegrass Music 
Assn., Gait House Hotel, I.ouisville, Ky. 
615-256-3222. 

OaOBER 

Oct. 3 5. Second Annual Mid-Atlantk 
Music Conference. Sheraton Four Points 
Hotel. Charlotte, N.C. 888-755-0036. 

OcL 5-8, 2003 International Entetlain- 
ment Buyers Assn. Conference. Hilton 
Suites. Na.shville. 615-463-0161. 

(Xt. 10-13, 1 15th Audio Engineering 
Society Convention. Jacob K. Javits Con- 
vention Center. New York. 212-661-8528. 

Oct. 21, Songs for the Cause, presented 
by the N J. Songwriters in the Round, ben- 
efiting the .Susan C. Komen Breast Cancer 
Foundation, the Stanhope House, Stan- 
hope. NJ. 908-852-4749. 

Oct. 21. U.K. Music Industry IVusts' 
Award. Grosvenor House Hotel, tendon. 
44-207-803-1300. 

Oct. 23. Bogart Tour for a Cure 2003 
Children's Choice Amrds. presented by the 
Bogart Pediatric Cancer Research Program, 
Kodak Theatre, Los Angeles. 310-3584970. 

OcL 23. 2003 MTV Video Music Awards 
Latin America. Jackie Gleasun Theater. 
Miami. 305-535-3700. 

OcL 27-28. What Teens Want Confer- 
ence, presented by Adweek. Brandweek, 
Mediaweek, Hillboard and The Hollywood 
Reporter. Fairmont Miramar Hotel, Santa 
Monica, Calif. 888-536-8536. 

Submit items for Lifelines and Events 
QitendartoMarffo Whitmireat Billboard, 
5055 Wilshire Blvd., Los Angeles, Calif. 
900.36 or at mwhitmire^fi^ hillboard.com. 



FOR THE RECORD 

The July 26 article "Blossom 
Renovations Raise Facility's Capac- 
ity. Profile." concerning the Cuya- 
hoga Falls. Ohio-based shed Blos- 
som Music Center, should have 
listed the Gund Arena as being 
located in the city of Cleveland. 

The photo of Evanescence 
singer Amy Lee that ran on page 
68 of the Aug. 2 issue should have 
been credited to Frank Veronsky. 
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BT Ready To Shake Up 



Dance Music Summit Q&A 

BT has made a mark for himsett as an artist, 
producer, remixer, composer and DJ. Mow, 
he's getting ready to make his mari< on the 
2003 Billboard Dance Music Summit as the 
subject of this year's superstar Q&A session. 
Ttie Summit runs Sept 22-24 at the Union 
Square Ballroom in New York. 

BT will interviewed by BilSioard seniof writer 
Michael Padelta about his career and his 
vision forltiefuture.lnitiallyknownasa pioneer 
of trance music, BT has contributed to a multi- 
tude of muskal styles. As an artist, he has 
released numerous albums, including "Ima," "ESCM," "Movement In Still Life" and 
his latest, "Ennotional Technotogy" (Nettweik America). His current hit track, 
"Simply Being Loved (Somnambulist),'' reached I*. 5 on the Club Play chart 
Additionally, BT has wori<ed with 'N Sync, SSng, Sarah McLachlan, Tori Amos, 
Madonna and Seal. And he has composed scores lor "The Fast and the Furiotjs" 
and "Under Suspicion." (For more aixxJt BT see page 52.) 

This year's Dance Summit will also feature the Billboard DJ meet-nflteel, appear- 
ances by cutSngfldge DJs and artists and provocatiiiB and infonnalwe business 
sessions. 

For mere infonnation on the Billboaid Dance Music Summit visit wwwbillboard 
eventacom or contact Michele Jacangeio at 646€54j)660. For infonnation on 
registration and group discounts, contact Kelly Peppers at 646€54-4643. For spon- 
sorship infotmalnn, contact Cebele Marquez at 64&654^648. 




DIREGTORYDFMWIEK 

LATIN MUSIC BUVER'S GUIDE 

The 2004 International Latin Music Buyer's 
Guide is the most accurate and complete ref- 
erence source for the Latin musk; industry. 



BlUboad 



Latin 
Music 
Buyet's 
Guide 



The newly published 2004 editk)n contains 
more than 3,000 listings from 19 countries. 
Contact infonnation includes record company 
executives, music publishers, wholesalers 
and distributors, publishers, clubs, Latin musk; radio statwns in the U.S., 
artists, managers, agents and much more. 

The 2004 International Latin Musk; Buyer's Guide is available for $119 per 
copy, plus $7 shipping ($15 for International orders). Order online at 
www.crdert)illboard.com or mail orders and payment to Billboard Directories, 
PC Box 201 1, Marwn, OH 43306. 
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BILLBOiUlO RIB/HIP-IIOP COHFERENCE 1 AWARDS 

Augusl 6-8 • The Roney Palace • Miami Beacti 

BILLBOARD DANCE MUSIC SUMMIT 

Seplembcr 22-24 • Union Square Ballroom • New York City 

BIILBDARD/HOLLVWDOD REPORTER RLM ( VI MUSIC CONFERENCE 

November 19-20 • Renaissance HollyvvncxJ Hotel • Los Angeies 

BILLBOARD MUSIC AWARDS 

December 10 • MGM Grand Hotel • Las Vegas 
lor tnio: 646,654,4600 • blllboardawartjs@vnulnC-Com 

For more Infomatiori: Michele Jacangeio 646 654 4660 • bbeveflls^billboard com 
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'We Are Very Confident That We 
Won't Let The Public Down' 



BY BRIAN CARRITY 

Chris Gorog is putting his money where his mouth is. 

The chairman/CEO of Roxio is transforming the Santa 
Clara. Callf.-based company from a maker of CD-burning soft- 
ware to a provider of digital music and media services. And he's 
already spent more than $4.5 million doing so. 

Under Gorog's direction, late la.st year Roxio acquired the 
assets of Napster — the embattled peer-to-peer netu'ork that made 
music downloading a worldxvide phenomenon — for $5.3 million. 

Thi.s May. the company purchased the Pres.splay digital music 
.service from Universal Masic Group and Sony Music Entertainment 
The cash and stock transaction is valued at roughly S40 million. 

A new, legitimate version of Napster operating on the Press- 
play technology platform is expected to bow before Christmas. 
Although pricing details have not been disclosed, Gorog is 
betting that the popularity of the Napster brand will ouhveigh 
the impediment of the music no longer being offered for free. 

Ahead of that launch, in June the company announced that it 
had raised $22 million in a private placement for its "activities 
in the digital media sector" — presumably the Napster rollout 

Since joining Roxio in September 2000. Gorog has led the 
company's successful spinoff from Adaptec Inc.: he took the 
company public in May 2001. He hai driven the creation of the 
Roxio consumer brand and broadened the company's role in digi- 
tal media to include photography and video as well as music. 

"He has a very, very ambitious program ahead of him." Univer- 
sal Music Group eUbs president Urn' Kenswil sa^-s of C^irog's dig- 
ital distribution strategy'. "But he has the right team behind him 
to be one of the suA'iTOrs in this space, if not one of the leaders." 

Prior to joining Roxio. Gorog spent 22 years in the entertain- 
ment industry, most recently as president of new business 
development for Universal Studios Recreation Group. 

He added chairman of Roxio to his title in September 2001. 

Gorog was a keynote speaker July 28 at the Jupiter 
Plug.ln conference. 

Ql What's happening with Napster? 

A I There's been a lot of questions (about whether) Pressplay 
will remain a subscription seri'ice. Will it become a download 
service? Napster will really be a download service not dissimilar 
to what Apple is doing with a la carte downltKids. It will also 
have subscription elements, a radio component, important 
community elements and original programming. 

Ql So it will be different from Pressplay? 

Al Napster 2.0. which is what we have named the next ver- 
sion of the ser\Hce. will be unrecognizable from the Pressplay 
service. It will have a much richer graphical interface, much 
easier navigation and it will be even more feature-complete. 

Ql What about those who used the old Napster? Will it be 
what they expect it to be? 

A I I think the old Napster was great at instantly accessing 
huge volumes of songs. Of course, we'll be able to do that. But 
in terms of our user-interface design, we are raising the bar 
beyond what the original Napster had. If you think back, it 
was quite rudimentary' by today's standards. We aspire to take 
from the best of those brand values and integrate that into 
how we are building the service from the ground up. 

Ql You're looking to the pay-per-download model as the 
chief consumption model for the service? 

A I We believe the a la carte dcftmload model will be the chief con- 
sumption m<xlel for the early months and pcrliaps the early N-ears. 
Roxio felt it was imperative to remove any obstacle for the coasumer 
to quickly obtain one or more tracks as he or she sees fit without any 
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A Q&A With Chris Gorog 



Chris Gorog 

2000-present: CEO of Roxio Inc. 
1995-1999: President of new business development. 

Universal Studios' Reaeation Croup 
1985-1993: President/CEO of ITC Entertainment Croup 
1978-1985:VP of business affairs, the Wall Disney Co. 
San Diego Slate University, BA in telecommunications 

Corog serves on the board of directors of House of Blues Entertain- 
ment. He is a member of theYoung Presidents Organization and a 
member of the Academy of Motion Pictures Arts and Sciences. 



requirement to join a club, sign up for a subscriptioa etc. However, 
we al.so belitw that once aiasumers get into the habit of download- 
ing music and paj-ing a fee per track, they will very quickly realize the 
somewhat staggering \alue proposition of a music subscriptioa 

Q* How will you help them realize that? 

Al For example, if one of our consumers buys 1 0 tracks for 
approximately $10. they are going to quickly realize that for 



the same $10, they could have access to hundreds of thou- 
sands of tracks. We believe that once consumers know how 
the model works, they will find that very compelling. 

Ql Given Napster's name recognition, what kind of expecta- 
tions do you think the public is going to have about the senice? 

Al I think the public's expectation is that it is special and 
different from the other ser\'ices out there. We are very con- 
fident that we won't let the public down. Our goal is to be 
the best independent store on the Internet. 

Q I What are your expectations about how Napster is 
going to scale in comparison to Apple in its early days? 

Al At this point, we haven't publicly stated v\'hat our goals 
are. But clearly, the opportunity is enormous, and we're try- 
ing to prepare for it. Scalability has been one of our primary 
concerns in preparing for launch. One of the key reasons 
why we bought Pressplay was that the technology platform 
was the most robust out there. We felt that it was critical, 
because we have expectations for very high volumes. If you 
extrapolate from Apple's success and look at the other 97% 
of the market |that Apple doesn't reach], we feel we have to 
be ready for a very serious level of volume. 

Ql Both Apple and BuyMusic are engaging in high-pro- 
file marketing campaigns to promote their services. Is 
aggressive marketing required to bow a successful digital 
music service? 

Al Brand awarene.ss is critically important. It's something 
Pressplay suffered from and something Napster will not suf- 
fer from. Napster has 97% brand awareness among all Inter- 
net users, 76% positive brand affinity, and 47% of Internet 
users have indicated that they are willing to pay for a Nap- 
ster-branded service. We feel that the brand value of Napster 
is an enormous advantage over what our competitors and 
the new entrants have to bring to the table. That said, we 
will be doing a serious amount of marketing. 

Ql How do you plan to drive distribution for Napster? 

Al Napster.com is one of the mo.st recognized URLs in the 
worid. Our sur\'eys indicate that it has awareness comparable to 
Amazon and Yahoo. So we don't believe consumers will have any 
difficulty finding Napster. We are in discussions very selectively 
with a handful of distribution and marketing partners. 

Ql What type of synergies do you see between Napster 
and Roxio's CD-buming business? 

Al Right now. we have 100 million consumers with Roxio 
software on their desktop. All of these consumers are inter- 
ested in digital music, so it's a wonderful opportunity to 
introduce them to the Napster brand. We will be using all of 
our marketing channels to do that. 

(Additionallyj. we are in over 10.000 retail stores in the 
U.S. alone, we have successful global distribution for our 
software and it's a great distribution opportunity for us with 
the Napster seA'ice. 

Ql So the Napster client will be bundled with Roxio software? 
A: Yes. 

Ql What is Shawn Fanning's association with Napster at 
this point? 

A. Shawn is consulting with us. primarily on the user- 
interface design. 
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UNKIN PARK 



Linkin Park, Room 5 
Crash Into U.K. 
Charts 



Linkin Park's "Meteora" 
(Warner Bros ) powered 
straight to No 1 on the U.K. 
alburn chart yesterday 
(March 30) to become the 
band's first chart-topping 
Britain also has a new No 
/ith 



Latest Headlines 

a Billboard. conn Introduces New Look, Features » 
□ New Radiohead Album Floods The Internet » 
Q Top Acts Plug In For 'Matrix Reloaded' Soundtrack 
» 

o Diana Ross Writing 'Heartaches' Memoir » 
aJames Brown Donates Concert Tlx To Military » 
o A Perfect Circle Tapped For Lollapalooza » 



I 



success in the territory 
1 single, as Gareth Gates' three-week run 
"Spirit in the Sky" (S/BMG) came to an end Entering 
at No 1 is "Make Luv" (Positiva) by Room 5 
teaturing Oliver Cheatham. » 
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HOT PRODUCT » 
Previewing new releases 
from Robbie Williams, the 
White Stripes, the Beatles, 
Wilco, and rnore 



ARTIST OF THE DAY 




THE ROOTS 



21.5 MILLION 
MONTHLY PAGE VIEWS 



24% 

INCREASE 



2.23 MILLION 
MONTHLY UNIQUE VISITORS 



8% 

INCREASE 



NEW FEATURES INCLUDE 



THE TANGLED WEB: Our guide fo cool websites and 
essential online music events, premieres and promotions. 

BREAKING & ENTERING: A weekly look at the latest 
acts entering the Billboard charts. 

FINE TUNING: A daily preview of must-see televised music 
programs and appearances. 
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